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51602730 : MAJOR : ENTREPRENEURSHIP
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THONBURI MARKET.
PUTTACHAT INBUMROONG : FACTORS RELATED TO CONSUMER DECISIONS
IN BUYING GOODS AT THONBURI MARKET. INDEPENDENT STUDY ADVISOR : ASST.PROF.
DOWLOY KANJANAMANEESATHIAN Ph.D. 184 pp.

The purpose of this study is to find factors, which are related to consumer decision
in buying goods at Thonburi Market. The sample group consists of 400 consumers who
normally buy goods at Thonburi Market. Questionnaire was used as the data collection
instrument. Statistics used for the analysis include percentage, mean, standard deviation and
chisquare test. The statistical package for social science (SPSS) was employed for statistical
data analysis.

It was found that

1. The majority of the sample group were females, aged between 21-30 years.
They were mostly single, got a bachelor degree, earned a living as private companies’
employees and had an average monthly income of 10,001-15,000 Baht.

2. The marketing mixed factors are found to be at moderate level important in
buying decision of goods at Thonburi market. The comsumers have opinion on people of
marketing mix are on the high level, which is higher when comparing with the marketing mix
in physical
and process.

3. The psychological factors are found to be at the high level important in buying
decision of goods at Thonburi market. The comsumers have opinion on perception of
psychological factors are on the high level, which is higher when comparing with the
psychological factors in personality and motivate.

4. The consumer behavior shows the frequent in-average purchase is 1-2 time per
month. They buy good during 01.00-02.00 PM. The spending is 500-1,000 Baht each time.
Most of them bought plants. People who influence the decision in'buying are mainly by
themselves. Factors in buying for consumption.
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