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Interpretation has became an important part of how we manage and
understand our heritage. It is part of a range of heritage related communication projects
that includes marketing, visitor information and orientation. These forms of communication
often use the same media as interpretation, such as panels and leaflets, but there are crucial
differences between them. Marketing materials, for example, try to sell a heritage product,
whilst visitor information tells people what there is to do and see, and orientation helps
people find their way around. Interpretation, on the other hand, reveals the underlying story
and meaning of its subject. Just because a site has some information panels does not mean it
is being interpreted.
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Bang Luang market has a long history with regard to its heritage value in
both physical and social terms. It was established in 1903 by a group of Chinese
migrants. Nowadays, the Bang Luang market is not as crowded as in the past due to
the road construction and the fact that the Tha Chin River is no longer the main
transportation route. The role of the market as a commercial center of the surrounding
areas has been further diminished. Because of these factors, the economy of this
Chinese community declined and the traditional way of life of the Chinese traders in
the Bang Lauang market was changed. Even though the Bang Luang market today is
not as active as in the past, it has the values to be a cultural tourist destination because
of its historic narrative and authentic architecture. This local community should,
therefore, conserve the authenticity and the integrity of its vernacular architecture
with suitable conservation plans and an attractive interpretation for developing Bang
Luang community and its local market into a sustainable, cultural, tourist destination.
This research provides an overview of the issue, opportunities, policies and
recommendations for the development of interpretative planning in the Bang Luang
community and identifies key factors associated with successful heritage
interpretation there. Moreover, the research is also focused on the significance of the
community in the market area including the historical, social culture heritage, the
geographical entity of the area and its boundaries together with its legal standing in
order to interpret information efficiently for tourists and local people.
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Chapter 1
Introduction
1. Statement and significance of the problem
In a tourism setting, heritage and culture are used for a variety of purposes
including; education, preservation for the future, entertainment, profit, and political
legitimization. Heritage tourism is also a developing tourism market that cannot be
ignored (Prentice 1993a, 1993b). Thailand is a country rich in cultural resources;
therefore, this may represent an important economic opportunity from this market
segment. There is no doubt that cultural resources have the potential to create wealth
for a community, while at the same time generating resources for the conservation and
interpretation of community and national heritage (Jamieson 1997). However, there
are contradictions and conflicts, whereby conservationists perceive heritage tourism
as compromising conservation goals for profit (Nuryanti 1996). Therefore,
“sustainable tourism destination management” is one of the challenges for heritage
managers.
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There is a close relationship between interpretation and tourism. Interpretation
is concerned with providing information to visitors about the places they are in and
encouraging them to appreciate and care for these places. Many tourist activities are
focused on interpretation. Therefore, the interpretation process is a tool of tourism
development that achieves economic growth through attracting visitors from outside a
host community, who are motivated wholly or in part by interest in the historical,
artistic, and scientific or lifestyle/heritage offerings of a community. To achieve
sustainable tourism destination management, the establishment of effective tourism
planning is essential. Due to the fact that the nature of the tourism industry is
fragmented, there is a need for collaboration in tourism planning (Hall 1994; 2000;
Roberts and Simpson 1999).
Every year, millions of people visit national, regional, and local parks. Many
of these people will seek some type of information about, or understanding of, the
sites they visit. The information may come in the form of a brief stop along a highway
to view a panorama, a walk along the shoreline of a lake, or a tour of a nature center.
In the process of heritage interpretation, there is a rising concern about how certain
aspects of marketing and interpreting heritage tourism products and sites should be
managed to meet the visitor‟s expectation, while maintaining the authenticity of the
place.
With reference to Bang-Luang Market, Banglen district, Nakhonpathom
province, Thailand. Form Bangkok, the distance to Bangluang community is
approximately 75 kilometers. The market is far from the Bang Len district and only
1

2
13 km is connected by Suchart Pattana - Bang Noi Nai or Bang Len-Bang Luang
road. This community has a long history with regard to its heritage value in both
physical and social terms. It was established in 1903 by a group of Chinese migrants.
Moreover, the most settlements are established near a waterway, which is the
traditional settlement style of the communities, although, in the present-day, there are
more convenient transportation systems such as main roads and minor roads. This
style of settlement has been preserved as a unique characteristic of the communities
showing that their way of living depended on rivers and canals. Including, the unique
local shophouses which are outstanding from the past until the present.
This research provides an overview of the issue, opportunities, and
recommendations for the development of interpretative planning in the Bang-Luang
community and identifies key factors associated with successful heritage
interpretation there. Moreover, the research is also focused on the significance of the
community in the market area including the historical, social culture heritage, the
geographical entity of the area and its boundaries together with its legal standing in
order to interpret efficiently information for tourists and local people.
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2. Goals and Objectives
1. To study the significance of the Bang-Luang community in the market
and the area around the site, the historical background of the site, the geographical
entity of the area, its boundaries, landscape, together with its legal standing and
policies.
2. Assisting conditions for the awareness of physical, social and cultural
aspects of the Bang-Luang community.
3. To understand the characteristics of the place and relationship between
local people, land lords and stake holders in the community and employ appropriate
methods to interpret the heritage issue in the study area.
4. To analyze the weaknesses and strengths of the interpretation processes
in the Bang-Luang community and to identify key factors associated with successful
heritage interpretation.
5. To contribute to the conservation and development of the Bang-Luang
community for the next generation while enhancing visitors‟ experiences and
benefiting the local community.
6. To recommend policies in order to protect the existence of the BangLuang community and improve its physical, social and cultural conditions in a way
that respects its heritage significance

3
3. Statement of Problems
1. The visitors‟ centre is not well organized and adjusted. It does not have
the information center either. There are only two museums that do not have an
interpretation plan appropriate for the site.
2. The interpretation techniques at the site are dated because the local
government does not get feedback from community participation.
3. There are few facilities for visitors at the site; a car park in front of the
market is small. The only other facility on site is the rest room which is adequate but
need modernization.
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4. There is no platform to discuss the tourism plan of the community; each
government department carries out its own work with no concern for the affect it may
cause to the heritage site.
5. There is no conservation program; there are no good interpreters for the
conservation process and all the management or conservation processes need to be
approved by the owner. As all of the shop houses are still is use, nothing can be done
without permission and there is also a lack of budget.
4. Scope of the Study
This research is focused on the Bang-Luang community in the market area
and the area around the site. Both tangible and intangible heritage values of this
community with its environment will be used as the information for recommendation
in interpretive planning of this site.
The deliverables of the research are within the following scope:
1. In depth research about the site covering the historical, social culture
heritage, physical deterioration, the geographical entity of area and its surrounding
boundaries together with its legal standing and policies.
2. A critical review of the literature in historical, social, culture heritage,
physical geography of the site, and cultural heritage interpretation.
3. A critical review of publications available for the tourists about BangLuang including guidebooks, website, souvenir publications and interpretation signs
on site.
4. A critical analysis of weaknesses and strengths of assisting interpretation
processes in the Bang-Luang community and to identify key factors associated with
successful heritage interpretation.
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5. A comparison the weaknesses and strengths of the interpretation processes
between the project study area and similar case studies in Thailand and abroad.
5. Research Methodology
Qualitative research methods will be used in this study to obtain a more in
depth knowledge of the research area.
A literature review of books, maps and published material for secondary
data collection will be conducted. In-depth interviews with local people and related
agencies both in the public and private sector related to the community will be carried
out. These will be used to gather information in relation to the interpretation plan and
management of Bang Luang Market.
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On site visits will be used to ascertain the interpretation techniques and site
management being operated at the Bang Luang Market.
A comparison will be made of weaknesses and strengths of the interpretation
processes between the project study area and similar case studies in Thailand or
abroad.
6. Document Research
With reference to the Research method used as the guideline for research in
this project, which focuses on the study of interpretation process within the context of
cultural tourism conservation and seeks to develop a suitable set of interpretive
planning and management at Bang- Luang Market, the review of literature about
historical, social culture heritage, physical, geography of the site, and cultural heritage
interpretation theories, related to the site, must be done first.
This information is gathered mainly from English documents because the
study of interpretation in Thailand is still very limited. The historical data about the
Bang-Luang Market is gathered from only Thai documents and interviewing at the
site because Bang-Luang just became a new tourist attraction place due to the
television film at the place. It was presented through a television adviser which has
made the market known since 2008, however, the documents of the place are still
limited. Materials also include articles from journals, archives, academic publications
and governmental regulations concerning the preservation of national heritage.
All secondary data relevant to the focused areas was collected and analyzed,
including electronic on-line resources. Libraries and the Thailand National Archives
were important information sources. Organizations involved with cultural heritage
and heritage tourism were contacted. Local government departments were also useful
resource organizations. In addition, participation in the meetings and conferences
relevant to the proposed topic was undertaken in order to broaden the perspectives
and collect further information.

5

7. Process of the study
1. Research planning and preparation
2. Research of data and documents that are relevant to the Bang-Luang
community and literature of cultural heritage interpretation related to the community.
3. Participant observation, in-depth interview, target group, local authority
and tourism activities of Bang-Luang community in the market area.
4. Comparison of the weaknesses and strengths of the interpretation
processes between the project study area and similar case studies in Thailand and
abroad.
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5. Analysis of data information to ensure that it corresponds to the research
objectives.
6. Examination of Policies for the development of interpretative planning
and recommendations in the Bang-Luang community and the identification of key
factors associated with successful heritage interpretation there, based on the concept
of cultural heritage interpretation and heritage conservation of the place.
7. Presentation
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The Diagram of Process of study
Documentary Research on
- Theories of interpretation within
the context of cultural heritage
conservation, relating to the site.
-

The review of literature about
historical, social, culture heritage,
physical, geography of the site

Field Survey of
- The Bang-Luang community
in part of the market area of
both natural and physical
resources.
- Exiting of interpretation
processes at the site.
- The present functions and
architectural styles of the
local shophouses.
- Culture and tradition at the
site.
- Trends in tourism activities at
the site.

Interviews of
- Local Community
- Visitors
- Local Authority

Research data and Field Trip

- Significance of the Bang
Luang Market in cultural
heritage terms
- Significance of problems
- Identity of the site in
architecture, cultural and
traditional areas.

- SWOT analysis of
interpretation processes
-Comparison of interpretation
processes with the project case
study.
- Value and Analysis of the
site

Conclusions Policies and
Recommendations

Chapter 2
Review of Related Literature
The theoretical framework of the study focuses on the study of heritage
interpretation and interpretive planning processes include heritage conservation
management within the overview contexts of cultural/heritage, landscape and tourism
include which are related to be guideline in each chapter.
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1. Cultural Heritage

Many authors tried to define the terminology of cultural heritage and many use
the terms “Culture” and “Heritage” interchangeably. With UNESCO has defined
cultural attribute and heritage in diverse dimensions over a period of time.
1968: Cultural attribute is the product and witness of the different traditions and the
spiritual achievements of the past.
1970: Property of national patrimony that, on religious or secular grounds, is
specifically designated by each state as being of importance for archaeology, history,
literature, art, or science.
1972: Immovable items comprising “monuments” “groups of buildings” and “sites”.
1976: Items in the categories of zoology, botany, geological specimens,
archaeological objects, objects and documentation of ethnological interest, art and
literature works, music, photography, cinematography, archives and documents.
In the 1983 Nation Heritage Conference, the definition of heritage was
formed. It is that which a past generation has preserved and handed on to the present
and which a significant group of the population wishes to hand on to the future.
Another term of “cultural heritage,” should note that “culture has come to be parts
of ways of life such as history, civilization, wisdom and technology which continuously
survive as the national identity and embody the spirit and soul of the people” (Nikom
Musigakama and Weeranuj Polnikorn Maithai, 2000: 16). Mover, the culture also
includes lessons learned on how to live in social community. This issue is related to
the environment as well as to the achievement of happiness. Culture is subject to
change, reflecting the fact that is necessary for people to adjust their lifestyles in this
ever-changing world.

7
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Refer to cultural significance is a concept that helps estimate the value of
heritage in order to make a statement of significance, which helps lead to
understanding the past or enriching the present, and which will be of value to future
generations. Cultural heritage can have one or more of the following values:
Aesthetic value: It is aspects of sensory perception for which criteria can and should
be stated. The criteria may include consideration of the form, scale, color, texture and
material of fabric, and the smells and sounds associated with the place and its use.
Historical value: It encompasses with the history of aesthetics, science and society,
and to a large extent, underlies all of the terms set out in this section.
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Scientific value: It depends on the importance of the data involved such as its rarity,
quality of representativeness, and the degree to the place may contribute further
substantial information.
Social value: It comprise of the qualities for a place has become a focus of spiritual,
political, national or other cultural sentiment to a majority or minority group.
(ICOMOS, 1999: 12)
2. Cultural Tourism
The Cultural Tourism began to be recognized as a distinct product category in
the late 1970s when tourism marketers and tourism researchers realized that some
people traveled specifically to gain a deeper understanding of the culture or a heritage
destination (Tighe, cited in McKercher & du Cros 2002, p. 1).

With reference to McKercher & du Cros (2002) also focus on the
interrelationships between the four important themes comprising tourism, the use of
cultural heritage assets, consumption of experiences and products, and the tourist.
1. Tourism: Its activity attracts visitors who are travelling for pleasure on limited
time budgets and who may know little about the significance of the assets being
visited. The cultural tourism successes must be shaped with this type of visitor in
mind.
2. Use of Cultural Heritage Value: Refer to the ICOMOS defines “heritage” as a
broad concept that includes tangible assets such as natural and cultural environments,
encompassing landscapes, historic places, and build environments as well as
intangible assets such as collections, past and continuing cultural practices,
knowledge and living experience (ICOMOS, cited in McKercher & du Cros 2002, p.
7). These assets are identified and conserved for their intrinsic values or significance
to a community rather than for their extrinsic values as tourism attractions.
3. Consumption of Experiences and Products: The tourism involves the
consumption of experiences and products (Urry; Richards, cited in McKercher & du
Cros 2002, p. 8). For cultural tourists want to consume a variety of cultural
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experiences hence cultural heritage assets must be transformed into cultural tourism
products that tourists can utilize. The transformation process is integral to the
successful development and sustainable management of the cultural product.
4. The Tourist: All cultural tourists are motivated to travel for deep learning,
experiential, or self-exploration reasons. The type, quality, and veracity of
information tourists consume prior to arrival will shape their expectations of the asset
and their expected behaviour while visiting. Although cultural tourism attractions
from part of the tourism mix, not all cultural assets have tourism potential.
Tourism in Thailand
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With reference to tourism in Thailand, a particular interest in promoting
tourism has been shown since 1924 when the first guidebook to Bangkok was created
by a Danish author under the Authority of the Royal State Railways. In 1959 the
Tourism Organization of Thailand was established. But the tourism boom in Thailand
only truly started during the Vietnam War when Thailand was the safest country to
visit in Southeast Asia. In 1964 the Kingdom hosted around 212,000 international
visitors. In 2003 the Tourism Authority of Thailand (TAT) reported a total of
10,082,109 international tourists arriving and spending approximately 360 billion
Baht. Despite a succession of calamities, the latest being bird flu and the southern
hostility, tourism remains the most resilient sector of the Thai economy.
Thailand tourism in future
Over the next ten years, the number of travelers will go up because of this
will result from the ASEAN Economic Community (AEC) which is the next step up
economic integration transforming ASEAN into a single market and production base
by 2015. Developed countries in Southeast Asia will increase their economic role. In
terms of social trends, one may see increases in the expectations of visitors. Another
important issue affecting the future of tourism is that barriers caused by international
laws and regulations will be reduced or even eliminated as many countries will use
tourism more aggressively as a generator of income and employment. Recent signings
in the ASEAN Economic Community is tangible evidence of this effort. Finally, tourism
will be used as a catalyst to increase career opportunities and the level of wages for
those residents in the countries where tourism is being developed. In order to achieve
this, governments must take responsibility for maintaining an economic environment
conducive to attracting business.
Types of tourists
The tourism market targets will focus on tourist number targets as well as
the quality of tourists, consideration will be given to the generation of tourism income
in the country, refraining from causing negative effects on Thai culture, natural
resources, and environment and having a sense of responsibility as a good tourist. In
this effort, emphasis is on good management and efficient development to prepare
tourism products and the use of suitable marketing methods. This means choosing
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such products consistent with the behavior and needs of each group of tourists as a
method to attract a growing number of quality tourists from various markets.
.

The type of tourist can be mainly divided into 2 groups
1. The International Tourist

Most of foreign tourists are tourists who come by themselves, as a small
group or a couple. Next some come with tour group where the purpose of visiting is
different. Some types of foreign tourists are seen to be increasing in the present-day.
Honeymooner tourists
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This group pays growing attention to visiting Thailand, particularly those
from markets in Japan and the Republic of Korea. They help promote the image of
Thailand as a good quality, safe and impressive tourist destination.
Elderly people
They have both time and money for traveling and are good helper to
promoting the famous places in Thailand to each others when they back to their
country. These groups can also come back several times, if they impress with the
places.
Backpackers
They are presently a significantly growing tourist group and are regarded as
being another type of tourist with high income. In addition, they also contribute to the
distribution of tourism income and benefits to small-scale operators.
Young tourists
There are more than 100 million young people travelling all over the world
which have a high growth trend, particularly in the Asian and Pacific region.
Moreover, there are growing trends of youth being interested in adventure tours and
tourism activities concerned with nature, consuming tourism products.
Group Tours
This group has grown extensively and it brings high income for the tourism
economy to the country particularly in the Asia. Moreover, this type of tourist will
increase in Southeast Asia due to ASEAN Economic Community in 2015.
2. The Domestic tourists
Thai people deserve an opportunity to make use of the tourism resources
for themselves. Therefore, Thai tourists are being targeted to give rise to better
income distribution, the reduced negative impact on culture, natural resources and the
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environment, the sense of being a good tourist, the chance to develop the quality of
life, and the use of tourism as part of an educational process.
Domestic tourists can be divided into groups as follows:
 government civil servants and state enterprise employees
 family groups
 pension groups
 youth groups
 meetings/seminars/exhibitions and incentive tour groups
 foreigners residing in Thailand
3. About Cultural Landscape
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What is a Cultural Landscape?

Cultural landscapes are critically „at the interface between nature and culture,
tangible and intangible heritage biological and cultural diversity, they represent a
closely woven net of relationships, the essence of culture and people‟s identity they
are a symbol of the growing recognition of the fundamental links between local
communities and their heritage, humankind, and its natural environment‟ (Rossler
2006, pp. 333-353). The character of the landscape thus reflects the values of the
people who have shaped it, and who continue to live in it. Culture itself is the shaping
force. Landscape is a cultural expression that does not happen by chance but is
created by design as a result of our ideologies (Taylor 2009, pp. 7-31).
For cultural landscape studies, there are six key issues to be considered.
1. Landscapes area clues to culture: they tell a story which can be interpreted and
read.
2. Existence of continuity in the landscape: it presents a composite image (montage)
rather than separate dots on a map approach, i.e. everything is connected.
3. It represents inter-relationships between places, events, people and setting over
time.
4. Existence of layers of change over time.
5. It is significant reminder of the past: it contains elements that are part of our
collective and private memories.
6. It reveals social histories and can arouse associative values (related to knowledge of
past events, people and places) and interpretative values.
The concept of setting is critical for the understanding and appreciation of the
cultural landscape idea, as it was stated in the 15th General Assembly and Scientific
Symposium of ICOMOS held at Xi‟an, China in October 2005 that:
“Setting is not just about physical protection; it may have cultural or social
dimension. Tools need to acknowledge both the tangible and intangible aspects of
setting. They also need to reflect the complexity of ownership, legal structures
economic and social pressures that impinge on the physical and cultural settings of

12
immoveable heritage assets” (www.icomos.org). Also, authenticity and integrity are
directly related to the notions of heritage value, especially in Asia. This is where the
spirit of place resides as much in the meaning and symbolism of places in their setting
intangible value as it does in tangible physical fabric. The continuum between
intangible values and sense of living history/ heritage and continuity of traditions
within the rubric of concepts of authenticity in Asia has been well explored.
4. About Heritage Interpretation
What is Interpretation?
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The ideas of interpretation theories were assembled in a publication titled
“Interpretating Our Heritage” by Freeman Tilden. It was considered the first book to
define the profession of interpretation (C. Michael & Simon McArthur: 1998, 167)
and became the communication strategy used by Park Service naturalists in
conducting their public tours and programs. For Tilden, interpretation is an
educational activity that aims to reveal the larger truth that lies behind any statement
of fact. It is designed to capitalize visitors‟ mere curiosity for the enrichment of the
human mind and spirit.
Reference to heritage interpretation was applied at the beginning of the 21st
century and is about the discovery, appreciation, and awareness of the natural and
cultural systems vital to the present-future. It is a creative process that encompasses
the lived experiences of all visitors, no matter what their backgrounds, and fosters a
deep attachment to heritage and heritage conservation. Heritage interpretation is
sensitive to both the content that is being interpreted, and the techniques used to
communicate that content. In the 21st century CE, It is about making connections
through the many ways the cultural/ natural landscape manifests itself to custodians
and local communities and visitors (Staiff & Bushell 2004, p. 3) also.
There is no single definition that has been adopted by most practitioners (Hall
& McArthur 1998, p. 165). The following chronological definitions collectively
reflect most of elements that interpreters have considered when developing
interpretative experiences.
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Table 1 A few example of interpretation’s definition
Definition
Interpretation is an educational activity which aims to
reveal meanings and relationships through the use of
original objects, by firsthand experience, and by illustrative
media, rather than simply to communicate factual
information.
Interpretation is the revelation of a larger truth that lies
behind any statement of fact. [The interpreter] goes beyond
the apparent to the real, beyond a part to a whole, beyond a
truth to a more important truth.
Interpretation is a planned effort to create for the visitor an
understanding of the history and significance of events,
people, and objects with which the site is associated.
Interpretation is how people communicate the significance
of cultural and natural resources. It instills understanding
and appreciation. It helps develop a strong sense of place.
It presents an array of informed choices on how to
experience the resources.

Source
Freeman Tilden
(1977) for the US
National Park Service

Interpretation is the process of stimulating and encouraging
an appreciation of our natural and cultural heritage and of
communicating nature conservation ideals and practices.

Queensland National
Parks and Wildlife
Service ( in Davie1992)

Interpretation is a means of communicating ideas and
feelings which help people enrich their understanding and
appreciation of their world, and their role within it.

Australia Association
(1995)
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Freeman Tilden
(1977)
Anderson & Law
(1985)
Paskowski (1991)

Principles of interpretation
Freeman Tilden, who was believed to be one of the beginners of the
principle and logic of Heritage Interpretation, stated this objective definition of
interpretation in his book, Interpretation Our Heritage, 1975. He presented the
interpretation as a way of dealing with personal experience by visiting, or experience
compared to reading a book of spiritual elevation.
Freeman Tilden's six guiding principles developed from his observations of
interpretation are as follows:
1. Any interpretation which is not related to what it interprets or is too
personal has no impact.
2. Interpretation is not information; however it is a study base of
information. Merely giving the information does not count as interpretation.
3. Interpretation is an art which combines many arts, such as scientific,
historical are architecture.
4. Interpretation aims to provoke visitors not instruct.
5. Interpretation is a way to present a whole not merely a part of a thing.
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6. Childrens interpretation is different from an adult‟s so another program
for them is needed.
Many speeches about the principle of interpretation given by professional
curators, heritage management, and related fields at the Australia ICOMOS Annual
Conference 2003 was summarized in Russell Staiff‟s unpublished paper as follows:
1. Diane Beamer, NSW Minister of Heritage, says interpretation is the
missing link in heritage. Interpretation is about people and places. It is not a plaque,
brochures, or signs. It is about intergenerational and cultural exchange.
2. Sarah Macdonald, ABC journalist, says interpretation can never be
about a quick learning of “stuff” and then “re-tell”.
3. Rachel Faggetter, a curator, says interpretation is about linking the
sensory with the conceptual/ideas domain of meaning-making.
4. Linda Young, a heritage interpretation planner, says that interpretation
should be inspirational rather than overly didactic.
5. Rod Simpson, Principal Consultant, sees that interpretation should only
occur in the absence of the physical. He says that if the landscape presents surprise,
then enquiry will follow, so explicit interpretation is unnecessary.
6. Vladimir Sitta, a designer of museums, believes that heritage should be
presented so that it expresses suggestions and not explicit statement.
7. Mary O‟Keefe and Kevin Jones, a consultant archaeologist, says
interpretation objectives must arise out of the heritage conservation plans and be built
into those plans.
8. Sally Gray, an art consultant, sees that interpretation is an experiential
aspect of living in a place. It is not about signs.
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Today interpretive planning and communication strategies are used by
educators, interpreters, and communication professional working in a wide range of
visitor contact areas such as museums, parks, historic sites, urban sites, factories,
botanical garden and places where we want to interpret the story or essence of a site to
the visitor.
Aims of interpretation
The aims of interpretation are specified by Hall & McArthur (1996, p. 88), as
follows:
1. to enrich visitors‟ experience;
2. to assist visitors to develop a keener awareness, appreciation, and
understanding of the heritage being visited;
3. to accomplish management objectives through encouraging the thoughtful
use of resources by visitors (for example, the distribution of visitor pressure at a site
and/ or minimizing environmental impacts on fragile heritage sites); and
4. to promote public understanding of heritage managers and related heritage
programs Hall & McArthur (1996, p. 168) also the need for interpretation and
education, in terms of heritage management and tourism, as follows:
1. to raise awareness and understanding of the values and uses of heritage;
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2. to raise awareness and understanding of the issues facing the management
of heritage and the way in which management is dealing with them;
3. to influence or change visitor behavior; and
4. to seek public input and involvement with various aspects of heritage and
visitor management.
In addition, for stakeholders, interpretation can be beneficially used:
5. to differentiate their tourism product from more mainstream products;
6. to attract higher-yield clientele;
7. to increase client satisfaction;
8. to contribute to an ethical position held by the operation;
9. to increase guide satisfaction; and
10. to gain more favorable treatment from heritage managers (Hall &
McArthur 1996, p. 168).
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4. Use of Interpretation

Interpretation has many applications in various works. Tourism operators
used interpretation long before the term was generated. Many guides had integrated
interpretation as a core part of the experiences they offered without realizing it. Site
management can also be greatly improved through interpretation. It is more effective
to explain certain directions and prohibitions or request certain behaviours that may
ensure the safety of visitors, the enjoyment of other visitors or the preservation of
heritage value through interpretation (Aplin, 2002).
Interpretation can increase a visitors‟ awareness, enhancing the quality of
the visitor‟s experience and improve the communities‟ ability to contribute ideas of
how the heritage site should be managed. A high-quality interpretation can directly or
indirectly increase the effectiveness and accountability of heritage management
(McArthur and Hall. 1996). It can be used to stimulate social interaction which is an
important aspect of child and adult learning. It builds identity by promoting the use of
heritage. It can be a powerful informal source of education that helps the visitor slot
the specific knowledge into their broader knowledge base. Tilden, (1997) states that
“any interpretation that does not relate with the personal experience of the visitor will
not be effective”. However, interpretation must be closely integrated with other
dimensions of visitor management, such as strategic planning, visitor research and
program evaluation (McArthur & Hall, 1996:1998). A use of interpretation as visitor
flow management is best demonstrated in a site with a huge number of visitors in a
small space. Site management can provide a compulsory guided tour in manageablysized groups to alleviate congestion. Most of the time, visitors are willing to trade-off
their freedom to roam in a too-crowded-space in which one cannot see anything, for
the required following of a guide who has stories to tell.
National park managers use interpretation in managing the use of national
park, and the key element is to manage people‟s expectations. Interpretation can be
incorporated through an appropriate marketing program by influencing people‟s
expectations through realistic and truthful messages to a target market. The program
also allows park agencies to quote information about experiences available in the park
setting (Archer & Wearing, 2002).
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To enable heritage and national park managers to improve the quality of
service to the public, they must work with key stakeholders within the community to
raise awareness and appreciation about the benefits of the heritage and national parks.
The surveys of users, stakeholders and focus groups will give feedback to heritage
and park managers on how visitors enjoy and appreciate their visits. Community
consultation, social research and visitor monitoring is a necessary requirement for the
management so that managers may make decisions based on from evidence. (Archer
& Wearing, 2002).
However, in the process of heritage interpretation, there is a rising concern
about how certain aspects of marketing and interpreting atrocity heritage tourism
products and sites should be managed to meet the visitor‟s expectation, whilst
maintaining the authenticity of the place. In conclusion, the establishment of
interpretation to use in museums and sites will help to preserve these memories, and,
possibly, through an awareness of the catastrophic effects.
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Another example of the use of interpretation as a management tool is that of
the U.S. Forest Service in many National Forests to communicate with its visitors
about variety of management issues including:
- Wilderness hiking safety and stewardship issues.
- Understanding ecosystem management and the benefits of this management
approach to the environment, communities, and the visitor.
- Reducing vandalism and littering.
- Protecting historical and archaeological resources.
- Helping to instill a sense of ownership and pride in local resources or history
to gain community support of various management programs and policies.
- Incorporating interpretation into its general heritage tourism planning
Program (John A. Veverka, “Interpretation as a Management
Tool”www.heritageinterp.com/interp_html).
Finally, interpretation has been greatly influenced by the political imperatives and
bureaucracy.

5. Interpretation and presentation
Presentation of Interpretation
Presentation is about choosing the media and technique to communicate. This
also requires research to find what is the most appropriate channel for paticular audiences,
what channels are the audiences used to, what do they find difficult and what they enjoy
most of all. Graeme Aplin (2002, pp. 42-47) writes about the pros and cons and the use of
several interpretation techniques. They include:
1. Signs: Signs must be well placed, eye-catching, attention-holding but should not be too
cluttered. Signs with a larger amount of information are more appropriate in an
introductory role although most visitors do not want to be overwhelmed by signs. Signs
which are carefully conceived and well-designed are the key management tools for

17
keeping visitors on a designated track, for promoting heritage-friendly behavior, and for
preventing damage and injury.
2. Guides: Trained professional or voluntary guides are used at many heritage sites to
give an on-the-spot commentary outlining the main features of the site. There are a
number of advantages to using guides. They can provide information, and, moreover,
can adapt the content of their presentation to each group they lead and can use a
language other than the local majority language. Moreover, they can be assigned in
advance to prebooked groups with special requirements. Their mere presence and
official standing can influence visitor behaviour and dissuade harmful, dangerous, or
disruptive activities. In this way, they act as management as well as interpretation
personnel. Visitors can question guides if they require further information; the best
guides provide interactive interaction par excellence.
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3. Printed Material: Printed material of various kinds is a traditional medium for
interpretation, and is used to convey both on-site and off-site information. It can come
in many different forms with many different levels of information, sometimes with
elements of entertainment.
Brochures and leaflets can be used either as advertising to draw visitors to the
site, or to provide a brief introduction for visitors at the site. They are, by their very
nature, brief, and the comments made about brevity, clarity, and eye-catching layout
in relation to signs also apply to this type of printed material. There is also a place for
more extensive printed material for those wishing to have greater detail, or a more
permanent record of their visit. Books, booklets or postcards are expensive to provide,
for small and infrequently visited sites.
A graded range of printed material, perhaps in several languages, is a good
way of providing for the diversity of visitor needs. Printed materials also cater for
non-visitors who have an interest in the site.
4. Audio and Visual Aids: Many sites around the world provide some form of audio
guide, for instance a handset at the Shanghai Museum in China which provides
information, in a variety of languages, on the exhibits or site where the visitor is
standing, or the use of a low power transmitter loop in the form of a headset in the
USA. The audio-visual methods allow time flexibility, and, moreover, route flexibility
for visitors. Accuracy and a mix of entertainment and information are essential.
Different ages and background can also be catered for if required, and where
practical. More advanced audio-visual aids may bring visitors a view of a particular
location in different seasonal or weather conditions, or a particular aspect of a historic
site as it was in the past. Like signs, such material may mean more to visitors when it
is experienced first-hand on location than when viewed in a visitor centre or off site.
5. Web Sites and other IT Media: IT allows many more people to experience the virtual
tour. Users can navigate their way around in their own time and in their own space.
6. Visitor Center: A visitor center should have a relaxing atmosphere, however the cost
to build, operate and maintain can be high.
C. Michael Hall and Simon McArthur gives a comprehensive list of presentation
techniques in the book “Integrated Heritage Management”. These are:
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1. Organised Talks and Discussions. They are very personal and responsive to changing
circumstances.
2. Information Duty. This is a simple means of providing „on call‟ basic information and
advice to inquiring visitors.
3. Guided Tours and Walks. They are more mobile, linking various attractions together
and thus maintaining a more stimulating environment for learning.
4. Theatrical Performance. It is one of the most creative and artistic ways of learning. It
may be delivered at the heritage site or may be a travelling show.
5. Educational Activities. Such as games, artwork, poetry, music, public speaking or
debates.
6. Indoor and Outdoor Exhibits.
7. Signs and Exhibit labels. They have severe limits on the amount of information that
can be presented.
8. Publications such as posters, booklets, games, calendars or stickers.
9. Audio-Visual Devices. They appeal to at least two of our senses at the same time.
10. Information Technology and Computer Programs. They have their limitations in that
technology is being upgraded so frequently that it is quickly out of date.
11. Visitor Centre, Galleries and Museums.
12. Self-Guiding Tours for visitors who wish to pass through a heritage site on their own.
They are usually based around an audio cassette or a radio broadcast.
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6. Target audience
The interpretation program could only be effective when the interpreter
knew the target audience. Each visitor was different; each had different values,
interests, mental and physical characteristics, and therefore, different audiences
required different forms of interpretation. However, it would be impractical to supply
all the needs of all groups. The best that an interpreter can do is to bear in mind the
needs of all major groups and meet them as closely as possible. The criteria for the
audience are demographic characteristics, particularly age, education level and origin
(Alpin, 2002, McArthur & Hall, 1996). However, other dimensions should also be
considered to enable heritage managers to plan an effective interpretation program.
Culture is also implicated in the interpretive and learning processes
practiced as people from different cultural backgrounds may have different
perceptions of experience and knowledge (Hooper-Greenhill, 2002). Therefore, the
national park service, museums and similar cultural institutions are now dealing with
multiple interpretations for multicultural visitations and multicultural communities so
that interpretation enrich at the target audiences‟ experience of the heritage sites (Karp
& Lavine, 1991; Karp et al., 1992; Mcdonald & Fyfe, 1996; McIntyre & Wehner,
2002).
7. Interpretation and heritage conservation management
As heritage interpretation is a creative process that must involve all
stakeholders, interpretation should be about connecting to the community, and as
participatory planning and management proved to be far more successful and
sustainable in the long term, the involvement of all stakeholders, including
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communities and visitors, should be in the process to respond to heritage
interpretation (Cori 2006, p. 97).
For related organizations, local control should be considered when the projects
associated with cultural assets and tourism are aimed at being launched. Participation
of the local community is very meaningful for heritage interpretation as it is the owner
of the cultural assets. Its reactions are part of the experiences which are conveyed to
visitors.
However, Bodnar (cited in Cori 2006, p. 100) confirmed that people use
history and memory to create mythical narratives with symbols and heroes that
articulate a point of view in the present. They inevitably recall the past in ways that
best serve their purpose in the present time and they erase or revise facts and
interpretation that they consider antithetical. This is also supported by Croker (cited in
Cori 2006, p. 101) that social significance and heritage significance are dynamic and
ever-changing notions, hence heritage conservation is about managing these changes,
and the interpretation process itself should embody the opportunity for further social
significance being revealed.
To strike a balance between what is interpreted and what really happened, the
message should be the essential part of the management plan of a heritage site.
Interpretation should be about the creative and inspirational rather than overly
didactic or exaggerated.
Interpretation is not seen as mere information. It goes beyond telling people
the name of a plant species or the age of a building. Interpretation is a coordinated,
creative, and inspiring form of learning (McArthur, cited in Cori 2006, p. 90).
Interpretation plays then, an important role responding to individual leisure
needs including the desire for understanding and competent manipulation of
knowledge, and social need, in particular the design to accumulate cultural capital. It
is designed to communicate the significance of heritage places, in a manner
appropriate to visitors engaged in leisure activities during their leisure time as
informal education is at the heart of interpretation (Light, cited in Cori 2006, p. 92).
Interpretation is far more than information. Conclusively, what interpretation
is can be supported by what was stated by Tilden (1977): through interpretation,
understanding; through understanding, appreciation; and through appreciation,
protection.
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8. Review of Literature Related to Bang Lung Market
1. The Research of Historic Background and Settlement issues regarding
to Bang Luang Community
With Reference to the research of Mr. Pongsiri Tepwong on the topic of Bang
Luang Market community history the purpose of which was the history of Bang
Luang market, how lives changed and the market development from the past to
present. Additional research related to this issue is the history of the social community
in the basin of the Tha Chin River area by Mrs. Supaporn Jindamaneerod. In her book
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she gives information about the community and geographical near the Tha Chin River
which is divided to four mains section as settlement, economics, and social change in
the community around the river. Moreover, the author also gathered more information
from journals that it is related to the Bang Luang Market.
2. The Research of Promoting for Cultural Tourism issues in Bang Luang
Market
The research of Ms. Kusuma Phudeit on the topic of Public relation for
community‟s participation in promoting cultural tourism which shows the analysis of
procession and participation of local people in promoting the highlights of the
relevant place and similar program tours are in existence in the old market areas.
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3. The Research of Historical Management Process issue
According to the research of Mr. Sirichon Boonprakob on the topic of
historical management in the Bang Luang community, it is said that the market is on
the historic banks of the Tha Chin River and is established with the history and the
architecture of the old buildings whose identity has been maintained identity from the
past until now. The case study stated that a mostly person in the market understand
the importance of preserving the history of their community, but there are variables
and factors that affect the conservation community.

Chapter 3
Background and History of the Bang-Luang community
1. General information on Nakhon Pathom province
The name is derived from the Pali words Nagara Pathama, meaning first
city and Nakhon Pathom is often referred to as Thailand's oldest city. This province is
a small province only 56 km from Bangkok. There are neighboring provinces of
Suphan Buri, Ayutthaya, Nonthaburi, Bangkok, Samut Sakhon, Ratchaburi and
Kanchanaburi connected to the province which is in the alluvial plain of central
Thailand and is drained by the Tha Chin River, a tributary of the Chao Phraya River.
The capital city of Bangkok has grown until it actually encompasses the provincial
border of Nakhon Pathom (http://en.wikipedia.org/wiki/Nakhon_Pathom_Province).

Figure 1 Map of Nakhonpathom Provice
Source: www.google.co.th
In the past, Nakhon Pathom Province was a coastal city on the route
between China and India; due to sedimentation from the Chao Phraya River, the coast
line moved much further to sea. When the Tha Chin River changed its course, the city
lost its main water source and was thus deserted; this river separates into many canals
that have attracted a lot of population settlement along the river banks and canals.
This province has a long historical background dating back to the Dhavaravadi
Kingdom.
21
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Evidence from Chinese archives shows the population settlement of the
kingdom between Burma and the Khmer Kingdom in 607 A.D. Moreover, several
historic archaeological remains such as Buddha images have been found here also.
The prosperity of Nakhon Pathom increased gradually and it became an important
inner town of the kingdom in Ayutthaya and Rattanakosin period. Its main general
geography consists of many river basins attached to Tha Jeen or Nakhon Chaisri
River.
In the King Rama IV period, Nakhon Pathom got new life from the
restoration of the Phra Pathom Chedi, which was then crumbling and abandoned in
the jungle. A museum presents the archaeological record of the city's history. The
provincial seal shows the Phra Pathom Chedi, at 127 meters the highest pagoda in the
world. It is located in the center of the city Nakhon Pathom, and has been an
important Buddhist center since the 6th century. The Nakhon Pathom province is a
small province, and is divided into 7 administrative districts. These are Mueang, Don
Tum, Kamphaeng Saen, Nakhon Chai Si, Bang Len, Sam Phran and Phutthamonthon
districts. There are around 866,064 people in this province which is composed of 105
sub-districts and 919 villages. In addition, these communities also benefit from the
fertility of the basin soil that is very helpful for agriculture such as rice and fruit
farming. There are a lot of ethnic groups making up the population in Nakhon Pathom
other than Thai people; for example, Khmer, Laotian, Mon, Hindu, Chinese and Thai
Song living scattered in some districts. Furthermore, there are some remarkable local
markets near the river that have existed until the present time such as Bang Luang
Market and Lum Phaya Market in Bang Len district. Nakhon Chaisri Market in
Nakhon Chaisri district and also Don Wai River Market in Sam Pran Market.

Figure 2 Map of Bang Len district and its
boundaries
Source: www.wikipedia.org/Nakon Pathom
province

Figure 3 A map of Nakhon Chaisri
River, canals and local markets

Source: นกล ชมพนช, วัฒนธรรมลุ่มแม่น้านตรชัยศรี
(กรงเทพมหานคร: โรงพิมพ์การศาสนา, 2544) 11
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2. Geography and History of Bang-Luang Community and Market
Owing to an important notion in cultural anthropology that culture
gradually evolves from the ways in which human beings adapt themselves to the
surrounding environments; it may be very useful before studying details about Bang
Luang Market to know about its geographical and historical background. Most
settlements are established near a waterway, which is the traditional settlement style
of the communities, although, in the present-day, there are more convenient
transportation systems such as main roads and minor roads. This style of settlement
has been preserved as a unique characteristic of the communities showing that their
way of living depended on rivers and canals. There was a cluster of structures at the
side of the Tha Chi River. In the past, commercial activities and general transportation
mainly used the river route, so this community was functioning as the center of local
trading and the hub of river route transportation which people heading for the
southern provinces along the Tha-Chin River would use.
With reference to Bang Luang community, this market is located in Nakhon
Pathom province in the central region of Thailand which this province has a long
historical back to the Dhavaravadi Kingdom periods. From Chinese archives shows
evidence of population settlement of the kingdom between Burma and Khmer
Kingdom in 607 A.D. in this province. The province continued and became the
important inner town of the kingdom in Ayutthaya and Rattanakosin period. Its main
general geography consists of many river basins attaching to Tha Chin or Nakhon
Chaisri River which this river separates into many canals that have attracted a lot of
population settlement along the river banks and canals (figure 3). Moreover, these
communities also benefit from the fertility of the basin soil that appropriate for
agriculture plantation such as rice and fruit farming.
According to historical background of the Bang Luang community can be
traced back about one hundred years to the reign of King Rama V (1868 to 1910). At
that time, it has announced the establishment of the county, district and locality so this
area was called that Bang Luang community (Pongsiri Tepwong, 2010: p. 40). For the
first time, the community still had a small number of residents who typically earned
their livings mostly in rice farming and trading. The main centre of activities in the
community was the Buddhist temple; it was built in 1877 with support from the
provost monk of Bang War temple named Suan, who was the initiator, and the
cooperation of the local residents. After the completion of the temple construction, the
provost monk Suan let the abbot name Thab-Tim took responsibility. In 1884,
Vietnamese, Lao Song and Chinese immigrants entered and settled in Bang Luang
community, and they were started bartering between local people by product of
agriculture plantation, animal husbandry and fishery in the area. Therefore, these
groups of immigrant are the initiators for trade routes in this area community
(Pongsiri Tepwong, 2010: p. 40).
Considering the background of Bang Luang Market, it prospered from goods
trading which was initiated by a group of Chinese migrants who came from Shantou
town in China called Chaozhou people (Pongsiri Tepwong, 2010: p. 40) and they
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started their trading route with bartering with local people until it expanded to the
become center of the trading market in Bang-Len district. It was a turning point for
passenger ships and the bartering trade as well as a center of entertainment such as
movie theaters and opium etc. Most kinds of goods and services were made to meet
the needs of new groups of consumers such as food shops and retail shops. The start
of the Bang Luang Market sprang from an idea of the leadership of the local
community which was divided to three parts. Upper Market which began from the
area along with Tha Chin River bank, it was built by Chuan Dang-uthai who was a
pioneer for the Market establishment. Then, trading in the community increased, so
the market expanded to be theMiddle Market by Lung Ju Peer and the Lower Market
was established by Sod Rodjanasutee who was aim to Bang Luang Market to be a big
trading community (Pongsiri Tepwong, 2010: p. 41) that it can be seen in the present
time however, the some of the store in the three area were closed by the growth of the
economy and is use as a resident area only. The shophouses that remain in the old
market also serve a number of functions and include a bookshop, photo shop, pottery
shop, gold shop, general goods store, restaurant, dessert shop, tailor‟s shop,
hairdresser‟s shop, minimart, drugstore, home facility equipment store, theater,
Chinese Shires, etc. and some of them have been existence from generation to
generation. However, the market in this early stage was quite small and did not have
many shops as at present because its target customers were the local residents in the
community. The country's economic growth that made the Bang Luang Market's
economic growth was flat until in 2008, the market becomes more popular because a
television program was filmed at the market. It was presented though television and
made the market better known and made tourists visit. It is popular with tourists
nowadays because this community had still conserved traditions and life styles of the
area from the past to the present.

Figure 4 View of Bang Luang community in the past
Source: www.bangluang.go.th/market.html
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Figure 5 View of Bang Luang community at the present
Source: www.bangluang.go.th/market.html

Figure 6 The old photo shop is still open until present.
Photos by Prasuda Charoensuk on July 15, 2012.
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Figure 7 The old gold shop is still open.
Photo by Prasuda Charoensuk on July 15, 2012.

Figure 8 The old general store is still open.
Photo by Prasuda Charoensuk on July 15, 2012.
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Figure 9 The old blacksmith‟s shop is still open.
Photo by Prasuda Charoensuk on July 15, 2012.

Figure 10 The old watch shop is still open.
Photo by Prasuda Charoensuk on July 15, 2012.
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Figure 11 The old drug store is still open until present.
Source: www.google.co.th
Local and Setting
The Bang Luang market is located in Bang Len district, Nakhon Pathom
Province which is a province very close to Bangkok , approximately 76 k.m. Since the
construction of new highway roads and connecting streets, the market is now easily
reachable. Its location is also convenient for attracting visitors who live in Bangkok
and other neighboring provinces. The most attractive point of the market must come
from the fact that it is a tourist place that is not too far from Bangkok and has an
interesting atmosphere; thus it has become popular as the destination for day trips for
city dwellers. The tourist can get there by two types of transportation. By private car,
driving on the route of Borommaratchachonnani Road (Chim-Pree interchange) from
Bangkok then running into the outer ring road of Bangbuathong district (Taling ChanSuphanburi route) Highway No. 340 passing Bang Yai, Bangbuathong to
Nopphawong intersection (Lat Lum Kaeo-Bang Len route) highway No. 34 and
driving though this road until arrive Bang Len district then using the route of Bang
Len-Bang Luang (Suchartpattana road No. 3351) to the market. By bus, the public
van of Bang Luang route leave Samam Luang every 45 minutes direct to Bang Luang
Market, the trip cost 80 baht per persons or the public bus (lines Nakhon Pathom Wat Phai Rong Wua) leave Nakhon Pathom for the market, the trip cost 35 baht.
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Figure 12 Map of Bang Luang Market Route
Adapted from original source: Map of Bang Luang Market
The market is far from the Bang Len district and only 13 km is connected by
Suchart Pattana - Bang Noi Nai or Bang Len-Bang Luang road. At present, the market
covers the areas along the Tha Jeen River bank to Suchartpattana Road or Bang LenBang Luang Road (figure 7) where there are relevant places around the area such as,
Cheng Hao School which teaches in Thai and Chinese, Buan Hok Tong Chinese shire,
parking area, the local port, Chao Mea Tub Tim Chinese shire, and old theatre. Its
boundary has also an important place that is the center of the community that is the
Bang Luang temple which has three principle Buddha images and the local
community respects them. The highly of places of attraction in the area, are the local
museum, the oldest shophouse, the old opium, the old gold shop , the old drug
store(figure11), The musician house and ordinary areas of the Bang Luang
community consisting of traditional wooden shop-houses; the rest of the area is
allocated for free parking to serve the visitors.
Most of visitors, especially those coming from Bangkok, come here by private
car. There are two main reasons to explain why most visitors have to come here by
private car. First, although new concrete roads have been built so far, it is still
inconvenient for the visitors to reach the market due to a lack of a public
transportation system. Next, because the market can provide experiences for the
whole family, visitors enjoy themselves and spend their time together on weekends
such as shopping for unique and delicious local products, cruising along the river
bank on the traditional boats or dining near the riverside, so the market is suitable for
urban visitors who have private cars. This can be illustrated by the numbers of cars in
the parking lots that are usually full at weekends or public holiday.
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Figure 13 The Layout of Bang Luang community plan, BangLen district, Nakhon Pathom
Adapted from original source: Municipality of Bang Luang, The community plan
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Bang Luang Market
Tha Jeen River

Bang Luang-Bang Len road or
Suchartpattana Road is connected between
Bang Luang and Bang Len district.

Figure 14 The Location of Bang Luang Market, BangLen district, Nakhon Pathom
Adapted from original source: Google Map

Tha Jeen River

Upper Market

Middle Marker

Lower market

Figure 15 The Location of the Bang Luang Market in the past
Adapted from original source: Google Map
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Cheng- Hua School
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Buan Hok Ting
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Chao- Mae Tub
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Bang Luang School
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Market Area

Bang Luang Temple

Figure 16 The Location of the Bang Luang Market, and relevant places around the
marker area.
Adapted from original source: Google Map

The oldest Shophouse
The old opium

The old photo shop
The old drug store

The Local Museum
The old gold shop

The Chinese Music house
Market Area
Blacksmith shop

Figure 17 The Location of the Bang Luang Market, and highlight relevant places
in the area.
Adapted from original source: Google Map
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Figure 18 The front of the entrance gate of Bang Luang Market
Source: www.bangluang.go.th/market.html

Figure 19 Parking area at Bang Luang Market
Photo by Prasuda Charoensuk on July 15, 2012.

34

Figure 21 Chen Hau School
Photo by Prasuda Charoensuk on July 15,
2012.
Figure 20 Buan Hok Tong Chinese Shrine
Photo by Prasuda Charoensuk on July 15,
2012.

Figure 22 The old Theater at Bang Luang
Photo by Prasuda Charoensuk on July 15,
2012.

Figure 23: The main street of Bang Luang
Photo by Prasuda Charoensuk on July 15,
2012
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Figure 24 Chao Mae tab Tim Chiness Shrine
Photos by Prasuda Charoensuk on April 17, 2013.

Figure 25 Bang Luang Temple
Photo by Prasuda Charoensuk on August 12, 2012.
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Figure 26 Front of Local Museum
Photo by Prasuda Charoensuk on July 15, 2012.

Figure 27 Inside the local Museum at Bang Luang Market
Photos by Prasuda Charoensuk on July 15, 2012.
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Figure 28 The Chinese Music House
Photo by Prasuda Charoensuk on July 15, 2012.

Figure 29 The Old opium
Photo by Prasuda Charoensuk on July 15, 2012.
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Figure 30 The layout of attraction place at Bang Luang market
Adapted from original source: Municipality of Bang Luang, The community plan
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Architectural Character and Details of Functions
Example of the typical shophouses in Thailand
During the reign of King Rama V (1868-1910), when international trade was
flourishing, western civilization spread into Thailand. A lot of overseas architects and
construction workers came to design and work on buildings in Bangkok. A shophouse
was a typical dwelling for the middle income people who owned small businesses or
retail shops and was influenced by the Chinese and European styles (Pussadee &
Manop 1982, p.142).
Reference to Thai cities and towns indicate that traditional shophouses exist in
every province in the country. Simple living and traditional ways of life are preserved
by members of the older generations who have lived there, thereby rendering them
unique. Community life and local culture still survive in areas where shophouses are
to be found. These buildings have interesting histories and backgrounds and possess
an architectural beauty all their own, especially in the cities through which major
rivers flow. Such shophouses were established concurrently with the establishment of
the communities of which they are a part.
With reference to the shophouses at Phra Prang community in Muang district
along Damnern Kasem road over to Wat Mahathad, Pectchaburi province, this is a
good of example for showing that community life and shophouses still survive in the
area. Mahathat market was originally the first fresh market in Phetchaburi province
that sold agricultural products from Ban Laem. The shophouses first started to appear
along the road by the riverside, serving local neighborhoods, and then spread to the
adjacent roads around Wat Mahathat as economic activities grew. The original pattern
of shophouses in the market, which were built of wood, consisted of only three to five
units to a row. Wooden shophouses in the area had two storeys. Some were used for
commercial purposes only, but most were used for commercial and residential
reasons.

Figure 31 The example of the shophouse styles at Pectchaburi
Adapted from original source: Thesis of the Shophouse in Pectchaburi
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The Shophouses in Bang Luang Market
Building typology and setting of the community
The original residents in the Bang Luang Market include Thai, Laos-Song
(Vietnamese), and Chinese-Thai people who migrated to the community about a
hundred years ago. The area also has many living traditions and local activities with a
high potential for tourism development. The physical characteristics of shop houses
located in Bang Luang market reflect the essentially Thai style of such structures, in
which wood is used as the main material. In the past, many of these structures used to
be shop-houses which sold agricultural products, and represented the way of life of
inhabitants of the Bang Luang community. The characteristics of the shophouse in the
Bang Luang Market are derived from the Chinese and European styles introduced by
King Rama V (House in Bangkok). The total number of shophouses in the market
area is 130 which include upper, middle and lower areas. These shophouses are only
two storeys high, the ground floor is used for commercial activities, while the upper
floor being used for residential purposes. The shophouses that remain in the old
market fullfill a number of functions and include a bookshop, photo shop, pottery
shop, general goods store, restaurant, dessert shop, tailor‟s shop, hairdresser‟s shop,
minimart, drugstore, home facility equipment store, Theater, Chinese shrine, and
school etc.
Nowadays, the old shophouse styles in major provincial towns have changed
to modern buildings most shophouses are left in a dilapidated state and many of them
are being torn down or awaiting demolition. The new generation wants to change the
physical conditions of the community, and their own lifestyle, in order to improve the
material quality of their lives or they want to abandon the community altogether.
However, in many urban areas in Thailand, some beautiful inhabited living traditional
shophouses can still be found.
The architectural typology of the shophouses of Bang Luang Market
community can be categorized by referring to a research study by Ornsiri Panin and
Somkid Jiratatsanakul (2001) entitled “The urban vernacular shophouse”, and
combined with further data and collected by the researcher can be divided into three
main types of shophouse in the area as follows:
1. Shophouse Type A: located on a corner
2. Shophouse Type B: with minimal decorations, and without a balcony
3. Shophouse Type C: using concrete instead of wood on the first floor
A detailed analysis of the physical data of Bang Luang Market identifies the
following differences in the characteristics of shophouses from the field survey of 130
shophouses by the author
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 Shophouse Type A : located on a corner
For this type is a special type because of its location on the corner of the road;
it was built on a pentagonal plot shape, so its floor area was not expanded in simple
rectangular shapes, which created a special hip roof form that did not come from
square box outlines. Three sides of the first floor used folding doors, which make it,
look more spacious and light when fully opened. The pattern of the second floor‟s
continuous and decorated roof pieces was made simple but looks elegant. Fortunately
much of this type of shophouse is in a good and original condition, particularly the
structure, though some renovations have been made to the interior. Some problems
may have come from its perfect location, which has promoted advertisements to be
hung all over the façade, covering its true beauty.
From the survey, in the Bang Luang Market there are only four of this type of
shophouses which are located at corner in the upper market area, which is oldest part
in the market (figure 8). Three of these shophouses are still use and some parts of
them have been renovated by the owners. Another one of these shophouse is closed
for conservation and preservation the original of shophouse in the area.

Figure 32 The Located on a corner shophouse in the Market
Adapted from original source: The Layout of Bang Luang community plan
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Figure 33 Sketch of the corner shophouse‟s structure
Adapted from original source: a research study by Ornsiri Panin and Somkid
Jiratatsanakul (2001)

Figure 34 The shophouse is located on corner in Bang Luang Market.
Photo by Prasuda Charoensuk on July 15, 2012.
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Figure 35 The shophouse is located on a corner in Bang Luang Martket.
Photo by Prasuda Charoensuk on July 15, 2012.
 Shophouse Type B: with minimal decorations, and without a balcony
This type of shophouse conforms largely to the original standard of
shophouses in the area in terms of its floor plan, shape, and form, the numbers of units
in one row is more than any other type, and each unit was originally designed for
separate occupancy. Roof forms of this type are special and different from any other
type because they were built as one huge single gable, which covered all the building
space of the entire row. This type was designed with the least amount of decoration,
and without a balcony. This group of shophouses is probably in the worst condition,
and is threatened by its being less economically competitive when compared to the
modern concrete shophouses along the busy major road nearby.
From the survey, this type of shophouse is scattered in the Bang Luang
Market, and the number of these shophouses is 97 out of the 130 in the market. With
Reference to the physical conditions of the shophouse structure; most of them are still
in good condition because of renovation by the owners. However, the some
shophouse of this type are also closed to conserve the house which has had a main
role in the past such as the old drug opium in the upper market area.
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Figure 36: The Location of on Shophouse with minimal decorations, and without a balcony
Adapted from original source: The Layout of Bang Luang community plan

Figure 37 Sketch of Shophouse with minimal decorations, and without a balcony Structure
Adapted from original source: a research study by Ornsiri Panin and Somkid
Jiratatsanakul (2001)

45

Figure 38 The Shophouse with minimal decorations, and without a balcony in the area
Photo by Prasuda Charoensuk on July 15, 2012.
 Shophouse Type C: using concrete instead of wood on the first floor
Some of the shophouses in the area have been altered, using concrete
instead of wood on the first floor, but the traditional folding doors are still in use.
The roof is in a wide-angle gable form. The continuous balcony on the second
floor is built along the length of the back or facade, though all three units in the
row may not belong to the same occupants.
From the survey, the number of this type of shophouse are 39
household in the area which it were scattered in three part of the market that are
upper, middle and lower market. For the physical condition are still good because
of strong materials for used in home building, it was also maintained by the
owners.

Figure 39 The located of shophouse using concrete instead of wood on the first floor
in the market area.
Adapted from original source: The Layout of Bang Luang community plan
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Figure 40 The shophouse using concrete instead of wood on the first floor .
Photos by Prasuda Charoensuk on July 15, 2012.

Figure 41 The shophouse using concrete instead of wood on the first floor .
Photos by Prasuda Charoensuk on July 15, 2012.

Figure 42 The shophouse using concrete instead of wood on the first floor .
Photos by Prasuda Charoensuk on July 15, 2012.
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Present Function
In the past, the beginning of the market area started from the Tha Chi River
bank, that called Upper market, and then it expanded to middle and lower market that
can be seen in the present (Figure 9). The Chinese market is not as crowded as in the
past. Due to the road construction, the river is not the main transportation route any
longer. So the Bang Luang Market has diminished in its function as the commercial
center of the surrounding agricultural areas. At the same time, the ferry company
which served the Tha-Chin River closed because the road was more comfortable.
Therefore, the economy of the Chinese community has declined and the traditional
way of life of the Chinese traders has been changed.
Nowadays, some of the shops are closed and used for residence only. From the
architectural analysis of the physical features of shophouses in the study area, they
hold a high value in terms of their architectural characteristics and are hence worth
conserving. Only some of the shophouses is have changed in some parts of the
buildings to be both old and in modern style. According to the physical data, there
still remains a number of historic shophouses with architecturally aesthetic elements,
which were built from the time of King Rama IV onwards. People like to point to
their community as a cultural asset, one which has accumulated in value throughout
its long history. Bang Luang contains historic shophouses where traditional ways of
life remain, and these have become the focus of tourists who are interested in a rich
cultural tourism experience.
Assessment of Physical Condition
From the study, shophouses of Bang Luang can be divided into three main
areas which are upper, middle and lower market which was explained in the
geographical topic in this chapter. A survey was carried out on the physical conditions
of shophouses in the overview of the market.
Most of the shophouses are in good condition either in structure or materials
because there are still being used and maintained by owners especially in the lower
and middle market (Figure 9) due to being built later than the upper market and were
built at the same time. Although, some features of the shophouses have changed in
time, the integrity of the houses is present. Moreover, both of these areas were saved
from the flooding in year 2011, and were only slightly affected mainly the houses that
are located near the river.
The upper market is the oldest area and also are along the Tha Chi River that
was beginning of the market community are in good condition similarly middle and
lower area. However, during the flooding of 2011, this area was most affected by the
flooding from other areas especially the shophouses located on the waterfront which
are beyond the flood prevention measures so the condition of the shophouse has
deteriorated. Fortunately, all of the shophouses in Bang Luang Market, except the
area on waterfront were protected by the cooperation of the owners and local

48
municipalities paying due attention to these shophouses. This report describes briefly
the overview of the physical condition in general. However, there is a limit in
describing the exact details because most of the shophoues are the inhabited, so the
researcher could not enter.
Nowadays, the Bang Luang Market is not active as in the old days but it is still
the center for local products and Thai - Chinese culture. Some shop-houses still open
every day, however their life is pretty close to the past. More than 90% of the local
people in this community are Buddhists; they still believe in animism and share
traditional beliefs. The two Chinese shrines near the market still have activities for
celebration yearly.

Figure 43 The photo of flooding o in 2011
Source: www.bangluang.go.th

Figure 44 The photo of flooding o in 2011
Source: www.bangluang.go.th
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Since 2010, when the market become known from the television program has
supported the municipality and the community has presented the Bang Luang market
as a tourist destination focusing on domestic tourism. This is due to the fact that the
old market has many attractive factors, for example, the old wooden shop-houses, and
the two Chinese shrines. Although the atmosphere of the market is not as attractive as
in the past, visitors can still feel the unique local ways of life. At present, some shophouses in the market open every day but most of them open for the tourists only on
weekends.
3. Culture and traditional characteristics
Thai-Chinese Culture
The other important thing contributing to the uniqueness of Bang Luang
Market is a relationship between the market and the people‟s way of life. It seems that
most of the pioneering Chinese families have become the main actors in developing
and expanding the market like the family of land owners in Bang Luang Market
especially in an economic role, these people also contribute their cultural identities to
the local community from their strong need to maintain their respected culture. In
Bang Luang Market, the existence of the Chinese Goddess Shrine, Chinese spirits
houses in many shop-houses and other yearly religious activities such as Chinese New
Year Day are the most appropriate illustrations of the survival of Chinese culture
based deeply in the minds of the residents. Every year, there is a religious rite for
worshipping gods and goddesses with Chinese operas, which is the greatest festival of
the market each year. In addition to the dominating Chinese customs, there is also a
variety of practices springing from Thai culture. These include religious activities
held at the temple, such as making merit and Buddhist monk ordination, which is
popular among Chinese residents as well. Supernatural beliefs about spirits still exist
and are practiced among local residents. However, there is no conflict between these
beliefs; moreover, they can integrate very well with people‟s ways of life because the
practitioners regard these things as good luck that will lead to success in their lives,
jobs and health. These beliefs and practices are transferred from generation to
generation and can last a very long time and be regarded as intangible heritage of the
community.
Food
Bang Luang Market is famous for local foods especially Chinese spring rolls
or Chun Peit and Kaow graeb Pakmor, vegetables wrapped in a steamed flour sheet,
which are both popular with the visitors because of the taste and novelty. Moreover,
other kinds of food are interesting for the visitors also such as Thai desserts, paste of
rice flour ( Kauy Jub) and Thai Traditional coffee etc.
As a result of this change, the price of the commodities has also risen. In
addition, the promotion of this city to attract tourist has caused a rise in the cost of
living, the change of the trading system, and the consumption habits of local people.
However, Bang Luang still mantain its unique characteristics, which can be seen in:
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- Cooking for special ceremonies, neighbors will join in cooking for any special
ceremony of the host by using the raw materials from their home. Then, after
finishing the ceremony the host will give food or dessert for guests to take home.
- Fishery, people living by the river are skillful in fishing and making fishing
equipment such as fishing poles, fishnets, etc. They are also good at preserving food
for future consumption.

Figure 45: Favorite food in Bang Luang Market: Chinese spring rolls.
Source: www.annaontour.com/province/nakornpathom/bangluang-market.php

Figure 46: Favorite food in Bang Luang Martket
Source: http://www.bangluang.go.th
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Figure 47 Favorite drinks :Thai traditional coffee
Source: http://www.bangluang.go.th
Traditions
A focal point for traditions is the Buddhist faith of the majority of the
population, the temples and Chinese Shires in Bang Luang community such as Bang
Luang temple and Chao Mea Tab Tim Shrine. Much of the traditional way of life,
thinking and doing have their foundation in Buddhist thinking.
Chinese New Year or Trut Chin, this is an important event for this
community due to the fact that most of the people is Thai and Chinese nationality.
The Chinese New Year is the first day of the Chinese lunar month which is regarded
as the first day of the spring season (the Chun season in Chinese; roughly from
February to April which is the time to start growing plants). This festival is celebrated
on a big scale in the area, they will have parade and celebration in the community and
with their family.

Figure 48 Chinese New Year at Bang Luang 2012
Source: http://www.bangluang.go.th
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Figure 49 Chinese New Year at Bang Luang 2012
Source: http://www.bangluang.go.th

Figure 50: Chinese New Year at Bang Luang 2012
Source: http://www.bangluang.go.th
Loy Kratong, in November of every year, on the date of fourteen-fifteen waxing
moon and waning moon, people in Bang Luang have a tradition of floating Kratong
(the replica of the lotus which made of banana leaf or paper) on canals and rivers. The
purpose is to show respect to the water spirit.
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Figure 51 Loy Kratong at Bang Luang 2012
Source: http://www.bangluang.go.th

Figure 52 Loy Kratong at Bang Luang 2012
Source: http://www.bangluang.go.th

Songkran Festival, it is the Thai traditional New Year, on 13th April, people in this
area go to the temple in the morning to make merit and devote merit to their relatives
who have already died. Then young people and some adults go to join and enjoy
Songkran.
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Figure 53: Songkran festival at Bang Luang 2012
Source: http://www.bangluang.go.th

Figure 54: Songkran festival at Bang Luang 2012
Source: http://www.bangluang.go.th
Magha Puja Day, This day is an important Buddhist day. It is held on a full moon
day of February. Buddhist people in Bang Luang generally go to make merit at the
temple nearby in the morning. Next, they go walk around the temple with a candle,
flower, and joss stick in their hands in the evening.
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Vesak Puja Day, This day is a significant day in Buddhism. It is held on a full moon
of May. There is a religious rite arranged on this day. People in Bang Luang go to
make merit at the temple. Then, they listen and practice Dhama, praying, as
concentration for purifying their minds.
Asaraha Puja Day, This day is another Buddhist day. It is held on a full moon day of
July. Buddhists practice a religious rite as on other important Buddhist days, they go
to perform merit making at the temple near their houses. Some people do meditation
and practice Dhama. Last, they always go to the temple with a candle, joss stick and a
flower and walk around the temple in the evening.

Table 2 Timetable of traditional events in the Bang Luang community
Month

Traditional Events 2013
Chinese New Year

Loy Kratong

Songkran

Magha Puja

Vesak Puja

Asaraha Puja

January
February

February 10

February 25

March
April

April 12-15

May

May 24

June
July

July 22

August
September
October
November
December

November 17
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4. Significance Assessment of the Cultural Values of Bang Luang Market
Every heritage has its own values and significance and thus the ultimate goal for
heritage conservation is to protect these values and significance. According to The
Burra Charter, the well-known code formulated by Australia ICOMOS on how
cultural heritage should be managed appropriately, the cultural significance of the
place can be categorised into four types of values – aesthetic, historic, scientific and
social. In this case, two relevant criteria are assessed, including both tangible and
intangible and described as follows:
Historic Value
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According to historic value, the market is one of the best examples of living
cultural heritage in Nakhon Pathom province and it is still lively at present, with a
number of community residents who are willingly to live in the traditional heritage
area and try to develop it in the most suitable way. In this case, the historic value of
the market lies in the fact that it is the most obvious evidence representing a
successful and progressive development of the market from its past to the present.
With reference to Bang Luang community it has characteristics of lifestyle
including preserving the old traditions and culture until now. Walking down a small
private road at the Bang Luage market may remind the visitors of a scene from an
authentic rural community and its relationship with the river and people‟s way of life.
In addition, Bang Luang Temple which was the most important cultural icon of the
community or the Chinese Goddess Shrine reflect the cultural integration between the
Thai and Chinese from the past.
In architectural style, the shop-houses are outstanding reminders of the past
and its history as the buildings have changed very little since they were built. These
shophouses are only two storeys high, the ground floor is used for commercial
activities, while the upper floor is used for residential purposes. The shophouses have
unique historic characteristics and still remain in the old market to serve a number of
functions and include a bookshop, photo shop, pottery shop, general goods store,
restaurant, dessert shop, tailors shop, hairdressers shop, minimart, drugstore, home
facility equipment store, theater, Chinese Shrine, and School etc.
Another aspect of the historic value of the market is that it reflects a process of
acculturation or cultural learning process among the generations of community
residents. By living here, the community residents have a good opportunity to know
who they and their ancestors are, how people lived their lives in the past and how
important the market has been as a framework in which the dynamics of this
community unfolded. For the community residents, this is very beneficial in
acknowledging and encouraging recognition of cultural heritage significance and an
awareness of heritage preservation among the dwellers at the same time. However, the
ultimate objective for cultural heritage management must come from cooperation
between any stakeholders involved thus, an effective tool to teach the visitors about
the historic value is badly required at present.
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Social Value
Another aspect of the social value of Bang Luang community is that it also
represents a sense of authenticity in the eyes of the visitors. By getting here, the things
that most visitors want to see or experience is a sense of local community and local
market atmosphere; for instance, wooden shop-houses, fresh food market, food stalls,
local grocery stores, houses and boat piers. In addition to the market itself alone, there
are other influencing social entities contributing to a sense of „local community‟ such
as a temple, school and village. The social and cultural fabric can present a great
sense of authenticity to the visitors who want to experience a sense of the locality that
they rarely have in an urban fabric of a big city. For the visitors, the market provides
them with different experiences apart from those they are familiar with in their routine
lives and it also helps them to relieve any depressing tension from work. However,
there is less cultural heritage significance recognition and awareness among the
visitors because most of them think they are still visitors and therefore take less part
in heritage preservation. So, persuasion for cooperation in cultural heritage
management of the market is necessary.
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Tangible and Intangible cultural heritage in Bang Luang market and its
significance assessment
To summarize some interesting ideas on both tangible and intangible cultural
heritage in the context of market through its evolutionary stages as an explained on
page 21-22, it is manifest that culture has its own way to survive according to
different space and time frames. In this case, the intangible and tangible are
represented much in the way people live their daily lives and they have learn many
kinds of folk wisdom from past generations.
With reference to the tangible cultural heritage, much concern and effort are
needed to be careful about preservation and protection of vulnerable building The
shophouses in Bang Luang market are an example of tangible value which has
remained most of the old house style, and they also have still responded to the needs
of the local community residents as accommodation and workplaces at the same time.
Furthermore, when a presentation of authentic experience in „country and traditional
life‟ becomes more prominent in tourism promotion, then this contributes a positive
aspect so that the community has to emphasize the importance of tangible heritage
and preserve it for the future. However, problems may occur soon when more new
precincts are built into the authentic fabrics such as commercial buildings, rental
bazaars or other regardless structure of compatibility of original and new contexts.
Considering the intangible culture of the Bang Luang Community, it cloud be
found that culture can be expressed differently through daily lives and on special
social events. In this case, the significance of the cultural value lies in the way the
local residents live their lives as usual or by the way it used to be in the past. The
traditional ways of life among the residents in the Bang Luang market context is one
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of intangible cultural heritage and is also expressed in the local wisdom that is applied
to many social fabrics of the community. Another example of intangible cultural
heritage is very famous not only for neighboring areas but also to other provinces. is
the local products especially the unique delightful food and desserts. In fact, Nakhon
Pathom has been a well-known province for its delicious food for a long time.
Primarily, with fame for favorite Thai food and after that from the Chinese influence
derived from early Chinese immigrants. At present, a presentation of the way of life is
the main attraction for the urban visitors who want to see and experience a sense of
locality and scenes that would remind them of the romantic past. Indeed, intangible
cultural heritage should be best represented when it is real and belongs to the ordinary
socio-cultural context of the community Bang Luang Market still preserves its way of
life in many ways such as lifestyles; traditional events and culture inherit from the
past generations and continues to preserve it for the future.
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5. Roles of Stakeholders in Bang Luang Community

1. Roles of local authority and local leader in management at Bang Luang
community
The local authorities have the responsibility for maintaining a part of the
cultural heritage, which may be at risk of serious deterioration because of a lack of
suitable management and preservation measures in the place. The local authority
should work effectively with other stakeholders involved with the community, then
the potential to use tourism development as a critical tool to enhance community
strength will be strengthened.
In Bang Luang Market‟s development process, the process is driven by the
local authority and the main factors influencing this are management and cooperation
from other stakeholder such as the local community, local leaders and Bang Luang
Tambon Administrative Organization (statement from Mrs. Kanyakron Arromchune,
academician of public relations position). The highlight of Bang Luang market are
created by a sense of cultural authenticity and a need to convince visitors that the
market has an atmosphere of traditional and local context with cooperation from these
stakeholders; for instance, identify of foods and old shophouses which are expressed
in the story and the way of life that it has been created mainly for tourism and
excursion purposes. Therefore, the role local authority is as administrators for take
care all of the management process.
According to a master plan for tourism development in Bang Luang
community formally launched in 2008 because a television program was filmed at the
market, It made the market better known and made tourists visit so there has been a
continual allocation of funds from the local authority budget to community support
for tourism development. Many of these projects and plans, construction plans for
building new bridges, parking area, and toilet for visitors. However, the budget is not
enough to demand for tourism development (statement from Mrs. Kanyakron
Arromchune, academician of public relations position). Moreover, the local authority
should also provided and plan more activities for the market.
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2. Roles of central government authority in local cultural heritage
management in Bang Luang Community
According to the support from local authority and local leader that contribute
to a development of the community and the market, government central authority is
another player in local heritage management. Governments have incredibly important
roles and responsibilities when it comes to tourism development which would
generate various ranges of impacts in the developing countries especially in local
communities, if they are concerned about issues of sustainability. Thus, it depends on
the government to set the ground rules or regulations within which tourism
development takes place and it is the governments that have the power to establish
policies to preserve the integrity of social, cultural and environmental features
belonging to the countries.
Although the Bang Luang Community has assistance and guidance from the
central government in tourism promotion only, cultural heritage management and
preservation came quite late and in fact it was the local member who recognized
significance of heritage asset and sought the ways out to use it for community
development, it is quite acceptable that the central government authority still has
contribution in tourism development and support infrastructure services including
transportation system and road construction to facilitate convenience for tourism in
the community. However, the situation at the Bang Luang market was quite terrible
entering a period of decline.
Refer to the a master plan for tourism development which the Bang Luang is
direct take in charge, the governmental support in community development was very
obvious when the Bang Luang market came to be popular from filmed program.
Therefore, a policy of Bang Luang municipal district aims mainly on support of
tourism development whereas in other communities the policies often focus on
general issues such as development plans for the natural environment, protection plan
on drug abuse, development plan for water supplies or development of in a public
health scheme.
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3. Role of Local Community Residents in Bang Luang Market
Nowadays, many kinds of social and cultural changes can be observed in the
local communities after coming into contact with tourism development. In some
cases, the situation is made worse when the new culture brought by the urban visitors
is regarded as better than the previous one that belonged to the local communities for
the old culture will be eventually abandoned or lost. Moreover, another concern is an
issue about the cultural presentation of certain rites, ceremonies or activities are
arranged specifically for the visitors. However, although this cultural presentation
might be attractive, unique and fantastic for to the experiences of visitors but most of
them can not generate further recognition or awareness on cultural heritage
significance that much.
For the situation happening in Bang Luang community is somewhat similar to
other local communities coming into contact with tourism development however, the
impact from the tourism activities is not widespread in the area, Bang Luang Market
is still at the start of growth tourism development and it is not yet as well known as it
could be for the visitors.

Chapter 4
Comparison of interpretation process
With reference to Don Wai, Amphawa, Bang Luang Markets, which are
similarly in terms of their culture, sensitivity and way of life including the style of
architecture. This chapter will analyses the interpretation process and shows the
differences and similarities of both sites.
Case I: Comparison analysis interpretation process: the case study of Don Wai

market
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Summary of Don Wai market

Don Wai Market is a popular local market located in Bang Kratuk sub-district
in Sam Pran district, Nakhon Pathom province. At the weekends, many visitors come
to enjoy shopping and buying unique local products such as food and desserts.
Perhaps the most important attraction drawing visitors to this market is the uniqueness
of the local identity of the community expressed in the cultural fabric of the market
and also in the relationship between the residents, way of life and the river. Another
attracting factor of the market comes from its simple and local Thai architectural style
that facilitates shopping. Walking through the market, the visitors can enjoy many
kinds of products including a flea market located in the area of the temple, which is a
symbol of the entrance to the market. Next to this is a long row of traditional-style
wooden shop-houses attached directly to the river bank with 10 – 12 piers. These
shop-houses are also used for both commercial and residential purposes. In addition to
these wooden shop-houses, the area of the market has been extended increasingly
from wooden shop-houses into a vegetable and fruit market with rental bazaars
around the areas near the temple and school. Besides, there is a Chinese goddess
shrine located at the back of the market to imply its Chinese trait also.
The Don Wai market itself originated about one hundred years ago during the
reign of King Rama VI. At present, it is attached to Don Wai Temple in the north,
with private property in the south, Tha Chin River in the west and a concrete road in
the east. Firstly, the market was founded by groups of Chinese pioneers who did their
businesses along Nakhon Chaisri or Tha Chi River, the important means of
transportation and commercial activity. Apart from an emergence of Don Wai Market,
there were also other local markets established along the river led by the Chinese such
as Bang Luang Market, Bang Len Market, Bang Pla Market, Huay Plu Market, Tha
Na Market, Ton Son Market and Sampran Market. Since the reign of King Rama V
until World War II, a lot of local markets along Nakhon Chaisri have been
established, many of them still existed although some of them were abandoned and
declined when water transportation was replaced by an the emergence of new
concrete highways.
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Nowadays, Don Wai Market is a famous with Thai tourists and foreigners.
Beside the beautiful shopehouses and way of life in the local community, the various
shops and activities serve the visitor which is another reason to invite them visit to the
site.

Don Wai River
Market
Figure55 Map of Nakhon Pathom boundaries
Adapted from original source: http://en.wikipedia.org/wiki/Amphoe_Sam_Phran

Figure 56 View of Tha Chi River bank at Don Wai market
Source: www.google.com
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Figure 57 View of Don Wai Market
Adapted from original source: www.google.com
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The Current existing Interpretation plan of Don Wai Market
With reference to the interpretation plan established Don Wai market in the
concept of living heritage. This shows that it is using natural and cultural resources
inherent to Don Wai to lure visitors. The revitalization of the market was aimed at
urban visitors who want to look for shopping experiences that are different from the
supermarkets used every day. In addition to the fascinating shopping experiences that
have been provided, there was also an inclusion of short excursion such as cruising
along the river bank to provide authentic experiences in cultural perception for the
visitors as well. It is a good way to generate money from promoting tourism in Don
Wai and on the other hand, the outstanding natural and cultural resources of Don Wai
are exploited.
Moreover, the market projects its own image and cultural identity as a local
and traditional market. With a presentation of cultural images, the visitors can feel the
traditional and local atmosphere from images of old wooden shop-houses, the narrow
walkways of the market and variety of exotic Thai food and desserts. Furthermore,
with much promotion in the mass media, it is not so difficult for the market to
fascinate the urban visitors who pay a visit here. It seems to be that the setting of the
market can suit many visitors who search for the authentic experiences of a traditional
market. A process of interpretation in Don Wai Market comes from solid cooperation
between the many parties involved, especially the mass media, which is a potential
factor generating popularity for the market and persuading visitors to go there.
Moreover, local leaders and shopkeepers in the market are very important in
promoting and managing images of the market to best suite the needs of middle class
consumers from the city too.
Off-site interpretation: The Don Wai Market is promoted in national and
international tourist information. There are public relations on television/internet and
newspapers. In addition, this market is listed to be one of the main markets in Nakhon
Pathom province which is promoted in local public media and printed material.
Moreover, it is also being used as a tourist attraction by travel agencies on their own
websites or travel itineraries.
On-site interpretation: There are interpretation and management plan for the
market which includes conservation and protection their area. The various shops are
arranged by zoning. Moreover, there is good cooperation between leaders;
shopkeepers and local community in the market which is one key success factor
driving all processes in the area.
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Case II: Comparison analysis interpretation process: the case study of Amphawa

Floating Market

Summary of Amphawa Floating Martket

In the past, Amphawa used to be known for supplying food to the capital.
It was also known as the Venice of the East as it had more than 300 canals and a
central settlement of Riparian community of central-Thai people.
Amphawa floating market is located in Amphawa district, Samut
Songkhram province and it is an attractive place for visitors both Thais and
foreigners at the present because the place remains rich in natural resources and
shows the unique living characteristics of the riparian community. It is also provides
many activities for travelers especially on weekends.
Back in the early, Rattanakosin period, Amphawa community was a densely built
up area where many people resided because it was an important commercial center
for trading agricultural products of this area and nearby province. On the Amphawa
canal there were plenty of boats which sold local fruits, vegetables, clothes, food and
products necessary for living. At the mouth of the Amphawa canal there was a
riverside single house having its cultivatable area along the canal. The Amphawa
community was established at the intersection of the Mae Klong River and the
Amphawa canal as well as the Prachachomchuen canal which is about 20 Km further
from the Gulf of Thailand.
Today, the market is very popular; it is held on Friday, Saturday and Sunday
and receives more than 10,000 tourists a day. It has brought the place back to life.
And the beautiful and valuable way of life of the Amphawa people a unique local
culture in the past is also alive once again. Visitors can experience the community
near riverside though the beauty of the old wood houses which stay a life from the
past to the present time. Moreover, the local food is a reason to invite many tourists
from anywhere to come and taste all these foods. If the tourist would like to absorb
the atmosphere of Amphawa both day and night a, home stay is one option for them.
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Samut Songkhram

Figure 58 Map of Samoutsongkhram province
Adapted from original source: www.google.com

2. Bang Khonthi

3. Amphawa
1. Mueang Samut
Songkhram

Figure 59 Map of Samutsongkhram boundaries
Adapted from original source:http://en.wikipedia.org/wiki/
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Figure 60 View of Amaphawa Floating market and local foods
Adapted from original source: www.google.com
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The Current existing Interpretation plan of Amphawa Floating Market
Amphawa defines sustainable tourism as tourism that respects and supports
local culture, natural environments, place identity and an ability to generate income
for people in the community which it utilizes and manages cultural resources to keep
tourism benefits in the local community.
The interpretation plan is blooming in Amphawa, the Venice of the East
because of the good position of Amphawa is this area which has more than 300 canals
and water transportation system that is still used. The market related tourism
departments in Samutsongkhram province are promoting the Evening Floating Market
program to attract visitors to spend longer time and money at Amphawa because the
market need a different positioning from Damnoen Saduak market that it is a day
market, the visitors spend a short time in the market because of hot day time climate.
Therefore, the evening market of Amphawa, it is also provides opportunity to present
all the advantage of its resources such as fire fly sightseeing, home stay and shopping
in terrestrial market. This show using natural and cultural resources inherent in
Amphawa encourages visitors. It is also a good way to generate money from
promoting tourism in Amphawa and exploit the outstanding natural and cultural
resources of Amphawa. However, it has to make sure that all income from tourism
development will go to the villagers of Amphawa community.
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At present, the market is becoming the most popular “hip” place among Thai
tourists. It has both floating and terrestrial market areas. The development is not only
limited to the market but is also expanding to the whole district as a leisure
destination. There are lots of home stay, resorts, restaurants, spas and activities in the
province.
Off-site interpretation: The Amphawa Floating market is promoted in
national and international tourist information by support from the local tourism and
Thailand Tourism organization. There are random public relations on to advertise and
promote in domestic and foreign markets. The market is also listed in most tourist
brochures, advertisements on international train, national buses, and public relations
on radio, television and newspapers. It has own website and several types of printed
matter about favorite places for tourists. Moreover, it is being used as tourist
attraction by travel agencies on their own websites or travel itineraries.
On-site interpretation: There are interpretation plans and management for
the market to include conservation and protection followed by policies. There is also
good cooperation between leaders; shopkeepers and local community in the market
which is one key success factor for driving all the processes in the area.
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Comparative Interpretation Analysis of Case Studies
It is clear from the two case studies in the interpretation process that creation
is needed in leadership from stakeholders and the local community. The process
cannot be undertaken by individual work alone because there are multi-dimension
tasks such as physical conservation, heritage interpretation, etc. Any interpretation is a
tool of the heritage management plan and presupposes a broad approach carrying out
actions at different levels. The task of regeneration is not only to keep the existing
fabric; its results must also promote the quality of life of people in the community.
The leader must be a key person to integrate the know-how and cooperation of
various agencies to achieve the interpretation as planned, control the promoting and
using of cultural resources to develop sustainability and empower the local
community as to how to conserve and protect their area. This can be divided in three
issues of comparative interpretation as follows:
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1. Promoting: In both places, the promoting developed from place identity is
strategic, outstanding, and difference tales. They set their promoting through the local
market, which related to the shop house style and various favorite foods from the
local community include the way of live.
2. The interpretation plan: The leader should have a strong working team to support
his vision; such a team may consist of volunteers. The interpretation plan of Don Wai
and Amphawa floating market is driven by working teams which are formed
strategically with a clear mission and appropriate to the site. The working teams will
disband when the missions are achieved. However, the Amphawa has high standards
and is known more than the Don Wai Market because of efficient management and
support from local government and Thailand tourism organization to be a model of a
cultural floating market. Therefore, we will see various interpretation instruments
were set at Amphawa floating market such as brochure, print materials, visitor center,
local museum and guide.
3. Community involvement: It is a key factor in any achievement of old market
revitalization and sustainable development. The community should participate in the
decision making process, form a working resource and provide support to retain
momentum in the long term. Community involvement and engagement may be
created by forming regular community forums and encouraging participation by
proposing a range of different options and techniques for group projects which appeal
to the interests of individual groups. The community should have full information on
the consequences or impact of the development. Meaningful engagement can create a
sense of „ownership‟. Refer to Don Wai and Amphawa floating market where the
local community has a main role in participating in the decision making process. Its
also has good leaders who lead them in the right way. On the other hand local
communities in the Bang Luang area do not yet cooperate as expected in the making
process (At this study period).
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According to Don Wai and Amphawa Markets which have a similar role as
old markets have been described in traditional Thai stories from the past. These
stories refect the traditional, culture and way of life continues from generation to
generation. Therefore, issue of interpretation that it is interesting and challenge for
find out the process efficiency and appropriate on interpretation at heritage attractions.
From the cases studies, it can be seen that various techniques of interpretation
are quite effective on both sites especially the presentation of interpretation
techniques to be use in different ways such as prints material, signs, and social medias
etc, which are mentioned in chapter two of this research. Although, there are many
techniques if a good interpretation plan and management, are lacking the effective
tools may be meaningless in the processes. For both markets, the interpretation plan
was installed include conservation and protection processes through theory of
interpretation and heritage conservation management (chapter2). There is also good
cooperation between leadership, landlords, stakeholders and local community who
always participate and cooperate to find good ways to improve and conserve their
area. This is one key success factor to drive all processes in the area.
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Due to the study of Doi Wai and Amphawa market, which carries out main
issues of interpretation on both sites these can be used to be guideline of interpretation
processes for Bang Luang Market for development in the future.

Chapter 5
Interpretive Planning: Bang Luang Market

1.

Existing interpretation plan of Bang Luang Market

At present, the Bang Luang Market lacks a plan and management process that
is appropriate to the site because the market is just beginning to develop in ways that
such an interpretive plan and policies are becoming necessary. Because of study of
development plan on environment and tourism topic of Bang Luang municipal district
year 2012-2014 which directly takes charge of all the management plan for the market
area (chapter3/p.58), it can be found that it has only three issue of the interpretation
program. There is a young guide training program, public relation of Bang Luang
Market project and the development Bang Luang local museum to be learning center
at the area. Moreover from observation and interview, it also can be find that Bang
Luang Market lack of good interpretive program for help to interpret the market to the
visitor because limit of budget (statement from Mrs. Kanyakron Arromchune,
academician of public relations position). After the market became more popular
because of the television program filmed at the market and shown on television the
market better known with more tourists visiting so most of the promoting and
interpretation plan is focused on the involvement of the place and the television
program. The market is interpreted inby an atmosphere of traditional and local context,
identifying foods and old shophouses which express the story and the way of life that
have been created mainly for tourism and excursion purposes.
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Another issue is its management policy without integration which relates to
implementing any processes controlling the unit of conditions between the site and the
local community and this also include budget. The existing interpretation process on and
off site can be examined as follows:
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ON SITE INTERPRETATION
Table 3 Existing On Site Interpretation of Bang Luang Market

Number

Type of Interpretative

Problem

Media
1.

Sign board and map

- Fair design but not clear and
in Thai only.
- The signs are hidden from the
tourists.
- No map layout of the place at
the site.

2.

Local guide

- Duty as need.

(leader of community

- No professional guide trained

and municipality

for the site.

officer)

-No school curriculum support
-Lack of using a second
language

3.

Documentary

- No documentary guidelines at

guidelines

the site. Mostly tourists ask for
information or about attractive
place in the area from the local
people or vendors.

4.

Information center

-No information center at the
site.

Remark
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OFFSITE INTERPRETATION
Table: 4 Existing Off Site Interpretation of Bang Luang Market
Number

Type of Interpretative

Problem

Media
1.

Lack of interpretation

There has been no good

plan

interpretation plan from the local
authority who are responsible for
this matter.

2.

3.

Brochure and Video Clip

Merely for guidelines and tells the

presentation(www.youtu

story of the place to promote and

be.com)

invite. Only in Thai Language

Internet system

- Good coverage in Thai language
(www.bangluang.co.th).
-No promotion on domestic and in
bound tour websites.

4.

Social network

There is a social networking
system but only Facebook.

5.

Local magazines and
newspaper

Occasional articles

Remark
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The SWOT analysis on site
S (Strengths)
-

Day-trip destination for outdoor activities

-

The market is rich in both tangible and intangible heritage and it needs to
be interpreted.

-

A growing cultural community

-

Way of life

-

Existence of local wooden shophouses.

-

Favorite foods products from the local community.

W (Weaknesses)
-

Lack of interpretation and information

-

Inadequate tourist information and distribution

-

No integration of ideas between the interpretation and the management
plan.

-

Inexperienced interpreters and guides at the site

-

The signs and labels need to be well placed, eye-catching, attention
grabbling and attention-holding and clear

-

Internationally unknown as a heritage site

O (Opportunities)
-

Cooperation between the Tourism Authority of Thailand, the specialist
government organizations or new sponsor groups with its own foundation for
the development of the advertising and promotion process at in the place.

-

Greater development of synergies between sporting groups, education,
developers, planning, Regional Tourism Organisation, Exploitation of
visiting friends and relatives market

-

Introduction and promotion of tourist menus across all traditional events
and across ways of life in the community.

-

Signage- tourism, interpretive and directional
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-

Provide training courses for professional interpreters and guides at this site.

-

Exploitation of web- more current information

T (THREAT)
-

Staff resources insufficient to support development.

-

Interpretation fails to engage new audiences.

-

Changes cannot be delivered without additional funding.

-

Key issues regarding to entrance, access, and orientation not addressed

-

Lack of conservation management

-

Unable to employ high value or sensitive materials due to poor security
and adverse environmental conditions.

2. Existing interpretation Techniques of Bang-Luang Market
Print materials
Brochures and books are the original forms of interpretation techniques and
brochures and local government magazines are available at Bang-Luang. The local
authority has produced and published magazines, and brochures for promoting BangLung Market as a tourist attraction.
However, tourists who visit Bang-Luage Market have to get a brochure
containing a map that shows direction from Bangkok to the site, a brief history of the
Bang-Luange Market, photos of the site highlights and a time schedule of traditional
activity highlight from the local authority department because the site has no
information center for providing information to the tourists. Therefore, if the tourists
want details about site or get the brochures, they have to go to the local authority
department although, it is not far away from the Bang-Luang market, it open only
Monday through Friday 8.00 a.m. – 4.00 p.m.
From examining the information in the brochures, the content needs to be
revised to add more information , photos and some explanation of some important
features of the site to create a better understanding and enhance the visitor‟s
experience.
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Figure 61 Some example of printed material recourses at Bang Luang Market
Sources: Copied from original brochure at Bang Luang municipal district
office.

Figure 62 Some example of printed material recourses at Bang Luang Market
Sources: Copied from original brochure at Bang Luang municipal district
office.
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Figure 63 Some example of print material recourses at Bang Luang Market
Sources: Copied from original brochure at Bang Luang municipal district
office.

Figure 64: Extract from print material recourses at Bang Luang Market
Sources: Copied from an original brochure at Bang Luang municipal district
office.
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Figure 65 Extract from a local magazine at Bang Luang Market
Sources: http://www.bangluang.go.th/

Figure 66 Existing of local magazine at Bang Luang Market
Sources: http://www.bangluang.go.th/
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Signage
Signage is used at Bang-Luang .The author observed the signage at the place,
there are many problems about the signage because of the sign are too smalls, not
clearly and hidden from the eyes that are the problem for the tourists to find the place
which they want to go. It is necessary to modify the signs in the area so that the
tourists can see and they should add more signs such as brief of history, highlights
places and map that show the area of Bang-luang market and attraction places. For
improvement of signage will recommend in next chapter.

Figure 67 Existing of signage resources at the market area
Sources: Photos by Prasuda Charoensuk on July 15, 2012.
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Figure 68 Exiting of signage resources at the market area
Sources: Photos by Prasuda Charoensuk on July 15, 2012.
Guides
There is guide service being offered by young school children in the area, who
volunteered to give some commentary about the site. The children were trained by a
guide professional and could give a commentary in Thai. Although it was a good
program for the children to participate in, since they could learn more about their
heritage during the training - they could also impart knowledge to those who visited
the site. It was one of the objectives of the Fine Arts Department that the training
would enable the children to feel proud of their heritage and feel an attachment to the
heritage site and would therefore more likely to protect it.
From observation made during the author‟s visit, this program, does not work
for this site because the most of the visitors come to the Bang-Luang market only to
the shop. Although the people enjoyed having the children show them around and
thought that it was a good way for the children to spend their free time, however the

81
younger guide has a limit of time and duty to study at school, so they can‟t come
when the tourists want a guide to help them visit the site.
For those who visit Bang Luang Market as a group, they can write to the local
authority of Bang Luang and ask for a specialist to show them around. The author also
observed a group of undergraduate school from the Silpakon who were shown around
by a local leader who had knowledge of the place. However, the visitors queried what
they did not understand and seemed to get the information to enhance their
understanding; but they did not get a clear answer.
Social Medias
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Nowadays, social media are necessary to daily life of humans because it can
help to connect people around the world though programs and applications in
computers or mobiles. From observation made during the author search information
about Bang Luang market on various website though using Google search program
with Thai language, it can be found official website of Bang Luang market, social
network (Face Book) website and various website for suggest travel attractions.
However, the author tries to search the information by using English language; it finds
only few websites which is available for the visitors.
3. Critical issues for interpretation at Bang Luang Market
The significance of the observation and interviewing regarding problems at
Bang Luang provides several important points for the interpreter to consider:
1. People who visit the site come from different educational backgrounds,
have varied experience and are from different age groups. Therefore, the language
used for interpretation should be understood by everyone.
2. There should be more interpretation techniques used at the site. The existing
signage, brochures and books use the same descriptive wording; it has not change the
material that appropriate with difference kind of visitors.
3. There is no interpretation of any kind available to enable children between
11-15 year old who visit the site to understand the purpose and the use of the heritage
site or the people and its culture.
When visitors cannot appreciate or understand what they see in front of them,
they do not enjoy their visit. Through an interview with an officer at the local
authority office at Bang Luang, the author found that the reasons that lie behind the
interpretation issues at Bang Luang may come from conflicts between the
stakeholders which are local authority, local leader and the local community,
concerning money by regulations and profit sharing, which it is an obstacle to
establishing the interpretation process at the site.
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The other critical issue for interpretation at Bang Luang Market is that
interpretation is done by the local authority and some member of the community who
are not specialists, so the site does not have a good management plan. There needs to
be a plan for interpretation techniques that should be used at Bang Luang Market. It
would also need to plan how to raise a budget for the interpretation techniques they
would like to implement, since the site and these new initiatives cannot rely on a
government budget alone. Funds may need to be raised through the corporate and
public sectors. Finally they have to find out a good way to achieve agreement between
the community and the local government.
4. Interpretive Planning of Bang Luang Market
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According to the interpretive planning program, it is a strategic process which,
in its implementation, achieves management objectives for interpretation and
education by facilitating meaningful connections between visitors and community
resources. Interpretive planning comprehensively analyzes all interpretive needs and
determines a wide array of interpretive services, facilities, and programs to
communicate in the most efficient and effective way the park‟s purpose, significance,
and themes. The interpretive planning is a goal driven process that determines
appropriate means to achieve desired visitor experiences and provide opportunities for
audiences to form their own intellectual and emotional connections with
meanings/significance inherent in the resources while protecting and preserving those
resources (National Park Service 2000. p. 5).
Refer to the study of strategic plans and processes of local ahuthority(mention
on page 69) shows that Bang Luang Market is lacking of interpretative planning and
management that are appropriate to the site because the planning is focused on
promoting and increase number of visitors, sellmore on a step by step process
Another issue for the interpretive plan at Bang Luang Market is that
interpretation is done by the local government and the community who are not
specialist, the site does not have a good management. There needs to be a plan for
interpretation techniques that should be used at t Bang Luang Market. It also needs a
plan of how to raise a budget for the interpretation techniques they would like to
implement, since the site and these new initiatives cannot rely on a government
budget alone. Funds may need to be raised through the corporate and public sectors.
Finally they have to find out a good way to establish for agreement between the
community and the local government.
With reference to interpretation issues of Bang Luang Market which are
mentioned in this chapter, it can be seen that Bang Luang is still lacking good
planning and management in their area which is different from Doi Wai and
Amphawa Market as explained in chapter four. They both have a standard
interpretation plan and management for the market include conservation and
protection of their area, including various shops arranged by zoning. Moreover, there
is good cooperation between leaders; shopkeepers and the local community in the

83
market which is a key success factor for driving all processes in the area. On the other
hand, Bang Luang Market is still at the beginning of its development in any
interpretation issues include sustainable conservation for the area.
Therefore, this research aims to interpret and promote the heritage value of
Bang Luang market to stakeholders and increase public awareness include guidelines
of critical interpretative planning for the site which are mentioned in the next chapter.

ม
ส
ด
ุ
อ
ก
ห
ลาง
ก
ั
น
ำ
ส

Chapter 6
Conclusions, Policies and Recommendations
Conclusions
Interpretation is the art of telling stories of an area effectively and with
meaning. Interpretation uses various methods to reach as wide a range of people as
possible and uses techniques that will enhance enjoyment and understanding, which it
is becoming more and more important in the field of cultural tourism.
Tourism has been thought to be a main source of income within Thailand, and
we have seen many reactions from local communities seeking to explore this trend by
promoting their natural and cultural heritage for tourism development purposes.
Among different types of tourism, cultural heritage tourism is regarded as a popular
one among the tourists because it provides a good opportunity to learn and experience
different people‟s ways of life in the ethnic groups or amongst local residents in the
rural community. Significantly, dramatic growth of interest in cultural heritage
tourism may come as a consequence of the widespread consumerism culture in
modern societies, especially among those urban dwellers who are usually welleducated and relatively well-off, and regard themselves as stylish people and who
really want to look for perfection in their lives. With an increasing number of Thai
and foreign visitors this means more pressure on the fragile cultural heritage and
lifestyles of the local community including natural resources. Interpretation panels
and off-site interpretation are main tools, which will assist in educating visitors about
appropriate behavior and give them a sense of being party to preserving this unique
area.
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Therefore, it is important to assess whether the interpretation plan meets the
objectives that are set. With the various interpretation methods, some evaluation can
be undertaken in the developmental stages to test for effectiveness. Additionally, it
should be checked to see how well it is doing once it is installed. Any changes should
be incorporated into the next interpretative development. Again, the responsibility for
evaluation needs to be established when interpretation is put in place.
The interpretive plan proposed in this study for Bang Luang Market is an
effort to reveal the significance and promote the value of the market to tourists in
order to prolong the life of the place of which the story is communicated and to
recommend planning and conservation involving in Bang Luang Market. It is a
suggestion, a way to open up dialogue about the meaning of cultural heritage, what it
should be and what it can achieve to local community.
With reference to Bang Luang Market, it needs to retain both cultural tangible
and intangible heritage such as a traditional riverside ways of life, architecture, and
cultural physical features related to the community and it also needs to present aspects
of the heritage‟s fabric and the integrity of the community.
84
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Therefore, an interpretive plan is an optional way to manage and promote this
site. Bang Luang Market is lacking the an interpretive plan that its suitable for this
process. Although, the local authority at the Bang Luang had some interpretation tools
for promotion such as brochures, video clip, guide, website and variety show these are
inefficient for the place. Because of various factors such as budgets, cooperation,
management, planning and personal which is the main key for driving all of the
process. In this study, heritage interpretation to expand ideas, opportunity and
recommend of the heritage is used which it was analyzed form the problems and the
identity of the site what it should be in the progress. In the process of heritage
interpretation, there is a rising concern about certain aspects of how marketing and
interpreting heritage tourism products and sites should be managed to meet the
visitor‟s expectation, whilst maintaining the authenticity of the place.
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Inevitably, any community tourism management and cultural heritage project
focuses mostly on the economic advantages and less on the pure value of heritage.
The benefits derived from tourism are used for the development of the community in
order to ensure the continued existence of that community. In reality, these methods
are constricted and fail in terms of community management, resulting often in the
collapse of the community. The management of community tourism and cultural
heritage should help strengthen the community and make it self-dependent before
bringing tourism into such an area.
From the case studies of Don Wai and Ampha Wa Market in chapter four it
can be seen that interpretation is an important process through which management
achieves its objectives by facilitating meaningful connections between visitors and
site resources. It is a tool that informs and enlightens us on the significance of place,
promote a sense of place feeling, and create links with the past; it is an understanding
of where events have occurred. As this process is fully implemented, visitors will
have a full array of interpretive options available for exploration – onsite, offsite and
online – that reflect careful audience research. They will be able to choose from a
variety of appropriate, historically accurate and engaging approaches. They will not
only be exposed to well-documented resource materials as a foundation for
programming, they will learn how to access that material on their own for further
study.
For this study to provide policies for interpretive plan and recommendation for
Bang Luang Market there are a need to understand, beside the significance of the
heritage and the present interpretation for use in the site. It also will be closer dialogue
between the users, the residents and all the place stakeholders to create interpretative
plan for good management of the places. The main goal of these proposals is to give a
better understanding of the heritage for residents and stakeholders. The first
interpretation proposal plan for this study is interpretive plan for promoting the Bang
Luang Market. The second is plan of interpretive program establishment on the site
.To do this, verification of cultural heritage significance and symbolic meanings of the
heritage from all place‟s stakeholders is necessary. The third plan is to use heritage
interpretation as a centre in developing conservation strategies of Bang Luang Market.
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And the last proposal plan is an alternative interpretation, which is interpretation
management by media and various tools.
In interpretation of Bang Luang Market the question „whose interpretation‟
remains critical. As interpretation is a means to reveal the cultural values and
symbolic meanings of heritage, interpretation plays an essential role in assisting the
visitor‟s learning process. Not only does it educate and entertain through
experiencing, it also offers a means to convey conservation and sustainable
development principles. Therefore, the challenge is to provide interpretation across a
range of capabilities, willingness, and interests, and to ensure that the right message
be conveyed through the most appropriate medium.
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Although, there are a number of interpretative programs well accepted worldwide as management tools however, the limitations of effective interpretation are
in creating well-designed and well-delivered ideas that can capture visitors‟
attention as well as raise awareness.
Policies for interpretive planning and recommendations of Bang Luang Market
1. Encourage programs that link the interpretation of items to their
historical and social contexts
Nowadays, the social context is necessary to demonstrate of significance. It
may have changed over time, and explanation of an earlier context physical,
historical, or spiritual which may be needed to explain a present situation. Therefore,
the interpretation policies and programs may need to consider interpreting spatial and
functional relationships, and links with related places outside the immediate
boundaries of the site.
-

Ensure a high quality public visitor experience and enjoyment of cultural
resources in the public areas through interpretive tools that are factually
accurate, interesting, and appealing.

-

Develop programs that integrate heritage interpretation within
regions and link with their community activities in culture and the arts.

-

Encourage museums to interpret heritage places and themes.

Recommendations
Signage: In the context of this policy interpretative signage will be used as a means of
providing both a tangible reminder and a communicative tool for the identification
and understanding of places of cultural heritage. From the summary signage in Bang
Luang Market need to be improved because the most of it at the market is too smalls,
not clearly and hidden from the eye do that it is a problem for the tourist to find the
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place where they want to go. It is necessary to have signs in the area that the tourists
can see. The author suggest some idea of signage for Bang Luang in Appendix B.
Therefore, all of the signage in Bang Luang Market should be changed to be
appropriate eye-catching and clear. Moreover, they should add more signs such as a
brief of history, highlight places and give a map that show the area of Bang Luang
Market and places of attraction.
Another suggestion that the author would make is that the signage should not
only be in Thai Language, it should use in other languages also such as English and
Chinese to increase number of tourists both of domestic and international visitors.
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Market-walking guide brochure: In the context of this policy a walk guidebook
would be used to interpret information about the Bang Luang Market and allow the
tourists to enjoy cultural resources by themselves. The author provide an idea about
Market- walking guide in Appendix A.
Traditional events and activities additions: In the context of this policy a timetable
of traditional events is a program that integrates heritage interpretation within regions
and links with community activities which can be used as tourist attractions. With
reference to the table, it shows events for each month and most events is liked with
regions and culture, however it not enough for the tourist demand. Therefore, the local
government and authorities should cooperate with the local community to create new
activities or programs to increase tourist attraction in Bang Luang Market and, that
can be help increase income for their communities that the author suggests some idea
of time table for activities and events at Bang Luang in Appendix C.
1. Food Festival at Bang Luang Market: Because the Bang Luang Market is
a place which has various traditional foods of the area such as Chinese spring rolls
(Chun Peit), Kaow graeb pakmor and Thai traditional coffee(Figure 30-32) , this is a
way to promote the traditional food that is inherited from generation to generation.
The traditional food still tastes and has feature from the past that are quite original.
Moreover, this program may help to promote the market and also generate income for
the community. The program can be set every three months and they should also add
more activities and increase local products on sale in this event as tourist attractions.
2. Introduction to Chinese Music Instruments: Moreover, the Bang Luang
Market is still keep traditional food and their culture Thai-Chinese, they also preserve
Chinese music teaching until now. Therefore, this is an opportunity for introduce
Chinese music instrument for the visitors.
3. Photo Trip at Bang Luang Market: The Bang Luang Market remain their
way of life from the past until now such as local shophouse, food and culture so this is
a strong point for inviting various photographers come to visit and take photos of the
market. The program can be set in April, August and December due to this three
month, it has traditional event celebrations. It may help to widely present the market
for various visitor in any filed.

88
4. Treasure Hunt around the Market: This program appropriate for group tour
or family which they enjoy activities together and it makes strengthen relationships
between number of family or colleagues. The program can be set in February, July
and November which all three month have long holiday so; they can spend more time
for the activities.
5. Photo Shot with traditional costume: The one of highlight of Bang Luang is
the old photo shop which it inherits generation to generation, it still open until now.
The author suggests that the old photo shop should be adding some activity for
making market point to the visitors.
Established interpretive program at Bang Luang Museum: The museum is a good
tool for helping to interpret the community and way of life. From the survey, Bang
Luang is lacking a management and interpretive program setting, so the author would
suggest the local government and authorities should cooperate and consult with
interpretive planner. The museum should express the identities of the market as well
including technological material for applying and adapting to interpretation of their
area. However, the materials should be carefully considered in order to foster less of
an impact upon the local resources.

Figure 69 The Bang Luang Museum in the Present
Photo by Prasuda Charoensuk , July 15, 2012

2. Improve standards and skills in interpretation
The local community should study its culture resources, expertise and
experience in interpretation, historic research and analysis, or skills in the preparation
of conservation management plans. It should be involved in planning for and
participating in, interpretation and include all people associated with the place.
-

Integrate interpretation into conservation planning, implementation, and
item management.
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-

Facilitate training for personal and community members to develop skills
in commissioning, assessing and implementing interpretation plans and
projects.

-

provide understandable and useful guidance to program, media, and
facility planners and designers

Recommendations
Interpretive training course: This course should offer interpretive training for
protected area staff and local communities involved in protected area tourism which
has an impact on awareness regarding the protected area‟s significance and
improving the quality of interpretive services. Moreover, this course should
emphasize the using of interpretive technology or materials which should be
considered in order to foster less of an impact upon the local resources.
Monthly meeting: To provide information about the role of planning, management
and updates processes, as well as to develop an understanding of local people in Bang
Luang Market through formal and informal education every month.
Guide training course in Chinese and English: In 2015, Thailand will step fully
into the Asean Economic Community hopefully increasing income to the country, so
staff preparation should be concerned with planning to welcome various tourists‟ and
especially tour guides whose main role is to interpret and promote the value of
heritage places and tourist attractions. Therefore, the tour guides in local areas should
be ready in always especially language because of the Bang Luang Market is ThaiChinese community which in it has a school that has Chinese in the curriculum with
the normal program of Thai government school. It easy to train tour guides in the
Chinese language program for increased ability of guide tours and local guides. In
addition, English should not be discarded because it is a common language that can be
used worldwide more than other languages.
3. Work collaboratively
In relation to the community, professional and government organisations have
skills, resources, insights and interests which can make a valuable contribution to
interpretation. Collaboration provides opportunities to link lines of research, and to
develop partnerships and joint projects.
-

Collaborate with other people and organizations. Share information, skills
and other resources through partnership.

-

Encourage councils to prepare heritage interpretation strategies for their
whole local government area.
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-

Encourage joint ventures in interpretation among museums, heritage
organizations, and communities

Recommendations
Membership of heritage organizations: The Bang Luang should initiate
membership of the Thai Heritage and the Fine Arts Department but it may be
necessary to explore if the legislation will allow this. If it does not, the department
may need to do a feasibility study to propose legislation to enable the department to
implement the scheme
Community cooperation council: This group should be cooperating with local
government authorities and the local community for updates of process and
information issues including the preparing of interpretive planning strategies for
dealing with situations in the area.

4. Recognize the importance of records and research
All research should be based on the most accurate historical research and
analysis available and on their faithful representation in all interpretive media and
programs. This basis should be clearly documented in interpretation planning.
Records and research are essential for interpretation. In many cases further research
may be required to identify and document people‟s stories, images, objects and ideas,
all of which inform the interpretation.
-

To encourage the lodgment of research about heritage places, conservation
reports and records and interpretation plans based on these resources in
publicly accessible but secure collections, such as local libraries.

Recommendation
Yearly record of Bang Luang Market: The local government and authorities
including specialists such as architects, interpretive planners and researchers should
cooperate for setting up teams, action processes, record, and evaluate resources at
Bang Luang Market every year. This process can help to understand problems, solve,
and update new trends for sustainable development in the area. However, all of
processes need the participation of the local community which is a key success factor
for driving all processes in the area.
Maintenance record of Bang Luang Shophouses: The on-going maintenance is
vital for historic buildings particular in the long term. Because of the age of the
shophouses in Bang Luang Market which are 100 years old, the materials have
deteriorated by the that passage of time. Thus, a maintenance plan should be included
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as part of conservation. In addition, it should be able to prevent possible problems
including leakage, flooding, climate damage, dampness, fire hazard, and fire
prevention training. The heritage should be able to generate income for its
maintenance. Therefore, the local government should cooperate in setting up a team
for recording ever two year and the members of the team should be specialists,
however all of these processes should be approved by the owner. For this plan, it can
be help to conserve the shophouses for our next generations.
5. Technology for interpretive program
-

Encourage the new trend of technology to involve the interpretive program
and interpret the value of the heritage place and visitor accessible, and any
selected technical technology should be designed and constructed to be
effective and regular maintain. However, the technology should not impact
upon the area and should be approved by the local association.

Recommendations
3d Documentary and Mobile Applications
Nowadays, everything around us is digital, the author would like to suggest
new ways to interpret and promote Bang Luang heritages value though 3D
documentary presentations and mobile applications about the site are incorporated as
an interpretation technique to meet the challenge to educate, together with a local
museum.

Figure 70 Example of the technologies that may use in the museum
Source www.google.com
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6. Sustaining Significances
The interpretation policy should transmit meanings without compromising
heritage values. Interpretive media or infrastructure should not interfere with or
change the item or its context, or put it at risk. When new structures or works are
introduced they should be reversible without damage or risk to significant fabric.
According to the parts or whole of a place may need to be limited, the good
interpretation also contributes to conservation by encouraging appropriate visitor
behavior.
- Provide key visitor experiences while protecting resources and enhancing
stewardship.
- Fulfill mandates to serve the protected resources.
- Effectively use interpretation and education to meet management goals.
Recommendations
Heritage property management: it is necessary to have a management plan to
conserve the physical survival of the heritage sites as well as enhance the visual
character of the landscape setting. However, the management plan should go through
a public hearing before the final plan is approved.
Conservation education programs: it is distinct from though closely related to
interpretation programs and information services in Bang Laung Market. Both
interpretation and information services should provide useful and relevant information
about natural resources conservation, however neither provides the structured series
of experiences that characterize education. Frequently, education programs are
targeted at a specific age group, meet national educational standards and have a
captive audience, such as a school group. They may make use of existing educational
curricula or be specific to a target audience or age group
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Table 5 Overview of policies and recommendation at Bang Luage Market
No.
1

Policies
Encourage programs that link
the interpretation of items to
their historical and social
contexts

- Signage

Recommendations

- Market- walk guide brochure
- Traditional events and activities
additions
- Established interpretive program at
Bang Luang Museum
- Food Festival at Bang Luang Market

2.

Improve standards and skills in
interpretation

- Interpretive training course
- Monthly meeting
- Guide training course in Chinese and
English

3.

Work collaboratively

- Membership of heritage organizations
- Community cooperation council

4.

Recognize the importance of
records and research

- Yearly record of Bang Laung market
- Maintenance record of Bang Luang
Shouphouses

5.

Technology for interpretive
program

6.

Sustaining Significances

- 3D documentary and mobile
applications
- Heritage property management
- Conservation education programs
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Reference
1. Heritage tourism is also a developing tourism market that cannot be ignored
(Prentice 1993a, 1993b).
2. There is no doubt that cultural resources have the potential to create wealth for
a community, while at the same time generating resources for the conservation
and interpretation of community and national heritage (Jamieson 1997)
3. There are contradictions and conflicts, whereby conservationists perceive
heritage tourism as compromising conservation goals for profit (Nuryanti
1996).
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4. Due to the fact that the nature of the tourism industry is fragmented, there is a
need for collaboration in tourism planning (Hall 1994; 2000; Roberts and
Simpson 1999).
5. Another term of “cultural heritage,” should note that “culture has come to be parts
of ways of life such as history, civilization, wisdom and technology which
continuously survive as the national identity and embody the spirit and soul of the
people” (Nikom Musigakama and Weeranuj Polnikorn Maithai, 2000: 16).
6. The Cultural Tourism began to be recognized as a distinct product category in
the late 1970s when tourism marketers and tourism researchers realized that
some people traveled specifically to gain a deeper understanding of the culture
or a heritage destination (Tighe, cited in McKercher & du Cros 2002, p. 1).
7. The ICOMOS defines “heritage” as a broad concept that includes tangible
assets such as natural and cultural environments, encompassing landscapes,
historic places, and build environments as well as intangible assets such as
collections, past and continuing cultural practices, knowledge and living
experience (ICOMOS, cited in McKercher & du Cros 2002, p. 7).
8. The tourism involves the consumption of experiences and products (Urry;
Richards, cited in McKercher & du Cros 2002, p. 8).
9. Cultural landscapes are critically „at the interface between nature and culture,
tangible and intangible heritage biological and cultural diversity, they
represent a closely woven net of relationships, the essence of culture and
people‟s identity they are a symbol of the growing recognition of the
fundamental links between local communities and their heritage, humankind,
and its natural environment‟ (Rossler 2006, pp. 333-353).
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10. Culture itself is the shaping force. Landscape is a cultural expression that does
not happen by chance but is created by design as a result of our ideologies
(Taylor 2009, pp. 7-31).
11. They also need to reflect the complexity of ownership, legal structures
economic and social pressures that impinge on the physical and cultural
settings of immoveable heritage assets” (www.icomos.org).
12. The ideas of interpretation theories were assembled in a publication titled
“Interpretating Our Heritage” by Freeman Tilden. It was considered the first
book to define the profession of interpretation (C. Michael & Simon
McArthur: 1998, 167)

ม
ส
ด
ุ
อ
ก
ห
ลาง
ก
ั
น
ำ
ส

13. In the 21st century CE, It is about making connections through the many ways
the cultural/ natural landscape manifests itself to custodians and local
communities and visitors (Staiff & Bushell 2004, p. 3).
14. There is no single definition that has been adopted by most practitioners (Hall
& McArthur 1998, p. 165).
15. To promote public understanding of heritage managers and related heritage
programs Hall & McArthur (1996, p. 168)
16. To gain more favorable treatment from heritage managers (Hall & McArthur
1996, p. 168).
17. It is more effective to explain certain directions and prohibitions or request
certain behaviours that may ensure the safety of visitors, the enjoyment of
other visitors or the preservation of heritage value through interpretation
(Aplin, 2002).
18. A high-quality interpretation can directly or indirectly increase the
effectiveness and accountability of heritage management (McArthur and Hall.
1996).
19. Interpretation must be closely integrated with other dimensions of visitor
management, such as strategic planning, visitor research and program
evaluation (McArthur & Hall, 1996:1998).
20. The program also allows park agencies to quote information about experiences
available in the park setting (Archer & Wearing, 2002).
21. Community consultation, social research and visitor monitoring is a necessary
requirement for the management so that managers may make decisions based
on from evidence. (Archer & Wearing, 2002).
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22. Culture is also implicated in the interpretive and learning processes practiced
as people from different cultural backgrounds may have different perceptions
of experience and knowledge (Hooper-Greenhill, 2002).
23. As heritage interpretation is a creative process that must involve all
stakeholders, interpretation should be about connecting to the community, and
as participatory planning and management proved to be far more successful
and sustainable in the long term, the involvement of all stakeholders, including
communities and visitors, should be in the process to respond to heritage
interpretation (Cori 2006, p. 97).
24. They inevitably recall the past in ways that best serve their purpose in the
present time and they erase or revise facts and interpretation that they consider
antithetical. This is also supported by Croker (cited in Cori 2006, p. 101)
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25. Interpretation is not seen as mere information. It goes beyond telling people
the name of a plant species or the age of a building. Interpretation is a
coordinated, creative, and inspiring form of learning (McArthur, cited in Cori
2006, p. 90).
26. It is designed to communicate the significance of heritage places, in a manner
appropriate to visitors engaged in leisure activities during their leisure time as
informal education is at the heart of interpretation (Light, cited in Cori 2006,
p. 92).
27. At that time, it has announced the establishment of the county, district and
locality so this area was called that Bang Luang community (Pongsiri
Tepwong, 2010: p. 40).
28. These groups of immigrant are the initiators for trade routes in this area
community (Pongsiri Tepwong, 2010: p. 40).
29. A group of Chinese migrants in Bang Luang Market who came from Shantou
town in China country or called Chaozhou people (Pongsiri Tepwong, 2010:
p. 40)
30. A shophouse was a typical dwelling for the middle income people who owned
small businesses or retail shops and was influenced by the Chinese and
European styles (Pussadee & Manop 1982, p.142).
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Mrs. Areerat Hungsasud the local people in the Bang Lung Market, interview,
2012-2013.
Mrs. Audsanee Ninsarika the local people in the Bang Lung Market, interview,
July 2012.
Mr. Bumrung Wimooshart, the mayor of municipal of Bang Luang district, interview,
July 2012
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Appendix A
Bang Luang Market Walking Guide Map
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Appendix B
Example ideas of Bang Luang Market signages

Appendix C

Table of Planning of traditional events and activities in the Bang Luang community
Traditional Events
and Activities
Chinese New Year
Loy Kratong
Songkran
Magha Puja
Vesak Puja
Asaraha Puja
Food Festival
Introduction to Chinese
music instrument
Introduction for the
traditional food
Photo Shot with
traditional costume
Photo trip at Bang
Luang
Treasure Hunt around
the Market

Jan.

Feb.

Mar.

Apr.

May

Jun.

Month
Jul. Aug.

Sept

Oct.

Nov.

Dec.
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