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ABSTRACT 

57056971 : Major Architectural Heritage Management and Tourism (International 

Program) 

Keyword : Cultural tourism, Sustainable tourism, Krabi province 

MR. THANONGSAK CHONGBUT : CULTURAL TOURISM 

MANAGEMENT FOR SUSTAINABLE TOURISM IN KRABI PROVINCE, 

THAILAND THESIS ADVISOR : DR. TIPPAWAN TANGPOONSUPSIRI 

  

According to cultural tourism is a world mass trend and it is growing at a faster 

rate than any other form of tourism, in particular, cultural tourism in the long run can 

serve its aim much more appropriately in relation to mass and sustainable tourism (Eser, 

Dalgin, & Ceken, 2013). The research “cultural tourism management for sustainable 

tourism in Krabi province, Thailand” is designed to enhance the strength of local 

economies through tourism, encouraging provincial administrators and all stakeholders 

to participate in determining a model for sustainable cultural tourism in the province. 

The objectives of this research were; 1) to investigate the attitudes of tourists 

towards cultural tourism in Krabi province; 2) to investigate all stakeholders to 

participate in determining a sustainable tourism in Krabi province; 3) to investigate the 

process of management for cultural tourism in Krabi province; 4) to propose the model 

for sustainable cultural tourism in Krabi province. This research employed the 

qualitative approach utilizing documentary research, content analysis, site surveys and 

in-depth interview with key informants consist of government officials, hospitality 

entrepreneurs, cultural experts, Buddhist monks, local residents and tourists who have 

an experience on cultural tourism directly and it is suitable for this research. 

The result showed that Krabi province is well-known for its plentiful natural 

attractions but little attention has been given to its cultural attractions. A small number 

of people know about cultural tourism in Krabi province but the potential of cultural 

heritages can be managed and promoted for cultural tourism as secondary attractions. 

Seeking a cooperation between stakeholders are crucially important for cultural 

tourism. All sectors are required to manage on cultural tourism consists of conservation, 

management and new creation for sustainable tourism in Krabi province, Thailand. 
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Chapter 1 

Introduction 

 

1.1 Statement and Significance of the Problem 

As tourism industry in Thailand has been growing phenomenally in the recent  

decades.  At present, tourism has played a major role in economic, social and cultural 

change and the majority of Thailand’ s Growth Domestic Product (GDP)  comes from 

tourism industry. Thailand’s goal for the next year will be a shift away from focusing 

on the total number of visitors to the total earnings created by visitors.  The minister 

expects to achieve 2.3 trillion baht in revenue from tourism next year.  It will rise to  

2.5 trillion baht in 2017 ( Karnnatawe, 2015) , due to the fact that Thailand is rich in  

tourism and natural resources with long and unique cultural and historical sites that 

attract both local and international visitors (Pakdeepinit, 2007). These symbols always 

encourage not only Thai tourists but also foreign tourists who come and visit  

our country.  Thai people and Thainess also invoke tourist’ s impression about  

Thai culture and great vista in each region.  While tourists travel in the country,  

they meet with local people and receive great experiences that create their good  

relations.  Therefore, the resource development of Thailand’ s tourism industry has 

established the diversity and potential of tourism resources bring about tourist’ s  

acceptation rapidly.  Mason ( 2008)  mentioned that tourism management is also 

concerned with ways to manage the resources for tourism, the interaction of tourists 

with physical the interaction of tourists with physical resources and the interaction of 

tourists with residents of tourist areas.  Tourism management can be sustained over  

a long term because it results in a net benefit for the social, economic, and cultural 

environments of the area in which it takes place. As this research is mainly concerned 

on cultural tourism like the WTO (1985) identified that movement of persons essentially 

for cultural motivations such as study tours, performing arts and cultural tours, travel 

to festival and other events, visits to sites and monuments, travel to study nature,  

folklore or art, and pilgrimages.  Moreover, the WTO estimated that 35%  tourists are 

cultural tourists. According to McKercher & Cros (2002) defined that cultural tourism'  
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( or culture tourism)  is the subset of tourism concerned with a country or region's  

culture, specifically the lifestyle of the people in those geographical areas, the history 

of those peoples, their art, architecture, religion ( s) , and other elements that helped 

shape their way of life.  Sustainable tourism is an approach that can be operated for a  

long time until it can be used as a permanent national development strategy in line with 

sustainable development.  It provides more benefit than what is invested, evenly 

distributing incomes to all social groups, not taking a share of future generations, and 

bringing about constructive cultural exchanges between tourists and local people 

(Pakdeepinit, 2007). The simplest definition of sustainable tourism is achieving quality 

growth in a manner that does not deplete the natural and built environment and  

preserves the culture, history, and heritage of the local community.  Cultural-based 

tourism, nature- based tourism; heritage tourism, adventure tourism, and geo- tourism 

are all important components of sustainable tourism ( Kullapat, 2013) .  The cultural 

routes encourage widespread community participation in cultural activities raising  

awareness of a common cultural heritage. Established on cultural and social principles, 

the cultural routes represent a resource for innovation, creativity, cultural tourism 

products and services development. The promotion of cultural tourism is a logical next  

step in developing cultural routes since this type of tourism builds on the uniqueness 

and authenticity of remote destinations, local knowledge, skills, heritage and traditions. 

Cultural routes networks contribute to tourism revenue generation in remote  

destinations (Council of Europe, 2013).  

Especially, Krabi is a southern province on Thailand's Andaman seaboard with 

perhaps the country's oldest history of continued settlement.  The small province located 

approximately 814 kilometers from Bangkok and was founded in 1872 ( Krabi  

Provincial Hall, 2011). Krabi is a top tourist destination as a result of its plentiful natural 

attractions including white sandy beaches, crystal clear water, extensive coral reefs, 

numerous caves and waterfalls, and over 130 islands, including Koh Lanta and  

the jewels of the Andaman coast, the six islands of Mu Koh Phi Phi National Park and 

Railey beach, one of the premier rock climbing destinations in the world ( Tourism 

Authority of Thailand, 2016) .  Additionally, Krabi province has been divided into five 

popular natural attraction routes ( Five Scenic Routes to Discover the Krabi)  e. g.  

1)  Emerald pond Hot Spring Waterfall and the Beads of Khlong Thom route  
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2)  Koh Lanta Paradise Island route 3)  Koh Klang Eco- tourism in Krabi Town route  

4) Ao Nang and Nopparattara Beach route 5) Ao Luek district route (Krabi Provincial 

Hall, 2011). Community with ancient and diverse cultures can be developed as tourism 

resources.  They include archeological, historical and religious sites, ethnic and  

lifestyles, folk wisdom, and handicrafts. These resources attract and impress tourists as 

well as making tourism in the area more “ value- added” .  Krabi accepts cultural 

significance concept which helps in estimating the value of places.  The places that are 

likely to be of significance are those which help an understanding of the past or enrich 

the present, and which will be of value to future generations ( Australia ICOMOS,  

2013) .  Krabi province has significant heritage and rich cultural assets such as  

architecture, museum, archaeology, religion, history, art, community way of life, 

tradition, local literature and festival.  Those places hold significant heritage values, 

which have considerable potential for conservation, management and new creation for 

visitors to lead to increased conservation awareness, as well as appreciation of their 

cultural heritage value on the part of all stakeholders.  The cultural assets, provincial 

government agencies have never realized or contributed to the value of these for  

example there is no comprehensive conservation management plan to reveal heritage 

value, there is no cultural tourism management plan and procedure to promote  

Krabi province and there is no communication between provincial government agencies 

and stakeholders.  All provincial government agencies promote only the plentiful 

natural attractions.  The province is well-known for its plentiful natural attractions but 

little attention has been given to its cultural assets.  

From Krabi province used to be divided into the five natural attraction routes. 

The research is designed to establish a case study as the cultural attraction routes like  

the five popular natural attraction routes which are well-known for its plentiful natural 

attractions and this can be promoted as the secondary tourist attractions.  The concept 

“Cultural Tourism Management for Sustainable Tourism in Krabi Province, Thailand”  

is designed to enhance the strength of local economies through tourism, encouraging 

provincial administrators, and all stakeholders to participate in determining a  

sustainable tourism model for this province. Therefore, exploration of cultural tourism 

management in Krabi province will indeed help to determine whether cultural tourism 

increasingly have attracted tourists and prompt to develop them to be the sustainable 

cultural tourism. 
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1.2 Research Questions 

1.2.1 What are tourist attitudes toward cultural tourism in Krabi province? 

1.2.2 What are the guidelines to enable all stakeholders to participate in 

determining a sustainable tourism in Krabi province? 

1.2.3 What are the processes of achieving cultural tourism management? 

1.2.4 How does cultural tourism management achieve sustainable tourism in 

Krabi province? 

 

1.3 Research Objectives 

1.3.1 To investigate the attitudes of tourists towards cultural tourism in Krabi 

province 

1.3.2 To investigate all stakeholders to participate in determining a sustainable 

tourism in Krabi province 

1.3.3 To investigate the process of management for cultural tourism in Krabi 

province 

1.3.4 To propose the model for sustainable cultural tourism in Krabi province 

 

1.4 Scope of the Study  

1.4.1 Scope of Areas  

The geographical area of study covers the unpopular cultural tourism 

attractions as follow as popular natural attractions in the same five routes consist of 

1.4.1.1) Khlong Thom district route, 1.4.1.2) Koh Lanta Island route, 1.4.1.3) Koh Klang  

community route, 1.4.1.4) Ao Nang community route and 1.4.1.5) Ao Luek district route.  

The areas cover both mainland and island whole Krabi province as following figure 1.1.  
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Figure 1.1 Unpopular Cultural Tourism Attractions in Krabi Province 

Source: Applied from Krabihotelvilla, 2019 

 

1.4.1.1 Khlong Thom District Route 

According to this route, it is one of Thailand’ s popular destinations,  

and also has many natural tourist attractions that await visitors to pay a visit.  In order to  

support the cultural development of route and additional attraction, it is introducing to 

accommodate a diversified offering as follows: 
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1) Tham Sua Temple or “Tiger Cave Temple”  is located in the 

area of Ban Tham Sua, Krabi town, about 9 kilometres away from Krabi town. 

2) Nuea Khlong Community is the nearest to Phetkasem road and 

Krabi International Airport which connects the province with the rest of the country. 

3) Thammawut Saranaram Temple is located in Khlong Siad 

village in Nua Khlong district of Krabi province. Klong Tom Museum Temple. 

4) Khlong Thom Coffee is the market name for coffee ( Coffee 

Robussta) cultivated on the slopes of Khlong Thom district in Krabi province. 

5) Khlong Thom Temple is situated between Kilometer marker 

69-70 on Phetchakasem Highway, one kilometer from the District office. 

1.4.1.2 Koh Lanta Island Route  

For this route, it starts from Krabi town to Koh Lanta or tourists can  

start from Krabi town through Khlong Thom district route to Koh Lanta Island by ferry 

transferring. 

Koh Lanta Old Town Community is located in Koh Lanta,  

district of Krabi province.  Koh Lanta Yai has a permanent population of 9,245 and a 

seasonal population of 4,874.  The landscape is dominated by a series of mountains 

covered with virgin rainforest. The communities of Ban Sang Ka-u still maintain their  

traditional Loi Ruea Ceremony. The traditional economy of fishing, coconut and rubber 

plantations, rice paddies, prawn farming and fruit are now supplemented by growing 

tourism. Koh Lanta is a large island with an ethnic Moken settlement (Tourism Authority  

of Thailand, 2011). 

1.4.1.3 Koh Klang Community Route  

It starts from Kaewkorawaram temple in Krabi town by longtail  

boats from two piers: Chaofa Pier (centre of Krabi town) and Tara Pier (south of Krabi 

town or Koh Klang) for taking less than 10 minutes as follows: 

1) Kaew Korawaram Temple is located at 82 Isara Road,  

Pak Nam Sub-district, Krabi district, Krabi province with an area of approximately 202  

rai 4 square meters. The temple is both a royal temple of the third class and a provincial 

temple (Wikipedia, 2019). 

2) Koh Klang Community is located in Klong Prasong Sub District,  

which covers a total area of 26 Sq kilometers.  The sub- district has four villages,  

https://nashaplaneta.net/en/asia/thai/krabi-town
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three are located on Koh Klang island:  Ban Koh Klang, Ban Klong Prasong and Ban 

Klong Kum.  It is an island in Krabi river near Krabi town.  The edge of island is all  

mangrove forest while the centre is a flat ground.  The local Muslim community’ s 

livelihoods are rice- growing, fishing and selling handicrafts- miniature vessels, batik  

textiles. Local tradition is still strong here (Krabi Provincial Hall, 2011). 

1.4.1.4 Ao Nang Community Route 

For this route, it starts from Krabi town through Sai Thai Temple to  

Ao Nang Community or Ao Nang beach as follows: 

1) Sai Thai Temple is located on the same Ao Nang, the side  

of the 4034 main road and about 7 km from Krabi town. The main attraction of Sai Thai  

temple is the statue of the reclining Buddha.  It is about 15 meters in height; the statue is 

placed on a rock shelter under one of the many limestone cliffs and is worth visiting 

(Krabi Temples-Come Thailand, 2016). 

2) Ao Nang Community is located in Ao Nang sub- district,  

Mueang district, Krabi province.  It is around 20 kilometers from Krabi town.  It is  

6 kilometers long bay in the surrounding scenery.  The exotic beauty of the majestic 

limestone mountains and Ao Nang is one of the most well-known tourist attractions in 

Krabi (Essentialkrabi, 2009) .  Ao Nang community is divided into 2 main villages i.e.  

Na Teen and Nong Talae villages. Ban Nong Thale and Ban Na Tin are not far from the 

beach and also the town of Krabi. 

1.4.1.5 Ao Luek District Route 

For the last route, it starts from Krabi town to Ao Luek district and 

consists of three cultural tourist attractions which are Tham Thip Pridaram temple  

( Sua Noi temple) , Mahathat Watchiramongkhon temple ( Bang Thong temple)  and  

Phi Hua To cave as follows: 

1) Tham Thip Pridaram Temple ( Tham Sua Noi Temple)  

is located in Tham Sua Tai village, Ao Luek Tai Sub-district, Ao Luek district. 

2) Mahathat Watchiramongkhon temple (Bang Thong temple)  

is located at Bang Thong village, Na Nuea Sub-district, Ao Luek district. 

3) Phi Hua To cave,  or otherwise known as “ big- headed Ghost 

Cave” , is Krabi’ s most famous cave and is located Ao Luek Tai sub-district, Ao Luek  

district, Krabi, close to the Than Bok Khorani National Park.  The limestone caves are 
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surrounded by mangrove forests and are adorned with prehistoric paintings depicting 

humans and marine animals. The name “big headed Ghost Cave” is apt considering the  

site is believed to have been a burial site over 3,000 years ago (The Culture Trip, 2019). 

 

1.4.2 Scope of  Population  

Population and the sample site are taken by using purposive sampling  

concerning with contents and key informants who have an experience on cultural 

tourism directly and it is suitable for this research.  In- depth Interview has conducted  

with stakeholders who provide basic information and details from their opinions  

and recommendations which are helpful in efficient cultural tourism management.  

The population of this study consists of six groups as follows: 

1.4.2.1 Government officials 

1.4.2.2 Hospitality entrepreneurs 

1.4.2.3 Cultural experts 

1.4.2.4 Local residents 

1.4.2.5 Buddhist monks 

1.4.2.6 Thai and international tourists 

 

1.4.3 Scope of Study Content  

1.4.3.1 Attitudes of tourists toward cultural tourism in this area 

1.4.3.2 Seeking a co-operation from the local and provincial administration in 

order to turn this area into sustainable tourism 

1.4.3.3 The process of management for cultural tourism in Krabi province 

1.4.3.4 Managing and promoting cultural tourism achieving sustainable 

tourism in Krabi province as a secondary attraction 

 

1.5 Definition of Terms 

Cultural tourism (or culture tourism)  is the subset of tourism concerned with  

a country or region's culture, specifically the lifestyle of the people in those geographical  

areas, the history of those peoples, their art, architecture, religion(s), and other elements 

that helped shape their way of life (McKercher & Cros, 2002) .  This research focuses 

on Krabi, a southern province on Thailand. 
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Sustainable tourism development meets the needs of present tourists and host  

regions while protecting and enhancing opportunity for the future.  It is envisaged as  

leading to management of all resources in such a way that economic, social, and 

aesthetic needs can be fulfilled while maintaining cultural integrity, essential ecological 

processes, biological diversity, and life support system ( World Tourism Organization 

(UNWTO), 1997). This research focuses on how cultural tourism management achieve 

sustainable tourism in Krabi province. 

Krabi province is a southern province on Thailand's Andaman seaboard with  

perhaps the country's oldest history of continued settlement.  The small province is 

located approximately 814 kilometers from Bangkok (Krabi Provincial Hall, 2011). 

 

1.6 Synopsis of Chapters 

Chapter 1: Introduction 

For this chapter, the researcher briefly describes background related to subject  

of this research.  The statement of problems is introduced followed by the purposes of 

this dissertation.  In this chapter the researcher also provides research questions,  

research objectives, scope of the study, definition of terms and conceptual framework. 

Chapter 2: Literature Review 

The researcher considers available contemporary literatures in order to provide 

the concept of cultural tourism, conservation strategy, management strategy,  

new creation strategy and sustainable tourism. The connection and correlation between  

each theory and framework are also presented within chapter one. 

Chapter 3: Research Methodology 

The researcher explains research methodology for data collection. Methodology  

is proposed and reasoned as well as strategies utilized in this research.  The researcher 

also provides details about data collection. 

Chapter 4:  General Information and Cultural Heritage Significance of  

Krabi Province 

The researcher describes general information about Krabi province in terms of the  

history, administration, population location and landscape, geography and its environment. 

This will also be used as the cultural significance of Krabi to prepare Krabi for sustainable 

tourism and it identifies the cultural significance of each site along the route.  
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Additionally, the researcher provides cultural tourism management supporting with  

Krabi tourism direction and comparison between natural tourism attractions and cultural 

tourism attractions.  Finally, the natural and cultural tourism should be included in  

Krabi province in order to achieve sustainable tourism. 

Chapter 5: Findings, Analysis and Discussion 

The researcher presents the findings, analysis and discussion about the data  

supporting with theory in chapter two including designing the model for sustainable 

cultural tourism in Krabi province.  The discussion part will be conducted by using  

the framework of references from chapter one and method given in the previous chapter. 

Chapter 6: Conclusion and Suggestions 

The researcher concludes the outcome and presents answer to research question 

and draws a conclusion for this research. Suggestion is as well as given as practice guide. 

 

1.7 Conceptual Framework 

The conceptual framework has been studied in this research.  It identifies  

the variables and their sub-variables. It consists of cultural tourism that is conservation  

strategy, management strategy, new creation strategy and sustainable tourism consists 

of environmental, economic and socio-cultural dimensions as follows: 
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Figure 1.2 Conceptual Framework 
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Chapter 2 

Literature Review 

 

This chapter would be conducted available contemporary literatures in order to 

provide the concept of cultural tourism, conservation strategy, management strategy  

new creation strategy and sustainable tourism as follows: 

 

2.1 Cultural Tourism  2.4 New Creation Strategy 

2.1.1 Definition of Culture  2.4.1 Stakeholders 

2.1.2 Definition of Cultural Tourism 2.4.2 Infrastructure 

2.1.3 Cultural Tourism Attraction  2.4.3 Accessibility 

2.1.4 Types of Cultural Tourism  2.4.4 Related activity 

2.1.5 Types of Cultural Tourist 2.5 Sustainable Tourism 

2.1.6 Cultural Tourism in Thailand  2.5.1 Definition of Sustainable Tourism 

2.2 Conservation Strategy  2.5.2 The Scope of Sustainable Tourism 

2.2.1 Site protection  2.5.3 Sustainable Tourism Development 

2.2.2 Interpretation  2.5.4 Tourism Resources and Impacts 

2.2.3 Public relations 

2.2.4 Public Participation 

2.3 Management Strategy 

2.3.1 Cultural Landscape 

2.3.2 Marketing & Promotion 

2.3.3 Knowledge 

2.3.4 Human Resources 
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2.1 Cultural Tourism 

2.1.1 Definition of Culture 

Culture has various definitions provided by theorists and organizations. 

However, all of the definitions are similar in its context and meaning. 

UNESSCO ( 2010)  mentioned Culture, in all its dimensions, is a  

fundamental component of sustainable development.  As a sector of activity, through 

tangible and intangible heritage, creative industries and various forms of artistic 

expressions, culture is a powerful contributor to economic development, social stability 

and environmental protection. As a repository of knowledge, meanings and values that 

permeate all aspects of our lives, culture also defines the way human beings live and 

interact both at local and global scales. 

ASEAN Member Countries (2000) recognized the following meanings: 

" Culture"  means the whole complex of distinctive spiritual, intellectual,  

emotional and material features that characterize a society or social group.  It includes 

the arts and letters as well as human modes of life, value systems, creativity, knowledge 

systems, traditions and beliefs. 

"Cultural heritage" means: 

(a) significant cultural values and concepts; 

(b) structures and artifacts:  dwellings, buildings for worship, utility 

structures, works of visual arts, tools and implements, that are of a historical, aesthetic, 

or scientific significance; 

(c) sites and human habitats:  human creations or combined human 

creations and nature, archaeological sites and sites of living human communities that 

are of outstanding value from a historical, aesthetic, anthropological or ecological 

viewpoint, or, because of its natural features, of considerable importance as habitat for 

the cultural survival and identity of particular living traditions; 

(d) oral or folk heritage:  folkways, folklore, languages and literature, 

traditional arts and crafts, architecture, and the performing arts, games, indigenous 

knowledge systems and practices, myths, customs and beliefs, rituals and other living 

traditions;  
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(e) the written heritage; 

(f) popular cultural heritage:  popular creativity in mass cultures  

( i.e.  industrial or commercial cultures) , popular forms of expression of outstanding 

aesthetic, anthropological and sociological values, including the music, dance, graphic 

arts, fashion, games and sports, industrial design, cinema, television, music video, video 

arts and cyber art in technologically-oriented urbanized communities.  

As Pakdeepinit ( 2007)  mentioned that cultural perspectives are very  

important in investigating current tourism problems, since the inception of tourism is 

usually based on cultural heritage. Culture has been defined variously, but it will focus 

on cultural traits that can be used as tourism resources. 

Therefore, culture is the heart of development policy and since tourism is 

now so strongly connected with development in many Southeastern Asian countries,  

culture and tourism cannot be easily divorced from one another.  Tourism destinations 

are cultural destinations.  It is important that tourism destination planners take into 

account the broad definitions of culture. It can be a subjective term. Satisfying tourists’ 

interests at cultural heritage places can involve experiences of landscapes, seascapes,  

art, nature, traditions, way of life and all other products associated with them. 

 

2.1.2 Definition of Cultural Tourism 

As an industry, tourism is highly service driven.  Tourism provides  

products and services for people participating in activities in places other their residence 

( Sutunyarak, 2008) .  According to Mason ( 2008) , tourism management is also 

concerned with ways to manage the resources for tourism, the interaction of tourists 

with physical the interaction of tourists with physical resources and the interaction of  

tourists with residents of tourist areas. 

WTO ( 1985)  defined movement of persons essentially for cultural 

motivations such as study tours, performing arts and cultural tours, travel to festival and 

other events, visits to sites and monuments, travel to study nature, folklore or art, and  

pilgrimages. Moreover, the WTO estimated that 35% tourists are cultural tourists. 
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McKercher & Cros (2002)  defined cultural tourism' (or culture tourism) 

is the subset of tourism concerned with a country or region's culture, specifically the  

lifestyle of the people in those geographical areas, the history of those peoples, their art,  

architecture, religion(s), and other elements that helped shape their way of life. 

ICOMOS International Cultural Tourism Charter (1999)  defined cultural 

tourism is essentially that form of tourism that focuses on the culture, and cultural  

environments including landscapes of the destination, the values and lifestyles,  

heritage, visual and performing arts, industries, traditions and leisure pursuits of the 

local population or host community.  It can include attendance at culture events,  

visit museums and heritage places and mixing with local people. 

Buatham ( 2012)  suggested that cultural tourism is as much based on  

experiencing as it is on seeing; hence the definitions of culture provided as a whole way 

of life as well as the arts and learning are particularly relevant here.  Past definition of 

cultural tourism placed too much emphasis on cultural tourism as a form of arts or  

heritage tourism in narrowest sense such as visiting museums, monuments, galleries 

and theatres.  The definition of ‘ cultural tourism’  is also relatively easy to fall into  

the using terms of ‘heritage tourism,’ ‘arts tourism’ 

Overall, culture and heritage have an enormous value to host communities 

and can constitute on their most important assets in generating tourism.  Tourism can  

also be a force for the appreciation, promotion and conservation of tangible and 

intangible heritage.  Therefore, cultural tourism is essentially that form of tourism that 

focuses on the culture, and cultural environments including landscapes of the  

destination, the values and lifestyles, heritage, visual and performing arts, industries, 

traditions and leisure pursuits of the local population. 

 

2.1.3 Cultural Tourism Attraction  

2.1.3.1 Primary Attractions 

Primary attractions are so important to most destination that they 

play a critical role in shaping their image and in influencing visitation ( McKercher & 

Du Cros, 2002) .  The majority of cultural heritage attractions in tourism are formed as 

product of the authentic cultural process of one social group.  
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The concept of primary attractions can be summarized as follows: 

• They are the main reasons for a trip: 

• They define a destination’ s authenticity and uniqueness, and 

they form the basis for developing a destination’s image (Ivanmovic, 2008) 

2.1.3.2 Secondary Attractions 

Secondary attractions may be locally significant tourist attractions.  

They complement the tourism experience and may be very popular in their own right 

but do not influence the decision to visit the destination (McKercher & Du Cros, 2002).  

Secondary attractions are also called supporting attractions.  They do not possess any 

pulling power of their own. Secondary attractions cannot bring tourists to a destination 

the role of primary attractions. But secondary attractions provide a cultural menu for a  

destination. They can be seen as supplementary attractions able to enhance and diversity 

tourist experiences by proving vital additions to primary attractions.  They are sometimes 

also termed ‘ parasites’  as they exploit a ready- made market.  A whole cluster of  

secondary attraction of lesser significance and historical value can support the primary 

attraction, and achieve two goals, First, this cluster of secondary attractions can soften 

the spatial pressure of tourism flows by distributing visitors more evenly and allowing 

for visitor management techniques to be implemented without too much inconvenience.  

Secondly, while softening the spatial pressure and protecting primary attractions, 

secondary attractions can help enhance the positive economic impact of tourism created 

by the attractiveness of primary attractions. All types of multiplier effects (employment,  

financial, etc.) are triggered and the community benefits greatly while at the same time 

protecting its cultural resources. 

Therefore, cultural place can be a primary attraction or secondary  

attraction.  It depends on what is the first important place and what is the second.  

For Krabi province, natural tourist attraction is the primary attraction and then cultural 

tourist attraction should be also considered the second attraction in the present.  

However, an attraction mix of secondary cultural attractions created around primary 

attractions should be carefully designed and promoted, taking into consideration  

the enormous potential of secondary attractions to boot the overall attractiveness  

of the destination area, and enhance economic benefits through sustainable and 

intelligent use in tourism. 
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2.1.4 Types of Cultural Tourism 

It intends to introduce and highlight the most important types or in other  

words elements of cultural tourism from a thematic perspective grouped by the  

principles of the preferred activity.  According to standardization, cultural tourism can 

be classified in the following table 2.1. 

 

Table 2.1 Types of Cultural Tourism 

Types of Cultural Tourism Tourism Products, Activities 

Heritage tourism • Natural and cultural heritage (very 

much connected to nature-based or 

ecotourism): 

• Material 

- built heritage, 

- architectural sites, 

- word heritage sites, 

- national and historical memorials 

• Non material 

- literature, 

- arts, 

- folklore 

• Cultural heritage sites 

- museum, collections, 

- libraries, 

- theatres, 

- event locations, 

- memories connected to historical 

persons 

Cultural thematic routes • wide range of themes and types: 

- spiritual, 

- industrial, 

- artistic, 
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Types of Cultural Tourism Tourism Products, Activities 

- gastronomic, 

- architectural, 

- linguistic, 

- vernacular, 

- minority 

Cultural city tourism, cultural tours • “classic” city tourism, sightseeing 

• Cultural Capitals of Europe 

• “Cities as creative spaces for 

cultural tourism” 

Traditions, ethnic tourism • Local cultures’ traditions 

• Ethnic diversity 

Event and festival tourism • Cultural festival and events 

- Music festival and events (classic 

and light or pop music) 

- Fine arts festival and events 

Religious tourism, pilgrimage routes • Visiting religious sites and locations 

with religious motivation 

• Visiting religious sites and locations 

without religious motivation 

(desired by the architectural and 

cultural importance of the sight) 

• Pilgrimage routes 

Creative culture, creative tourism • Traditional cultural and artistic 

activities 

- performing arts, 

- visual arts, 

- cultural heritage and literature 

• as well as cultural industries 

- printed works, 

- multimedia, 
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Types of Cultural Tourism Tourism Products, Activities 

- the press, 

- cinema, 

- audiovisual and phonographic 

productions, 

- craft, 

- design and cultural tourism 

 Source: Csapo, 2012 

 

2.1.5 Types of Cultural Tourists 

Most cultural tourists are not travelling away from home to reproduce  

the needs of the home environment tin more desirable and advantageous circumstances 

but is disposed getting to know the different and remote cultures’  social and heritage 

values ( Babes’  Bolyai University, 2016) .  Types of cultural tourists can be divided in 

seven categories as following table 2.2. 

 

Table 2.2 Types of Cultural Tourists 

Types of Cultural Tourists Activities of Interest 

Heritage tourist - Visits to castles, places, country houses 

- Archaeological sites, monuments,  

architecture, museums, religious sites 

Arts tourist - Visits to the theatre, concerts, galleries 

- Festival, carnivals and events literary sites 

Creative tourist - Photography, painting 

- Cookery crafts, pottery 

- Language Learning 

 

Urban cultural tourist - Historic sites, historic communities 

- Regenerated industrial cities 

- Waterfront developments 
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Types of Cultural Tourists Activities of Interest 

- Arts and heritage attractions 

- Shopping 

- Nightlife 

Rural cultural tourist - Village, farm or agro-tourism 

- Eco- museums 

- Cultural landscapes 

- National parks 

Indigenous cultural tourists - Hill tribe, desert or mountain trekking 

- Visits to cultural centres 

- Arts and crafts, cultural performances 

- Festivals 

Popular cultural tourists - Pop concerts, sporting events 

- Media and film sets  

- Industrial heritage sites 

Source: Smith, 2003 

 

2.1.6 Cultural Tourism in Thailand 

Tourism Authority of Thailand ( 2017)  continued to focus on enhancing 

the image of Thailand as a Quality Leisure Destination by offering “Unique Thai Local  

Experiences.” This means greater emphasis on promoting “Creative Tourism” through 

Thai culture, experiences and way of life in order to create valuable and memorable  

experiences to quality tourists by creating value tourism products and upgrading 

product standards.  The “ Amazing Thailand”  branding remains in place supported by 

powerful narratives called “Discover Amazing Stories in Amazing Thailand. Moreover, 

in Thailand, there is the diversity of tourism types especially cultural tourism is one of  

the famous targets for both Thai and foreigner tourists. 

In 2019, the direction of Thai tourism aims to respond to the national  

strategy by emphasizing three major issues:  eating style, value- added content and 

environmental care, and continues promoting tourism in secondary cities and  

communities. The target of 2019 is an increase of 11.5% in total tourism income, with 
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a target of a 12%  increase from overseas markets and a 10%  increase from domestic  

markets, and a continuing marketing campaign under the Amazing Thailand theme with 

the campaigns ‘Amazing Thailand: Open to the New Shades’ for the overseas markets 

and ‘Amazing Thai The’ for the domestic markets (Supasorn, 2019). 

In summary, it has shown that the direction of Thai tourism aims to  

respond to the national strategy by emphasizing on unique Thai local experiences, 

creative tourism through Thai culture, value- added content, communities, and  

environmental care continues promoting tourism in a secondary attraction or secondary 

cities in the present. 

 

2.2 Conservation Strategy 

Conservation 

ICOMOS ( 2013)  determined that conservation may, according to certain 

circumstances, include the processes of:  retention or reintroduction of a use; retention 

of associations and meanings; maintenance, preservation, restoration, reconstruction, 

adaptation and interpretation; and will commonly include a combination of more than 

one of these.  Conservation may also include retention of the contribution that related 

places and related objects make to the cultural significance of a place. Conservation is 

the protection of ( something especially an environmentally or culturally important 

place or thing)  from harm or destruction or preservation, repair, and prevention of 

deterioration of archaeological, historical, and cultural sites and artifacts ( Oxford 

Dictionary, 2000) .  Development is an ambiguous term that is used descriptively and 

normatively to refer to a process through which a society moves from one condition to 

another, to the goal or outcome of that process, and also to a plan guiding the process 

towards desired objectives (Theerapappisit, 2008). 

Cultural heritage conservation and development become more mature and  

aware of uses and users other than those traditionally covered in conservation planning. 

This awareness, however, may not always lead to an easy relationship, as tensions can  

emerge resulting from the different needs of tourism and conservation. The situation is 

especially critical in development countries, where mass tourism occurs before suitable 

cultural heritage development legislation is enacted.  Unless tourism is controlled, 

significant damage can occur from overuse, misappropriation of cultural property,  

souveniring, and the illegal trade of artifacts (Mckercher & du Cros, 2002). 
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Strategy 

Athanasios & Konstantinos ( n.d. )  mentioned that strategy is the direction and 

scope of an organization over the long term: which achieves advantage of an organization  

through its configuration of resources within a changing environment, to meet the needs 

of markets and to fulfill stakeholder expectations. 

The Strategy is intended to stimulate a more focused approach to living resource 

conservation and to provide policy guidance on how this can be carried out. It concentrates  

on the main problems directly affecting the achievement of conservation's objectives; 

and on how to deal with them through conservation. In particular, the strategy identifies 

the action needed both to improve conservation efficiency and to integrate conservation 

and development (IUCN-UNEP-WWF, 1980). 

Therefore, conservation strategy should be intended to stimulate a more focused 

approach to living resource conservation and to provide policy guidance on how this  

can be carried out. 

 

2.2.1 Site Protection 

The natural and cultural heritage is often vulnerable to the impacts of  

modern development, consumer lifestyles and globalization.  In addition, the use of  

heritage in tourism, in particular in excessive or poorly managed forms of tourism,  

as well as the development of infrastructure related to tourism may directly threaten  

the integrity of the heritage. The eological setting, culture or lifestyles of a community  

may also be degraded because of the visitors influence on the place ( UNESCO office 

in Venice, 2017) .  Sutunyarak ( 2008)  mentioned that visitors cause wear and tear on 

building and monuments through intensive use are also associated with vandalism,  

leading to further damage of the site and environment, and overall, to potential  

deterioration of the site. 

Therefore, natural and cultural heritage must be protected.  Considering 

protection and making use of tourism development as a means of conservation is a basic 

principle of sustainable tourism development.   
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2.2.2 Interpretation 

1. Definition of Heritage Interpretation 

Interpretation is an educational activity which aims to reveal  

the meanings and relationships and provocation of the viewer through use of various  

media.  It can encourage a tourist or visitor to develop awareness, appreciation, 

understanding of the place he or she visits.  According to (Tilden, 1977)  the six active 

principles for interpretations are presented as follows: 

1) Interpretation does not relate to the something displayed or describes 

within a visitor’s personality or experience. Otherwise, it would be useless; 

2) Interpretation is information but interpretation is not information; 

3) Interpretation is an art that combines various kinds of art; 

4) Interpretation aims at provocation; 

5) Interpretation should aim to present the whole thing rather than the 

past only; and 

6) Interpretation should adopt a fundamentally different approach 

when addressed to children. 

Heritage interpretation is the communication for information about,  

or the explanation of, the nature, origin, and purpose of historical, natural, or cultural 

resources, objects, sites and phenomena using personal or non- personal methods. 

Heritage interpretation may be performed at dedicated interpretation centers or at  

museums, historic sites, parks, art galleries, nature centers, zoos, aquaria, botanical 

gardens, nature reserves and a host of other heritages sites. Heritage interpretation uses 

a variety of methods and may include guided walks, talks, drama, staffed stations, 

displays, signs, labels, artwork, brochures, interactive, audio- visual media ( Tilden,  

1977). 

Heritage interpretation for visitors is most commonly regarded as an  

informal educational activity that has particular intentions:  on – site learning that lead 

to a deeper understanding of the site’ s significance, awareness of its heritage values  

and, hopefully, contributing to the visitor’s conservation ethic (Staiff, 2012). 

Heritage interpretation for visitors’  research has, in recent years,  

increasingly focused on the visitor, especially as heritage management in an era of 

resource restrictions has had to make strategic decisions about what interpretation can 
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be offered. Targeted interpretation has, therefore, come to be seen as vital at all heritage 

places ( natural and cultural)  and museums alike, indeed wherever education, in its  

widest sense, is deemed a crucial dimension of the visitor experience. At the same time,  

but allied to understanding visitors, there has been a commensurate increase in studies 

emphasizing interpretation evaluation - does it work? (Staiff, 2007). 

2. Digital Technology/ Media Enhancing the Understanding of Heritage 

Interpretation  

In the digital age of the 21st century, technology is developing at a  

rapid pace with ever- growing opportunities for cultural heritage management.  Digital 

technology's application within cultural heritage has been, and remains primarily 

through documentation and preservation - 3D scanning, archiving; and communication  

- websites, videos, social media. On –site digital interpretation is expected. It is the age 

of smartphones, tablets and the internet of things. There is no longer digital engagement 

but digital living. Digital devices are the norm and part of daily life (Davies, 2014). 

Digital media technologies and the World Wide Web networks have 

been increasingly influenced to our life and society more and more.  Due to the new 

technology that multi- tasking functions are provided on those tools, they help to  

facilitate “a participatory convergence cultural” life style of contemporary individuals 

who usually are the digital media users which could possibly be both the consumers 

and producers of digital media at the same time (Jenkins, 2008). 

Digital interpretation is important provided its context within  

The Visitor Lifecycle.This is the concept that within the cultural heritage experience, 

interpretation is 'divided intopre-visit, visit and post-visit actions'.  If the experience is 

positive, there is a future revisit, thereby completing the cycle.  Digital interpretation 

should provide a mechanism at each step of the cycle, for example Pre-Visit (Website),  

Visit ( Onsite interpretation-  QR code, AR app) , Post- Visit ( Website) .  Onsite digital  

interpretation is important in the transmission of knowledge as it can provide the digital 

mechanism which is an emotional link with the site.  However, it also allows for usage 

statistics to be gathered which is important for user profiling and making informed site 

management decisions.  The Visitor Lifecycle is important as it ensures there is 'a two 

ways communication where the visitor not only receives information but also feel like 

co-owners of the heritage', which is essential for heritage preservation (Davies, 2014). 
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ICOMOS ( 2008)  aimed to provide a clear rationale, standardized  

terminology, and accepted professional principles for interpretation and presentation. 

In recent years, the dramatic expansion of interpretive activities at many cultural 

heritage sites and the introduction of elaborate interpretive technologies has ‘ created  

new complexities and aroused basic questions that are central to the goals of both 

conservation and the public appreciation of cultural heritage sites throughout the world. 

The charter sets out a series of ethical principles. For context of this paper, 

digital interpretation, the objectives of this Charter are to:  

• Facilitate understanding and appreciation of cultural heritage sites and 

foster public awareness and engagement in the need for their protection 

and conservation.  

• Communicate the meaning of cultural heritage sites to a range of 

audiences through careful, documented recognition of significance, 

through accepted scientific and scholarly methods as well as from 

living cultural traditions.  

• Safeguard the tangible and intangible values of cultural heritage sites 

in their natural and cultural settings and social contexts.  

• Respect the authenticity of cultural heritage sites, by communicating 

the significance of their historic fabric and cultural values and 

protecting them from the adverse impact of intrusive interpretive 

infrastructure, visitor pressure, inaccurate or inappropriate interpretation.  

• Contribute to the sustainable conservation of cultural heritage sites, 

through promoting public understanding of, and participation in, 

ongoing conservation efforts, ensuring long- term maintenance of the 

interpretive infrastructure and regular review of its interpretive 

contents.  

• Encourage inclusiveness in the interpretation of cultural heritage sites,  

by facilitating the involvement of stakeholders and associated 

communities in the development and implementation of interpretive 

programs.  

• Develop technical and professional guidelines for heritage interpretation 

and presentation, including technologies, research, and training.  Such 

guidelines must be appropriate and sustainable in their social contexts. 
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In ICOMOS Charter (2008) has emphasis more on authorized interpretation 

because it is a major concern of this organization in order to empower those heritage 

places that have full responsibilities or obligations for conserving and managing their 

own heritage places through the principles or guidelines of interpretation conducts.  

Then, their concerns are more on their sides.  However, the contemporary trend of  

heritage management has focused more on visitor experience and human dimensions 

of heritage ( the demand side)  rather than on the heritage resource ( the supply side)  

as the central element in the management process (Hall & McArthur, 1996). 

For Staiff (2014) claimed that the arrival of digital media platforms (and  

especially Web 2.0) has changed the way(s) heritage interpretation has been currently 

understood and practiced. Although, the concept of bringing together a variety media’s  

sources ( multi- medias on exhibitions, signage and guided tours)  within the viewing 

space is not new, or the “ interactivity”  ( which is a center of the heritage- people 

relationship now) is certainly not new, but the cross-referencing executed by the visitor 

when on- site and also the digital screen mediation and associated creativity and  

co-authorship of meaning are definitely new. Digital media and its various applications 

and technological architectures have resulted in heritage places being prompted by 

these developments to go beyond the instructive authoritative voice of professional 

management and of academic scholarship; bring a democratization that focuses less on 

the objects, and places over which they have stewardship and much more on the  

communities they serve. Web 2.0 and generation of users who inhabit (or who intensely 

depended on it)  this experience are seem not to interested pre- packaged information 

that is passively receive by the authorized interpreters, but rather they want open access 

to data based so that they, as visitors, can browse their own information ( even before 

or after visiting heritage places) , manipulate them together, share the content and  

be co- authors of the interpretation that will simultaneously make them to be both a 

creator as well as a consumer of the meaning. 

In analyzing the development of digital technology is providing some 

important creative opportunities for interpretation. Particular advantages include: 

• Digital media provide an ability to personalize an interpretive 

experience, enabling visitors to choose whatever version of a tour or 

presentation best meets their needs and levels of interest at site. 
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• Once created, the same digital content can be presented through a range 

of media including touch screens, mobile phones and websites and can 

avoid the need for permanent installations such as panels. For example, 

websites that they are a vital tool for marketing, pre-  and post- visit 

information and activities which reaches a very large audience.  It can be 

used for download able audio tours (podcasts) and site leaflets of site. 

• Audio media:  it can be very evocative, especially if the presentation 

makes good use of sound effects and creative editing. It is a good medium 

for presenting dialogue, first- person narrative, bi-  and multi- lingual 

content and for people with visual impairments. Encourages visitors to 

look and listen at the same time. Audio tours can make use of visitors’ 

own equipment, such a smart- phones, are a good aid for orientation 

and can avoid the need for permanent installations in sensitive. 

• Multi- media:  Computer- based games and interactive have a strong 

appeal to children and young people and allow the presentation of a 

large amount of material in a small physical space.  It can provide a 

virtual tour of a site or building especially for people with mobility 

impairments. Digital presentations can potentially be transferred to other 

media such as a website.  Provides opportunities for volunteers, 

especially young people, to help new users by showing them what to do. 

• The new generations of mobile phone tours are extremely flexible and 

can generate automatic evaluation feedback. 

• Digital media have a particular appeal to children and young people. 

In today’s digital age, digital technology or media especially onsite digital 

interpretation is no longer a novelty, it is accepted, accessible and a reality.  

This digital technology or media cannot only enhance this standard idea of  

interpretation as visitor awareness, engagement and experience, but also provide  

new perceptions and our understanding of these places.  Furthermore, they are more  

than tools for interpretation, given their social and economic benefits including their 

role in sustainable tourism and importance in the visitor lifecycle.  Digital media that 

used by the heritage’s visitors to create their own interpretation is certainly be the future 

of this field. 
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2.2.3 Public Relations 

According to Petrovici (2014) mentioned that public relations like a strategic 

form of communication, which focuses on obtaining the publics’  understanding and  

acceptance regarding the process of establishing a good relation between an organization 

and the public, especially in terms of shaping reputation and communicating  

information. Through the communication and promotion strategies which they develop,  

public relations facilitate the building of confidence- based connections between the 

various organizations and the many categories of public, creating interactive  

relationships between the various levels of society.  Public relations represent a unique 

way of promoting the organization, its products or services, by building a higher 

visibility in the public space.  The public relations activities imply conscious, planned 

and long- term efforts in building and maintaining relations of mutual trust and 

understating both with the public opinion as a whole and the different target groups.  

In this respect, public relations aim at building positive relations between an 

organization and its public, an organization and the environment, by means of a  

two- way communication.  In the tourism sector, public relations are more than a  

necessity.  Public relations may support the tourism public sector, building a positive 

image and a favorable attitude towards the tourism product, respectively the tourism 

destination envisaged.  Public relations are crucial in the promotional activities and  

the communications of companies and tourism institutions.  In spite of this, there is a  

lack of association between theory and practice in public relations in the tourism 

industry.  On the one hand, the theory, models and concepts of public relations have 

neither been developed nor applied in this industry which continues to be conceptually  

dominated by marketing. On the other hand, public relations activities are prevalent in 

the practices of the industry: public relations are the predominant activity in promotion 

and communication in the tourism industry (Huertas, 2008). Ilievska (2018) mentioned 

that in modern social- economic context, public relations are considered to be an  

important factor in the process of development and growth of tourism.  They transfer 

the consumer’s messages about attractiveness, traffic infrastructure and accommodation  

capacities of a touristic destination, at the same time following the pulse and needs of 

the target group and surrounding so that the touristic economy can adapt to the changes 

and needs of the public.  Public relations are an interactive form of communication 
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through which organization, product or service build their strategies of getting close to 

their target by using special methods of research and poll of public opinion.  Also,  

PR forms offer wide opportunities and techniques that the organization, product or  

service need to build, maintain or improve their image. The main goal of the use of PR 

in tourism as in any other industry is continuous transfer of messages and information 

for certain touristic offer, touristic attraction, and opportunities; building, and image of 

attractive touristic destination (image based on identity); as well as providing feedback-  

when public information reach the doors of touristic economy and in that way providing 

further evaluation.  Collu & Summak ( 2015)  described that rapid changes in  

communication technologies led to important changes in methods and instruments of 

public relations activities.  Institutional communication activities which were carried 

out by means of web pages of internet media have started gaining importance in the 

area of social media upon the rise of this phenomenon.  Public relations activities such 

as crisis management, corporate image, organizational identity, promotion, informing 

and communicating have been started to be used efficiently in the area of social media. 

Social media not only changed the areas of communication but also changed the content 

of messages and the media settings of message senders and receivers.  Additionally,  

social media introduced the concepts such as " user generated content"  and " customer 

generated media"  and gathered its position in commercial planning by this feature. 

Social media became an indispensible component of tourism marketing. 

Therefore, public relations represent a unique way of promoting  

the organization, its products or services, by building a higher visibility in the public  

space.  Public relations represent a strategic form of communication, which focuses on 

gaining the audience’ s understanding and acceptance, as well as on the process of 

building a good relation between an organization and the public.  In the tourist sector, 

public relations are more than a necessity.   In the present, Public relations activities 

have been started to be used efficiently in the area of social media such as Facebook, 

Line, Twitter, Instagram and YouTube etc. 
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2.2.4 Public Participation 

According to Cohen & Uphoff ( 1977)  proposed the main kinds of  

participation that warrant major concern are:  ( 1)  participation in decision- making;  

(2) participation in implementation; (3) participation in benefits; and (4) participation 

in evaluation.  The first three kinds of participation are reasonably well defined in the 

approaches of development assistance agencies up to now, and there appear to be no  

grounds for objecting to the fourth.  While evaluative participation occurs less 

frequently than the others, it deserves increased attention if development efforts are to 

be progressively improved. Its underscoring here is consistent with efforts being made  

in the development community to introduce systematic evaluation into most or all of 

its activities. Together, these four kinds of participation constitute something of a cycle 

for rural development activity.  In practice, there is seldom a consistent or complete 

cycle of interactions.  Participation in these different activities is often quite limited or  

unequal.  Yet they constitute a tangible set of things to focus attention on and represent 

the major ways in which participation in rural development can be assisted and assessed 

as following figure 2.1. 

 

 

Figure 2.1 A Public Participation Process 

Source: Cohen & Uphoff, 1977 
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Somnuxpong (2012) revealed that the four levels as follows: 

1) Decision making comprises three steps:  originating, deciding and  

implementing. 

2) Implementation can be composed of resource supporting administration and 

the integration asking for cooperation. 

3) Benefits of the object as well as social and /or personal benefits. 

4) Evaluation for reviewing the efficiency to combine all the benefit must be 

done when conducting the activity within the time provided. 

The thoughts and ideas of people in participation give people more opportunities 

to participate in decision making, marketing, implementing, getting benefits and  

evaluating. This indeed is apart that can intervene people’s idea in the community. 

According to Marzuki, Hay, & James ( 2012) , Public participation in decision- 

making processes is regarded as important for successful tourism planning.  

The implementation of effective public participation processes is vital to improving  

the quality of tourism plans, protecting tourism resources and balancing the multiple 

benefits from tourism.  Human development:  educating and training stakeholders to 

play their role in the process. Public participation in tourism should not only be viewed 

in relation to decision- making, but also for “ providing new ‘ social bargaining  

tables’ of the wider implication of debated issues. The participation process can become 

a focus for local communities to share their visions for future development. 

A public participation perspective for tourism is crucial to an investigation of  

current tourism problems, because tourism activities are created by outsiders and 

tourists are brought into a community as if they are abject of tourism consumption. 

Most of the benefit goes to operators and tourists, leaving all kinds of damage to the  

community such garbage, degraded environment, water shortage and waste. Therefore, 

community members who know their problems and needs should be encouraged to 

participate in managing their tourism resources because tourism activities send direct 

positive and negative impacts (Pakdeepinit, 2007). 

Community participation in the context of tourism planning refers to the  

involvement of all stakeholders (i.e. local authorities, non-governmental organizations, 

private enterprises and local residents)  in the decision-  making process.  Community 

participation empowers local residents by involving them in the process of problem 
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identification, decision-making and implementation, and contributes to the achievement of  

sustainable development (Rasoolimanesh & Jaafar, 2016). 

Therefore, the implementation of the public participation process is important 

for the democratization of social values and better planning and fulfillment of public  

needs.  It is also useful for educating the public especially regarding government 

development programs.  This will potentially influence social or personal changes  

amongst community members, which can then be used to incorporate diverse public 

interests and thus accord people with the right to participate in decisions that will affect  

their lives (Marzuki, 2015). 

 

2.3 Management Strategy 

Many standard works on management make reference to the focus of the activity  

as being about people.  Such works are usually concerned with the management of  

business or companies.  One important aspect of tourism management has a specific 

focus on people who in tourism this is usually referred to as functional management 

and can be seen as a part of strategic management.  However, tourism management is 

also concerned with ways to manage the resources for tourism, the interaction of  

tourists with physical resources and the interaction of tourists with residents of tourist  

areas (Mason, 2008). 

 

2.3.1 Cultural landscape 

Australia ICOMOS (2013) purposed of this Charter: 

1. Place means a geographically defined area.  It may include elements, 

objects, spaces and views. Place may have tangible and intangible dimensions. 

2. Cultural significance means aesthetic, historic, scientific, social or  

spiritual value for past, present or future generations. Cultural significance is embodied 

in the place itself, its fabric, setting, use, associations, meanings, records, related places 

and related objects. Places may have a range of values for different individuals or groups. 

3. Fabric means all the physical material of the place including elements,  

fixtures, contents and objects. 
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A cultural landscape is a geographic area, including both cultural and  

natural resources and the wildlife or domestic animal therein, associated with a historic 

event, activity and person or exhibiting other cultural or aesthetic values ( UNESCO  

Bangkok, 2009). The term “cultural landscapes” has broadly been used, with different 

places in different contexts.  However, its use is commonly known that there must be  

the correlation between the culture which is occurred and is based on nature (Muanyai,  

2008). 

Today, the term “ cultural landscape”  serves as an umbrella term that 

includes four general landscape types: historic designed landscapes, historic vernacular 

landscapes, historic sites, and ethnographic landscapes.  Identifying distinct landscape 

types assists in distinguishing the values that make a landscape significant and aids in 

determining how it should be treated, managed, and interpreted. These landscape types 

are not mutually exclusive.  A landscape may be associated with a significant event, 

include designed or vernacular characteristics, and be significant to a specific cultural 

group (Page, Gilbert, & Dolan, 1998). 

Taylor (2015) explained the term of cultural landscape as: We are surrounded  

by landscapes that people have settled, modified, or altered over time. These landscapes 

are“  cultural landscapes” , the ordinary, everyday landscapes which surround us and in 

which we conduct our activities.  They are the result of human intervention in the  

natural landscape and present a record of human activity, human values and 

ideologies.  Kirdsiri ( 2008)  mentioned that cultural landscape is a physical area with 

natural features modified by human activity resulting in pattern of evidence layers in  

the landscape.  These layers give a place its distinctive spatial, historical, aesthetic, 

symbolic and memorable character.  Moreover, the definition of cultural landscape, 

there are many experts and institutions that related to this field have given.  

The key element of cultural landscape key issue is “culture,” “nature,” and “landscape”.  

All definitions emphasize the interaction of people with their environment over time 

and the presence of cultural values in the landscape. 

Therefore, cultural landscape means the geography had been affected by 

human intervention and changed the natural landscape.  This imprint indicated the 

relationship between human and nature and reflected human’s way of living, belief and 

religious faith where formed the unique identity through time. 
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2.3.2 Marketing and Promotion 

Marketing is, should be, an integral part of the overall management 

process used to develop facilities and services as tourism products, identify potential  

travelers and their needs and wants, price their products, communicate their appeal to  

target markets, and deliver them to their customers’  satisfaction, in compliance with 

organizational goals. 

Marketing is a continuous, sequential process through which management 

plans, researches, implements, controls, and evaluates activities designed to satisfy  

the customers’ needs and wants, and meet the organization’s objectives.  According to 

services marketing “is a concept based on recognition of the uniqueness of all services; 

it is a branch of marketing that specifically applies to the service industries”. 

Marketing in the tourism and hospitality industry requires an understanding  

of the differences between marketing goods and marketing services.  To be successful 

in tourism marketing, organizations need to understand the unique characteristics of  

their tourism experiences, the motivations and behaviors of travelling consumers, and 

the fundamental differences between marketing goods and services (Freeman & Glazer,  

2012). 

Marketing and promotion are crucial for the success of any business.  

While this is well understood for the tourism industry as a whole, sustainable tourism 

projects tend to neglect the importance of marketing or allocate insufficient funds for  

it. The idea that sustainable tourism product or ecotourism product should sell itself just 

because it has an outstanding environmental performance is very common but wrong. 

Just like any other product it needs a business plan, a marketing strategy and promotion 

to be successful at the market (UNESCO Office in Venice, 2017) 

Social media marketing may be described as the act of using social 

network, online communities, blogs or any other internet form of media for marketing. 

“It is the umbrella term for the wide variety of tools and applications that give the Web  

its social capabilities”. These tools are inclusive of familiar social networks like Facebook,  

Twitter, LinkedIn, and YouTube.  The social media marketing is to gain brand 

awareness and interaction with the customers to talk about a specific business.  social 

media marketing concepts and techniques basically consist of:  
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1) increase brand awareness of services, 

2) increase sales, 

3) educate and inform customers, 

4) improve customer service, and 

5) monitor brand reputation. 

Social marketing provides visibility and awareness for the brand; this is  

the awareness that is essential to convert potential customers to loyal customers 

eventually.  The secret is to create a thematic content that can lead to an effective 

marketing campaign (Nilanjan, Dillip, & Raj, 2018). 

Therefore, Marketing and promotion are crucial for the success of any  

business. While this is well understood for the tourism industry as a whole, sustainable 

tourism projects tend to neglect the importance of marketing or allocate insufficient 

funds for it.   In the present, using social media marketing may be described as the act 

of using social network, online communities, blogs or any other internet form of media 

for marketing.  “ It is the umbrella term for the wide variety of tools and applications 

that give the Web its social capabilities” .  These tools are inclusive of familiar social 

networks like Facebook, Twitter, LinkedIn, and YouTube.  This secret is to create a  

thematic content that can lead to an effective marketing campaign. 

 

2.3.3 Knowledge 

Ruhanen & Cooper ( 2015)  mentioned that the concept of knowledge  

management (KM) arose in the 1980s and is defined as, “the encouragement of people 

to share knowledge and ideas to create value-adding products and services”. Essentially 

KM is a process by which intellectual property ( IP)  and research outcomes are  

transformed into capabilities to assist enterprises to act as intelligently as possible to 

secure long- term viability and success.  In an organisational context, KM might 

encompass:  customer- focused knowledge; intellectual asset management; innovation 

and knowledge creation; and most importantly; use research to understand the processes 

and practices for the generation, identification, assimilation and distribution of  

knowledge. Such investigations will allow organizations to use knowledge and skills to 

satisfy customers and exploit market opportunities both domestically and  

internationally.  By adopting a KM approach, it is suggested that, organizations will 
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increase their opportunity to become more profitable, efficient and competitive; operate 

more intelligently in the market place; and create learning, networked organizations. 

Simkova (2009) mentioned knowledge management plays an important part in tourism, 

as well.  However, tourism has been slow in adopting this approach due to not only a  

lack of gearing between researchers and tourism, but also lacking information in the 

field of environmental protection.  In response to these facts models for knowledge 

management application in tourism practice have been gradually created on the level of  

tourism destination and also on the level of tourism subjects.  Knowledge management 

has been growing in importance due to many influences.  Besides, the globalization 

(hyper competence)  there is above all personal and professional influence ( increasing 

specialization, employees´ mobility, lack of time for experience gaining)  and  

technological ( information overloading and progress in ICT) .  The most of organizations,  

including in tourism, view knowledge as their most valuable and strategic resources. 

To remain competitive, enterprises know that must effectively manage intellectual 

resources and capabilities.  Integrated focus of technical and organizational initiatives 

together ( IT- supported knowledge management, for example)  can provide a  

comprehensive infrastructure to support knowledge management processes, but it is not 

the guarantee for investments and realizing the objectives of the firm.  A knowledge 

strategy is needed to fulfil the mission to strengthen competitive position and to create 

shareholder value.  Knowledge management must link creation of economic value and 

building the competitive advantage.  Tourism enterprise emphasize important technology  

and data infrastructure initiatives, but organizational, cultural and strategic changes 

which are necessary to leverage those investments is ignored or at least most of the 

organizations fall in this category.  For developing knowledge capabilities, individual 

and organizational technology, individual and organizational skills and behaviours  

must be addressed.  Converting knowledge into core competence and competitive 

advantage in the tourism enterprises essentially depends on sharing and co- ordinating  

knowledge within the organization and with collaborating businesses.  As the result, 

knowledge management should be linked to the building blocks of it, namely, mission, 

structure, culture, strategy, style of management, personnel, systems, and finally the  

instruments used to manage the tacit and explicit knowledge ( Krstic & Vukadinovic, 

2009). 
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Figure 2.2 Knowledge in the Tourism Industry 

Source: Krstic & Vukadinovic, 2009 

 

Therefore, it is suggested that if tourism enterprises are to remain 

competitive in this changing era, the adoption of a knowledge management approach 

will be required to transform tourism research into capabilities for the sector. 

Knowledge is a powerful resource to help governments, private firms and the 

communities prevent, plan for, and recover from various types of disasters and crises. 

 

2.3.4 Human Resource 

Goldsmith, Nickson, Sloan, & Wood ( 1997)  identified three component 

elements to HRM. These are: 

• the activities of traditional personnel management ( e.g.  recruitment, 

training, remuneration, discipline); 

• a specific managerial and organizational ‘ philosophy’  that views 

people as (a)  the major organizational asset; and (b)  regards workers 

as instinctively willing and able to be developed; and 

• integration of the personnel management function into the strategic 

management of the organization. 
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Sharma ( 2014)  mentioned that human resource management is the key 

component of the management of an organization.  HRM or personnel management is 

concerned with dealing of the problems related to the personnel of an organization,  

for the optimization of the contribution of an individual towards accomplishment of 

common professional goals, along with social happiness and satisfaction.  Mostly in 

hospitality business, it is human product equipped with pleasant smile, everlasting is an 

added advantage in this process; it’ s not a barrier at any point of time for hospitality 

business. So, one should be motivating and human towards others. A stress-free employee  

produces desirable results and it is organization’ s environment that helps one to be  

de- stressed.  Creating value and culture at work that will last long should be the main 

motive. Money is helpful for motivating people for some time, but it’s not all. 

The subject of human resources is one of the top- priority investments in 

destinations to gain full competitive benefit. Human resources as important element of  

the organization’s entire value chain driving through competitive advantage. As part of 

the service industry, tourism is significantly developing and is expected to continue to  

need many well- trained employees to offset labor shortage in the near future.  

It is widely known and accepted that tourism is an industry which requires intense  

face- to- face contact between hosts ( local people and staff)  and guests ( tourists) .  

Attitudes of local people toward tourists, approaches to tourism development and  

the development of programs to train both personnel and local people will indicate  

the position of a destination in the competitiveness set (Kozak & Baloglu, 2011). 

Therefore, human resource is an extremely important area and its scope is ever 

increasing.  Though, in hospitality industry, it has been mostly neglected all the time,  

it is gaining confidence day by day.  HR is a continuous function for the manpower 

working in industry.  HR policies include employment, development, and compensation,  

integration, working conditions and motivations and employee services. 

 

2.4 New Creation Strategy 

According to Suthasupa (2008) mentioned that this management approach is to  

develop and create new structures on an area.  It greatly impacts on cultural landscape 

and its elements. For a conservation aspect, it can be conducted to maximize the use of 

its community, and to respect the originality.  Any impact on cultural and natural  
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resources should be avoided. Sustainability is aimed. Therefore, development and new 

creation requires contemplating analysis and brainstorming.  However, in urban areas,  

regardless a conservation concern, there are so many development and new creation 

which impacts on the environment.  The concept of sustainable development is thus 

urged and aimed. 

 

2.4.1 Stakeholders 

UNESCO Office in Venice ( 2017)  explained that stakeholders in  

sustainable tourism planning are all the individuals who are interested in and/or affected 

by tourism development and biodiversity conservation.  They should participate in the 

planning process from the early stage. Sustainable tourism development emphasizes in  

particular the importance of considering and respecting the wishes and needs of the 

local population of the tourism destination.  Tourism development is usually not a  

primary subject of public administration, and therefore can only be managed effectively 

if all the stakeholders participate in the decision- making process.  The tourism sector 

includes a great variety of products and services and influences the local economy as  

well as the culture and living- conditions of the tourism destination.  This means that 

there is a wide range of people involved in tourism, such as local tourism service  

providers, retailers, hotelier, etc. Furthermore, the whole local population is affected by 

tourism development. Stakeholders in tourism management planning as follows: 

• Neighbors and residents (local communities) 

• Farmer, foresters, hunters and fishermen 

• Tourism providers such as hotelier, restaurant owners, tourist guides, etc. 

• Tour operators and tourism agencies 

• Local business men, e.g. retailers 

• Local authorities: local municipalities, local administration 

• Local NGOs 

• Educational institutions (schools, universities.), research centers 

• Visitors 

• Media  
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Participation includes a range of elements such as providing information,  

facilitating consultation and initiating cooperation in decision-making. Communication 

with stakeholders is obviously one essential precondition for their involvement. Asker, 

Boronyak, Carrard, & Paddon (2010) described that stakeholders are people identified 

as potentially being directly and indirectly involved or affected by the CBT venture,  

and they need to be identified and involved in some way during the assessment 

processes.  Community members together with any external collaborator sand/or partners 

need to work together to appraise the community’ s vision, needs and priorities and  

assess their ‘fit’ with tourism. CBT stakeholders could include communities that are in 

a particular region as following figure 2.3. 

 

 

Figure 2.3 Sustainable Tourism Stakeholders 

Source: Asker, Boronyak, Carrard & Paddon, 2010 

 

Robinson & Picard (2006) mentioned that stakeholder participation refers 

to the range of stakeholders involved in the areas of tourism, culture and development 

is vast, cutting as they do, across various interrelated policy domains.  Theoretically 

each tourist and each member of the host community has a stake in the type and quality  

of tourism practiced its future development and the benefits that accrue from it.  

Stakeholder is thus a valuable paradigm for describing the motivations of stakeholders 

to participate in and support tourism development in order to achieve sustainable 

tourism.  Stakeholder theory posits that successful strategies account for the interests 

and perceptions of all stakeholders (Rasoolimanesh & Jaafar, 2016).  
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Therefore, in effect, local people should be at the heart of the process: this  

means all sectors and group within a community and must also embrace small business 

to achieve their aims.  Effective planning of sustainable tourism seeks to maximize the 

local benefits of tourism and minimize the local cost, while still remaining  

economically feasible. Any such planning must and it must include the local community 

and it must include experienced tourism operators.  In addition, it should include as  

many other stakeholders as possible and it is imperative that stakeholders be involved 

in all stages of planning. With stakeholder support, sustainable tourism plans are more 

likely to succeed. 

 

2.4.2 Infrastructure 

UNESCO Office in Venice (2017)  identified that the tourism infrastructure  

for visitors in protected areas ( e.g.  trails, visitor centers, resting places, parking lots, 

camp grounds, viewpoints etc. )  particular precaution is necessary due to the high  

vulnerability of the natural values. 

A major factor impeding the development of a more competitive tourism 

sector in ASEAN is the low quality and limited provision of air, sea and road  

connectivity infrastructure, particularly in the less developed destinations outside the 

main gateway areas of the region, as well as the basic destination infrastructure 

( including small- scale community- based infrastructure such as visitor information 

centers)  necessary to support sustainable and inclusive growth.  There are still  

significant opportunities to connect a number of secondary gateways and sub- regional 

points to other ASEAN destinations and to the rest of the world by accelerating  

the development of airport infrastructure and removing barriers to free flow of people 

and goods across ASEAN.  Together with enhanced travel facilitation programs,  

investments in connectivity and infrastructure will help ASEAN tourism stakeholders 

upscale and expand the development of regional tourism products and experience along 

regional tourism clusters or corridors.  The provision of these infrastructure support 

facilities will also enable the engagement or participation of local communities in the  

tourism value chain along the tourism clusters or investment corridors ( Association of 

Southeast Asian Nations (ASEAN), 2015). 
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According to Panasiuk ( 2007)  described that tourism infrastructure is a 

component of regional touristic product. In infrastructure is comprised of basic devices, 

building and service institutions, whose existence is crucial to the proper operating of 

economy and society. Infrastructure is divided into: 

- technical, including basic devices used in transport, communication, gas, 

heat, power and road industry, etc., 

- social, including devices and institutions connected with education, 

culture, science, health, physical culture and tourism, public administration. 

Touristic virtues form the basis for attracting tourists, they also give  

direction for tourist movement and form its spatio- temporal structure.  Nevertheless, 

activities aiming at protection and adaptation of touristic virtues are necessary in order 

the touristic movement could appear while complementary touristic goods serve for this 

purpose and are defined as tourism infrastructure.  Tourism infrastructure is a range of  

devices and institutions constituting material and organizational basis for tourism 

development.  It comprises four basic elements:  accommodation facilities, food and  

beverage facilities, accompanying facilities and communication facilities. 

Therefore, tourism infrastructure is a basic component of regional tourist 

product.  It decides the amount and structure of tourist movement.  The structure of 

tourism infrastructure is formed by public entities as well as commercial ones. The local 

government units’ assignment is coordination of emergence of components of tourism 

infrastructure created by particular entities. 

 

2.4.3 Accessibility 

Accessibility, sustainability and equitable participation by all make up 

what is known as “ Tourism for all” .  Furthermore, these principles promote quality in  

tourism destinations and increase their competitiveness.  The concept of “ Accessible 

Tourism” refers to the adaptation of environments and of tourism products and services 

so as to enable access, use and enjoyment by all users, under the principles of Universal 

Design ( World Tourism Organization ( UNWTO) , 2016) .  In tourism accessibility is a  

function of distance from centres of population, which constitute tourist markets and 

external transport, which enables a destination to be reached. It is measured in terms of 

distance travelled, the time taken or the cost involved (Toth & David, 2010). Eichhorn  
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& Buhalis ( 2009)  described that a number of disability organizations also provide 

tourist information in terms of accessible destinations, sites and venues, which is  

incorporated into this model.  Accessibility does not only refer to the transport part of 

the system, but interacts with all components of the customers’ information need chain. 

Illustrates the interaction of accessibility with physical access ( transit and destination) 

and access to information ( customers’  information need chain) .  While the above  

illustration highlights the need for physical access as well as access to information 

within the tourism industry, barriers to access are complex and not reducible to the  

physical environmental and information constructs. Important hereby is the recognition 

that all sectors in the tourism system need to work towards dismantling negative 

attitudes that are a major barrier to tourism participation for individuals with a  

disability. 

Therefore, Tourism is a complex system where accessibility is an  

important component interacting with the customers’  need chain, ranging from the 

travel planning process via the transit stage to the destination with its heterogeneous 

attributes.  As the participation to travel and tourism opportunities is regarded as a key  

social right and then accessible tourism is the adaptation of environments and of tourism 

products and services so as to enable access, use and enjoyment by all users. 

 

2.4.4 Related activities 

Activity tourism covers a range of areas from “active” holidays involving  

canoeing, climbing, horse- riding and mountaineering, to the less physical, yet still 

activity-focused areas of nature watching, food trails, or local culture and heritage trails 

( SRUC, 2020) .  Related activities are not expected to visit it as the primary attraction 

but these activities are expected to remain popular in the future (CBI, 1971). The tourism  

related activities must depend on themselves; draw regular visitors, always main 

attractive natural resources, produce a profit and minimize the adverse effect on the 

environment, societies, and culture (Pakdeepinit, 2007). The most important economic 

feature of activities related to the tourism sector is that they contribute to three  

high-priority goals of developing countries: the generation of income, employment, and 

foreign-exchange earnings. In this respect, the tourism sector can play an important role 

as a driving force of economic development.  The impact this industry can have in the 
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different stages of economic development depends on the specific characteristics of  

each country (OAS, 2020) .  Therefore, Related activities covers a range of areas from  

“ active”  holidays involving canoeing, climbing, horse- riding and mountaineering, to 

the less physical, yet still activity-focused areas of nature watching, food trails, or local 

culture and heritage trails.  These activities are not expected to visit it as the primary 

attraction but these activities are expected to remain popular in the future.  Moreover, 

the most important economic feature of related activities related can contribute to three 

high-priority goals of developing countries: the generation of income, employment, and 

foreign-exchange earnings. 

 

2.5 Sustainable Tourism 

2.5.1 Definition of Sustainable Tourism 

World Tourism Organization ( UNWTO)  ( 2019)  defined sustainable  

tourism that takes full account of its current and future economic, social and  

environmental impacts, addressing the needs of visitors, the industry, the environment 

and host communities.  Sustainable tourism should also maintain a high level of tourist 

satisfaction and ensure a meaningful experience to the tourists, raising their awareness 

about sustainability issues and promoting sustainable tourism practices amongst them. 

World Tourism Organization ( UNWTO)  ( 1997)  defined sustainable  

tourism development meets the needs of present tourists and host regions while 

protecting and enhancing opportunity for the future.  It is envisaged as leading to  

management of all resources in such a way that economic, social, and aesthetic needs 

can be fulfilled while maintaining cultural integrity, essential ecological processes, 

biological diversity, and life support system. 

Sustainable tourism refers to a level of tourism development and activity 

that does not compromise or degrade the heritage values of a place, including World  

Heritage Properties over the long term.  It can be maintained because it results in a net 

benefit for the social, economic, cultural and natural environments of the area in which 

it takes place ( Asia Pacific Economic Cooperation, 2010) .  Sustainable tourism has  

become a popular and yet ambiguous term.  It is now used with meanings all the way 

from recycling waste and reduction of energy consumption to the prevention of human 

impact on natural and cultural resources.  Generally, most include the concept of  
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fostering development that is least destructive in the long term of the resource upon 

which is depends. One definition call it changes that does not undermine ecological and 

social systems and requires new planning and policies in order to implement ( Rees,  

1989) .  Sustainable tourism is tourism that minimizes the costs and maximizes the 

benefits of tourism for natural environments and local communities, and can be carried 

out indefinitely without harming the resources on which it depends (Sustainable tourism 

concepts, n.d.). Sustainable tourism strikes a between the economic, environmental and 

social benefits of tourism development and the costs of such development on tourism 

destinations.  Moreover, sustainability strategies aim to improve the quality of life of  

the community while simultaneously conserving the environment and other local assets 

for future generations (Rasoolimanesh & Jaafar, 2016). 

Swarbrooke ( 1999)  mentioned the definition of sustainable tourism 

emphasizes the environmental, social and economic elements of the tourism system.  

At the same time, the existence other words which are often deemed as acronyms for 

sustainable tourism are an added complication. While they are all related to sustainable 

tourism in some way, none of them are synonymous with it.  Some of these terms are  

identified in figure 2.2. 

 

Figure 2.4 The Relationship between Sustainable Tourism and other Terms 

Source: Swarbrooke, 1999 
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2.5.2 The Scope of Sustainable Tourism 

Swarbrooke ( 1999)  described that sustainable tourism is clearly a broad  

defined area that encompasses many of the elements of the tourism system. This breadth 

is illustrated in figure 2.3. 

A number of aspects of sustainable tourism including: 

• the stakeholders of sustainable tourism 

• sustainable tourism and different type of environment 

• different types of tourism and sustainable tourism 

• sustainable tourism and different type of tourism organizations 

• different sectors of tourism and sustainability 

• sustainable tourism and functional management 

• differences between regions of the world in relation to the idea of 

sustainable tourism      
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Figure 2.5 The Scope of Sustainable Tourism 

Source: Swarbrooke, 1999 

 

2.5.3 Sustainable Tourism Development 

World Tourism Organization ( 1997)  defined sustainable tourism  

development meets the needs of present tourists and host regions while protecting and 

enhancing opportunities for the future.  It is envisaged as leading to management of all 

resources in such a way that economic, social and aesthetic needs can be fulfilled while 

maintaining cultural integrity, essential ecological processes, biological diversity and 

life support systems. 
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Sustainable tourism strikes a balance between the economic, environmental 

and social benefits of tourism development and the costs of such development on  

tourism destinations.  Moreover, sustainability strategies aim to improve the quality of 

life the community, while simultaneously conserving the environment and other local  

assets for future generations.  Tourism can have a number of positive effects on local 

communities.  It can also have a number of adverse consequences for local residents. 

Therefore, sustaining and supporting the development of a tourism industry in a  

destination are ultimately conditional upon how local resident perceive the impacts of 

tourism development on their community (Rasoolimanesh & Jaafar, 2016). 

Theerapappisit (2008) discussed factors involved in STD similar to those 

suggested by Butler, the question remains:  how can we measure ‘ sustainability’ ?  

The answer will differ according to the various interests of stakeholders, and those of a 

local community will not necessarily coincide with those of other parties; nor is it even 

likely to be the same for all people within the host community and ‘who is saying what 

to whom and for what purposes?’  Whose responsibility should it be to measure 

sustainability in a tourist destination? The question is whether or not the tourism 

stakeholders, both in the public and private sector, will ethically balance their goals 

under their own controllable legislative and political powers. 

Despite the difficulties of measuring aspects of the STD concept because  

of their inter-relationships, most frequently suggested assessment criteria fall within the 

categories of economic, environmental and socio- cultural factors as following figure 

2.4. 
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Figure 2.6 Concepts of Sustainable Tourism Development 

Source: Mowforth & Munt, 2003 

 

Economic goals include investigation of funding for tourism management, 

development and marketing including the implementation of a tourism and business  

levy; and development and promotion of a consistent image for Byron Shire and its 

destinations related to their unique natural environment, laid-back atmosphere, spiritual 

and cultural diversity, health and well- being experiences and innovative enterprises 

( Wray, 2010) .  Environmental aspects include strategies regarding conservation and 

carrying capacity to maintain ecological integrity and the preservation of biodiversity 

( Jamieson, 2001) .  Socio- cultural objectives represent social and cultural values as  

manifested in destination communities, including concerns for maintenance of traditional  

values, social equity, quality of life and personal experience issues ( Wahab & Pigram,  

1997). 

Sustainable tourism concepts (n.d.) identified that sustainable tourism has 

three key components, sometimes referred to as the “triple bottom line”: 

-  Environmentally the activity has a low impact on natural resources,  

particularly in protected areas.  It minimizes damage to the environment ( flora, fauna, 
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habitats, water, living marine resources, energy use, contamination, etc. )  and ideally 

tries to benefit the environment. 

- Socially and culturally the activity does not harm the social structure 

or culture of the community where it is located.  Instead it respects local cultures and 

traditions. It involves stakeholders (individuals, communities, tour operators, government  

institutions)  in all phases of planning, development, and monitoring, and educates 

stakeholders about their roles. 

- Economically it contributes to the economic well- being of the  

community, generating sustainable and equitable income for local communities and as 

many other stakeholders as possible.  It benefits owners, employees and neighbors.  

It does not simply begin and then rapidly die because of poor business practices. 

Therefore, there are concepts related to the notion of sustainable tourism 

development (STD) are discussed with regard to its goal of minimizing development  

impacts on tourism resources and local communities while still achieving economic 

benefits.  It is useful to conceptualize sustainable tourism as circles of sustainability. 

The three points on the circles of sustainability represent the environmental, social  

and economic values present in a destination. 

 

2.5.4 Tourism Resources and Impacts 

The impacts of tourism have been historically the most researched area of  

tourism, and economic impacts have been more researched than any other type of 

impact.  The social dimension is crucial to sustainable tourism, particularly in relation 

to socio- cultural impacts of tourism and host- guest relations.  The impacts can be  

considered under the headings of positive and negative. Both negative and positive are 

impacted on environment.  There is a set of principles that might make tourism more 

environmentally friendly and environmental conservation has some inherent dangers.  

Moreover, the impacts of tourism can be positive or beneficial, but also negative or 

detrimental. Whether impacts are perceived as positive or negative depends on the value  

position and judgment of the observer of the impacts (Mason, 2008). 

Theerapappisit ( 2008)  discussed the term ‘ tourism resource’  includes  

natural, cultural and human resources. Protection and preservation of tourism resources 

should not be limited to those that are economically quantifiable but should include 
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intangible values that range from historical and aesthetic to spiritual qualities.  

For example, traditional arts and crafts, the day-to-day lifestyle of the host community,  

religious events, carnivals and traditional festivals are all potential cultural tourism 

resources.  While such resources may be attractive to tourists, they can be difficult to 

assess when making management decisions regarding commercial tourism interests. 

Because there is a diversity of values placed on tourism attractions, both neglect and/or 

destruction as well as a conservation ethic for safeguarding and preserving cultural and 

natural resources can be found.  Conservation of resources, however, clearly carries 

economic benefits for the tourism industry.  

Smith (2001) shown that impacts at both the national level and on the host  

communities, in both developed and developing nations.  Generally, however, most 

concern has been expressed about the negative impacts of tourism on host communities 

in less developed areas for example, notes the problems of insufficient knowledge of  

the impacts of tourism on the specific ecosystems and complex institutional 

arrangements of Asian destinations in particular as following table 2.3. 

 

Table 2.3 Aspects of Tourism Impacts 

Sample positive impacts (benefits) Sample negative impacts 

Economic aspects  

- Foreign exchange earnings 

- Multiple effects (e.g. incomes from 

related goods and services, 

taxes/levies on tourists) 

- Better infrastructure: road, water, 

sewage, airport, recreation 

opportunities 

- Labour-intensive service industries 

- Income from residents’ use of 

amenities 

Economic aspects 

- Seasonality (e.g. weather, timing 

factors) 

- Economic leakage (e.g. large-scale 

transfer of tourism revenues out of the 

host country/exclusion of local 

businesses and products) 

- Immigration of outsiders as 

managers/labour 

- Cost of security to offset crime 

- Loss of receipts owing to external 

economic crises/terrorism 
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Sample positive impacts (benefits) Sample negative impacts 

Socio-cultural aspects 

- Appreciation of heritage and ethnic 

identity 

- Widening of social perspective 

- Preservation of family ties 

- Upward mobility 

- Folklore stimulus; creation of 

museums 

Socio-cultural aspects 

- Cultural clashes, loss of cultural 

identity in the ‘global village’ 

- Commodification of culture 

- Deterioration of historic sites owing to 

overuse 

- Fearfulness from terrorism and crime 

- Misuse of intellectual property rights 

Environmental aspects  

- Awareness of conservation needs  

- Establishment of eco-labels  

- Awareness of global resource limits  

- Establishment of land use regulations  

Environmental aspects 

- Pollution and preservation costs 

- Transformation of national parks and 

zoos 

- Loss of wilderness 

- Overuse of habitat 

Source: Smith, 2001 

 

UNESCO Office in Venice ( 2017)  determined that tourism can be a  

lucrative source of revenue for a destination, but it can also have major negative impacts 

on it. These impacts are not only physical, but also cultural. The impacts vary according 

to the number and the nature of tourists as well as the characteristics of the site at which 

tourism activities take place.  These negative impacts can only be managed effectively  

if they have been identified, measured and evaluated.  While Mason (2003) stated that 

tourism impacts are conventionally categorized into economic, socio- cultural, and  

environmental impacts.  Tourism impacts are generated not only negative effects but 

also positive development as follows: 

2.5.4.1 Positive Economic Impacts 

The main positive economic impact of tourism is that it generates 

income for the host economy as well as foreign exchange earnings.  Furthermore,  

tourism stimulates investment in the region economy and infrastructure, which leads to 

the generation of employment and, again, to an increase in income for the local 
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population ( UNESCO Office in Venice, 2017) .  Economy of cultural tourism is  

sustainable when the economic needs of local community are met with economic 

possibilities of cultural tourists. It can be accomplished with high quality cultural tourist 

product, including cultural part ( cultural routes, museums, galleries) , tourist part  

( accommodation, transportation, entertainment)  and institutional preconditions for  

developing cultural tourism at the destination ( laws, regulations, public rates and state 

subsidies) (Durovic & Lovrentjev, 2014). In relation to economic impacts the following 

are usually considered to be positive effect 

• contribution to foreign exchange earnings; 

• contribution to government revenues; 

• generation of employment; 

• contribution to regional development 

Such benefits can usually be measured either at a national level or 

at the local or regional scale (Mason, 2008). 

2.5.4.2 Positive Socio-cultural Impacts 

One motive for travelling is the desire to interact with people and 

to get to know foreign cultures.  Cultural exchange supports understanding between 

people and cultures, can lead to the reduction of prejudices and thus contribute to the 

decrease of tension between societies.  The experience of locals with tourists that 

appreciate local cultures, show interest and valuation of traditions and cultures goods 

and enjoy being with locals can increase the sense of regional identity and pride  

( UNESCO Office in Venice, 2017) .  Social dimension of sustainable cultural tourism 

should ensure benefits for both local community and local culture, tangible and  

intangible. Carefully monitoring effects of cultural tourism using these indicators could 

signal possible threats to cultural identity of host community, cultural heritage itself 

and well-being of local population (Durovic & Lovrentjev, 2014). 

2.5.4.3 Positive Environmental Impacts 

Tourists appreciate a healthy and beautiful natural environment  

and reject destinations where the pollution and destruction of the natural environment 

take place. Tourism can therefore raise the awareness of the local population concerning 

environment problems and enhance the motivation for conservation activities or  

promote the improvement of conservation management ( UNESCO Office in Venice,  
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2017) .  Environmental sustainability can be achieved by respecting capacity of ecosystem 

and recognizing possible threats to it.  Protection of the natural ecosystem should  

include energy management, water management, waste management, and management 

of atmospheric pollution, visible impact of facilities and infrastructure and especially 

intensity of usage.  These tools could facilitate the identification and prevention of  

problems, help in decision making process and establish corrective measures when they 

are necessary (Durovic & Lovrentjev, 2014). 

2.5.4.4 Negative Economic Impacts 

The tourism industry generates substantial economic benefits to  

both host countries and tourists’ home countries. Economic improvement is the primary 

motivation to promote a region as a tourism destination, because tourism can cause  

massive economic development.  But it also has hidden costs with unfavorable 

economic effects (UNESCO Office in Venice, 2017). 

Mason (2008) discussed that economic impact as the follows: 

• inflation relates to the increases in prices of land, houses and 

food that can occur as a result of tourism 

• opportunity costs refer to the cost of engaging in tourism rather 

than another form of economic activity 

• over - dependence on tourism can occur in, for example, small 

states where tourism is seen by the government as the best 

method of development. 

Negative economic effects of tourism may include increases in the 

price of land, house and even food prices in tourist destinations, which become 

particularly evident during the tourist season. 

2.5.4.5 Negative Socio-cultural Impacts 

Tourism aids change and development and thus has major effects 

on the cultural development of a society.  Socio- cultural impacts of tourism are often 

hard to identify or to measure and a subject of personal value judgments.  Generally, 

tourism brings about changes in value systems and behavior of the people and cause 

changes in the structure of communities, family relationships, collective traditional life 

styles, ceremonies and morality. The ambiguity of socio-cultural impacts is due to that 

fact that tourism may have impacts that are beneficial for one group of a society, but 

which are negative for another (UNESCO Office in Venice, 2017). 
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Timothy ( 2011)  explained that in the sphere of heritage tourism, 

several major effects can be identified: 

• conflicting use of social space; 

• cultural change; 

• cultural commodification; 

• cultural theft; 

• forced displacement; 

• disharmonious resident-tourist or destination-tourism 

relations. 

Finally, negative socio- cultural impacts may include the loss of 

cultural identity, particularly when tourists are from the developed world and the hosts 

are located in a developing country (Mason, 2008). 

2.5.4.6 Negative Environmental Impacts 

The impacts on the natural environment do not only effect pristine 

nature areas, but also cultivated land, which is an important part of the natural and  

cultural heritage of a region and ecologically valuable because it is the habitat of many 

species. Environmental impacts of tourism occur at the local, regional and global level. 

Climate change and the depletion of the ozone layer are two major effects of the  

increasing global traffic and industrial development, in which plays an important role. 

Environment impacts that primarily have effects on the local and regional level also  

effects the environment globally in the long run.  Basically, loss of biological diversity 

is a major consequence of these impacts (UNESCO Office in Venice, 2017). Moreover, 

the negative environmental effects of tourism development on local communities 

include damage to the natural environment and ecosystems and increase in air, water 

and environmental pollutants (Rasoolimanesh, & Jaafar, 2016) .  Negative environmental 

consequences include pollution from vehicles, litter dropped by visitors disturbance to 

habitats and damage to landscape features (Mason, 2008). Therefore, the challenge of  

sustainable tourism development is to make use of tourism’ s positive impacts, 

enhancing and channeling the benefits into the right directions, and to avoid or mitigate 

the negative impacts as far as possible.  
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Chapter 3 

Research Methodology 

 

This research is to investigate cultural tourism management for sustainable  

tourism in Krabi province, Thailand. The ultimate goal of this research is to investigate 

the attitudes of tourists towards cultural tourism in Krabi province, to investigate all 

stakeholders to participate in determining a sustainable tourism in Krabi province,  

to investigate the process of management for cultural tourism in Krabi province, and  

to propose the model for sustainable cultural tourism in Krabi province.  The methods  

are in- depth interview of government officials, hospitality entrepreneurs, cultural 

experts, Buddhist monks, local residents, tourists and field surveys. In-depth Interview 

provides basic information and details from their opinions and recommendations are  

helpful in efficient cultural tourism management. Survey research found resources and 

communities of the five cultural tourism routes to clearly assess and evaluate the 

project. For site surveys, the researcher has explored the sites and participated with the  

community and local administrative organization for each site and with other local 

people.  Additionally, the researcher has conducted observations in the general area.  

Finally, the expected outcome is a model of sustainable tourism in Krabi province.   

 

3.1 Process of the Study  

The study process will be conducted conduct step-by-step as follows: 

3.1.1 Research planning and preparation of the work 

3.1.2 Documentary research relating to Krabi province concept ideas and 

theories of tourism management, cultural tourism management, and sustainable tourism 

3.1.3 Site surveys at the actual site in order to gather site information and to 

understand the cultural tourism 

3.1.4 Study of history, cultural assets, traditions and the way of life in Krabi 

province 

3.1.5 Design of questionnaire and in-depth interview form  
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3.1.6 Site surveys and in-depth interview with government officials, hospitality 

entrepreneurs, cultural experts, Buddhist monks, local residents, tourists 

3.1.7 Summary of a primary report 

3.1.8 Research findings, analysis and discussion, about the data supporting with 

theory in the chapter two including designing the model cultural tourism management 

achiving of sustainable tourism in Krabi province 

3.1.9 Conclusion and suggestions of information that correspond to the research 

objectives 

3.1.10 Preparation of a final report of this research 

 

3.2 Population and the Sample Group  

The research will employ the qualitative method concerning the attitudes of 

tourists towards cultural tourism attractions and all stakeholder aspects and requirements  

toward cultural tourism, the process of management for cultural tourism in Krabi and 

the model for sustainable cultural tourism management in Krabi province. Purposive 

sampling is determined by the researcher’ s decision mainly.  This sampling concerns 

with contents and key informants who have an experience on cultural tourism directly 

and it is a suitable for this research. In-depth Interview has been conducted with the 18 

key informants who provide basic information and details from their opinions and 

recommendations that are helpful in cultural tourism management.  Population and the 

sample site are taken by using purposive sampling as six groups as the follows: 

 

3.2.1 Government officials who understand the structure of management and 

they are a part of product development and tourism service in this area.  In- depth 

interview has been used with them as follows: 

1. Mr.  Pradit Chanthong, the Chief Executive of the Khlong Prasong 

Subdistrict Administrative Organization (SAO) 

2. Mr. Mano Krueakaew, the Headman of Krabi Noi Subdistrict 

3. Mr. Suttichai Namuang, the Headman of Khlong Prasong Subdistrict 
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3.2.2 Hospitality entrepreneurs who have experienced on the structure of 

marketing management and product management and tourism service.  In- depth 

interview has used with them as follows: 

1. Mr.  Chamnan Srisawat, the owner of Srisawat Travel & Koh Phi Phi 

Tour Ltd.  and the president of Thai Federation of Provincial Tourist Associations 

(TFOPTA)  

2. Miss Renu Waingkum, the owner of Krabi Somporn Travel & Service 

3. Miss Ratri Nuanui, the owner of Krabi Somporn Travel & Service 

 

3.2.3 Cultural Experts who deeply have understood and experienced on local 

culture and they can lead the knowledge and theory to develop the cultural products as 

local wisdom that bring about value- added in Krabi province.  In- depth interview has 

used with them as follows: 

1. Mr. Payom Chunnim, the President of Krabi Provincial Cultural Council 

2. Mr. Noppadol Plodrit, the Ceremony Staff of Krabi Provincial Cultural 

Council 

3. Mr. Puwanat Promkaew, the Community Development Expert of Nuea 

Khlong Subdistrict Municipality in Nuea Khlong District, Krabi Province 

 

3.2.4 Local residents who have lived in this area and they really can understand 

and explain and any problems. In-depth interview has used with them as follows: 

1. Mr.  Luan Nakkleing, the President of Pensuk Community in Nuea 

Khlong District, Krabi Province 

2. Mr.  Akrakom Akraniroj, the Recreation Attendant of of Nuea Khlong 

Subdistrict Municipality in Nuea Khlong District, Krabi Province 

3. Mr.  Apichai Surak, the local resident in Nuea Khlong Subdistrict 

Municipality in Nuea Khlong District, Krabi Province 

 

3.2.5 Buddhist monks who are the spiritual leader of community and they well 

understand local people in this area.  In- depth interview has been used with them as 

follows: 
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1. Phrarajsuthivimol, the abbot of Krabi Noi temple and the Ecclesiastical 

Krabi Provincial Governor 

2. Phrakrupariyutthamawut, the abbot of Thammawut Saranaram temple 

and the Ecclesiastical Nuea Khlong District Officer 

3. Phrakruratanasutatorn, the Director of Phrapariyutthitham School of 

Wat Kaewkorawaram Temple and the Consultant of Krabi Provincial Cultural Council 

 

3.2.6 Tourists both Thai and foreigners who come to visit the main land and 

island.  In- depth interview has conducted with 3 persons who have direct experiences 

about cultural tourism as follows: 

1. Mr. Pierre Dufour who comes from France 

2. Mr. Sam Sul Bari who comes from Indonesia 

3. Mrs. Sithanun Nivesvorakarn who comes from Bangkok of Thailand 

 

3.3 Research Instrument 

In order to achieve the objectives of the study, the research study will employ 

the qualitative methods concerning a content analysis of data obtained from sites,  

in- depth interview, site surveys and documentary research to explore and investigate  

the management process and managing the cultural tourism achieving sustainable 

tourism in Krabi province. 

A semi- structured interview design has been employed from a subjective 

knowledge perspective whilst exploiting an inductive approach.  The interviews have  

been conducted with respondents that have specific and targeted interests and whom 

provide an appropriate element of context and flexibility. Consequently, the researcher 

has covered about personal information e.g. nationality, gender, age, level of education,  

occupation and their experience for credibility. The researcher has utilized to create the 

best possible description of the situation in question.  The researcher has used data 

triangulation for checking the information. 

Furthermore, the researcher is a local person and who has stayed in Krabi  

province and participated in observing how the local express their attitude towards 

tourism sites, what local residents think, what they need, and how much they recognize  

the need for site management from cultural tourism. 
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3.4 Data Collection 

The data sources for this investigation were divided into two sections as follows: 

 

3.4.1 Primary Data 

This data has been collected directly from population and groups in Krabi  

area of investigation, while data from the community were from interviews and the site 

surveys. In addition, data from the government officials, hospitality entrepreneurs, cultural 

experts, Buddhist monks, local residents and tourists are gathered from in-depth interview. 

 

3.4.2 Secondary Data 

Documentary research papers are derived from academic texts, journals,  

books, the Internet, seminars, reports, photographs, maps and others related resources 

and a primary survey that can help for basic understanding and background of the  

heritage site contexts from the past until today. 

 

3.5 Analysis of Data 

Data analysis has been done after getting all information.  This approach has 

systematically analyzed, discussed, established the model, concluded and suggested the  

site for cultural tourism achieving sustainable tourism in Krabi Province, Thailand.  

 

3.6 Expected Outputs 

3.6.1 Cultural heritage values of Krabi province revealed to all stakeholders and 

enhanced conservation awareness as well as realization and appreciation of cultural 

heritage values for cultural tourism attractions. 

3.6.2 The research will be useful for education in the study of cultural heritage 

values in Krabi province. 

3.6.3 Recommendations of the model for cultural tourism management 

achieving sustainable tourism will be helpful for Krabi province to promote cultural 

tourism as a secondary attraction.  
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Chapter 4 

General Information and Cultural Heritage Significance of Krabi Province 

 

This chapter assesses the significance of the Krabi Province related to cultural 

tourism and consists of general information about Krabi Province in terms of the history, 

administration, population location and landscape, geography and its environment,  

cultural heritage significance in the main five cultural tourism routes, cultural tourism 

management supporting with Krabi tourism direction and comparison between natural  

tourism attractions and cultural tourism attractions as follows: 

 

4.1 General Information 

4.2 Cultural Heritage Significance in the Main Five Cultural Tourism Routes 

4.3 Cultural Tourism Management Supporting with Krabi Tourism Direction  

4.4 Comparison between Natural Tourism Attractions and Cultural Tourism 

Attractions 

 

4.1 General Information 

4.1.1 History 

Krabi has many cliffs and caves where ancient colour paintings, stone  

tools, beads, pottery and skeletal remains have been found. It is believed that Krabi has 

been home to homosapiens since the period 25,000-  35,000 B.C.  In recorded time,  

it was called " Ban Thai Samor" , and was one of twelve towns that was used, before 

people were widely literate, the monkey for their standard.  At that time, 1200 A.D. ,  

Krabi was tributary to the Kingdom of Ligor, a city on the Kra Peninsular's east coast, 

better known today as Nakorn Sri Thammarat.  At the start of the Rattanakosin period, 

about 200 years ago, when the capital was finally settled at Bangkok, and elephant kraal 

was established in Krabi by order of Jao Praya Nakorn ( Noy) , the Rajah of Nakorn  

Sri Thammarat, which was by then a part of the Thai Kingdom.  He sent his vizier,  

the Pra Palad to oversee this task, which was to ensure a regular supply of elephants for 

the larger town. So many emigrated in the steps of the Pra Palad that soon Krabi had a 

large community in three different boroughs:  Pakasai, Klong Pon, and Pak Lao.  
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In 1872, King Chulalongkorn graciously elevated these to town status, called Krabi, a 

word that preserves in its meaning the monkey symbolism of the old standard.  

The town's first governor was Luang Thep Sena, though it continued a while as a 

dependency of Nakorn Sri Thammarat.  This was changed in 1875, when Krabi was  

raised to a fourth level town in the old system of Thai government. Administrators then 

reported directly to the central government in Bangkok, and Krabi's history as a unique 

entity, separate from the other provinces, had begun (Krabi Tourism, 2017). 

 

4.1.2 Administration 

By 1872 Pakasai administration center was moved from its original  

location to Ban Hin Khwang and the district became a town called Krabi, but it was 

still under the suzerainty of Nakhon Si Thammarat. Krabi’s political and administrative 

structure was changed many times before becoming today’ s Krabi province.  In 1901  

Krabi center was moved from Ban Hin Khwang to Pak Nam, the location of Krabi town 

today ( Krabi Provincial Hall, 2011) .  Krabi is divided into eight districts:  Amphoe 

Muang ( Krabi Town) , Khao Panom, Khlong Thom, Plai Phraya, Ko Lanta, Ao Luk,  

and Lam Thap and, Nhua Khlong (Krabi Tourism, 2017). 

 

4.1.3 Population 

Krabi population number is around 400,000 of which 80% are of Nakhon  

Si Thammarat ancestry.  People of Krabi represent a mix of different races who 

overcame to settle from different regions.  Half of the population is Muslim.  Some are 

migrants or descendants of migrants from Malaya while others came from other provinces. 

Muslims typically settle by the sea, adopting agriculture and fishery for their livelihood.  

Rubber and oil palm plantation work came later. The mosque is the centre of activities, 

religion is the guiding principles teaching peaceful coexistence.  Buddhists are farmer 

working in rubber and oil palm plantation.  The Chinese are the business owners.  

They are of Hainanese ancestry.  The families dominate local agriculture, factories,  

real estates, hotels and resorts.  Another peaceful group is the Moken, the sea gypsy.  

Their territory spans the Andaman coasts of Thailand and Malaysia. Until recently they 

lived in their travelling boats.  Some groups have since settled down on Lanta Island 

and a few other small islands (Krabi Provincial Hall, 2011).  
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4.1.4 Location and Landscape 

Krabi is a southern province on Thailand's Andaman seaboard with  

perhaps the country's oldest history of continued settlement. The small province located 

approximately 814 kilometers from Bangkok and was founded in 1872 ( Krabi  

Provincial Hall, 2011). Covering an area of approximately 4709 sq km, Krabi province 

is bounded by Phang Nga and Surathani provinces from the north, Trang province and 

the Andaman Sea from the south, Trang and Nakorn Si Thammarat provinces from the 

east and Phang Nga province and the Andaman Sea from the west. Krabi's landscape is  

undulating and dotted with hills and mountains, the highest of which is Khao Phanom 

Bencha at 1,350 m. Along the 160 km coastline of Krabi are alternately bays and capes 

-  which viewed from the air reveal a jagged outline with outcrops of limestone 

mountains rising up from the sea waters.  Much of the coastal area is covered by  

mangrove forest which serves as a natural breeding ground for Krabi's diverse aquatic 

life.  Inland, Krabi's extensive deciduous forest areas are mainly reserved and feature  

high flora and fauna biodiversity (Krabi Tourism, 2017). 

 

 

Figure 4.1 Krabi Map 

Source: Mapofworld, 2017 
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4.1.5 Geography 

The province is on the Strait of Malacca and is noted for its natural beauty.  

There are solitary limestone peaks, both on land and in the sea.  General geography in 

the North of Krabi consists of the long mountain ranges which are high mountains 

alternating with undulating mountains slope down from the North to the South.  

There are high and steep mountains in the South of the west-coastline plain. The South 

and the Southwest are surrounded by undulating mountains.  The west has a long 

coastline over the Andaman Sea about 160 kilometers, consisting of about 154 islands  

but it has a population of only 13 inhabited in islands.  The popular islands are Lanta 

and Phi Phi.  Lanta island is located for Lanta district and Phi Phi island is located in 

Muang district which are the tourist beautiful places in the world ( Krabi Global City,  

2016) .  Natural forest covers mangrove and Cassia trees.  Krabi's sandy clay soil 

conditions are perfect for a variety of agricultural products, including rubber trees,  

palms, mangos, coconuts, and coffee (Krabi Tourism, 2017). 

 

4.1.6 Environment 

The general geography in the North of Krabi consists of the long mountain 

ranges which are high mountains alternating with undulating mountains slope down  

from the North to the South.  There are high and steep mountains in the South of the 

west- coastline plain.  The South and the Southwest are surrounded by undulating 

mountains. The west has a long coastline over the Andaman Sea about 160 kilometers, 

consists of about 154 islands but it has a population of only 13 inhabited islands.  

The popular islands are Lanta and Phi Phi. Lanta island is located for Lanta district and  

Phi Phi island is located in Muang district which call as the tourist beautiful places in the 

world (Krabi Global City, 2016). 

In recent years, with it is natural attractions such as tropical islands, palm  

fringed beaches, forest waterfalls and caves attracting more and more sun seeking 

adventure-bound tourists, Krabi has begun to earn a substantial income from its tourism 

industry.  Predominantly however, it is an agricultural based area, with sandy clay soil  

conditions, like many surrounding provinces, making it ideal for producing rubber, palm 

oils, oranges, coconuts, and coffee.  Rubber is the main cash crop grown with over  

70,000 rai being under cultivation for this purpose.  Palm oil comes in second, followed 

https://en.wikipedia.org/wiki/Limestone
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by coconuts. Fishing is widely carried out along the coastline and on most larger islands, 

and although traditional methods are still in use, modern trawling techniques are  

threatening numbers and the industry.  Shrimp and cockle farming have been a high  

growth industry since the early 1990's, and there is also a flourishing grouper farming 

industry (Krabi Tourism, 2017). 

 

4.1.7 Climate 

Climate in Krabi province is tropical monsoon which has been influenced  

by the southwest monsoon and Northeast monsoon.  Thus, the rain falls throughout the 

year. There are two seasons: summer season starts in January and end in April and Rainy  

season starts in May and end in December (Krabi Global City, 2016). 

 

4.2 Cultural Heritage Significance in the Main Five Cultural Routes  

4.2.1 Klong Tom District Route 

4.2.1.1 Tham Sua or Tiger Cave Temple 

Tham Sua or "Tiger Cave temple" is located in Krabi province in  

southern Thailand.  Tiger Cave Temple is located in the area of Ban Tham Sua, Krabi 

town, about 9 kilometres away from Krabi town.  The area is about 200 Rai ( 320 sq.  

kilometres) comprising the plains, valleys and peaks. Once they make it to the top, they 

are rewarded with stunning 360° views of the surrounding countryside and the 

Andaman Sea, down to the far South as Krabi Town, while in the North are the lofty 

Phanom Bencha Mountains, and the agricultural area where is rubber and palm 

plantation.  In 1975, Tiger Cave Temple was named “ Na Ching Abbey”  which was  

named after the village, from Monk Jamnian who has led a group of monks and novices 

in total of 53 persons and 56 nuns relocated from Wat Suknon Thavas Temple in  

Suratthani. 

In 1990, it was renamed to Tiger Cave Temple because the  

residents have been told that in the past, many tigers live in the caves at the front of 

Khoa Kaew Mountain.  Moreover, it also appears like a natural stone shaped of tiger 

paws in the cave (U As Travel, 2012). 
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The site history provides a description of the Wat Tham Sua or  

Tiger Cave Temple landscape through every historic period up to the present, and it 

identifies and describes the historic contexts and period(s) of significance or the cultural 

landscape idea and associated with IUCN Category V Protected Landscapes in order to 

demonstrate its potential and application in Thailand.  The site history documents the 

physical development of the landscape, focusing on human interaction with, and  

modification to, the natural landscape ( See Figures 4. 2 through 4. 6) .  It describes  

physical characters, attributes, features, and materials (the landscape characteristics and 

associated features) that contribute to the significance of the landscape. 

 

 

Figure 4.2 The Lord Buddha's footprint, the Pagoda of the Holy Relic, and a huge 

Buddha image are on the Top of Mountain 

Source: Krabi Tourism, 2017 

 

 

Figure 4.3 Entrance to the steep stair to Wat Tham Sua Tiger Cave Temple 

Source: Look Eest, 2015 
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Figure 4.4 The Cave completes with Monks and Plenty of Buddha Images 

Source: Oneweirdglobe, 2017 

 

 

Figure 4.5 Landscape of Tiger Cave Temple 

Source: Airports of Thailand Public Co. Ltd, 2011 

 

 

Figure 4.6 The Second One (only 130 steps!) leads into a Valley where the Monks live 

in simple Huts. 

Source: Timothy Tye, 2015 
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The cultural heritage significance of Tiger Cave Temple is a center 

for meditation called Vipassana ( insight meditation) , which is based on the teachings 

of the earliest Buddhist texts. About 250 Monks and Nuns stay in the temple compounds 

at the moment. It is one of the most interesting temple complexes in southern Thailand,  

as the monks stay and worship within a maze of natural caves in an overgrown jungle 

valley, a deep natural amphitheater entirely and the main tourist attraction in the temple 

complex is the 1,237 steps climb up a limestone tower to see the footprint of the Buddha 

and the replica of the Lord Buddha's footprint, the Pagoda of the Holy Relic, and a huge 

Buddha image.  Once they make it to the top, they are rewarded with stunning 360°  

views of the surrounding countryside and the Andaman Sea, down to the far South as 

Krabi Town, while in the North are the lofty Phanom Bencha Mountains and the 

agricultural area both rubber and palm plantation as far as the eyes can see. Absolutely,  

this one feature a shine perched at the very tip top of a massive limestone tower jutting 

out of the local karst landscape. 

The main vihara or the sanctum sanctorum is inside a small  

shallow limestone cave.  Both sides are lined by cells like caves which are called 

monastic cells. Inside the cave there are what appear to be tiger paw prints in the stone. 

The areas are well lit and very well maintained preserving the serenity of the  

environment or the temporary of the body and help the monks and nuns to focus on 

more spiritual matters ( Krabi Tourism, 2004) .  The surrounding area is covered with 

large trees hundreds of years old, particularly in the Khiriwong Valley.  Mountains are 

on all sides and there are smaller caves in great number.  It is also a place of  

archaeological and historical interest.  The whole area is full of caves and limestone 

rock formations.  Archeologists have found remnants of ancient habitations as old as 

Stone Age.  Stone tools, shards of pottery and beads, idols of clay have all been  

unearthed which bear testimony to the cultural heritage of the area ( Krabi- info.com, 

2015). Therefore, development of cultural tourism is critical for Tiger Cave Temple to  

conserve this unique, historical attraction and meditation center, which is based on the 

teachings of the earliest Buddhist texts. 
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4.2.1.2 Nuea Khlong Community 

Nuea Khlong is a district in Krabi Province, Thailand.  Neighboring 

districts are -  from the northwest clockwise -  Amphoe Mueang Krabi which,  

Khao Phanom, Khlong Thom and Koh Lanta, Krabi. To the west lies the Andaman Sea.  

Nuea Khlong sub-district was established on 13 March 1992 by eight Tambon were 

separated from Mueang Krabi district.  On 5 December 1996, the district got its full 

Amphoe.  In Nuea Khlong district Krabi International Airport which connects the  

province with the rest of the country as well as neighboring countries status as figure  

4.7. 

 

 

Figure 4.7 Nuea Khlong Map 

Source: Michelin, 2019  

 

Nuea Khlong district is divided into eight municipalities, which 

inturn in 56 village communities are divided.  Nuea Khlong itself has a small town  

status, it consists of parts of the Nuea Khlong sub-district. Each sub-district is a Tambon 

Administrative Organization (TAO)  manages, which are responsible for the areas that 

are not organized in the cities (Memin Encyclopedia, 2015). 

The cultural heritage significance of Nuea Khlong Community is 

the most beautiful art and architecture such as housing style, local products, Chinese  

shrine, culture, and old local fresh market. Nuea Khlong is the community with a long 

and rich cultural history.  The scientific value of Nuea Khlong community refers to 

scientific and technological development involved plan and design, construction, and  

material of architecture at this site. 
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According to Wongmongkondate (2018)  mentioned before 1879, 

there was plenty of Hokkien Chinese who lived in Nuaklong district.  Moreover, most  

of these Hokkien Chinese people in Nuaklong district came from several Chinese clans 

such as Tan clan, Te clan, Yiao clan, and Gho clan.  Furthermore, each house in this 

district has the Chinese sign over the door that represented the Chinese clan.  At that  

time, Hokkien Chinese people have brought several Chinese god images from China to 

this district for worshiping.  One of the most important Chinese god images that they 

have brought was called Qing Shui Zhu Si, the patriarch of clear water. After that, they  

have built the Qing Shui Zhu Si shrine at Nuaklong district.  During that time, the Chinese 

vegetarian festival is occurred in this district as well as figure 4.8 and figure 4.9.  

 

 

Figure 4.8 Qing Shui Zhu Si Image 

Source: Sarnjaonuaklong, 2017 

 

 

Figure 4.9 Qing Shui Zhu Si shrine at Nuea Khlong District 

Source: Krabilocalnews, 2019 
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National News Bureau & Public Relations ( 2003)  described that  

the one- kilometer long Talad Nai Road has been rebuilt as an old market with the 

atmosphere of Chinese community. The unique glamour of the newly launched cultural 

attraction of Krabi has drawn a great number of Thai and foreign tourists. At the market,  

a wide range of homemade products were sold by sellers donned in traditional Chinese 

costume.  Visitors were impressed by booths and kiosks decorated with red lanterns.  

They also learned the market’s history from exhibitions provided as figure 4.10. 

 

 

Figure 4.10 Talad Nai Market Road 

Source: Krabilocalnews, 2019 

This research mainly focuses on Nuea Khlong Community way of  

life at Talad Nai road which has succeeded in enlivening a three- generation- old local 

market. The Talad Nai Village is very prosperous in the past. It was originally built by 

overseas Chinese who has settled down in the district and start doing business.  

There are many potential attractions in the community including the housing style,  

local products, Chinese shrine, culture, famous traditional cake, custom and old local 

fresh market.  Nuea Khlong is the community with a long and rich cultural history.  
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As the cultural heritage of the area is seen as a dynamic reference point for  

understanding the way of life social growth and change, it is an expression of diversity 

and community over one hundred years old and this area has settlements of diverse 

ethnic groups and cultures.  There are several old monuments which still represent the 

history of people, places, and events inside the community. 

Therefore, this community plays an important role in area diversity  

and community over one hundred years old and this area exists settlements of diverse 

ethnic groups and cultures. Furthermore, each wooden shop houses in the market where 

they lived, did a business found the Chinese sign over the door.  This Chinese sign  

showed two Chinese letters that represented the origin of the Chinese clan up until now, 

most of these Chinese signs still exist at present.  Therefore, it has historic value and 

social value.  Up to the present day, this community still remains its importance as a  

symbol of cultural heritage of Thai people and has also attracted both Thai and 

international visitors. 

4.2.1.3 Thammawut Saranaram Temple 

At the start of the Rattanakosin period, about 200 years ago,  

when the capital was finally settled at Bangkok, the elephant kraal was established in 

Krabi by order of Jao Praya Nakorn ( Noy) , the Rajah of Nakorn Sri Thammarat,  

which was by then a part of the Thai Kingdom. He sent his vizier, the Pra Palad to oversee 

this task, which was to ensure a regular supply of elephants for the larger town.  

During the time, so many emigrated in the steps of the Pra Palad, that soon Krabi had a 

large community in three different boroughs:  Pakasai, Klong Pon, and Pak Lao  

(Krabi Tourism, 2017) .  Thammawut Saranaram Temple is located at 64, Khlong Sied 

village, Pakasai sub-district, Nuea Khlong District. This temple is one of the most ancient 

temples in Krabi province and the community around Pakasai camp.  Formerly, it was  

known as Bo Por Temple and was named after the original environment in the temple 

upon which there is a pond near the iron wood stump.  Therefore, it is known as the  

Bo Por temple because water is in this pond all year round.  In 1935, the temple changed 

its name to Thammawut Soranaram Temple (Kruchanvit.com, 2015) as figure 4.11. 
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Figure 4.11 Thammawut Saranaram Temple and Khlong Siad Community Location 

Source: Google, 2019 

 

At present, Phrakrupariyutthammawut is an abbot of Thammawut  

Soranaram temple and then he is the Ecclesiastical Nuea Khlong District officer. He is a  

development Buddhist monk who developed all dimensions such as managing on cultural 

landscape in the temple, supporting the speaker monks and novices, supporting for 

education and propagation, giving scholarship for students, supporting welfare, holding 

activities on important days of Buddhism and training on morality and ethics for  

government officials, students, traders, citizens and royal agencies shown in figure 4.12.  

 

 

Figure 4.12 Phrakrupariyutthammawut, the abbot of Thammawut Soranaram Temple 

Source: Thammawut Saranaram Temple Facebook, 2019  

 

The cultural heritage significance of this temple consist of  

1) Phra Buddhamahasilapatimakorn (Luang Por Sila) which is an ancient imperial jade 

from Burma. It is the oldest and beautiful and enshrined in the ordination hall. The temple 



 
74 

 

has a white jade Buddha statue which is Burmese art.  It had a long history that here was 

a couple who lived in Nuea Khlong village.  A rich man of barque Maritime trade about 

a type of cattle, cows, charcoal and agricultural crops between Krabi, Singapore, and  

Myanmar. They bought two white jade Buddha images from Burma, 49 inches wide and 

another 30 inches and loaded the boat to Tha Muang village in Krabi town then using 

two gondola tethered parallel to each other carried the Buddha image to Tha Kruat village  

of Nuea Khlong district and asked the villagers to drag the Big Buddha to be  

enshrined at Bo Por temple In 2008, His Majesty the King gave the name  

"Phra Buddhamahasilapatimakorn ". The small Buddha image was enshrined at Tha Nun 

Temple. Later, the Tha Nun temple was abandoned. Therefore, the villagers have brought 

it to enshrine at Pholuan Temple, Khao Phanom District.  A t  present, the cultural  

landscape in the temple has an old ordination hall, a bell tower, a Buddha statue in Chiang 

Saen period and former abbot statues on the sermon hall.  In the temple area has large 

trees which provide shade and suitable for tourism as figure 4.13. 

 

 

Figure 4.13 Thummawut Saranaram Temple Area 

Source: Thammawut Saranaram Temple Facebook, 2019 
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2)  Classical Thai Tune ( Manohra or Nohra)  performance is a  

traditional dance of Southern Thailand Thailand ( in South Thai language called the 

Chatri) , whose origins lie in various legends from which different versions acrue 

( Dreamstime, 2000) .  Especially, Manohra Chaluay Chuayrod or Chaluay Praditsil  

performance is well known in Ban Khlong Sied community located on 66, Moo 6,  

Pakasai Sub- district, Nuea Khlong district in Krabi Province.  Manorah Chaluay 

Praditsil troupe is very famous and popular with more than 50 actors and has performed 

in every province in the southern region for more than 43 years go. 

The Manohra performance has temporarily stopped in mid- 1988  

due to Manorah Chaluay’s beloved has died but with the call of the people and the spirit 

of the artist made her to gather the whole group of actors again in 1989 and then the  

Manohra has performed until she died but the Manohra performance never stop  

(Dek-D., 1999). 

At present, Mrs. Kham Krueawan, Manohra Noo Khaem Praditsil 

or Monohra teacher is 71 years old and lives at 33, Moo 6, Pakasai Sub- district, Nuea 

Khlong District, Krabi Province.  She has practiced the Manohra performance from 

Manohra Chaluay for 11 years ago as figure 4.14. 

 

Figure 4.14 Manohra Noo Khaem Praditsil is the only one in the Manohra company 

who still conserve the Art and Culture to the Present for Today. 

Source: Krabi Global City, 2019 
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Now, she is the only one in the Manohra company who still  

conserve the art and culture to the present for today.  She has taught Manohra dance to 

the children in various schools and she will teach the Manohra performance at  

Thammawut Soranaram temple every Sunday.  She absolutely emphasizes on the  

conservation of Manohra style to the next generation to study the advanced art as figure 

4.15. 

 

 

Figure 4.15 The Manohra performance at Thammawut Soranaram Temple 

Source: Thammawut Saranaram Temple Facebook, 2019  

 

Therefore, in the oldest temple of Krabi town has the significant  

Buddha image of an ancient imperial jade from Burma and the Classical Thai Tune 

( Manohra or Nohra)  performance of a traditional dance in this community.  Finally,  

it should be a suitable place for conservation for tourism in Krabi Province. 

4.2.1.4 Khlong Thom Coffee 

Khlong Thom coffee is the market name for coffee (Robusta coffee)  

cultivated on the slopes of Klong Thom district in the South of the Thailand.  The group 

(Community Development Provincial Office of Krabi)  has been developing its coffee 
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product which has been selected as OTOP 5-star product because the coffee has good 

smell and delicious (Roasted Granule Coffee in Pack, n.d.) as figure 4.16 to figure 4.18. 

 

 

Figure 4.16 3 in 1 Khlong Thom Coffee Product 

Source: Kaset1009.com, 2019   

 

 

Figure 4.17 Roasted Khlong Thom Coffee Product 

Source: Kaset1009.com, 2019   

 

 

Figure 4. 18 3 in 1 Khlong Thom Coffee Package 

Source: Kaset1009.com, 2019   
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In 2002, Mrs.  Prapai Chantarak who is a chairman of group has  

established the Khlong Thom Tai Subdistrict Municipality Women Group for acting as 

the group president responsible for managing about Khlong Thom coffee product as  

figure 4.19. 

 

Figure 4.19 Mrs. Prapai Chantarak, a Chairman of the Khlong Thom Tai Municipality 

Women Group 

Source: Kaset1009.com, 2019   

 

In the present, Khlong Thom coffee is located at Moo 2 Khlong  

Thom Tai sub-district, Khlong Thom as figure 4.20.  

 

 

Figure 4.20 Khlong Thom Coffee Location 

Source: Google, 2019 
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The cultural heritage significance of Khlong Thom Coffee is the  

coffee plantation of over 4000 rai, the plantation area is 300-400 meters above sea level. 

The geographic name is called Nor Jujee Mountain. The area is characterized by a sandy 

loam with high fertility and it has good ventilation and drainage, and it has a reddish 

appearance including high in potassium which is the need of fruit trees and has a pH  

between 5.5-6.5 according to local conditions in the southern region. In the area, palm 

and rubber trees are planted, but there is coffee under the shade of palm and rubber 

which indicates the special characteristics of shade grown coffee that means coffee are  

grown under the shade of trees which is known as the coffee with good taste and quality 

production process of Khlong Thom Nuea Women's Fresh Coffee Processing Group 

(Single Origin). It means the quality coffee and it is not mixed with any other types of  

coffee and then it makes it the best coffee or it originally Robusta coffee comes from 

Krabi province as figure 4.21. 

 

 

Figure 4.21 Premium Quality Robusta Coffee Beans of Khlong Thom 

Source: Kaset1009.com, 2019   

 

Therefore, with area position and suitable weather effect on  

Robusta coffee bean growing in the highlands of Khlong Thom district in Krabi  

province.  It has excellent quality and it can sell at a high price becoming another 

economic crop of the local farmers in the area.  Therefore, coffee plantation is a main 

occupation for farmers in this area.  Coffee drinking is a culture in Khlong Thom district 

can generate economic income and share opportunities with local people and then it can 

increase economic income in the tourism aspect with attracting the tourists to come to  
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experience the atmosphere and drink the flavor of fresh coffee, as well as learn about 

the coffee process at Krabi Fresh Coffee Processing Community Enterprise Group.  

Khlong Thom Nuea district uses Robusta coffee beans grown in the area through the 

standardized production process and quality by using machinery modern roasting 

machines and packaging machines.  Currently, the group has many types of coffee  

products, including 3 in 1 coffee and ground coffee.  In addition, tourists can come to 

see the lifestyle of coffee farming and feel the aroma of coffee flowers as figure 4.22. 

 

Figure 4.22 Khlong Thom Coffee Destination 

Source: OTOP village, 2018 

 

4.2.1.5 Khlong Thom Temple 

Khlong Thom is an ancient community during the late pre-historic  

to early historic periods.  It is an important archeological site on the east coast of the 

southern peninsula.  Since 1966, artifacts and antiques have been looted or smuggled 

from the Khuan Luk Pat site.  The abbot, Venerable Athornsangworakit ( Sawat  

Kantasangtho) , was afraid that the national treasures would be lost, and has started 

collecting the objects ever since and has displayed them in the temple museum. In 1992, 

HRH Princess Sirindhorn presided over the official opening ceremony of the museum. 

Khlong Thom Temple Museum is situated near an ancient habitation 

site and also houses a local museum exhibiting a number of artifacts unearthed in nearby 

areas that prove the existence of the Southern Silk Route through Krabi, Thailand.  

Most of the artifacts tell Khlong Tom’ s story of when it was a major port, trading and 

manufacturing center.  The relics include Roman glass and stone beads, pieces of  

pottery, official seals, ship fragments, and tools and utensils dating from the second 

through the 7th century (Krabi-Everything about Krabi Thailand, 2015). 
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At present, Khlong Thom museum is located on the grounds of  

Khlong Thom Temple in Khlong Tom Tai district, km 69.5 on Phetchakasem highway 

heading towards Trang province as follow figure 4.23. 

  

 

Figure 4.23 Khlong Thom Temple Museum Map 

Source: Google, 2019 

 

The cultural heritage significance of Khlong Thom Temple 

Many countries in Asia where tourism is growing rapidly often  

face major tourism impacts especially on cultural heritages.  It is necessary to balance 

tourism growth and cultural heritage conservation especially among tourists and local 

people.  The sense of place or authenticity is very important for conservation practice.  

The sense of place and authenticity compose of the physical features or appearance, 

observable activities and functions and meaning or symbols. The cultural conservation 

needs to address the inter- relationship between cultural heritage interpretation and  

presentation of those places with tourism context. The regulations for cultural conservation 

should address matter of significances, enhancing the heritage and living cultures of the  

host communities, concerned with sustainability, presentation and interpretation of 

heritage places and cultural activities and maintaining the integrity.  A major theme  

for cultural heritage conservation should be that of authenticity.  The relevance of 

authenticity in an Asia context is emphasized in Hoi An Protocol (2009). The protocols  

are divided into five categories of the heritage resources and the protocols are divided 
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into five categories of the heritage resources which are:  Cultural Landscapes,  

Archeological Sites, Historic Urban Sites and Heritage groups and Underwater Cultural 

Heritage. Each of category has own way and methodology of conservation. 

Cultural significance is a concept which helps in estimating the  

value of places.  According to Burra Charter of Australia ICOMOS ( 2013)  cultural 

significance means aesthetic, historic, scientific and social or spiritual values.  

The cultural significance is important for the past, present and the future generations. 

Taylor ( 2004)  mentioned the guidelines of the Burra Charter 

which presents a philosophy and methodology for conservation which link management 

of places of cultural significance to the assessment of cultural values and the preparation 

of a statement of significance.  The statement should state clearly why the place is of  

value. In assessment of information and its analysis to decide significance, the Charter 

recommends that significance means the follows: 

• aesthetic value to do with sensory perception; 

• historic value relating to historic events, figures, event, phases; 

• social value embraces the qualities for which a place is a focus 

of spiritual, political, national or other cultural sentiment; 

• scientific value depends on the importance of data, or rarity,  

quality or representativeness and ability to contribute substantial  

information. 

The significance is very important for conservation and development 

the heritage.  Khlong Thom Temple Museum contains the main four significances:  

aesthetic, historic, scientific and social values as follows: 

 

Aesthetic value 

The highlight of aesthetic value at Khlong Thom Temple Museum  

is a museum which features various kinds of most beautiful artifacts discovered in the 

backyard of the temple.  In the museum is a two- storey building with the first floor 

displaying antiques on iron shelves. Most of the objects are pieces of glass and pottery,  

stone mortars and pestles, sharpening stones and ancient tools and utensils. The second 

floor is divided into two sides. The right side displays bangles, rings and stone axes of 

different sizes and shapes in glass cabinets.  The display on the left side is more  
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interesting and systematic.  The objects on exhibition include human- faced beads  

presumed to be the Sun God, multi-color glass and melted glass. It is believed that the 

area was a glass and bead production site. The beads were inscribed with Pallavascript,  

aged between the 6th and 8th centuries. 

 

 

Figure 4.24 Khlong Tom Temple Museum Area 

Source: Author 

 

 

Figure 4.25 Indoor Khlong Tom Temple Museum 

Source: Author 
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Figure 4.26 Sun Goddess beads or Mosaic face beads and Bronze artifacts 

Source: Google, 2019 

 

Historic value 

Khlong Thom Temple is situated near an ancient habitation sate  

and also houses a local museum ( Khlong ThomTemple Museum)  exhibiting artifacts 

unearthed within the nearby area including beads, or ormaments, shards of glass and 

pottery, seals as well as a large number of tool and utensils. Wrecks of ancient warships 

uncovered on Khuan Lukpat (a bead mound) and in Khlong Thom canal were dated by  

archaeologists back to the 1st century B.C. 7th century A.D. The ancient Khlong Thom 

community is the Southern Silk Route through Krabi, Thailand.  Most of the artifacts 

tell Khlong Thom’s story of when it was a major port, trading and manufacturing center. 

The relics include Roman glass and stone beads, pieces of pottery, official seals, ship  

fragments, and tools and utensils dating from the second through the 7th century.  

The original Silk Road refers to a well-known 6,400-kilometer ancient trade route that 

linked China to the western world, most notably to Rome and Greece.  Silk went west,  

and wool, gold and silver went east. The land portion of the route crossed Central Asia, 

Iran, southern Russia and the Near East. Shippers would then deliver the goods to Rome 

and Greece via the Mediterranean Sea (Krabi-Everything about Krabi Thailand, 2015)  

as figure 4.27. 
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Figure 4.27 The original Silk Road refers Ancient Trade Route 

Source: Google, 2019 

 

Social and Spiritual value 

Khlong Thom Community is an ancient community.  They have  

relation with Buddhist religion because they use Khlong Thom temple as the center 

both spiritual and physical activities of the area.  However, it shows the harmony and  

reconciliation in Thai living shown in figure 4.28. 

 

 

Figure 4.28 Khlong Thom temple as the Center both Spiritual and Physical Activities 

in the Area 

Source: Author 
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Scientific value 

Archeologists found significant evidence proving that there was  

trade between Khlong Thom and Rome and Khlong Thom and India.  They found the 

shards of black pottery, similar to those found in India, rock crystal pendants with 

Buddhist symbols, and a stone Buddhist “Wheel of the Law” dating back thousands of  

years.   They also found the Roman coins and glass.  Recently, the Ministry of Culture 

pledged its support to the renovation of Krabi’ s Wat Khlong Thom Bead Museum.  

The province will provide a 10-million-baht budget for the renovation of the museum.  

The Culture Minister added he would entrust experts from the Fine Arts Department to 

oversee the museum development, seeking both academics and culture experts help to 

register and declare the place as historical sites. 

 

4.2.2 Koh Lanta Island Route 

For this route, it starts from Krabi town or can start from Krabi town  

through Khlong Thom district route to Koh Lanta Island by ferry tranfering shown in  

figure 4.29. 

 

 

Figure 4.29 How to get to Koh Lanta 

Source: Thailand Travel Information, 2014 
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Koh Lanta Yai is located in Koh Lanta, district of Krabi province.  

Koh Lanta Yai has a permanent population of 9,245 and a seasonal population of 4,874.  

90% of the population is Muslim. The landscape is dominated by a series of mountains 

covered with virgin rainforest. To the east features an old community. The communities 

of Ban Sang Ka- u still maintain their traditional Loi Ruea Ceremony.  The traditional 

economy of fishing, coconut and rubber plantations, rice paddies, prawn farming and  

fruit are now supplemented by growing tourism. (TAT, 2011) as figure 4.30. 

 

 

Figure 4.30 Koh Lanta Old Town Community 

Source: Author 

 

 

Figure 4.31 The Main Road of Koh Lanta Old Town 

Source: Amazing Lanta, 2007-2019 
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In addition, Koh Lanta has many white sandy beaches running down the  

entire west coast, forests, and tropical jungle.  The island is typically mangroves, coral 

rimmed beaches, and tree- covered hills.  A popular tourist destination, the islands are  

known for their long, sandy beaches (Andaman Discoveries, 2019). 

The cultural heritage significance of Koh Lanta Yai consists of: 

1) Koh Lanta is home to three very distinct cultural groups – the ChaoLay  

(Sea Gypsies), Thai-Muslim people and the Thai-Chinese.These different groups have 

lived together in peace and harmony for hundreds of years in mixed communities 

around the island.  Looking at the last 500 years of history explains how Ko Lanta has 

a grown into a charming multi- ethnic community.  Sea gypsies have arrived about  

500 years ago the first settlers arrived on the eastern seashore of Lanta. These were the  

Chao Lay people, nomadic seafaring tribes related to the Moken people, who for 

centuries have taken seasonal refuge during monsoons in the many coves lining the  

Andaman Sea.  Muslims and Malay migrants who had been converted to Islam from 

ancient animistic beliefs, arrived on the island about 300 years ago. Chinese merchants 

have arrived on the island more than 100 years ago during the revolution when 

communist ruler President Mao Tse Tung took power (KoLanta.net, 2019). 

2) Koh Lanta Community Museum is renovated to be a source and center 

for learning about the way of life, house repair, boat repair, occupation restoration,  

as well as restoration of the traditional way of life of the Lanta people, including Thai, 

Chinese, Muslim, Buddhist and sea folk ( Urak Lawoi)  are the main task focusing on 

the people in the community as the core development including the history of the Lanta 

community from the Malay Islands to Koh Lanta.  The museum is divided into 6 main 

rooms:  the library collecting documents related to Koh Lanta in the past and present 

(collected documents for the museum); the sheriff's room displayed with the items such 

as the sheriff's desk, sheriff's television, typewriter, etc. ; the Chinese culture room;  

the sea folk culture room; and the Malayan or Muslim culture room.  All of the last  

three rooms are located next to each other.  They  show the way of life of each ethnic  

group, unique appliances, models of people on the island, such as models showing fish 

capture, mangrove, incinerator, etc.  in order to create a lively atmosphere for visitors. 

The front of the museum is decorated with a small public park for visitors to relax 

(Ministry of Tourism & Sports, 2019) as figure 4.32. 
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Figure 4.32 Koh Lanta Community Museum 

Source: Ministry of Tourism & Sports, 2019 

 

3)  Tung Yee Peng offers community activity by exploring the mangrove  

forest in a traditional row boat where you can spot various birds, monitor lizards and 

monkeys (Andaman Discoveries, 2019) as figure 4.33. 

 

 

Figure 4.33 A Traditional Row Boat 

Source: Andaman Discoveries, 2019 

 

Therefore, development of cultural tourism is critical for Koh Lanta Yai 

to improve the island’s economy and tourism.  The stakeholder should establish policies 

to preserve this unique, historical attraction.  In addition, they should be taken of the 

area's ancient tri- culture, language and dialects, and local garments while planning for 

sustainable tourism development, and planning should be undertaken to preserve the 

traditional contexts such as culture learning center, traditional boat festival etc. 
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4.2.3 Koh Klang Community (in Krabi town) Route 

4.2.3.1 Kaewkorawaram temple 

For this route, it starts from Kaewkorawaram temple. This temple  

is located at 82 Isara Road, Pak Nam Sub- district, Krabi district, Krabi province with 

an area of approximately 202 rai 4 square meters. The temple is as both a royal temple 

of the third-class provincial temple.  It is very important both the center of Buddhism 

and the center of Dhamma- Pali Education including the Department of General  

Education of Thai Buddhist Order ( Sangha)  in Krabi province.  A t  present,  

Phra Panyawut- thammakanee ( Borisuth Khuntiko)  is the abbot of this temple  

(Wikipedia, 2019). Kaewkorawaram temple is a large Buddhist temple located on a hill 

overlooking Krabi downtown.  Its origins date back to 1887, when 200 Buddhist 

families settled at Baan Paknam (‘Estuary Village’ was the name of Krabi Town at that 

time) .  The villagers built this monastery in order to be a place for religious activities,  

it is called "Pak Nam abbey". The monks and novices who coincidentally arrived first 

established a dwelling ( Buddhist Lent) .  In 2000, it became Kaewkorawaram temple 

and was regarded as the royal temple in order to the occasion of His Majesty King  

Bhumibol Adulyadej's sixth anniversary. The recently completed Wat Kaewkoravaram 

temple is another attraction – it is one of the few Thai temples designed in the modern 

style, with a plain white exterior.  The grounds have an interesting garden with kitsch  

animal sculptures and, as a working temple (Asia Web Direct, 2019). 

The cultural heritage significance of Kaewkorawaram temple  

consists of 1)  a royal temple and located in the center of Krabi town.  It is an important 

temple in Krabi province both the center of Buddhism, the center of Dhamma- Pali  

Education and the Department of General Education of Krabi Province. The temple has 

Dhamma and Pali Language School and is the center of Dhamma, Pali language and 

the Department of General Education for monks and novices.  In addition, it is also the  

center temple for holding activities on important days of Buddhism and it is the center 

for training on morality and ethics for people as figure 4.34. 
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Figure 4.34 Monks and Novices are studying in the Class 

Source: Phra Pariyutthitham School of Wat Kaewkorawaram Temple Facebook, 2019 

 

2) In the temple, there are the important sacred objects (Wikipedia, 

2019) as follows: 

1)  Statue of Phra Dhamwarodom (Seng Uthamo) , a former the 

Ecclesiastical Provincial Governor of Phuket province 

2) Statue of Phra Kru Thammawutawisit (Kim Buddharukkhito), 

the first former abbot of Kaewkorawaram temple and the Ecclesiastical Provincial 

Governor of Krabi Province as figure 4.35. 

 

 

Figure 4.35 Phra Kru Thammawutawisit (Kim Buddharukkhito) 

Source: Luang Pu Sing Amulet Fackbook, 2019  
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3)  Statue of Phrarajsuthakawee (Sing Chanthapho) , the second  

former abbot of Kaewkorawaram temple and the Ecclesiastical Provincial Governor of  

Krabi Province as figure 4.36. 

 

 

Figure 4.36 Phrarajsuthakawee (Sing Chanthapho) 

Source:  Luang Pu Sing Amulet Fackbook, 2019 

 

3) A majestic staircase lined by golden Naga sculptures leads up to  

the 2,500 sqm terrace on which the temple stands. The ordination hall has the white 

walls and dark blue tiled- roof colour. Wat Kaewkorawaram’s ordination room features  

splendid wall paintings, a large Buddha statue, and some precious Buddha relics  

(Asia Web Direct, 2019) as figure 4.37. 

 

 

Figure 4.37 The Golden Naga Sculptures leads up to the 2,500 sqm terrace on which the 

Temple Stands 

Source: What’s on in krabi, 2019 
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The temple is the biggest and most important temple in Krabi town. 

It is very remarkable, and the people called the White Temple because the outside is  

dazzling white.  Inside, the walls are inscribed with colorful frescoes depicting some 

stories from Buddha's life.  The main building is located on the territory of the entire  

Church complex and a park, which includes the monastery ( Nashaplaneta, 2018)  

as figure 4.38. 

 

 

Figure 4.38 The White Ordination Hall 

Source: Painaidii, 2011 

 

4.2.3.2 Koh Klang Community 

From Kaewkorawaram temple in Krabi town cross by longtail  

boats from two piers: Chaofa Pier (centre of Krabi town) and Tara Pier (south of Krabi 

town or Koh Klang) for taking less than 10 minutes. Krabi Magazine (2015) added that 

Koh Klang is located in Klong Prasong Sub District, which covers a total area of 26 Sq  

kilometers.  The sub- district has four villages, three are located on Koh Klang island: 

Ban Koh Klang, Ban Klong Prasong and Ban Klong Kum and a forth village, Ban Bang 

Kanun is located on the mainland.  There are no cars on the island only a mix of Local  

Tuk Tuks, motorbike and bicycles. The 6 kilometeres drive from one end of the island 

to the other takes about 15- 20 minutes.  Crossing with your personal motorbike will 

enable you to take in all the richness and authenticity of the island, Luxuriant  

vegetation, goats and water buffalos grazing in the fields, families taking naps under 

their raised woody houses and big lizards darting across the road here and there as figure  

4.39. 

https://nashaplaneta.net/en/asia/thai/krabi-town
https://nashaplaneta.net/en/asia/thai/krabi-town
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Figure 4.39 Koh Klang Location 

Source: Unseen, 2019 

 

 

Figure 4.40 Chaofa Pier (The Centre of Krabi town) 

Source: Krabi Magazine, 2015 

 

Andaman Discoveries (2019)  described that Koh Klang is on the  

west coast of southern Thailand, at the mouth of Krabi River in the Andaman Sea.  It is 

the closest island to Krabi town, on the right side of the Krabi River.  The island is  

connected only by longtail boats from two piers: Chaofa Pier (centre of Krabi town) and 
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Tara Pier ( south of Krabi town) .  On a small charming fishing island, located in the 

province of Krabi, the community of Klonglu is welcoming tourists to get a glimpse of  

their local lives. The friendly community maintains a simple and modest life, which they 

are proud to share with visitors searching for an insight into authentic southern  

Thai culture. With a traditional Andaman long-tail boat you will cross the sea to the small 

island where a local the motor tricycle takes you to the village.   The island, called Koh  

Klang, is surrounded by rich natural mangrove forest with many different fish species.  

The communities mostly work in coastal fisheries, have fish farms, and grow rice for 

household consumption and sales to neighbors as figure 4.41. 

 

 

Figure 4.41 Koh Klang Community Map 

Source: Pantip, 2019 

 

Krabi Provincial Hall ( 2011)  described the edge of island as all  

mangrove forest while the centre is a flat ground.  The local Muslim community’ s 

livelihoods are rice- growing, fishing and selling handicrafts- miniature vessels, batik  

textiles. Local tradition is still strong here as figure 4.42. 
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Figure 4.42 The Local Muslim’s Livelihoods in Koh Klang Community 

Source: ASTV Manager, 2014 

 

Cultural heritage significant of Koh Klang is the combination  

between cultural and natural heritage.  Local tradition is still strong here.  They provide 

local activities such as Batik texttiles, fishing farms, rice- growing, bird watching, 

community arts and crafts groups, replanting mangrove trees, kayaking. The island is rich  

with wildlife.  It is an ideal place for rice fields, which play a very important role for the 

village and its economy.  Coconut trees are of abundance and animal farming with both 

fish and ducks are numerous as well.  Water buffalos and goats are also seen grazing all  

year round. 

Krabi Magazine (2015) expanded that Koh Klang is home to nearly 

5000 residents, with a rural landscape. 70% of the population is indigenous people of the 

island and 30% originated from Krabi and other districts of Krabi. The inhabitants on the  

island are 98% Muslim and 2% Buddhist.  The call to prayer can be heard all over the 

Island from each of the mosques, all of which serve for worship and gatherings. Although  

Koh Klang is only a five minutes boat ride from Krabi town, the friendly Muslim families 

living here maintain a simple and modest life, which they are proud to share with visitors 

searching for an insight into authentic southern Thai culture.  Calm, quiet, traditional of 

Koh Klang is the antithesis of nearby touristic party spots.  The community is tight-knit 

and everyone knows everyone else. Most families are fishermen, followed by rice farmers  
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and coconut and banana farmers.  There are only two places in Thailand where Sangyod  

(or Sang Yot)  Rice are produced and these are Koh Klang and Pattalung p rovince .  

The canals in Koh Klang make it an ideal location for rice cultivation.  Approximately  

600 rai of land in the interior of the island are dedicated to rice farming.  Sangyod rice is 

a purple colored organic rice, having a very high fibre content. Its unique flavor is due to  

Koh Klang’s mixture of salt and fresh water. Traditionally, Sangyod rice is cooked during 

special occasions.  In addition to producing a unique kind of rice, Koh Klang is also the 

place where the long tail boats or the traditional Hua Tong boats originated.  They are 

now recognized as the symbol of Southern Thailand, in particular Krabi.  These boats  

have become iconic on the beaches and islands throughout South of Thailand. 

 

4.2.4 Ao Nang Community Route  

For this route, it starts from Krabi town through Sai Thai Temple to  

Ao Nang Community or Ao Nang beach where very popular primary attraction is as  

figure 4.43. 

 

 

Figure 4.43 Ao Nang Community Route 

Source: Adapted from Krabi Tourism, 2002-2019  
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4.2.4.1 Sai Thai Temple 

Sai Thai Temple is in Sai Thai community and located on the route  

4034 leading to Ao Nang beach from Krabi town. It is around 7 kilometers from Krabi 

town. The ancient Sai Thai temple has a large reclining Buddha under a cliff and some 

small golden sitting Buddha making it worthy of a visit (Thai to Siam, 2014). Cultural 

heritage significant of Sai Thai temple consist of the statue of the reclining Buddha.  

It is called “Luang Por Prachanat”.  It is about 15 meters in height; the statue is placed  

on a rock shelter under one of the many limestone cliffs and is worth visiting.  

The surroundings of the Sai Thai temple are beautiful with a huge tree in front of the 

cliff makes for a great view from the distance as figure 4.44.  

 

 

Figure 4.44 The Statue of the Reclining Buddha 

Source: Thai to Siam, 2014 

 

Apart from the reclining Buddha, other  cultural heritage significant  

attractions at the Sai Thai temple that is an ancient Buddhist temple includes the venerable 

Kaew ( the former abbot)  pavilion, the way of monks' life and the ancient brass bell,  

some reliquary stupas (Thaat Kraduuk) , the foundation of a cremation hall which was 

built when the place was used properly and purposefully including this temple has the  

ancient sea shell in the middle of the Holocene period which is an important historical 

value (Krabi Temples, 2016) as figure 4.45.  
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Figure 4.45 The Venerable Kaew (the former abbot) Pavilion 

Source: KrabiScooter, 2019 

 

 

Figure 4.46 The Way of Monks’ life 

Source: Wat Sai Thai Facebook, 2019 

 

 

Figure 4.47 The Ancient Brass Bell 

Source: KrabiScooter, 2019 
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Figure 4.48 The Foundation of a Cremation Hall 

Source: KrabiScooter, 2019 

 

 

Figure 4.49 The Ancient Sea Shell in the Middle of the Holocene Period 

Source: Wat Sai Thai Facebook, 2019  

 

Therefore, with the ancient temple combines between cultural and  

natural resources such as the reclining Buddha, the venerable Kaew ( the former abbot) 

pavilion, ancient brass bell, reliquary stupas, cremation hall, the ancient sea shell in the  

middle of the Holocene period and a quiet and nice temple area with an interesting natural 

cave where statues are placed and a hidden pathway to a platform with a nice viewcient 

brass bell and then the temple should be conserved because it has both the spiritual and  

historical value.  



 
101 

 

4.2.4.2 Ao Nang Community 

Ao Nang community is located in Ao Nang sub-district, Mueang 

district, Krabi province.  It is around 20 kilometers from Krabi town.  It is around  

6 kilometers from long bay which the surrounding scenery.  The exotic beauty of the 

majestic limestone mountains and Ao Nang is one of the most well- known tourist 

attractions in Krabi (Essentialkrabi, 2009). Consists of the land area depend on the coast 

of the island such as Ao Nam Mao mountain area, Ao Nang- Hang Nak forest and  

other islands.  The geological form of this area is the high mountain laid along the  

northwest-southeast direction (Krabi Provincial Hall, 2011). 

Cultural heritage significant of Ao Nang community is divided into  

2 main villages e.g. Na Tin and Nong Thale villages.  Ban Nong Thale and Ban Na Tin 

are not far from the beach and also the town of Krabi as figure 4.50. 

 

 

Figure 4.50 Ao Nang Community 

Source: Bangkok Post, 1996 – 2019 

 

1)  NaTin village is located in beautiful Ao Nang, Krabi Province,  

about 14 kilometers away from Krabi town.  There are 14 homestays, 86 community 

members and English-speaking local guides that create culturally immersive activities 

like the art of creating Batik and weaving traditional roofing panels out of Nypa Palm  

leaf, that guests can participate in while staying with the local community, learning about 

their local way of life (Andaman Discoveries, 2019) .  The Ban Na Tin has a showroom  
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to offer handmade products for visitors including belts, hair pins and sets of spoons and 

forks made of coconut shell, models of boats and batik textiles and clothes (Bangkok  

Post, 2019) as follows: 

 

 

Figure 4.51 The Art of Creating Batik Model 

Source: Ministry of Tourism and Sports, 2019 

 

 

Figure 4.52 Long tailed Boat 

Source: Ministry of Tourism and Sports, 2019 

 

 

Figure 4.53 Handmade Product 

Source: Bangkok Post, 2019   
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Figure 4.54 The Way of Life 

Source: Bangkok Post, 2019 

 

Moreover, Na Tin community is a Muslim cultural tourism  

village.  Most people believe in Islam.  Their occupations are rubber plantation,  

agriculture, households, coastal fishing and trading.  There are tourist attractions close 

to the community such as Ao Nang, Nopparat Thara Beach, Railay Bay, Talay Waek 

etc. The place has shown the ways of life and living culture. 

2)  Nong Thale village has the unique characteristics of misty in the  

morning beautiful mountain scenery, large ponds and the local has a strong community 

base group in Ao Nang that has been actively working to promote sustainable  

tourism.   Be welcomed into their daily life by rafting through the morning mist while 

taking a sip of coffee with Thai local dessert or kayaking in the lake during the day time 

and also bike tour to visit the traditional Thai house, swimming in the Klong Nam Sai  

( clear water stream)  and then enjoy the traditional Thai lunch with local village  

(Andaman Discoveries, 2019) as figure 4.55. 

 

 

Figure 4.55 Making an egret toy in Nong Thale village 

Source: Bangkok Post, 2019 
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Figure 4.56 An ancient wooden house in Nong Thale village 

Source: Kwanta, 2019 

 

 

Figure 4.57 Enjoying the Traditional Thai Lunch 

Source: Kwanta, 2019  

 

In addition, Nong Thale community is the most beautiful nature. 

There is a large lake in the middle of the forest and mountains. Most people are Muslim 

who still live with sufficient agriculture and then it is a model community in conservation  

of the most beautiful scenery including an ancient wooden house has built since  
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100 years ago and it has kept a good condition and collected the ancestors’ past stories.  

This ancient house is reminded the next generation in conservation of the good thing in 

this community. 

Therefore, Ao Nang community has both the most beautiful nature 

and a long and rich cultural history.  It plays an important role in area diversity and  

community over and this area has settlements of diverse ethnic groups and cultures. 

Furthermore, an ancient wooden house has built since 100 years ago and it has kept a  

good condition and collected the ancestors’ past stories. There are several old monuments  

which still represent the history of people, places, and events inside the community.  

It absolutely has historic value and social value. 

 

4.2.5 Ao Luek District Route  

Ao Luek is Krabi’s northernmost district bordering Phang-nga. Oil palm  

is the district’s industry.  The well-preserved mangrove forest is the basis of a community 

supported ecotourism activities.  A well know spot is Than Bokkhorani, a group of  

emerald pools in the national park of the same name. Muslim Villagers in Ban Bo Tho  

can take traveler to Phi Hua To cave to see more than 100 prehistoric paintings and to 

Lot cave where a navigable canal flows under a limestone mountain. Travelers can also 

opt to explore the coastal mangrove by themselves on kayaks.  Caves with beautiful 

formations are Phet cave in Ban Tham Phet and Khlang cave. Karos gorge – limestone  

cliff eroded into a face with sinister feature, thus the name “devil of Karos gorge” – is  

reachable only by boat. Another wonder of Ao Luek is the clapping spring. The spring 

is a shallow peat forest pond whose visible bottom is lined with fallen leaves.  At the  

sound of clapping a column of water pushes up from the bottom, the more clapping,  

the more ripples (Krabi Provincial Hall, 2011). For this route, it starts from Krabi town 

to Ao Luek district and consists of three cultural tourist atttractions are Tham Thip  

Pridaram temple (Sua Noi temple), Mahathat Watchiramongkhon temple (Bang Thong 

temple) and Phi Hua To cave as follows: 
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Figure 4.58 Ao Luek Distrist Route 

Source: Google, 2019 

 

4.2.5.1 Tham Thip Pridaram Temple (Tham Sua Noi Temple) 

Tham Thip Pridaram temple (Tham Sua Noi temple)  is located in  

Tham Sua Tai village, Ao Luek Tai Sub- district, Ao Luek district, Krabi Province.  

The characteristic of Sua Noi cave is a limestone cave in the middle of the village and it 

have found the belonging evidences and various sea fossil.  It has believed that it used to  

be a prehistoric human habitat within the cave hall and the insight of cave has a small 

tiger-shaped stalagmite.  Therefore, the villagers are called “Sua Noi cave”. Nowadays,  

it has another name that is Tham Thip Priraram temple (Tham Sua Noi temple) .  It can  

explore the most beautiful cliffs, halls and limestone.  In the good atmosphere, visitors 

can ride the bycicle to see the tourist attraction of Ban Suea community (Krabi Global  

City, 2016) as figure 4.59. 
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Figure 4.59 Tham Thip Pridaram or Sua Noi Temple Location 

Source: Google, 2019 

Cultural heritage significance of Tham Thip Pridaram or Sua Noi  

Temple consists of 1)  This temple is a center for meditation what teaches a form of 

Buddhism called Vipassana (insight meditation), which is based on the teachings of the  

earliest Buddhist texts.  The areas are well lit and very well maintained preserving the 

serenity of the environment or the temporary of the body and help the monks and nuns  

to focus on the spiritual matters as figure 4.60. 

 

Figure 4.60 Practicing Meditation in the Cave 

Source: Realkrabi, 2018 
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2) It is also a place of archaeological and historical interest.  

The whole area is full of caves and limestone rock formations.  Archeologists have found 

remnants of ancient habitations as an ancient human bones and various container scraps 

with perfect condition which is believed to be the habitat of prehistoric humans or the  

Middle Stone Age, about 3,000-5,000 years ago (Krabi Global City, 2016). The place 

can be created as a learning center of archaeological and historical value as figure 4.61. 

 

 

Figure 4.61 An Ancient Human Bones and Various Container Craps 

Source: Nation TV, 2019  

 

3) The site history provides a description of the Tham Sua Noi  

temple landscape through every historic period up to the present, and it identifies and  

describes the historic context and period(s) of significance or the cultural landscape as  

figure 4.62. 

 

Figure 4.62 The Heritage Site of Tham Sua Noi Temple 

Source: Author 
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Therefore, development of cultural tourism is critical for Tham  

Thip Pridaram or Sua Noi Temple to conserve this unique, historical attraction and 

meditation center, which is based on the teachings of the earliest Buddhist texts.  

4.2.5.2 Mahathat Watchiramongkhon Temple  

Mahathat Watchiramongkhon Temple ( Bang Thong Temple)  is  

located at Bang Thong village, Na Nuea Sub-district, Ao Luek district, Krabi Province. 

In 1940, Mr.  Plao Thongsiri, Mr.  Mun Pengkit and Mr.  Nuam Damphan had donated 

the land with an area of over 100 rai.  It is around the temple are rubber and oil palm  

plantations which is an important economic crop of Krabi.  In the past, Phra Seng 

Yannapalo and layman had built it and then the temple was known as " Bang Thong  

Temple" , which is named after the village.  Bang Thong temple was granted a royal 

monument on February 13, 1953.  In 2006, His Majesty King Maha Vajiralongkorn  

Bodindradebayavarangkun (Rama X) has granted the name of Bang Thong temple to a 

new name “Mahathat Watchiramongkhon temple” and invited the Royal Cypher on the  

gable of ordination hall and then enshrined Buddha principal “ Buddha Thaksin 

Chaimongkhon” in the ordination hall. At present, Phraraj Vachirakorn (Pisan Purintako)  

is an abbot of the Bang Thong temple.  He actually is an important abbot in the 

development of this temple (MGR online, 2014) as figure 4.63. 

 

 

Figure 4.63 The Heritage Site of Mahathat Watchiramongkhon Temple 

Source: Class Act Media, 2019 
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Cultural heritage significance of Mahathat Watchiramongkhon  

temple ( Bang Thong temple)  consists of 1)  The important highlight of this temple is 

"Phra Maha That Chedi" that has been influenced by Maha Buddhakhaya Pagoda where 

the Buddha attained enlightenment in Kaya, Bihar State, India.  This pagoda has a  

golden color. It stands tall in the middle of the temple with a height of 95 meters, which 

is considered the tallest pagoda in the south. In the Maha That Chedi, there is a Buddha 

principal in the center and the most beautiful mural painting telling about Buddha's life  

and decorated inside of the Chedi with Thai painting art.  Phra Maha That Chedi is  

surrounded by the gallery that contained many Buddha images on all 4 sides as figure  

4.64. 

 

 

Figure 4.64 The Buddha Principal and Mural Painting in the Chedi 

Source: Wat Mahathat Watchiramongkhon Facbook, 2019 

 

2)  The temple has the Buddha’ s relics in the pagoda, the attitude 

of giving the first Sermon Buddha statue is size 3 meteres lap and Venerable “ Luang 

Phor Thuad”  statue is size 9 meteres 9 inches lap as an important sacred object that 

received from His Majesty King Maha Vajiralongkorn Bodindradebayavarangkun 

(Rama X) as figure 4.65. 
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Figure 4.65 Luang Phor Thuad Statue is an Important Sacred Object 

Source: Wat Mahathat Watchiramongkhon Facbook, 2019 

 

3)  The temple has Dhamma and Pali Language School and is the  

center of Dhamma and Pali language education for monks, novices, nuns and layman. 

In addition, it is also the center temple for holding activities on important days of  

Buddhism and it is the center for training on morality and ethics for government  

officials, students, traders, citizens and royal agencies as figure 4.66. 

 

 

Figure 4.66 Training on Morality and Ethics Activities in the Temple 

Source: Wat Mahathat Watchiramongkhon Facbook, 2019 

 

4)  The temple is considered as the one of the important lands of 

Buddhism in southern Thailand.  In addition, the temple is magnificent and beautiful 

and it representative of the reign of King Rama X. 
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5) In addition to the beautiful architecture of the Maha Chedi, the 

cultural landscape of this temple has a shady of various trees, beautiful lawns and a 

large stone courtyard as figure 4.67. 

 

 

Figure 4.67 The Atmosphere of this Temple 

Source: Wat Mahathat Watchiramongkhon Facbook, 2019 

 

4.2.5.3 Phi Hua To Cave (Historical Learning Center) 

Phi Hua To Cave, or otherwise known as “ big- headed Ghost  

Cave” , is Krabi’ s most famous cave and is located Ao Luek Tai sub-district, Ao Luek 

district, Krabi close to the Than Bok Khorani National Park.  The limestone caves are  

surrounded by mangrove forests and are adorned with prehistoric paintings depicting 

humans and marine animals. The name “big headed Ghost Cave” is apt considering the 

site is believed to have been a burial site over 3,000 years ago. A large number of skulls  

have been uncovered here (The Culture Trip, 2019) as figure 4.68. 
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Figure 4.68 Phi Hua To Map 

Source: Bangkok Post, 1996 – 2019 

 

Museum Thailand ( 2016)  explained that Phi Hua To Cave, also  

known as Hua Kalok Cave, is a tunnel beneath a mountain.  The 238 paintings are 

categorised into 23 groups.  The cave is tall and airy with efficient ventilation and 

enough light.  Moreover, archaeological evidence, human skeletons and piles of seashells  

were found on the ground of the cave.  Prehistoric cave paintings are apparent on the 

walls and ceilings of both rooms.  Most paintings are on the southeast walls of the  

second room and are made horizontally and continuously.  The surface on which the 

paintings were made at Phi Hua To Cave is considered different from other prehistoric  

art found in Thailand as figure 4.69. 

 

 

Figure 4.69 Phi Hua To Cave for Consideration of Prehistoric Art in Thailand 

Source: Bangkok Post, 1996 – 2019 

https://static.bangkokpost.com/media/content/20150407/891531.jpg
https://static.bangkokpost.com/media/content/dcx/2015/04/17/891291.jpg
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Last year, the 15th Fine Arts Office (Phuket) sought to register the  

whole mountain as an ancient monument under the 1961 Ancient Monuments, 

Antiques, Objects of Art and National Museums Act.  Last year archaeologists also  

found two more sites with a human skeleton, pedestaled pottery, pots, pieces of pottery,  

animal bones and polished stone axes (Bangkok Post, 1996 – 2019) as figure 4.70. 

 

 

Figure 4.70 The Painting of a Man with Horns in Phi Hua To Cave 

Source: Bangkok Post, 1996 – 2019 

 

According to the 15th Fine Arts Office (Phuket), this cave has the  

largest number of rock paintings in the South. These paintings can be divided into three 

main categories — those in the shape of human beings and animals, those in the shape 

of non-human beings and those which look like hands and feet. Black, red, yellow and  

brown colours were used (Bangkok Post, 1996 – 2019) as figure 4.71. 

 

 

Figure 4.71 Free Hand Paintings in Phi Hua To cave 

Source: Bangkok Post, 1996 – 2019  

https://static.bangkokpost.com/media/content/dcx/2015/04/17/891287.jpg
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Cutural Heritage Significance of Phi Hua To cave focus on these 

cave paintings are of immense archaeological value.  They can be regarded as convincing 

evidence that around 3,000 years ago there was a prehistoric community on the coast 

of the Andaman Sea, which relied on natural resources in this area for food and shelter. 

According to the provincial tourism office, the most important painting in the cave is  

Khun Lai Sen ( Mr Lining) , the picture of a man with horns above the entrance.  

It reflects ancient beliefs about respecting the power of animals.  The predator in this 

painting looks similar to a tiger. This belief is related to Ancient Egypt, which respected  

several kinds of animals — such as hawks, lions, hyenas, snakes and crocodiles — as  

gods as figure 4.72. 

 

 

Figure 4.72 The Atmosphere of Phi Hua To Cave 

Source: Asia Web Direct, 2019 

 

These archaeological sites in Krabi illustrate ancient man's  

primitive lifestyle ( animal hunting and scavenging) , pottery and tool making ability, 

funeral rituals and diet. It is not far away are the Na Sang Mian and Khao Na Fai Mai 

sites.  Krabi is one of Thailand's most important prehistoric preservation areas.  

The province has several important archaeological sites, including the oldest site in  

Thailand and Asia.  Therefore, local people have seen the importance of cultural 

conservation (Bangkok Post, 1996 – 2019). 

 

4.3 Cultural Tourism Management Supporting with Krabi Tourism Direction  

Krabi province has many natural attractions as primary attraction including  

Noppharat Thara Beach National Park, Koh Phi Phi, Khao Phanom Bencha National 

Park, Koh Lanta, Khao Khanap Nam ( the Twin Mountains) , Railay Beach, Koh Poda,  
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Ao Nang, Koh Ngai, Ao Maya, Tha Pom Khlong Song Nam, Emerald Pool, and Khlong 

Thom Hot Spring Waterfall.  Krabi is famous for its scenic view and breathtaking  

beaches and islands.  Its coral reef vistas are also one of the world’ s most beautiful, 

which makes the city a great spot for coral diving ( Krabi -  The official website of  

Tourism Authority of Thailand, 2019). 

According to Krabi Governor Prasit Osathanonda, the declaration consists of  

seven points.  One of them is infrastructure development, which will provide more 

facilities and upgrade Krabi to the standards of international tourism cities. All relevant 

agencies are committed to translating the declaration into action.  This declaration will  

be used as guidelines for the public and private sectors, tourism operators, and members 

of civil organizations to carry out local tourism development and ease tourism  

problems.  Under the Declaration on Sustainable Tourism Development, all sectors of 

the province will join forces in natural resource conservation, serving as good hosts to 

welcome visitors, and maintaining order and tidiness.  They will play a greater role in  

shaping the future of Krabi. Mr. Prasit says the vision of Krabi is that the province will 

become a quality tourism city of the international standard. Krabi will strive to increase 

its tourism income to 37 billion baht a year and to rank fifth in terms of tourism 

earnings, after Bangkok, Phuket, Chon Buri, and Chiang Mai ( NBT Phuket, 2013) .  

Krabi ( 2016)  proposed Krabi Global City policy is consistent with cluster of travel 

Andaman that raises the level of special economic zones in the Andaman Andaman 

Tourism Group.  Especially, " Think of Thailand Think of Krabi"  concept under 

development framework is divided into 8 sections as follows: 

1) Q - Clean City 

2) Education (Quality of Education) 

3) Art Gallery and Cultural City 

4) Tourism 

5) Oil Palm City 

6) Krabi Goes Green 

7) Evironment (Restoration of Nature) 

8) SMEs Promotion 
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Figure 4.73 Krabi Global City 

Source: Krabi Global City, 2016 

 

The goals of Krabi development is to encourage Krabi to be an important city  

and a landmark in the world or Global City as an important city that appears on the 

world map where is the one destination that travelers, tourists and investors want to  

visit firstly.  “Think of Thailand, think of Krabi” concept has raised and set with the 

tourism target with making Krabi to be the center of tourism for the Andaman group 

that must be ready for quality in both economy and society under sustainable and  

balanced growth following the development guidelines (Krabi, 2016). 

The Tourism Authority of Thailand (TAT) Krabi Office (2019) launched “Krabi 

Premium” marketing concept aimed at delivering ‘ the best of the best’  of Krabi.  

It offers meaningful experiences to tourists to hopefully stimulate spending and  

generate additional revenue for local communities in the province.  The initiative also 

aims to promote responsible tourism while encouraging the exchange of ideas between 

the locals, tourists and tourism operators on how to promote the concept both locally  

and to domestic and international tourists. 

“Krabi Premium” concept started off as a project to entice more domestic  

tourists, both Thai and expatriates living in Thailand, to Krabi through the launch of the 

“We are Krabi” and its book caze websites. The concept is now expanding to cover all  

potential markets.  Through partnerships with tour operators and hotels, international 
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tourists will know more of what can be experienced in Krabi while Thai tourists will 

know they are welcomed all- year round.  This averts misconceptions that hotels and 

tourism operators in Krabi only want Thai tourists during the low season (Apichai, 2019). 

“ The concept is also meant to encourage hotels, tourism operators and Krabi  

locals to be good hosts and treat tourists like family members coming for a visit.  

By viewing tourists this way, they will want to make sure all visitors have memorable 

experiences. ”  In addition, Krabi is known for its environment- friendly, sustainable 

tourism values and is seen as a model ecotourism destination. 

In 2017, tourist arrivals in Krabi province were a total of 6.59 million visitors,  

representing a year-on-year growth rate of 13.53% from 5.80 million visitors in 2016. 

In 2017, tourism receipts in Krabi Province were THB 105.03 million, an increase of  

18.68% from THB 88.49 million in 2016. According to TAT, Krabi Office stated that 

in 2017, the number of accommodations was a total of 663 hotels, an increase of 22.2%  

in 2016 (Phatnista & Mahadzirah, 2019). 

However, the increasing tourist arrivals in Krabi province affects the natural  

attractions and environment.  Thus, Krabi province should promote tourism in many 

forms besides natural attractions for tourists' choice that is cultural tourism.  It can  

support the restoration of natural attractions. According to UNESCO Office in Venice 

( 2007)  mentioned the natural and cultural heritage of a region is the main motivation 

for a tourist’s visit, this is especially the case for cultural or nature tourism, or provides 

at least an important complementary offer for other types of tourism, e.g.  congress  

tourism, recreation and sports tourism. The outstanding natural and cultural features of 

a region are those which make a place “special”- and worth a visit. 

Therefore, the research is based on discovering and establishing a cultural 

tourism on the natural tourism on the same route.  The concept “ Cultural Tourism 

Management for Sustainable Tourism in Krabi Province, Thailand”  is designed to  

enhance the strength of local economies though tourism, encouraging provincial 

administrators, and all stakeholders to participate in determining a sustainable tourism 

for this province.  Exploration of cultural tourism management for case study of the  

main five cultural tourism routes will indeed help to determine whether cultural assets 

increasingly have attracted tourists and prompt to develop the direction of The goals of  

Krabi especially, cultural tourism management not only respond to the national strategy 

by emphasizing on unique Thai local experiences, creative tourism through Thai culture,  
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value- added content, communities, and environmental care continues promoting 

tourism in a secondary attraction in the present but also encourage art gallery and cultural  

city and tourism cluster in Krabi province. 

 

4.4 Comparison between Natural Tourism Attractions and Cultural Tourism Attractions 

4.4.1 Natural Tourism Attractions as the Primary Attraction 

Due to Krabi Provincial Hall (2011) concerned that Krabi is a top tourist 

destination as a result of its plentiful natural attractions.  Additionally, Krabi province 

has divided into five popular natural attraction routes ( Five Scenic Routes to Discover 

the Krabi) as follows:  

 

 

Figure 4.74 Popular Natural Tourism Map 

Source: Krabi, find all about Krabi the Hotel, attraction, 2019 
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1) Emerald pool and Hot Spring Waterfall routes are the primary attraction  

in this route.  The emerald or crystal pool is the clear blue water and located in Khlong 

Thom district route.  The fresh water pond is the one of Unseen Thailand site in Krabi  

as figure 4.75. 

 

 

Figure 4.75 Emerald Pool, the Fresh Water Pond in Khlong Thom District 

Source: Tripoto, 2019 

 

It is not far from the emerald pool.  Tourism Authority of Thailand  

(2019) mentioned hot spring waterfall is the convergence between cool streams of the 

natural waterfall and boiling water from nearby hot spring source.  The result is the  

water of 40-42 °C flowing onto a natural pond, a temperature human can enjoy soaking 

for better health as figure 4.76. 

 

 

Figure 4.76 H ot Spring waterfall is the Convergence between Cool Streams of the 

Natural Waterfall and Boiling Water 

Source: Tourism Authority of Thailand, 2019 
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2) Koh Lanta Paradise Island route is the primary attraction of this route.  

Tourism Authority of Thailand (2019) explained Koh Lanta National Park is located in 

Lanta District. Its important attractions are Koh Lan Ta Yai, Koh Lan Ta Noi, Koh Ha  

Archipelago, Koh Rok Nai, Koh Rok Nok and Koh Ngai. Moreover, Koh Lanta is one 

of Thailand’s most charming islands; it is beautiful and peaceful, yet large enough that  

one doesn’ t get easily bored.  Koh Lanta’ s beaches are long and secluded, and the  

sunsets memorable (Nemo Guides, 2019) as figure 4.77. 

 

 

Figure 4.77 Koh Lanta Island 

Source: Nemo Guides, 2019 

 

3) Koh Klang Eco-tourism in Krabi Town route is the primary attraction.  

Koh Klang is an island in Krabi river near Krabi town. The edge of island is all mangrove  

forest while the centre is a flat ground. The local Muslim community’s livelihoods are 

rice- growing, fishing and selling handicrafts- miniature vessels, batik textiles ( Krabi  

Provincial Hall, 2011). 

 

 

Figure 4.78 Koh Klang is an island in Krabi river near Krabi town 

Source: Author 
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4) Ao Nang and Nopparattara Beach route is the primary attraction.  

Tourism Authority of Thailand (2019) mentioned that Ao Nang is the major launching 

point for boat trips to nearby islands and the isolated beaches of Phra Nang Cape, where  

the famous former hippie enclave of Railey Beach is located. Consists of the land area  

depend on the coast of the island such as Ao Nammao mountain area, Ao Nang-Hang 

Nak forest and other islands. The geological form of this area is the high mountain laid 

along the northwest-southeast direction (Krabi Provincial Hall, 2011) as figure 4.79. 

 

 

Figure 4.79 Ao Nong Beach 

Source: Author 

 

5) Ao Luek district route is the primary attraction that is Than Bok 

Khorani National Park where is located in Ao Luk district as figure 4.80. 

 

 

Figure 4.80 Than Bok Khorani National Park 

Source: Easy Day Thailand, 2019 
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The site consists of various type of jugles and many interesting flora and  

fauna and undersea vegetations.  The landscape is dominated by a series of limestone 

mountains, evergreen forests, mangrove forests, and numerous islands. The main flora 

is evergreen forest, peat swamp forest, strand forest, and mangrove forest, as well as,  

various types of marine flora (Tourism Authority of Thailand, 2019).  

 

4.4.2 Cultural Tourism Attractions as the Secondary Attraction 

A Cultural route is a land, water, mixed or other type of route, which is  

physically determined and charactered by having its own specific and historic dynamics 

and functionality; showing interactive moments of people as well as multidimensional, 

continuous and reciprocal exchanges of good ideas, knowledge, and values within ro  

between countries and rigions over significant periods of time; and thereby generating 

a cross- fertilisation of cultures in space and time, which is reflected both in tangible 

and intangible heritage ( ICOMOS, 2004) .  Chairatudomkul ( 2008)  mentioned that 

Cutural routes are regarded as highly significant in supporting cultural tourism 

development in developing countries.  

Cultural tourism route is a term used in this study to mean a tour routing  

which bring tourists to visit historical and cultural values, still reflects local way of life 

through everyday living activities, values and way of life are inherited to younger 

generation.  Cultural tourism route connects cultural attractions in the are to allow 

visitors to experience true local tradition and exchange their knowledge with local 

people and create understanding among locals and visitors.  The cultural tourism route 

will benefit both visitors, in terms of enjoyment, and at the same time benefit locals 

with more income and pride of their culture which will eventually lead to sustainable 

conservation (Prakraiwan, 2012). 

Cultural mapping has been UNESCO’s crucial tool and technique in  

preserving the world’ s intangible and tangible cultural assets.  Cultural mapping is a 

tool for identifying cultural route.  It is an interdisciplinary science ( Kullapat, 2013) . 

UNESCO Bangkok ( 2004)  identified the cultural mapping is an approach used to 

identify, record and use cultural resources and activities for building communities. 

Communities map what is important to them.  For example, they map what they want 

to conserve, challenging historical themes, potential tourism sites and routes.  Cultural 
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mapping develops imaginative thinking and knowledge fusions between different 

aspects of culture and maximizes the creative potential of a community.  

The geographical area of study covers the unpopular cultural tourism 

attractions as follow as popular natural attractions in the same five routes both mainland 

and island whole Krabi province following figure 4.81. 

 

 

Figure 4.81 Unpopular Cultural Tourism Atrractions in Krabi Province 

Source: Applied from Krabihotelvilla, 2019 
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1) Khlong Thom route that starting from Tiger Cave temple in Krabi  

Town, Nua Khlong community and Thammawut Saranaram temple in Nuea Khlong 

district to Khlong Thom Coffee Culture Khlong Thom Museum temple and Khlong  

Thom Museum temple in Khlong Thom district. 

2) Koh Klang community route that starting from Kaewkorawaram 

temple in Krabi Town to Koh Klang community island in Krabi river near Krabi town.  

The local Muslim community’ s livelihoods are rice- growing, fishing and selling  

handicrafts- miniature vessels, batik textiles.  Local tradition is still strong here ( Krabi 

Provincial Hall, 2011). 

3) Koh Lanta route that starting from Krabi town to Koh Lanta district 

where a large island with an ethnic Moken settlement is. 

4) Ao Nang community route that starting from Krabi town through  

Sai Thai temple to Ao Nang community. 

5) Ao Luek district route that starting from Krabi town through Tham 

Thip Pridaram (Tham Sua Noi) temple and Mahathat Wachiramongkhon (Bang Tong) 

temple to Hua To cave in Ao Luek district. 

Therefore, this research is designed to establish a case study as the cultural  

attraction routes on the five popular natural attraction routes that are well known for its 

plentiful natural attractions and can be promoted as the secondary tourist attractions and 

is designed to enhance the strength of local economies though tourism, encouraging 

provincial administrators, and all stakeholders to participate in determining a sustainable  

tourism model for this province.  How does cultural tourism management achieve 

sustainable tourism in Krabi province? According to the World Heritage Convention 

(1972) concerned the protection of the World Cultural and Natural Heritage, the definition  

of heritage is harmonized between UNESCO and ICOMOS terminology:  “ cultural  

property” and momuments movable and immovable heritage.  This meant that UNESCO  

focuses on physical thing or objects.  Cultural and natural heritage have difined by the 

UNESCO World Heritage Convention as: 

Ariticle 1:  For the purpose of this convension, the following shall be 

considered as “ cultural heritage” :  monuments:  architectural works, works of 

momunental sculpture and painting, elements or structures of and archaeological 



 
126 

 

nature, inscriptions, cave dwellings and combinations of features, which are of 

outstanding universal value from the point of view of history, art or science; 

groups of buildings:  groups of separate or connected buildings which, 

because of their architecture, their homogeneity or their place in the landscape, are 

outstanding universal value from the point of view of history, art or science; 

sites: works of man or the combined works of nature and man, and areas 

including archaeological sites which are of outstanding universal value from the 

historical, aesthetic, ethnological or anthropological point of view. 

Article 2:  For the purposes of this convention, the following shall be 

considered as “ natural heritage” :  natural features consisting of physical and 

biological formations or groups of such formations, which are of outstanding universal 

value from the aesthetic or scientific point of view; 

Geological and physiggraphical formations and precisely delineated 

areas which constitute the habitat of threatened species of animals and plants of 

outstanding universal value from the point of view of science or conservation; natural 

site or precisely delineated natural areas of outstanding universal value from the point 

of view of science conservation or natural beauty. 

Additionally, UNESCO Office in Venice ( 2017)  mentioned that the  

natural and cultural heritage of a region is the main motivation for tourist’s visit, this is 

especially the case for cultural or natural tourism, or provides a least an important 

complementary offer for other types of tourism, e.g.  congress tourism, recreation and 

sports tourism. The outstanding natural and cultural features of a region are those which 

make a place “ special”  –  and worth a visit.  Finally, the natural and cultural tourism 

should have in Krabi province in order to achieve sustainable tourism. 
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Chapter 5 

Findings, Analysis and Discussion 

 

This chapter, the researcher presents the findings, analysis and discussion about  

the data supporting with theory in the chapter two including designing the model for 

sustainable cultural tourism Krabi province.  The discussion part will be conducted by  

using the framework of references from the chapter one and method given in the 

previous chapter as follows:  

 

5.1 Tourists' Attitudes towards Cultural Tourism in Krabi Province 

5.2 The Guidelines to enable all Stakeholders to participate in Determining a 

Sustainable Tourism in Krabi Province 

5.2.1 Encouraging Public Awareness of Cultural Heritage 

5.2.2 Managing the Dynamic Relationship 

5.2.3 Ensuring a Worthwhile Visitor Experience 

5.2.4 Involving Host and Indigenous Community 

5.2.5 Providing Benefit for the Local Community 

5.2.6 Responsible Promotion Programs 

5.3 The Process of Management for Cultural Tourism in Krabi Province 

5.3.1 Conservation Strategy 

5.3.1.1 Site Protection 

5.3.1.2 Interpretation 

5.3.1.3 Public Relations 

5.3.1.4 Public Participation 

5.3.2 Management Strategy 

5.3.2.1 Cultural Landscape 

5.3.2.2 Marketing and Promotion 

5.3.2.3 Knowledge 

5.3.2.4 Human Resources  
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5.3.3 New Creation Strategy 

5.3.3.1 Stakeholders 

5.3.3.2 Infrastructure 

5.3.3.3 Accessibility 

5.3.3.4 Related activities 

5.4 Checklist on Potential of Cultural Heritage Sites for Cultural Tourism in 

Five Routes 

5.5 The Model for Cultural Tourism Management achieving Sustainable Tourism 

in Krabi Province 

5.5.1 Conservation Strategy achieving Sustainable Tourism 

5.5.2 Management Strategy achieving Sustainable Tourism 

5.5.3 New Creation Strategy achieving Sustainable Tourism 

5.6 Model for Sustainable Cultural Tourism is most consistent with Krabi 

Province Development Plan 2018-2022 and The Second National Tourism 

2017-2021 

 

5.1 Tourists’ Attitudes towards Cultural Tourism in Krabi Province 

The research collected the data and described three tourists’  opinion according  

to the conceptual framework identified the variables and their sub-variables as follows: 

conservation strategy, management strategy and new creation strategy.  The researcher  

presented the summary of findings and discussion.  In- depth Interview was conducted 

with tourists both Thai and foreigner consist of Thai, Indonesia and French tourists who 

provided basic information and details from their opinions.  Purposive sampling was 

determined by the researcher’ s making decision and concerned with contents and  

tourists who had an experience on cultural tourism directly and it was a suitable for this 

research.  The research data showed that tourists’  attitudes towards cultural tourism is  

one of the most significant findings found in the current study. The survey revealed that 

a small number of tourists know about cultural tourism in Krabi province but they need 

to conserve it and support the promotion of cultural tourism as secondary attractions. 

According to conservation strategy, tourists concerned that site protection of  

cultural tourism attractions in five routes are value and uniqueness, which attracts 

tourists and make it worth conserving to increase the value of tourism sites.  
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For interpretation, they mentioned that interpretation can help and protect cultural  

tourism sites, but interpretation and information of each site is not the same and clear 

now.  It should be increased and improved on cultural tourism attraction in five routes. 

It must set the information center for tourists easily can find out the same and clear  

information by walking in and using social media. About public relations, tourists 

referred in the tourism sector, public relations are more than a necessity (Petrovici,  

2014). All tourists absolutely focused on word of mouth which is very suitable and 

effective for cultural tourism in Krabi province because a small of tourists know cultural 

tourism in the province and then social media consist of Facebook, Youtube, Twitter,  

Line, Whatsapp and blogs which are used in this area. In the part of public participation, 

majority of tourists mentioned that Krabi province is an ancient city that should be 

conserved but all parties must participate in cultural tourism management especially 

local communities will participate in cultural tourism management in Krabi province  

from the beginning process. 

In regard to management strategy, all tourists suggested clearly that cultural  

landscape is not ready for cultural tourism in Krabi province but it should improve on 

cleanliness, toilets, safety and facilities of each site.  All sites have no cleanliness 

enough so that it must be improved very fast.  For marketing and promotion, tourists  

referred that marketing and promotion should be developed with local products, local 

activities, culture show and encouraging tourists to participate in the activities. In case  

of knowledge, the majority of tourists mentioned that they will know and learn Krabi’s  

history, the ways of life, local wisdom including enjoying with local culture. Whenever, 

tourists have learned the history of Krabi province and they have involved in local 

products and activities.  tourists have an impression on it and then they will tell all  

tourists to visit cultural tourism in Krabi province through word of mouth and social 

media. Absolutely, it effects on cultural tourism in Krabi province which is very famous 

around the world.  In regard to human resources, tourists concerned that human resources  

are very important thing.  Human resources are not ready for cultural tourism in Krabi 

province so they should have training on local people and setting a cultural tourism 

learning center. 
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For the part of new creation strategy, all tourists mentioned that stakeholders 

consist of local people or local communities, educational institutions, government  

sectors from local to provincial administration, and private sectors ( entrepreneurs and 

tourism providers)  have to participate in cultural tourism management in Krabi  

province because stakeholders in sustainable tourism planning are all the individuals 

who are interested in and/ or affected by tourism development and biodiversity  

conservation.  They should participate in the planning process from the early stage. 

Therefore, in effect, local people should be at the heart of the process:  this means all 

sectors and group within a community and must also embrace cultural tourism in Krabi 

province to achieve their aims.  For infrastructure, all tourists concerned that the  

infrastructure is not ready for cultural tourism in Krabi province.  There are many 

problems as such as disconnected road, narrow road, unclear direction sign, unclear 

traffic light, insecurity and lack of water supply.  Therefore, they should be improved  

particularly in the less developed destinations outside the main highway areas of Krabi 

province. In case of accessibility, tourists regarded that accessibility of cultural tourism 

in Krabi province could be developed not only accessible road which should be consulted  

with the Department of Rural Roads about clear sign, signpost and street lighting for 

visitors but also the tourists’ information about improving and setting about information 

center and using information through social media. For the part of related activities, 

tourists suggested that related activities are particular with cultural tourism especially 

the day, night and floating market or cultural show relating to the community.  

All sectors should support the related activities of cultural tourism in Krabi because the 

most important economic feature of activities related to the tourism sector. In this 

aspect, the tourism sector can play an important role as a driving force of economic  

development.  Therefore, all sectors are important in the related activities development 

of cultural tourism in Krabi province whether in operation and budget. 

 

5 . 2  The Guidelines to enable all Stakeholders to participate in Determining a 

Sustainable Tourism in Krabi Province 

In regard to the guidelines to enable all stakeholders to participate in determining a  

sustainable tourism according to UNESCO Office in Venice ( 2017)  described that 

stakeholders in sustainable tourism planning are all the individuals who are interested 
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in and/or affected by tourism development and biodiversity conservation. They should 

participate in the planning process from the early stage.  Sustainable tourism  

development emphasizes in particular the importance of considering and respecting the 

wishes and needs of the local population of the tourism destination.  Stakeholders in  

tourism management planning as follows: 1) neighbors and residents (local communities) 

2 )  f armers, foresters, hunters and fishermen 3)  tourism providers such as hotelier,  

restaurant owners, tourist guides, etc.  4)  tour operators and tourism agencies 5)  local  

business men, e.g.  retailers 6)  local authorities:  local municipalities, local administration  

7)  local NGOs 8)  Educational institutions ( schools, universities. ) , research centers  

9) visitors 10) media.  

Participation includes a range of elements such as providing information,  

facilitating consultation and initiating cooperation in decision- making.  According to 

the potential of Krabi province in terms of cultural heritage tourism which focuses on 

cultural tourism, will be mainly used to manage the sites as follows: 

 

5.2.1 Encouraging Public Awareness of Cultural Heritage 

From site surveys and in-depth interview, the findings revealed that in  

Krabi province’ s current situation, local residents, stakeholders and visitors do not 

understand much about cultural heritage, significance of cultural heritage and its value,  

which leads to heritage carelessness. Knowledge about the significance of heritage and 

sustainable tourism should be taught to all concerned. Most of the heritage has not been 

a concern for locals who lack interest because the local government do not designate or 

identify the significance of such things to the owners or the tourists. For example, they 

do not know what is important and what they have got the benefits from cultural 

heritage conservation for cultural tourism. Even though, Krabi province has significant  

heritage and rich cultural assets such as architecture, museum, archaeology, religion, 

history, art, community way of life, tradition, local literature and festival.  The places  

hold significant heritage values, which have considerable potential for conservation, 

management and new creation relating to cultural landscape and its elements.  For a  

conservation aspect, it can be conducted to maximize the use of its community, and to 

respect the originality for visitors to lead to increased conservation awareness, as well 

as appreciation of their cultural heritage value on the part of all stakeholders. Therefore,  
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it should encourage public awareness of cultural heritage what they get the benefits of 

cultural heritage conservation according to ICOMOS International Cultural Tourism  

Charter ( 1999)  described that programs for the protection and conservation of the 

physical attributes, intangible aspects, contemporary cultural expressions and broad 

context, should facilitate an understanding and appreciation of the heritage significance 

by the host community and the visitor, in an equitable and affordable manner. 

 

5.2.2 Managing the Dynamic Relationship 

In Krabi province contexts, the stakeholders have a lack of initiating  

cooperation and a lack of the general of its value and how to conserve the cultural 

heritage sites for cultural tourism especially local residents have no a sense of ownership 

for any cultural heritage conservation.  First, it should empower the stakeholders to be  

more concentrated in cultural heritage conservation as well as cultural tourism 

development in Krabi province. 

Second, the local government ( Subdistrict Administration Organization) 

has to cooperate with Provincial Administration Organization to seek a budget or  

funding for cultural heritage conservation and interpretation plan because cultural 

tourism sites in five routes are not conserved and interpreted yet. Normally, the primary 

responsibility for funding any type of conservation program rests with the central  

government, through the channel of related agencies such as Department of Fine Arts. 

The central government will more likely serve as incentives or supplements. Its role is 

necessary to be as a leader to initiate conservation projects and tourism development  

within province and invite local residents to seriously conserve their heritage vales. 

Third, the local government ( Subdistrict Administration Organization) 

have to cooperate with Provincial Administration Organization to consult with Krabi  

Provincial Cultural Council and educational institutions for doing a database on cultural 

heritage sites in Krabi province must be made by correct scientific method, and must 

be quality information, which have been verified and certified by experts. Information  

sessions should be held within a framework which allows everyone in the communication  

to participate. 
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Fourth, the Provincial Administration Organization empower Krabi  

Provincial Office of Tourism and Sports and authorized person to translate the correct 

information from Krabi Provincial Cultural Council and educational institutions into 

English and Chinese versions in the beginning stage. These two languages are translated 

because the majority of tourists are European and Chinese who come to visit Krabi 

province in the present. 

Fifth, the local government (Subdistrict Administration Organization) has 

to cooperate with Provincial Administration Organization to seek a budget or funding  

for developing about cultural landscape, facilities and essential infrastructure including 

strategies for the effective protection and development of heritage area. These strategies 

should allow appropriate development consistent with heritage conservation objectives 

which are normally manifested in the form of law, policies, and guideline procedures. 

Sixth, Provincial Administration Organization has to cooperate with  

private sectors such as entrepreneurs, department stores and tourism providers e.g.  

hotelier, restaurant owners, tourist guides add cultural tourism attractions into their 

itinerary plan. 

Finally, Provincial Administration Organization seeks a cooperation from  

other stakeholders for meetings, face- to- face contact and debate about promotion of 

cultural tourism in Krabi province as secondary attraction.  Place of cultural heritage 

significance should be promoted in ways which protect their authenticity and enhance  

the visitors experience by minimizing fluctuations in arrivals, avoiding excessive 

numbers of visitors at any one time and relieve the pressures on more popular places 

by encouraging visitors to experience the wider cultural heritage characteristics of the 

region or locality according to ICOMOS International Cultural Tourism Charter (1999)  

described that it is really a challenge because the relationship between heritage places 

and tourism is dynamic and may involve conflicting values. 

 

5.2.3 Ensuring a Worthwhile Visitor Experience 

After Provincial Cultural Council and educational institutions for doing a  

database on cultural heritage sites in Krabi province must be made by correct scientific 

method, and must be quality information, which have been verified and certified by 

experts.  Conservation and tourism planning for cultural heritage places should be  
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ensure that the visitor experience will be worthwhile, satisfying and enjoyable  

( ICOMOS International Cultural Tourism Charter, 1999) .  In case of Krabi province,  

a little attention has been given to its cultural heritage sites. If cultural heritage sites are 

designated to be part of a cultural tourism in five routes as follow as popular natural 

tourism routes.  The visitors will have a second choice and they would be encouraged 

to behave as welcomed guests, respecting the values and lifestyles of the host  

community including conducting themselves in a responsible manner, which would 

generate a renewed welcome.  However, the host community should be trained as 

welcoming hosts too. 

 

5.2.4 Involving Host and Indigenous Community 

Local residents understand the needs and problems concerned with  

cultural tourism in Krabi province. They need to have a sense of ownership. They will 

be happy if they can maintain heritage value and they will not be happy if the heritage 

fabric deteriorates without cooperation.  They should be involved in planning for  

conservation and tourism ( ICOMOS International Cultural Tourism Charter, 1999) . 

Under this kind of multiculturalism, Krabi province has Thai Buddhist, Thai- Chinese 

or Thai- Islamic people including the unique lifestyle of the Chao- Le ( sea- gypsy)  in  

Lanta island.  While the cultural heritage of any specific place or region may have a 

universal dimension, the needs and wishes of some communities or indigenous people 

to restrict or manage physical, spiritual or intellectual access to certain cultural practices,  

knowledge beliefs, activities, artefacts or sites should be respected (ICOMOS International  

Cultural Tourism Charter, 1999) .  Therefore, the local government should invite all 

those to participate in planning for conservation and tourism.  The community can be  

developed a better sense of belonging and feel proud of their community with giving 

local people more opportunities to participate in decision making, marketing,  

implementing, getting benefits and evaluating on cultural tourism in the beginning stage. 

 

5.2.5 Providing Benefit for the Local Community 

The Provincial Administration Organization should distribute part of the 

tourism revenue to support conservation management and tourism activities through 

education, training and the creation of full- time employment opportunities.  
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Conservation management and tourism activities should provide equitable economic, 

social and cultural benefits to the men and women of the host or local community, at  

all levels, through education, training and the creation of full- time employment 

opportunities (ICOMOS International Cultural Tourism Charter, 1999). 

From data collection, human resources are important element of cultural 

tourism in Krabi province as follows:  1)  training on personnel about cultural tourism 

2)  integration of cultural leaning center 3)  setting a budget for human resource 

development in cultural tourism by all sectors consist of local people, Subdistrict 

Administrative Organization, municipality and provincial administration 4)  cooperating 

with private sector about employment. In Krabi province contexts, local people are not  

trained to be the cultural tourism guides and site interpreters to receive visitors yet.  

Therefore, local people are very important to the development of cultural tourism 

because cultural tourism has not been known in Krabi province. The local government 

should encourage the training and employment of guides and site interpreters from host 

community to enhance the skills of local people in the presentation and interpretation 

of their culture values.  

 

5.2.6 Responsible Promotion Programs 

According to the provincial government agencies promote only the  

plentiful natural attractions and little attention has been given to its cultural assets.  

The Provincial Administration Organization have to cooperate with private sectors such 

as entrepreneurs, department stores and tourism providers such as hotelier, restaurant 

owners, tourist guides add cultural tourism attractions into their itinerary plan. Tourism 

promotion programs should provide a wider distribution of benefits and relieve the 

pressures on more popular places by encouraging visitors to experience the wider  

cultural and natural heritage characteristics of region or locality.  The promotion, 

distribution and sale of local crafts and others products should provide a reasonable  

social and economic return to the host community, while ensuring that their cultural 

integrity is not degraded ( ICOMOS International Cultural Tourism Charter, 1999) .  

Therefore, this research is designed to establish a case study as the cultural tourism 

attraction routes on the five popular natural tourism attraction routes where are well 

known for its plentiful natural attractions can be promoted as the secondary tourist 



 
136 

 

attractions and is designed to enhance the strength of local economies though tourism,  

encouraging provincial administrators, and all stakeholders to participate in determining 

a sustainable tourism model for this province.  

 

5.3 The Process of Management for Cultural Tourism in Krabi Province 

In this part of the study, the researcher identifies the variables and their  

sub- variables.  Cultural tourism management consists of conservation strategy,  

management strategy and new creation strategy. For sustainable tourism consists of 

environmental, economic and socio- cultural dimensions according to the significance 

of the themes as follows: 

 

5.3.1 Conservation Strategy 

The strategy should be intended to stimulate a more focused approach  

to living resource conservation and to provide policy guidance on how this can be  

carried out. 

5.3.1.1 Site Protection  

According to the findings, these sites should be conserved or  

protected for cultural tourism in Krabi province because there are many problems e.g. 

budget, local people’s understanding, cooperation, and law enforcement as follows: 

“I think that it should be conserved but we want to make the local 

people understand what they get the benefit from site protection”. (Mr. Chamnan  

Srisawat, the president of Thai Federation of Provincial Tourist Associations, age  

46-55, years and master degree) 

“I think all sites should be conserved and I think a budget and lack  

of knowledge & understanding about the sites so that we must find a budget and create 

knowledge and understanding for the people in Krabi” . ( Phrarajsuthivimol, the abbot 

of Krabi Noi temple and the Ecclesiastical Krabi Provincial Governor, 72 years old and  

doctorate degree) 

“ I think it should be conserved as a cultural tourism very much 

and I think we have a budget but the management is not effective so that all sectors must  

certainly cooperate together” .  ( Mrs.  Sithanun Nivesvorakarn, a Thai visitor a g e  

36-45, years) 
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The site protection is one of the most important elements that  

drives cultural tourism in Krabi province and consistent with theory of site protection 

means natural and cultural heritage is often vulnerable to the impacts of modern 

development, consumer lifestyles and globalization.  In addition, the use of heritage in  

tourism, in particular in excessive or poorly managed forms of tourism, as well as the 

development of infrastructure related to tourism may directly threaten the integrity of 

the heritage (UNESCO office in Venice, 2017). Therefore, natural and cultural heritage 

must be conserved or protected.  A l l  sectors must cooperate together.  Considering 

protection and making use of tourism development as a means of conservation is a basic  

principle of sustainable tourism development in Krabi province. 

5.3.1.2 Interpretation  

The data has indicated clearly that interpretation can help and 

protect cultural tourism in Krabi province but there are a lot of problem about  

interpretation such as unclear information, lack of budget, poor cognition and low social 

media. According to (Tilden, 1977) mentioned interpretation is an educational activity 

which aims to reveal the meanings and relationships and provocation of the viewer 

through use of various media. It can encourage a tourist or visitor to develop awareness,  

appreciation, understanding of the place he or she visits.  From the key informants’ 

interview, in terms of interpretation is one of the most significant findings in the current  

study. 

“ It is very important thing because it makes tourists understand  

where is the site and what is significance and now it is unclear interpretation and then 

it has no interpretation” .  ( Mr.  Payom Chunnim, the President of Krabi Provincial 

Cultural Council, more than 56 years old) 

“ I think interpretation can help and protect cultural tourism in  

Krabi because it makes people understand the sense of place and then they have the 

same understanding.  For the problems of interpretation, I think that there are many 

problems consist of 1)  budget 2)  cognition 3)  empirical study” .  ( Mr.  Akrakom  

Akraniroj, the Recreation Attendant of of Nuea Khlong Subdistrict Municipality in  

Nuea Khlong District, age 36-45, years) 
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“ Interpretation can help and protect cultural tourism in Krabi. 

 It should be done well by we have to use social media for collecting an empirical data 

and then we can understand the correct and same information now”.  (Mr.  president of 

Thai Federation of Provincial Tourist Associations, age 46 -55, years and master degree) 

According to the in- depth personal interview method, they  

mentioned that interpretation can help and protect cultural tourism in Krabi province 

but there are a lot of problem about interpretation such as unclear information, lack of 

budget, poor cognition and low social media which associated with the theory of  

heritage interpretation is the communication for information about, or the explanation 

of, the nature, origin, and purpose of historical, natural, or cultural resources, objects, 

sites and phenomena using personal or non- personal methods.  Heritage interpretation 

may be performed at dedicated interpretation centers or at museums, historic sites, 

parks, art galleries, nature centers, zoos, aquaria, botanical gardens, nature reserves and 

a host of other heritages sites.  Heritage interpretation uses a variety of methods and 

may include guided walks, talks, drama, staffed stations, displays, signs, labels,  

artwork, brochures, interactive, audio-visual media (Tilden, 1977). In the digital age of 

the 21st century, technology is developing at a rapid pace with ever- growing 

opportunities for cultural heritage management. Digital technology's application within 

cultural heritage has been, and remains primarily through documentation and 

preservation -  3D scanning, archiving; and communication -  websites, videos, social  

media.  On –site digital interpretation is expected.  It is the age of smartphones, tablets 

and the internet of things.  There is no longer digital engagement but digital living. 

Digital devices are the norm and part of daily life (Davies, 2014). Additionally, ICOMOS  

( 2008)  aimed to provide a clear rationale, standardized terminology, and accepted 

professional principles for interpretation and presentation. In recent years, the dramatic 

expansion of interpretive activities at many cultural heritage sites and the introduction 

of elaborate interpretive technologies has ‘created new complexities and aroused basic 

questions that are central to the goals of both conservation and the public appreciation  

of cultural heritage sites throughout the world. 

Therefore, in case of interpretation on the sites in Krabi province, 

the authorized person has to allocate a budget for clear information each site and then  

create a cognition through social media such as Facebook, Twitter, Line application, 
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Instagram, Youtube, and Blogs etc.  Furthermore, they are more than tools for  

interpretation, given their social and economic benefits including their role in sustainable  

tourism and importance in the visitor lifecycle. Digital media that used by the heritage’s 

visitors to create their own interpretation is certainly be the future of this field. 

5.3.1.3 Public Relations 

From the in- depth personal interview, public relations like a  

strategic form of communication, which focuses on obtaining the publics’  understanding 

and acceptance regarding the process of establishing a good relation between an  

organization and the public, especially in terms of shaping reputation and communicating 

information. Through the communication and promotion strategies which they develop, 

public relations facilitate the building of confidence- based connections between the  

various organizations and the many categories of public, creating interactive  

relationships between the various levels of society (Petrovici, 2014). According to the 

key informants’ interview, they stated that: 

“ I think it is very necessary and it should increase and improve 

radio station and sign including social media e.g.  F acebook, Line application or it  

should promote in many ways”. (Phrarajsuthivimol, the abbot of Krabi Noi temple and 

the Ecclesiastical Krabi Provincial Governor, 72 years old) 

“ I agree Krabi province should be promoted to be the cultural 

tourism in digital age not only in Thailand but also in foreign countries through 

Internet, TV, Yutube, Facebook and Line” . ( Phrakruratanasutatorn, the Director of  

Phrapariyutthitham School of Wat Kaewkorawaram Temple and the Consultant of  

Krabi Provincial Cultural Council, age 36-45, years) 

“I think it is very important and promotion is the duty of Tourism  

Authority of Thailand including all sectors in Krabi.  Therefore, the promotion should 

use through every channels e.g.  internet, google, Youtube, Facebook, television book, 

and journal” .  ( Mr.  Mano Krueakaew, the Headman Krabi Noi Subdistrict, age 

36 -45, years, government official) 

“I think it is very important by local people have to cooperate with 

all organizations to promote it through Facebook, word of mouth and Twitter”. (Miss 

Renu Waingkum, the owner of Krabi Somporn Travel & Service, age 46 -55, years) 
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The data showed that public relations are very important but it will  

promote in many ways e.g. social media, television and radio, books and journals, and 

word of mouth which is consistent with theory according to Ilievska (2018) mentioned 

that in modern social- economic context, public relations are considered to be an  

important factor in the process of development and growth of tourism.  They transfer 

the consumer’s messages about attractiveness, traffic infrastructure and accommodation 

capacities of a touristic destination, at the same time following the pulse and needs of 

the target group and surrounding so that the touristic economy can adapt to the changes 

and needs of the public. Moreover, Collu & Summak (2015) described that rapid changes 

in communication technologies led to important changes in methods and instruments  

of public relations activities. Institutional communication activities which were carried 

out by means of web pages of internet media have started gaining importance in the 

area of social media upon the rise of this phenomenon. 

Therefore, public relations are very important about cultural  

tourism in Krabi province and represent a unique way of promoting the organization, 

its products or services, by building a higher visibility in the public space.  Public  

relations represent a strategic form of communication, which focuses on gaining the 

audience’ s understanding and acceptance, as well as on the process of building a good 

relation between an organization and the public.  In the tourist sector, public relations 

are more than a necessity.   In the present, Public relations activities have been started 

to be used efficiently in the area of social media, television and radio, books and  

journals, and word of mouth. 

5.3.1.4 Public Participation 

According to Marzuki, Hay, & James (2012), Public participation  

in decision-making processes is regarded as important for successful tourism planning. 

The implementation of effective public participation processes is vital to improving the 

quality of tourism plans, protecting tourism resources and balancing the multiple 

benefits from tourism.  Human development:  educating and training stakeholders to  

play their role in the process. Public participation in tourism should not only be viewed 

in relation to decision- making, but also for “ providing new ‘ social bargaining tables’ 

of the wider implication of debated issues.  The participation process can become a  

focus for local communities to share their visions for future development.  The theory 

is associated with the findings as following:  
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“It deeply our culture in Krabi province is notable and the benefits 

arise from cultural tourism in Krabi province that make local people have working and 

choice but every parties have to help and present the concept for keeping the empirical 

data under Krabi Provincial Cultural Council who deeply have understood and 

experienced on local culture and they can lead the knowledge and theory to develop 

the cultural products as local wisdom that bring about value-added in Krabi province”.  

( Phrakruratanasutatorn, the Director of Phrapariyutthitham School of Wat  

Kaewkorawaram Temple and the Consultant of Krabi Provincial Cultural Council, age 

36-45, years) 

“For me, I think we have to conserve it for cultural tourism and 

this is income that occur with community directly” .  ( Mr. Akrakom Akraniroj,  

the Recreation Attendant of of Nuea Khlong Subdistrict Municipality in Nuea Khlong 

District, age 36 -45, years) 

“I think history is the unique of cultural tourism in Krabi province 

and income increases but all sectors must cooperate together” .  ( Miss Ratri Nuanui,  

the owner of Krabi Somporn Travel & Service, age 46 -55, years) 

From the in-depth personal interview, a public participation is all 

sectors consist of local people, Krabi Provincial Cultural Council, local government 

sector and private sector. They have to participate in cultural tourism in Krabi province  

because the public participation perspective for tourism is crucial to an investigation of 

current tourism problems, because tourism activities are created by outsiders and  

tourists are brought into a community as if they are abject of tourism consumption. 

Most of the benefit goes to operators and tourists, leaving all kinds of damage to the 

community such garbage, degraded environment, water shortage and waste. Therefore,  

community members who know their problems and needs should be encouraged to 

participate in managing their tourism resources because tourism activities send direct  

positive and negative impacts (Pakdeepinit, 2007). 

Therefore, public participation that is all sectors have to cooperate 

together and then everyone can get advantage from cultural tourism. the implementation of  

the public participation process is important for the democratization of social values 

and better planning and fulfillment of public needs.  It is also useful for educating the 

public especially regarding government development programs.  This will potentially  
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influence social or personal changes amongst community members, which can then be 

used to incorporate diverse public interests and thus accord people with the right to  

participate in decisions that will affect their lives. 

 

5.3.2 Management Strategy 

Management strategy is very focused on how to manage the cultural 

tourism systematically and efficiently. 

5.3.2.1 Cultural Landscape 

In the present time, cultural landscape of each site in Krabi province 

is a geographic area, including both cultural and natural resources and the wildlife or  

domestic animal therein, associated with a historic event, activity and person or  

exhibiting other cultural or aesthetic values ( UNESCO Bangkok, 2009) .  Identifying  

distinct landscape types assists in distinguishing the values that make a landscape 

significant and aids in determining how it should be treated, managed, and interpreted. 

These landscape types are not mutually exclusive. A landscape may be associated with 

a significant event, include designed or vernacular characteristics, and be significant to 

a specific cultural group ( Page, Gilbert, & Dolan, 1998) .  According to all the key  

informants’  interview, in terms of cultural landscape is one of the most significant 

findings found in the current study as follows: 

“ I think that it is not ready for cultural tourism because we have  

to increase the safety” .  ( Phrarajsuthivimol, the abbot of Krabi Noi temple and the  

Ecclesiastical Krabi Provincial Governor, 72 years old). 

“ I think these sites are not ready for cultural tourism in Krabi 

province and then we have to improve cleanliness and facilities especially toilet each  

site”. (Mr. Sam Sul Bari, Indonesian tourist, age 36-45, years). 

“ Cultural landscape is not ready for cultural tourism because 

safety and cleanliness are the problem” (Mr. Pradit Chanthong, the Chief Executive of 

the Khlong Prasong Subdistrict Administrative Organization, over 56 years old). 

From the in-depth personal interview,  the cultural landscape of 

each site is not ready or there is no management plan to serve cultural tourism in Krabi 

province.  All key informants mentioned that it should improve the sites as following:  

1) cleanliness 2) toilet 3) safety 4) facilities. Therefore, cultural landscape of each site 

should increase and improve for cultural tourism in the near future.  
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5.3.2.2 Marketing and Promotion 

According to marketing and promotion of cultural tourism in  

Krabi province, it should be an integral part of the overall management process used to 

develop facilities and services as tourism products, identify potential travelers and their 

needs and wants, price their products, communicate their appeal to target markets, and 

deliver them to their customers’  satisfaction, in compliance with organizational goals  

(Freeman & Glazer, 2012). Marketing and promotion are crucial for the success of any 

business. While this is well understood for the tourism industry as a whole, sustainable 

tourism projects tend to neglect the importance of marketing or allocate insufficient 

funds for it. The idea that sustainable tourism product or ecotourism product should sell 

itself just because it has an outstanding environmental performance is very common  

but wrong.  Just like any other product it needs a business plan, a marketing strategy 

and promotion to be successful at the market (UNESCO Office in Venice, 2017). In the  

present, using social media marketing may be described as the act of using social 

network, online communities, blogs or any other internet form of media for marketing. 

“It is the umbrella term for the wide variety of tools and applications that give the Web 

its social capabilities” .  These tools are inclusive of familiar social networks like  

Facebook, Twitter, LinkedIn, and YouTube.  This secret is to create a thematic content 

that can lead to an effective marketing campaign (Nilanjan, Dillip, & Raj, 2018). From 

all key informants, in terms of marketing and promotion of cultural tourism in Krabi  

province as follows: 

“ I think that it is promotion of local activities such i.e. long tail 

boat tradition in Koh Klang community, Loi Ruea ceremony in Koh Lanta, and  

Vegetarian Festival in Nuea Khlong community can attract tourists to come to visit 

cultural tourism in Krabi”. (Mr. Mano Krueakaew, the headman Krabi Noi subdistrict  

age 36 -45, years) 

“ If it will be a market so that we should hold event or if it will be 

temple and then we should have a stage for cultural show and exhibition” .  

( Mr.  Puwanat Promkaew, the Community Development Expert of Nuea Khlong  

Subdistrict Municipality in Nuea Khlong District, age 36 -45, years) 
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“ I think tourists participate with activities in the community” .  

( Mr.  Noppadol Plodrit, the Ceremony Staff of Krabi Provincial Cultural Council,  

age 46-55, years) 

From the in- depth personal interview, all key informants  

concerned about improving local products, creating local activities, increasing a stage 

for cultural show and exhibition and participating tourists in local activities.  It is  

consistent with marketing in the tourism and hospitality industry theory understanding 

of the differences between marketing goods and marketing services.  To be successful 

in tourism marketing, organizations need to understand the unique characteristics of  

their tourism experiences, the motivations and behaviors of travelling consumers, and 

the fundamental differences between marketing goods and services (Freeman & Glazer,  

2012). 

5.3.2.3 Knowledge 

From the in- depth personal interview, the best examples of  

informants concerned that they can get history, the way of life, local wisdom including 

entertainment and then they can apply and recommend to visitors according to Ruhanen 

& Cooper ( 2015)  mentioned that the concept of knowledge management ( KM)  arose 

in the 1980s and is defined as, “ the encouragement of people to share knowledge and 

ideas to create value- adding products and services” .  Moreover, Simkova (2 0 0 9 )  

identified knowledge management plays an important part in tourism, as well.  

However, tourism has been slow in adopting this approach due to not only a lack of 

gearing between researchers and tourism, but also lacking information in the field of 

environmental protection.  In response to these facts’  models for knowledge management  

application in tourism practice have been gradually created on the level of tourism 

destination and also on the level of tourism subjects. From all key informants, in terms 

of knowledge of cultural tourism in Krabi province as follows: 

“ I think we will know about the way of local life that is very 

significance in model of Krabi” .  ( Mr.  Pradit Chanthong, the Chief Executive of the 

Khlong Prasong Subdistrict Administrative Organization, over 56 years old) 

“ We have to study the way of our ancestor life in past to the  

present and we can apply it in our life” .  ( Phrakruratanasutatorn, the Director of 

Phrapariyutthitham School of Wat Kaewkorawaram Temple, age 36-45, years) 
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“ We will know each culture in the area.  What is difference  

between this culture and that culture each area? As a hospitality entrepreneur, we can 

apply and recommend Tourism Authorism of Thailand” .  ( Miss Renu Waingkum,  

the owner of Krabi Somporn Travel & Service, over 56 years old) 

“We think we will know about the way of life and local wisdom” .  

(  Mr.  Payom Chunnim and Mr.  Noppadol Plodrit, the experts of Krabi Provincial 

Cultural Council) 

The data indicated that in terms of knowledge of cultural tourism 

in Krabi province consist of the way of life, local wisdom, history and enjoyment with 

local culture.  For developing knowledge capabilities, individual and organizational 

technology, individual and organizational skills and behaviors must be addressed.  

Converting knowledge into core competence and competitive advantage in the tourism 

enterprises essentially depends on sharing and co- ordinating knowledge within the 

organization and with collaborating businesses. A knowledge strategy is needed to fulfil 

the mission to strengthen competitive position and to create shareholder value.  

Knowledge management must link creation of economic value and building the 

competitive advantage.  (Krstic & Vukadinovic, 2009) .  Therefore, it is suggested that  

the adoption of a knowledge management approach will be required to transform 

tourism research into capabilities for the sector.  Knowledge is a powerful resource to 

help governments, private firms and the communities prevent, plan for, and recover 

from various types of disasters and crises. 

5.3.2.4 Human Resources (HR) 

According to Kozak & Baloglu ( 2011)  concerned that human  

resources as important element of the organization’s entire value chain driving through 

competitive advantage.  As part of the service industry, tourism is significantly 

developing and is expected to continue to need many well- trained employees to offset  

labor shortage in the near future.  It is widely known and accepted that tourism is an 

industry which requires intense face- to- face contact between hosts ( local people and 

staff)  and guests ( tourists) .  Attitudes of local people toward tourists, approaches to  

tourism development and the development of programs to train both personnel and local 

people will indicate the position of a destination in the competitiveness set. The theory 

is consistency with key informants who concerned about human resources as important 

element of cultural tourism in Krabi province as follows: 
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“I think it is very important for development of cultural tourism in  

Krabi province.  We have to train our personnel about cultural tourism by all parties 

will help together because Krabi is the top of tourist attraction now” .  ( Mr.  Payom 

Chunnim, the President of Krabi Provincial Cultural Council, more than 56 years) 

“ I think that it is very important but the central and local 

governments should have an integration of learning center and earning money to  

them”. (Mr. Noppadol Plodrit is the one of cultural experts, age 46-55, years) 

“ I think it very important thing because we have a lack of  

personnel and Tourism Authority of Thailand should have budget for development of 

cultural tourism in Krabi”. (Miss Ratri Nuanui, the owner of Krabi Somporn Travel & 

Service, age 46 -55, years) 

“ It is very important by all sectors consist of local people,  

Subdistrict Administrative Organization, municipality, province and private sector 

have to set budget for human resource development in cultural tourism”. (Mr. Puwanat 

Promkaew is the Community Development Expert of Nuea Khlong Subdistrict 

Municipality in Nuea Khlong District age 46-55, years) 

“ In my opinion, I think it is very important but we have to involve  

tourists, university and many kinds of people who have an experience about service. 

Yes, it is”. (Mr. Pierre Dufour, a France tourist, age 23-25 years) 

From the in- depth personal interview, human resources as  

important element of cultural tourism in Krabi province as following:  1)  training on  

personnel about cultural tourism 2)  integration of cultural leaning center 3)  setting a 

budget for human resource development in cultural tourism by all sectors consist of 

local people, Subdistrict Administrative Organization, municipality and provincial 

administration 4) cooperating with private sector about employment. Therefore, human 

resource is an extremely important area and its scope is ever increasing.  Though, in  

hospitality industry, it has been mostly neglected all the time, it is gaining confidence 

day by day. HR is a continuous function for the manpower working in Krabi province.  

HR policies include employment, development, and compensation, integration, working 

conditions and motivations and employee services.  Additionally, Sharma ( 2014)  

mentioned that creating value and culture at work that will last long should be the main 

motive. Money is helpful for motivating people for some time, but it’s not all. 
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5.3.3 New Creation Strategy 

The strategy is developed and created the new structures on cultural  

tourism attractions. Development and new creation require contemplating analysis and 

brainstorming. For Krabi province has concerned a conservation, development and new 

creation which reduce the impacts on the environment. The concept of sustainable  

development is thus urged and aimed. This strategy is divided into 4 sections as follows: 

5.3.3.1 Stakeholders 

According to Stakeholder theory posits that successful strategies  

account for the interests and perceptions of all stakeholders ( Rasoolimanesh & Jaafar,  

2016) .  In order to get more detailed information about stakeholders associated with 

cultural tourism in Krabi province.  From the key informants’  interview, in terms of  

stakeholders are the most significant findings found in the current study as follows: 

“ I think all parties have to participate in cultural tourism  

development because we have the same culture and everyone can get the benefits”.  

( Mr.  Akrakom Akraniroj, the Recreation Attendant of of Nuea Khlong Subdistrict 

Municipality in Nuea Khlong District, age 36-45, years) 

“ I think all sectors have to participate in cultural tourism 

management because this is the income distribution of peoples in Krabi province” .  

(Mr. Suttichai Namuang, the Headman of Khlong Prasong Subdistrict, age 46-55, years) 

“ I think that we really have to participate with home, temple, 

school and community in cultural tourism management but we use the temple will be  

centered in development so that benefits belong to everyone in Krabi  

province” . ( Phrarajsuthivimol, the abbot of Krabi Noi temple and the Ecclesiastical 

Krabi Provincial Governor, age 72 years) 

From the in-depth personal interview, all sectors e.g. local people 

or local communities, educational institutions, government sectors from local to  

provincial administration, and private sectors ( entrepreneurs and tourism providers) 

have to participate in cultural tourism management in Krabi province.  They should 

participate in the planning process from the early stage because, tourism development 

is usually not a primary subject of public administration, and therefore can only be  

managed effectively if all the stakeholders participate in the decision- making process 

( UNESCO Office in Venice, 2017) .  Stakeholder participation of cultural tourism in  
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Krabi province refer to the range of stakeholders involved in the areas of tourism, 

culture and development is vast, cutting as they do, across various interrelated policy  

domains. Theoretically each tourist and each member of the host community has a stake 

in the type and quality of tourism practiced its future development and the benefits that 

accrue from it (Robinson & Picard, 2006). 

The researcher noticed all key informants concerned that all  

sectors have to participate in cultural tourism management because this is the income 

distribution of peoples in Krabi province but Mr.  Payom Chunnim, Mr.  Pierre Dufour 

and Phrarajsuthivimol additionally mentioned that cultural tourism will begin from 

local administration e.g. home, temple, school and community to provincial administration  

in Krabi province. Therefore, in effect, local people should be at the heart of the process: 

this means all sectors and group within a community and must also embrace small 

business to achieve their aims.  Effective planning of sustainable tourism seeks to  

maximize the local benefits of tourism and minimize the local cost, while still 

remaining economically feasible. 

5.3.3.2 Infrastructure 

According to tourism infrastructure is a component of regional 

touristic product. The infrastructure is comprised of basic devices, building and service  

institutions, whose existence is crucial to the proper operating of economy and society 

(Panasiuk, 2007). For infrastructure associated with cultural tourism in Krabi province 

has many problems consist of disconnected road, narrow road, unclear direction sign, 

unclear traffic light, insecurity and lack of water supply.  From all key informants’  

interview, in terms of infrastructure is one of the most significant findings found in the 

current study as follows: 

“I think it must develop electricity because it has a big problem in 

the night of Krabi province”. (Mr. Pradit Chanthong, the Chief Executive of the Khlong  

Prasong Subdistrict Administrative Organization, over 56 years old) 

“ I think we have to increase not only electricity but also police 

kiosk in many points” .  ( Mr.  Suttichai Namuang, the Headman of Khlong Prasong  

Subdistrict, age 46-55, years) 
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“I think it should increase and improve electricity, road and water 

supply mostly”.  (Phrakruratanasutatorn, the Director of Phrapariyutthitham School of  

Wat Kaewkorawaram Temple, age 36-45 years) 

“I think the electricity is a big problem in the night especially Koh  

Lanta island” (Mrs. Sithanun Nivesvorakarn, a Thai visitor, age 36 -45 years) 

From the in- depth personal interview, a lack of electricity is a big 

problem in the night of Krabi province especially Koh Lanta island including 

disconnected road, unclear direction sign, unclear traffic light, insecurity and lack of  

water supply.  The researcher found out about improvement of road, electricity and 

water supply for supporting the cultural tourism are not completed and enough in Krabi 

province. Therefore, the structure of tourism infrastructure is formed by public entities 

as well as commercial ones. The local government units’ assignment is coordination of 

emergence of components of tourism infrastructure created by particular entities. 

5.3.3.3 Accessibility 

In tourism accessibility is a function of distance from centers of  

population, which constitute tourist markets and external transport, which enables a 

destination to be reached.  It is measured in terms of distance travelled, the time taken 

or the cost involved ( Toth & David, 2010) .  Accessibility does not only refer to the  

transport part of the system, but interacts with all components of the customers’ 

information need chain ( Eichhorn & Buhalis, 2009) .  According to accessibility of 

cultural tourism in Krabi province is one of the most significant findings as follows: 

“ I think we have to improve and increase accessible road, clear  

direction sign, signpost and street lighting for visitors”. (Phrarajsuthivimol, the abbot 

of Krabi Noi temple and the Ecclesiastical Krabi Provincial Governor, age 72 years) 

“ I think we have to add new strategies, channels, stories and 

contents in destination packaging for making people know it in digital age” .  

( Mr.  Chamnan Srisawat, the owner of Srisawat Travel & Koh Phi Phi Tour Ltd. ,  

the president of Thai Federation of Provincial Tourist Associations ( TFOPTA) ,  

age 46 -55, years) 

“ I think travel agency will add it into their itinerary planning” . 

( Phrakrupariyutthamawut, the abbot of Thammawut Saranaram temple and the 

Ecclesiastical Nuea Khlong District Officer, age 62 years) 
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“ I think media is very important especially social media so that 

we have to improve the social media e.g. facebook, youtube twitter, line and google”. 

( Phrakruratanasutatorn, the Director of Phrapariyutthitham School of Wat  

Kaewkorawaram Temple, age 36-45, years) 

“I think we have to increase the information center”. (Mr. Payom  

Chunnim, the President of Krabi Provincial Cultural Council, more than 56 years) 

From the in- depth personal interview, accessibility of cultural  

tourism in Krabi province could be developed not only accessible tourism road which 

consulting with the Department of Rural Roads about clear sign, signpost and street 

lighting for visitors but also the tourists’ information about improving and setting about 

information center and using information through social media e.g. facebook, youtube,  

twitter, line and google including empowering travel agency to add it into their itinerary 

planning because, the location of the province is easily accessible for tourists to visit 

the natural tourist attractions but it is hard to approach to the cultural tourist attractions. 

Therefore, accessibility is an important component interacting with the customers’ need 

chain, ranging from the travel planning process via the transit stage to the destination 

with its heterogeneous attributes. As the participation to travel and tourism opportunities is  

regarded as a key social right and then accessible tourism is the adaptation of  

environments and of tourism products and services so as to enable access, use and 

enjoyment by all tourists in Krabi province. 

5.3.3.4 Related activities 

According to related activities of cultural tourism in Krabi  

province refer the activities are not expected to visit it as the primary attraction but these 

activities are expected to remain popular in the future ( CBI, 1971) .  There are all  

activities such as the way of life in each community, the market or events relating to  

the community, tall narrow drum, Hae Chad tradition, art performance, shadow play, 

classical Thai tune ( Manora) , Thai boxing, rooster singing competition, bird singing 

competition, Hua Thong boat handmade, praying and chanting activities and meditation 

practice etc. The tourism related activities must depend on themselves; draw regular 

visitors, always main attractive natural resources, produce a profit and minimize the 

adverse effect on the environment, societies, and culture (Pakdeepinit, 2007). The most  

important economic feature of activities related to the tourism sector is that they 
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contribute to three high- priority goals of developing countries:  the generation of  

income, employment, and foreign-exchange earnings. In this respect, the tourism sector 

can play an important role as a driving force of economic development. The impact this 

industry can have in the different stages of economic development depends on the 

specific characteristics of each country (OAS, 2020) .  The related activities of cultural 

tourism in Krabi province are one of the most significant findings as follows: 

“ I think it is the way of life in each community and we have to  

create folk performance or events relating to the community and I think local 

government is able to support the related activities of cultural tourism in the first time”.  

( Mr.  Payom Chunnim, the President of Krabi Provincial Cultural Council, more than  

56 years) 

“I think the rooster singing competition, bird singing competition,  

Hua Thong boat handmade and others.  I think that cultural tourism is particular with 

community by the hospitality entrepreneurs, authorized persons and department stores 

are able to support the related activities of cultural tourism because they have a power  

and a budget for developing first”.  (Mr.  Suttichai Namuang, the Headman of Khlong 

Prasong Subdistrict, age 46-55, years) 

“ I think the midday market and fresh market can join cultural  

tourism in Krabi and cultural tourism is related with community.  I think government 

sector and private sector must cooperate together” .  ( Mrs.  Sithanun Nivesvorakarn,  

a Thai tourist, age 36 -45, years) 

“ I think there are all activities such as praying and chanting 

activities and meditation practice etc.  I think cultural tourism is particular with 

community and I think Krabi Provincial Cultural Council directly is able to support the 

related activities of cultural tourism.  The council must pay attention to develop it” .  

( Phrarajsuthivimol, the abbot of Krabi Noi temple and the Ecclesiastical Krabi 

Provincial Governor, age 72 years) 

From the in- depth personal interview, related activities are the  

most significant findings also because all activities can join in cultural tourism which 

is particular with community and all agencies consist of community, local government, 

hospitality entrepreneur, authorized person, department store, Krabi Provincial Cultural 

Council, Ministry of Culture, Tourism Authority of Thailand and Ministry of Tourism 
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and Sports able to support the related activities of cultural tourism in Krabi because all 

agencies are important in the related activities development of cultural tourism in Krabi 

province whether in operation and budget. 

 

5.4 Checklist on Potential of Cultural Heritage Sites for Cultural Tourism in Five 

Routes 

According to this table is used for checklist, it will explain about the relationship  

of standard or general conservation management with the new strategy of management 

from site surveys, in-depth interviews and observation of each site study. Tools are used 

by primary and secondary data analysis, site surveys. It can explore site potential, and 

identify challenges and seek opportunities for sustainable tourism.  There are 5 routes 

that divided into 13 sites. For cultural tourism management section, “ Yes”  means  

cultural tourism of each site has managed a bit. “No” means cultural tourism of each 

site has not managed yet. The purpose of checklist is to concern the main problems,  

the first priority and how to manage each site for cultural tourism achieving sustainable  

in the near future. 

 

Table 5.1 Checklist on Potential of Cultural Heritage Sites for Cultural tourism in Five 

Routes 

The Name of Routes The Study of Sites Cultural Tourism 

Management 

Yes  No 

1) Khlong Thom District 

Route 

1.1) Tham Sua Temple ✓  

1.2) Nuea Khlong Community ✓  

1.3) Thammawut Saranaram 

Temple 

    ✓ 

1.4) Khlong Thom Coffee  ✓ 

1.5) Khlong Thom Temple ✓  

2) Koh Lanta Island Route 2.1) Koh Lanta Old Town 

Community 

 

✓  
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The Name of Routes The Study of Sites Cultural Tourism 

Management 

Yes  No 

3) Koh Klang Community 

Route 

3.1) Kaew Korawaram Temple ✓  

3.2) Koh Klang Community ✓  

4) Ao Nang Route 4.1) Sai Thai Temple  ✓ 

4.2) Ao Nang Community ✓  

5) Ao Luek District Route 5.1) Tham Thip Pridaram 

Temple 

 ✓ 

5.2) Mahathat 

Watchiramongkhon 

Temple 

✓  

5.3) Phi Hua To cave  ✓ 

 

Route 1: According to Khlong Thom district route, in order to support the cultural 

tourism management of route and additional attraction is introducing to accommodate a 

diversified offering as follows: 

 

1.1) Tham Sua Temple or “Tiger Cave Temple” 

According to the general geology of Tiger Cave Temple is a jungle with  

hollow caves and natural resources. Some cave is the Meditation center of contemplative  

monks and worshipers. With the greenery atmosphere inside the temple is also an 

important archaeological site during Prehistoric times and the early Prehistoric.  

Numerous artefacts have discovered such as stone tools, pottery. fragments, votive 

tablet and many other important values for history. Nowadays the temple is still a center 

of the Buddhist traditional practice because of the continuity of the specific worship  

and the unique living religious activity of the world. 
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Figure 5.1 Merit-making Activities of Many Laypeople in Tiger Cave Temple 

Source: Author 

 

This temple is well-known about natural resources more than cultural  

resources. The main attractions are a natural stone shaped of tiger paws in the cave, 

stunning 360° views of the surrounding countryside and the Andaman Sea, down to the 

far South as Krabi Town, while in the North are the lofty Phanom Bencha Mountains, 

and the agricultural area where is rubber and palm plantation.   F rom the  su rveys ,  

this temple has managed for cultural tourism because the majority of tourism providers 

have added this temple into their itinerary plan. Even through this temple is well-known  

about natural resources but it has managed the cultural tourism from the site surveys 

but it is not too much.  

 

 

Figure 5.2 The Example of Tiger Cave Temple in Brochure of Natural Tourism 

Attractions 

Source: Phuketexplorertravel, 2020  
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Therefore, the government of Krabi province must identify on environmental  

and natural resources conservation. To solve these problems, the development of  

infrastructure and tourism services must be restricted, strongly controlled. In addition, 

the local government assists local communities to develop capacity to participate and 

benefits from tourism. Stakeholders consist of residents, business owner, tourists, and  

government officials, need to cooperate the environment and natural resources ethically 

and responsibly. Development of cultural tourism is critical for Tiger Cave temple to 

improve the temple’s economy and tourism. The stakeholder should establish policies 

to preserve this unique, historical attraction. In addition, they should be undertaken to 

preserve the traditional context such as culture learning center and meditation center of  

contemplative monks and worshipers for religious tourism. 

 

1.2) Nuea Khlong Community  

The one- kilometer long Talad Nai Road has been rebuilt as an old market  

with the atmosphere of Chinese community. At the market, a wide range of homemade 

products were sold by sellers donned in traditional Chinese costume. There are many 

potential attractions in the community including the housing style, local products,  

Chinese shrine, culture, famous traditional cake, custom and old local fresh market. 

Nuea Khlong is the community with a long and rich cultural history. 

 

 

Figure 5.3 The Atmosphere of Chinese Community 

Source: Author 
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From the surveys, Nuea Khlong community already have managed the  

cultural tourism but it has not system to manage the site in order to serve tourists as 

well as conserve the authenticity of the community. The methods are used for  

conservation management as follows: 

1) The significant buildings such as houses in the community in a state of  

deterioration should be reconstructed. The owners of existing houses who want to 

reconstruct should consult local government and an experienced professional to ensure 

that techniques and material used in reconstructing are suitable. 

2) There is light, bench, rubbish bin and signage should be standardized as  

one of traditional element of the community. It should be simple and carefully designed 

to reflect Nuea Khlong community’s identity by using its unique style. 

3) Maintenance of public facilities in the Nuea Khlong community should  

be involved and covered with several items such as toilets, car parking, pathway lamps 

and other elements. 

4) Local residents need to have a sense of ownership for any conservation  

plan to be successful. This can be undertaken in many ways such as with initial contact 

established via meetings, face-to-face contact and debate about proposals. 

5) It is necessary for government authorities to develop strategies for the  

effective protection and development of heritage area. These strategies should allow 

appropriate development consistent with heritage conservation objectives which are 

normally manifested in the form of law, policies, and guideline procedures. 

6) The primary responsibility for funding any type of conservation program 

rests with the central government, through the channel of related agencies such as  

Department of Fine Arts. The central government will more likely serve as incentives 

or supplements. 

7) The local authority who takes responsibility in Nuea Khlong community  

is Nuea Khlong district. It should be more concentrated in cultural heritage conservation 

as well as tourism development in the community. 

8) Place of heritage significance should be promoted in ways which protect 

their authenticity and enhance the visitors experience by minimizing fluctuations in 

arrivals, avoiding excessive numbers of visitors at any one time and relieve the 

pressures on more popular places by encouraging visitors to experience the wider 

cultural heritage characteristics of the locality. 
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Figure 5.4 The Site Surveys and In-depth Interview with Local Residents in the Site 

Source: Author 

 

In addition, lack of cooperation between the local government and local  

residents can make Nuea Khlong community might be ignored, decline and lack care. 

Moreover, it risks being threatened and demolished because of lack of awareness of its 

values including lack of facilities such as public toilets and car parking etc. For this  

reason, the research is focused on the cultural significance of Nuea Khlong community 

and proposing a conservation and management plan of this community for culture 

tourism. There is need for a conservation plan to be presented to the community, local  

government, private and government sectors in order to set a conservation plan.  

This conservation plan should avoid adverse impacts on the authenticity and physical 

aspects of cultural heritage. Clearly, there is a need to conserve its cultural attractions.  

And this affords the opportunity to enhance tourism’s economic contribution to a  

community and province. Finally, this research is to contribute to the general 

understanding of its value and how to conserve the community for cultural tourism. 

 

 

Figure 5.5 The Chinese Houses in Talad Nai Road 

Source: Author 
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Therefore, these conservational and developing plans can be the tool to 

create future in which a stable residential core is enlivened and sustained by a 

widespread system of retail activities, supported by essential infrastructure and 

community facilities and made more attractive by well- maintained open spaces and 

monuments. 

 

1.3) Thammawut Saranaram Temple  

According to this temple is located on on Phetchakasem highway heading  

to the emerald pool and hot spring waterfall as the primary attraction in this route and 

there is the cultural heritage significance such as Phra Buddhamahasilapatimakorn  

(Luang Por Sila) is an ancient imperial jade from Burma. It is very oldest and beautiful 

and enshrined in the ordination hall.  The natural landscape in the temple has an old 

ordination hall, a bell tower, a Buddha statue in Chiang Saen period and former abbot 

statues on the sermon hall.  In the temple area has large trees which provide shade and 

suitable for tourism. Moreover, there is the classical Thai tune ( Manohra or Nohra)  

performance that is a traditional dance of Southern Thailand. Especially, Manohra 

Chaluay Chuayrod or Chaluay Praditsil performance is well known in Ban Khlong Sied  

community in Krabi province and the southern region more than 43 years. Nowadays, 

the Manohra company is still conserved the art and culture by Manohra Noo Khaem  

Praditsil. Manohra dance has showed in various schools especially at Thammawut 

Soranaram temple every Sunday. 

 

 

Figure 5.6 Cultural Atmosphere of this Sacred Temple 

Source: Author 
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For the observation surveys, even though this temple has many cultural  

heritage significances but there have not yet been managed. The majority of tourists are 

Thai tourists and they aim to make merit in this temple. The main problems such as  

there is no cooperation between stakeholders especially local people are very important 

because they know the problems.  The management of cultural tourism for sustainable 

tourism should participate with them in the planning process from the early stage  

(UNESCO, 2017).  For the current interpretation massages and signage on cultural 

tourism in this temple are very poor because there are few signs provided in the cultural 

tourism sites and those are signs are not clear.  All messages on signs are briefly  

presented in Thai language. Significant objects have no the descriptive signs. All signs 

have not description or more details on objects where they are presented.  Moreover,  

direction signs and regulation signs are not available also.  Interpretation of each site 

cannot make visitors to understand valuable objects.  

 

 

Figure 5.7 The Significant objects have no the Descriptive Signs in this Site 

Source: Author 

 

There is no cultural tourism management on this site for serving cultural 

tourism and it basically should improve on cleanliness, public toilets, safety and  

facilities. Moreover, the potential for heritage interpretation is weak as follows:  

1) unclear signs 2) lack of tour guides or curators 3) lack of printed material 4) lack of  

potential media for interpretation. Therefore, signs can be the important instrument for 

interpretation technique. The location must be easily noticeably along with their good 

design, letters and graphics. Printed material is traditional medium for interpretation.  

It is used to relate both on-site and off-site information. Printed material can be created  

in several forms. Websites and Information Technology are potential media for  



 
160 

 

interpretation nowadays. Many sites offer virtual tour by utilizing the high technology. 

In addition, the direction signs should be improved both Thai and English versions 

around the sites and nearby such as entrance of the sites and, if possible, at the main 

road before the entrance of the sites about 3 kilometers.  Finally, when this temple has  

managed and then it should be added information into itinerary plan for tourism 

providers know more information about cultural tourism attractions and they can 

communicate with visitors’ understanding. 

 

1.4) Khlong Thom Coffee 

This site is located Khlong Thom market and it is on Phetchakasem  

highway heading to the emerald pool and hot spring waterfall as the primary attraction. 

The group (Community Development Provincial Office of Krabi) has been developing 

its coffee product which has been selected as OTOP 5 - star product because the coffee  

has good smell and delicious. Highlights of product is the rich taste with a unique aroma 

of 100% fresh southern coffee beans. The product always is a new and fresh because it 

has produced as follow as customers’ order.  

 

 

Figure 5.8 Mrs. Prapai Chantarak, a Chairman of Khlong Thom Tai Municipality 

Women Group and the Products at this Site 

Source: Author 

 

From surveys, although, Khlong Thom coffee site is the same natural tourism  

attraction as primary attraction but this site is still not yet managed for cultural tourism. 

A small number of Thai tourists know about this site. The majority of Thai and  

international tourists directly go to the primary attraction because the main problems are 

the lack of developing facilities, services and promotion. 
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Figure 5.9 Site Surveys and Interview with the Chairman of Women Group 

Source: Author 

 

However, facilities and services are managed by the chairman of women  

group and local government for the potential travelers and their needs and wants,  

price their products, communicate their appeal to target markets, and deliver them to 

their customers’  satisfaction.  For marketing channels, all tourists can visit in the site 

and then they can buy the product at hotels in Krabi, Tesco Lotus, Krabi branch and the  

booth at the annual OTOP event. Besides, the province government agencies should 

encourage a cooperation of the members of the group and the local government such as 

South Khlong Thom municipality to manage the site and continue to train the group 

about production processes, product quality and packaging have been certified by  

community product standards. Therefore, this site is very interesting and it can be  

managed for cultural tourism including adding this site in the same natural tourism 

attractions. 

 

1.5) Khlong Thom Temple 

This site is situated at kilometer marker 69-70 on Phetchakasem highway.  

The site is accessible to the emerald pool and hot spring waterfall as the primary 

attraction. Khlong Thom temple is an ancient community.  They have relation with  

Buddhist religion because they use Khlong Thom temple as the center both spiritual 

and physical activities of the area.  Archeologists found significant evidence proving 

that there was trade between Khlong Thom and Rome and Khlong Thom and India. 

Found were shards of black pottery, similar to those found in India, rock crystal  

pendants with Buddhist symbols, and a stone Buddhist “Wheel of the Law” dating back 

thousands of years (Krabi-Everything about Krabi Thailand, 2015). 



 
162 

 

 

Figure 5.10 The Significant Evidence of Khlong Thom Temple 

Source: Author 

 

Khlong Thom temple museum features various kinds of most beautiful 

artifacts discovered in the backyard of the temple.  T he museum is a two- storey  

buildings on the first floor displaying antiques. There are pieces of glass and pottery, 

stone mortars and pestles, sharpening stones and ancient tools and utensils. The second  

floor is divided into two sides. The right side displays bangles, rings and stone axes of 

different sizes and shapes in glass cabinets.  The display on the left side is more  

interesting and systematic.  The objects on exhibition include human- faced beads 

presumed to be the Sun God, multi-color glass and melted glass. It is believed that the 

area used to be a glass and bead production site.  The beads were inscribed with  

Pallavascript, aged between the 6th and 8th centuries ( Krabi- Everything about Krabi 

Thailand, 2015) as figure 5.11. 

 

 

Figure 5.11 Khlong Thom Museum 

Source: Author 
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In the mondop (hall of worship) houses the beautiful Buddha image that is  

made of wood and Japanese architectural style. Local people called this Standing 

Buddha image Phra Sampao Kong or Luang Pho Chu Cheng. It stands 1. 30 meters in  

high. According to legend, the Buddha image is floated along the Khlong Thom canal 

but it is unknow the period of creation. Worshippers from all walks of life come to pay 

their respects to this most reputed image by pasting gold leaf on the image.  

 

 

Figure 5.12 Phra Sampao Kong or Luang Pho Chu Cheng in the Mondop 

Source: Author 

 

From the site surveys, even through Khlong Thom museum temple has  

strong potential for tourism development because of their own history, cultures  

tradition, way of living, local museum and the site is situated near hot spring and 

emerald pool as the main and popular attractions which are well-known for its plentiful 

natural attractions. This site has managed cultural tourism at the beginning stage. Both 

Thai and international tourists do not know this site. The site has presented by local 

people and Thai tourists. Therefore, the local authority who takes responsibility in 

Khlong Thom community is the municipality of Khlong Thom district. They should be 

more concentrated in cultural heritage conservation as well as tourism development in 

the community. Master plans for tourism development and cultural heritage conservation 

strategy should be formally generated and they should then consult with other  

experienced municipalities. Its role is necessary to be as a leader to initiate conservation 

projects and tourism development within the site including inviting local residents to 
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seriously conserve their heritage values. Local residents need to have a sense of  

ownership for any conservation plan to be successful. This can be undertaken in many 

ways such as with initial contact established via meetings, face-to-face contact and 

debate about proposals. Information sessions should be held within a framework which 

allows everyone in the communication to participate. The involvement of young  

generation with their appreciation of cultural heritage issues should be encouraged to 

overall Khlong Thom community support. Sense of ownership will lead local residents 

to conserve the historic site. Interpretation is useful for the tourism development and 

management. It can help and protect tourism resources by encouraging the thoughtful 

visitors or tourists. The followings are the various techniques used for interpretation for 

tourism. They can be both site and visitor management and giving information.  

The location must be easily noticeably along with their good design, letters and graphics. 

The trained professional or voluntary guides are in demand at many heritage tourisms  

sites because the give the on-the-spot comments, information and entertainment. 

 

 

Figure 5.13 The One Curator of Khlong Thom Museum 

Source: Author 

 

In case of Khlong Thom temple museum, there is the one curator.  

Therefore, they should train local people or monks act as curators showing tourists the 

museum and the actual site where beads were unearthed. Printed material is traditional 

medium for interpretation. It is used to relate both on-site and off-site information.  

Printed material can be designed in several forms. Websites and Information 

Technology are potential social media for interpretation nowadays. Many tourism sites  

offer virtual tour by utilizing the high technology. A visitor center should be provided 

in the tourism places. It is an orientation and relaxing zone where visitor can get tourist 

information in the comfortable place. 
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Route 2: For Koh Lanta Island route, it starts from Krabi town to Koh Lanta or  

Krabi town through Khlong Thom district route to Koh Lanta Island by ferry transferring. 

Normally, Koh Lanta  is well-known for white sandy beaches running down the entire 

west coast, forests, and tropical jungle. The island is typically mangroves; coral rimmed  

beaches; and tree-covered hills. On the other hand, Koh Lanta old town community site 

is on a large island. There are Buddhists, Thai-Chinese, Muslims and sea gypsies in the  

site. Under this kind of multiculturalism, the people live in peace and harmony for 

hundreds of years in mixed communities around the island.  The communities of  

Ban Sang Ka-u still maintain their traditional Loi Ruea Ceremony.  

 

 

Figure 5.14 Koh Lanta Old Town Community 

Source: Author 

 

The traditional economy of fishing, coconut, rubber plantations, rice paddies,  

and prawn farming are in the site. Koh Lanta community museum is renovated to be a 

source and center for learning about the way of life, house repair, boat repair,  

occupation restoration, as well as restoration of the traditional way of life of the Lanta 

people, including Thai, Chinese, Muslim, Buddhist and sea folk ( Urak Lawoi)  are the 

main task focusing on the people in the community as the core development including 

the history of the Lanta community from the Malay Islands to Koh Lanta.  Moreover,  

Tung Yee Peng offers community activity by exploring the mangrove forest in a 

traditional row boat. 

From the surveys, the site is very long history and rich culture but the management  

of cultural tourism is very low and unpopular cultural tourism attractions. The site 

should be improved as follows: 
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1) The main focus should be on environmental and natural resources  

conservation. To solve these problems, the development of infrastructure and tourism 

services must be restricted, strongly controlled especially electricity. In addition, 

tourism resources should manage to prevent pollution. Stakeholders consist of  

residents, business owner, tourists, and government officials, need to cooperate the 

environment and natural resources ethically and responsibly. 

2) Local government agencies should position notice signs about conservation 

at tourism attractions and promote awareness of recycling among residents and them 

develop a recycling program should be integrated to the new management strategy to  

encourage the production of less waste. 

3) Development of transportation system is critical for Koh Lanta Yai to  

improve the island’s economy and tourism. The government should improve the  

transportation network, especially the main and secondary roads, for example,  

by increasing the number of traffic lane, improving traffic management, constructing  

new roads around island to support the plan, and matching infrastructure and public 

utilities with user demand. Local government need to increase the bicycle way to  

support both cultural tourism and ecotourism. Moreover, the biggest problem with the 

ferry system is its inconsistent schedule —running only when they are full; leaving the 

passengers at the mercy of the ferry operators. The local government has the ability to 

enforce its contact with ferry or search for a competitor who serves a differential ferry 

transit fee for locals and tourists; a faster, up to date ferry vehicle; and a high-speed 

emergency boat system. 

4) Development of public facilities, especially water supply management was 

identified as important factors in the development of tourism in Koh Lanta Yai. 

Officials has also concerned it especially in the high season. Local government has to 

set the zoning for tourism development in the future. 

5) Solving security problem, especially a CCTV system is highly important for  

tourism attractions to ensure the safety of tourists and pursue offenders, so  

government agencies should set the number of CCTV cameras at important spots  

around Koh Lantal Yai. 
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6) Development of cultural tourism is critical for Koh Lanta Yai to improve the  

island’s economy and tourism. The stakeholder should establish policies to preserve 

this unique, historical attraction. In addition, they should be taken of the area's ancient 

tri- culture, language and dialects, and local garments while planning for sustainable 

tourism development, and planning should be undertaken to preserve the traditional  

context such as culture learning center, traditional boat festival etc. 

 

Route 3: According to Koh Klang community route, it starts from  

Kaewkorawaram temple in Krabi town cross by longtail boats from two piers:  Chaofa 

Pier ( C entre of Krabi town)  and Tara Pier ( south of Krabi town or Koh Klang)  

for taking less than 10 minutes as follows: 

 

3.1) Kaew Korawaram Temple 

Kaewkorawaram temple is another attraction and it is one of the few  

Thai temples designed in the modern style with a plain white exterior. At the building’s  

ground floor has an interesting garden with kitsch animal sculptures. The temple is the 

biggest and most important temple in Krabi town. It is very remarkable and the people 

called the white temple because on the outside it is dazzling white. Inside, the walls are  

inscribed with colorful frescoes depicting some stories from Buddha's life.  The main 

building is located on the territory of the entire ordination hall complex and a park,  

which includes the monastery.  This temple is a royal temple and located in the center 

of Krabi town. 

 

 

Figure 5.15 Kaew Korawaram Temple 

Source: Author 

https://nashaplaneta.net/en/asia/thai/krabi-town
https://nashaplaneta.net/en/asia/thai/krabi-town
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It is an important temple in Krabi province both the center of Buddhism,  

the center of Dhamma- Pali Education and the Department of General Education of 

Krabi Province.  The temple has Dhamma and Pali Language School and is the center  

of Dhamma, Pali language and the Department of General Education for monks and 

novices. In addition, it is also the center temple for holding activities on important days  

of Buddhism and it is the center for training on morality and ethics for people. 

 

 

Figure 5.16 Wat Keawkorawaram Scripture School 

Source: Author 

 

Besides, in the temple, there are the important sacred objects consist of  

1) Statue of Phra Dhamwarodom (Seng Uthamo), a former the Ecclesiastical Provincial 

Governor of Phuket province 2)  Statue of Phra Kru Thammawutawisit ( Kim  

Buddharukkhito), the first former abbot of Kaewkorawaram temple and the Ecclesiastical 

Provincial Governor of Krabi Province 3)  Statue of Phrarajsuthakawee ( Sing  

Chanthapho), the second former abbot of Kaewkorawaram temple and the Ecclesiastical 

Provincial Governor of Krabi Province. 

From the surveys, the site has managed on cultural tourism. At present,  

the site has interpreted some points but it is not enough. It should seek a cooperation for 

improving on accessibility. 
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Figure 5.17 Using QR Code of Line Application for Reading on History 

Source: Author 

 

Moreover, there are some problems while the tourists are visiting the  

temple. There are:1) The main problem should concern on cleanliness because local 

people feed the dogs and chicken beside the white ordination hall. This can make the 

heritage site look dirty and unsightly. 2) Carrying capacity means the large number of  

visitors have stopped at one site. 3) Improper tourist behavior is the foreigners have no 

the principle of visiting the site.  

 

 

Figure 5.18 Local people feed the Dogs and Chicken beside the White Ordination Hall 

Source: Author 

 

Therefore, it should promote guidelines for tourists to take apart in  

conserving cultural and natural resources and it should present the notice signs about 

conservation at cultural tourism attractions and promote awareness of recycling among 

local residents.  It should control the large number of visitors on one site with setting  
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the zone for visiting instead of the white ordination hall which is the highlight of this  

site. It should set a visitor service or education center which is an assisting tool of the 

process of transferring useful information to visitors about cultural belief in respecting  

different object so that the problem occurs in violating life style and culture. 

3.2) Koh Klang Community 

Koh Klang community is the island in font of in Krabi town. The edge of  

island is all mangrove forest while the center is a flat ground. The primary attraction is 

eco-tourism in front of Krabi town. The site is the combination between cultural and  

natural heritage. Local tradition is still strong here. This site has various local activities 

such as Batik textiles, fishing farms, rice- growing, bird watching, community arts and 

crafts groups, replanting mangrove trees, kayaking.  The island is rich with wildlife.  

It is an ideal place for rice fields, which play a very important role for the village and  

its economy. The inhabitants on the island are 98%  Muslim and 2%  Buddhist.  

Koh Klang community is only a five minutes boat ride from Krabi town, the friendly 

Muslim families living here maintain a simple and modest life, which they are proud to  

share with visitors searching for an insight into authentic southern Thai culture.  Calm, 

quiet, traditional of Koh Klang is the antithesis of nearby touristic party spots. 

 

 

Figure 5.19 Local activities consists of Batik Painting, Rice-growing and Natural Tie 

Dye Clothing 

Source: Author 
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From the surveys, cultural tourism already has managed but it is not so  

much because the main problem is the waste. It should improve this site very fast. Local  

people and visitors should be made aware of the importance of cleanliness and be 

encouraged to keep the area clean by increasing the bins every point. 

 

 

Figure 5.20 Increasing the Bins every Points 

Source: Author 

 

The direction signs are not clear or some site has only Thai version both 

mainland and island so that it makes the visitors confused. Therefore, the direction signs 

should be improved both Thai and English versions around the sites and nearby such  

as entrance of the sites. At present, public toilets are not enough for the number of  

visitors. There are the public toilets at the Khlong Prasong Sub-district Administrative 

Organization Office in front of the site. In some cultural tourism site, they have no 

public toilets for tourists who come to visit in this site.  

 

Route 4: For Ao Nang Route, it starts from Krabi town through Sai Thai Temple  

to Ao Nang Community or Ao Nang beach as follows: 

 

4.1) Sai Thai Temple 

Sai Thai Temple is in Sai Thai community and located on the route leading 

to Ao Nang beach where is very famous around the world and a primary attraction.  It 

is around 7 kilometers from Krabi town.  The ancient Sai Thai temple has a large 

reclining Buddha.  It is called “Luang Por Prachanat”.  It is about 15 meters in height; 

the statue is placed on a rock shelter under one of the many limestone cliffs. 



 
172 

 

 

Figure 5.21 A Large Reclining Buddha and Landscape 

Source: Author 

 

The surroundings of this temple are beautiful with a huge tree in front of  

the cliff makes for a great view from the distance. Apart from the reclining Buddha, 

other cultural heritage significant includes the venerable Kaew ( the former abbot)  

pavilion, the way of monks' life and the ancient brass bell, some reliquary stupas  

(Thaat Kraduuk), the foundation of a cremation and the ancient sea shell in the middle  

of the Holocene period which is an important historical value.  

 

 

Figure 5.22 Conservation of The Cultural Heritages in this Site 

Source: Author 

 

From the surveys, this site has not managed on cultural tourism yet because  

there is no comprehensive conservation management plan to reveal heritage value and 

there is no cultural tourism management plan and procedure to promote in Krabi 

province. It should create awareness on cultural heritage with local communities that 

focused on the cultural heritage significance of the temple and proposing a conservational  
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plan of this site and contributing to the general understanding of its value and how to  

conserve it for cultural tourism. It should have the cultural landscape management plan 

and it should improve on cleanness, toilet, safety and facilities of each site. Using social 

media can be an effective communication ( or marketing)  tool for corporation of all  

sectors because seeking a cooperation of all sectors are very important with cultural 

tourism management for this site.  Therefore, a geographic area of the ancient temple 

includes both cultural and natural resources associated with a historic event, activity, or  

person, or that exhibits other cultural or aesthetic values between cultural and natural 

resources. The temple should be conserved and managed it for cultural tourism because 

it has both the spiritual and historical value. 

 

4.2) Ao Nang Community 

Ao Nang community is divided into 2 main villages e.g. Na Tin and Nong 

Thale villages.  Ban Na Tin and Ban Nong Thale are not far from the Ao Nang beach. 

Ban Na Tin has community members that create culturally immersive activities like the 

art of creating Batik and weaving traditional roofing panels out of Nypa Palm leaf. 

Nong Thale village has the unique characteristics of misty in the morning beautiful 

mountain scenery, large ponds and the local has a strong community base group in  

Ao Nang. 

 

Figure 5.23 Ao Nang Community 

Source: Bangkok Post, 1996 – 2019 

https://en.wikipedia.org/wiki/Marketing
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From the site surveys, cultural tourism already has managed but there is the  

main problem about accessibility. This site is not accessible to a primary attraction.  

Accessibility does not only refer to the transport part of the system, but interacts with 

all components of the customers’ information need. Ao Nang community that has both 

the most beautiful nature and a long and rich cultural history. It plays an important role  

in area diversity and community over and this area has settlements of diverse ethnic 

groups and cultures.  It absolutely has historic value and social value with an ancient 

wooden house has built since 100 years ago and it has kept a good condition and  

collected the ancestors’  past stories.  There are several old monuments which still 

represent the history of people, places, and events inside the community. 

 

 

Figure 5.24 The Way of Life 

Source: Bangkok Post, 2019 

 

 

Figure 5.25 The Art of Creating Batik 

Source: Ministry of Tourism and Sports, 2019 
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Therefore, the local government should create culturally immersive activities 

like the art of creating Batik and weaving traditional roofing panels out of Nypa Palm  

leaf that tourists can participate in while staying with the local community, learning 

about their way of life when tourists have learned the way of life so that they have 

involved in local products and activities.  The  majority of tourists have an impression 

on it and then they will tell all tourists to visit this site through word of mouth and social  

media. Finally, the local government should be created both cultural tourism and natural 

tourism routes on the same route that will be completely accessible to visitors with 

disabilities and it should be informed tourism providers to add the information of this 

site into itinerary plan for they can communicate with visitors’  understanding.  It will  

increase more tourists and it brings about distribution of income to local people in this 

community so that Ao Nang community will achieve the sustainable tourism in the future. 

 

Route 5: For the last route, it starts from Krabi town to Ao Luek district and  

consists of three cultural tourist attractions such as Tham Thip Pridaram temple  

( Sua Noi temple) , Mahathat Watchiramongkhon temple ( Bang Thong temple)  and  

Phi Hua To cave as follows: 

 

5.1) Tham Thip Pridaram Temple 

The characteristic of this site is a limestone cave in the middle of the village  

and it have found the belonging evidences and various sea fossil.  It has believed that it 

used to be a prehistoric human habitat within the cave hall and the insight of cave has 

a small tiger- shaped stalagmite. This temple is a center for meditation where teaches a  

form of Buddhism called Vipassana ( insight meditation) , which is based on the 

teachings of the earliest Buddhist texts. The areas are well lit and very well maintained 

preserving the serenity of the environment or the temporary of the body and help the  

monks and nuns to focus on more spiritual matters. It is also a place of archaeological 

and historical interest. 
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Figure 5.26 The Characteristic of Tham Thip Pridaram temple (Sua Noi Temple) 

Source: Author 

 

From the surveys, this site has not managed for cultural tourism because  

lack of cooperation for local government sector and private sector in order to solve the 

problems and manage this site to be cultural tourism.  It basically should manage on  

landscape that is not ready for cultural tourism in this site so that it should improve on 

cleanness, toilets, safety and facilities of this site. There are no interpretation massages 

and signage on cultural tourism in the site. All signs have not description or more details 

on objects where they are presented so that this site should interpret bout Thai and  

English version for the visitors’ understanding the valuable objects. The infrastructure 

is not ready for cultural tourism in this site.  There are many problems as follow as 

disconnected road, narrow road, unclear direction sign and unclear traffic light so that  

i t should be improved it. It should improve the activities are particular with Buddhist 

temple activities such as practicing the Vipassana ( insight meditation) , praying, and 

chanting etc. The activities can contribute to the wealth of not only the spiritual arena,  

but also to all tourism related businesses in this site. The accessibility of cultural tourism 

in the site could be developed not only accessible tourism road but also the tourists’ 

information about improving and setting about information center and using  

information through social media. After local people, Provincial Cultural Council of 

Krabi and government sector have to develop the cultural tourism attraction sites and 

then it should participate with private sector for selling cultural products through adding  

the cultural tourism attractions sites in their tour program.  
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5.2) Mahathat Watchiramongkhon Temple  

The temple is located at Bang Thong village, Ao Luek district. The temple  

is magnificent and beautiful and it representative of the reign of King Rama X.  

The temple is considered as the one of the important lands of Buddhism in southern 

Thailand.  The important highlight of this temple is " Phra Maha That Chedi"  that has  

been influenced by Maha Buddhakhaya Pagoda where the Buddha attained 

enlightenment in Kaya, Bihar State, India.There are the Buddha’ s relics and the most 

beautiful architecture in the Maha Chedi. 

 

 

Figure 5.27 Phra Maha That Chedi 

Source: Author 

 

In the Maha That Chedi, there a a Buddha principal in the center and the 

most beautiful mural painting relating to Buddha's life and decorated inside of the Chedi 

with Thai painting art. 
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Figure 5.28 The Buddha Principal and Mural Painting in the Chedi 

Source: Author 

 

Furthermore, the temple has Dhamma and Pali Language School and is the  

center of Dhamma and Pali language education for monks, novices, nuns and layman. 

In addition, it is also the center temple for holding activities on important days of  

Buddhism and it is the center for training on morality and ethics. 

From the surveys, the temple already has managed for cultural tourism 

because this temple has developed all dimensions such as managing on landscape in the  

temple, supporting for education and propagation and holding activities on important 

days of Buddhism and training on morality and ethics for laypeople. However, it mainly 

should improve the direction signs that are not clear on the site and it has only  

Thai version.  It makes the visitors confused.  Therefore, the direction signs should be 

improved both Thai and English versions around the sites and nearby such as entrance 

of the sites and, if possible, at the main road before the entrance of the sites about  

3 kilometers.  The reason why the direction signs should improve for the majority of 

Thai and international who come to visit this temple. It should promote more than 

current situation because the majority of tourists are Thai so that public relations 

activities have been started to be used efficiently both Thai and international tourists 

through word of mouth, television and radio, books, and journals, and social media.  

It should set the information center because it can help both local people and visitors 

when they arrive to the cultural tourism sites.  They can ask the information from the  

information center directly. It can support using social media for visitors can reach the 
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cultural tourism sites easily.  It should be created both cultural tourism and natural  

tourism routes into the accessible tourism that will be completely accessible to visitors 

with disabilities.  Finally, this temple will be the center of cultural tourism and natural  

tourism routes for quality of tourism and sustainable tourism in the near future. 

 

5.3) Phi Hua To cave 

Phi Hua To cave is located Ao Luek Tai sub- district and it is not far from  

Than Bok Khorani National Park. The limestone caves are surrounded by mangrove  

forests and are adorned with prehistoric paintings depicting humans and marine 

animals. The cave paintings are of immense archaeological value. 

 

 

 

Figure 5.29 Phi Hua To Cave 

Source: Ministry of Tourism and Sports, 2020 

 

From the surveys, this site has not managed for the cultural tourism because  

a small number of tourists know about the history of the site. The local government 

should consult with the Department of Rural Roads to develop the transportation system 

because tourists have to take both cars and boats for reaching this site. The local  

government should improve the direction signs both Thai and English versions around 
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the sites and nearby such as entrance of the sites. The local government should increase  

the interpretation because some object of this site is interpreted but there are many 

objects that are not interpreted. In addition, the local government should encourage the 

training and employment of guides and site interpreters from host community to  

enhance the skills of local people in the presentation and interpretation of their culture 

values.  T h e  government sector and private sector should be created both cultural  

tourism and natural tourism routes into the accessible tourism that will be completely 

accessible to visitors with disabilities.  The local government should establish the local 

museum and the support arts and crafts center for promoting cultural tourism in the site  

in order to attract both Thai and foreign tourists come to visit this site.    

 

5.5 The Model for Sustainable Cultural Tourism Management in Krabi Province 

In regard to cultural tourism' ( or culture tourism)  is the subset of tourism 

concerned with a country or region's culture, specifically the lifestyle of the people in  

those geographical areas, the history of those peoples, their art, architecture, religion(s), 

and other elements that helped shape their way of life ( McKercher & Cros, 2002) .  

According to Mason ( 2008) , tourism management is also concerned with ways to 

manage the resources for tourism, the interaction of tourists with physical the  

interaction of tourists with physical resources and the interaction of tourists with 

residents of tourist areas.  Therefore, cultural tourism management is ways to manage 

cultural resources for tourism.  The question “ How does cultural tourism management 

achieve sustainable tourism in Krabi province?” is designed to enhance the strength of 

local economies though tourism, encouraging provincial administrators, and all 

stakeholders to participate in determining a sustainable tourism for this province. What 

does sustainable tourism mean? According to World Tourism Organization, 1997)  

defined sustainable tourism development meets the needs of present tourists and host 

regions while protecting and enhancing opportunity for the future. Sustainable tourism 

strikes a balance between the economic, environmental and social benefits of tourism 

development and the costs of such development on tourism destinations (Rasoolimanesh  

& Jaafar, 2016). Moreover, Sustainable tourism is tourism that minimizes the costs and 

maximizes the benefits of tourism for natural environments and local communities, and  

can be carried out indefinitely without harming the resources on which it depends 

(Sustainable tourism concepts, n.d.). 
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According to tourism impacts have both positives and negative impacts on  

cultural tourism in Krabi province according to Mason ( 2008)  mentioned that the  

impacts of tourism can be positive or beneficial, but also negative or detrimental. 

Tourism impacts are conventionally categorized into economic, socio- cultural, and  

environmental impacts. 

In terms of positive economic impacts, it will increase job creation, income 

generation, creation of employment and economic cooperation networks.  Cultural 

tourism can create more jobs and employs more Krabi people especially local people  

which have direct effect on community economy relating to Durovic & Lovrentjev  

( 2014)  described that economy of cultural tourism is sustainable when the economic 

needs of local community are met with economic possibilities of cultural tourists.  

The community members can get benefit from cultural tourism by selling local products 

and providing services to visitors. When the promotion of cultural tourism has done as 

secondary attractions effectively.  More tourists come to spent more time and more  

money for visiting on cultural tourism in Krabi province.  For negative economic 

impacts, it will increase economic leakage (e.g. large-scale transfer of tourism revenues 

out of the host country/ exclusion of local businesses and products)  and there are the  

only group of people in Krabi province who have benefited from cultural tourism. 

Furthermore, it increases in the price of land, house and even food prices in tourist 

destinations, which become particularly evident during the tourist season (Mason, 2008). 

In terms of positive socio- cultural impacts, when cultural tourism plays as  

important role in Krabi province and then the people can get benefits or incomes from 

cultural tourism.  It makes people know the sense of ownership, social and cultural 

values, traditional values, social equity including they will have the quality of life and 

personal experience. The positive socio-cultural impacts bring about culture exchange  

according to UNESCO Office in Venice (2017) explained the experience of locals with 

tourists that appreciate local cultures, show interest and valuation of traditions and 

cultures goods and enjoy being with locals can increase the sense of regional identity  

and pride.  On the other hand, negative socio- cultural impacts of tourism brings about  

changes in value systems and behavior of the people and cause changes in the structure 

of communities, family relationships, collective traditional life styles, ceremonies and 

morality ( UNESCO Office in Venice, 2017) .  T he cultural identity of Krabi province  
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has been spread to the wider public.  If these cultural traits are passed to younger  

generations, this group would perceive their culture as an original one, and not realize 

that they have inherited and changed cultural notions according to Timothy ( 2011)  

explained that in the sphere of heritage tourism, several major effects can be identified: 

cultural change, conflicting use of social space, cultural commodification, cultural theft, 

forced displacement, disharmonious resident- tourist or destination- tourism relations.  

Finally, it brings about loss of cultural identity in Krabi province according to Mason 

(2008) mentioned that negative socio-cultural impacts may include the loss of cultural 

identity, particularly when tourists are from the developed world and the hosts are  

located in a developing country. 

In terms of positive environment impacts, conservation can be maintained 

ecological integrity and biodiversity and then it should be conserved both physical and  

environment according to UNESCO Office in Venice ( 2017)  stated that tourism can 

therefore raise the awareness of the local population concerning environment problems 

and enhance the motivation for conservation activities or promote the improvement  

of conservation management.  Cultural tourism is product that sell to tourists.  

Good environmental conditions or cultural tourism will attract tourists, providing 

benefits to Krabi province but deteriorating resources would drive tourists away.  

It should promote community ‘ ownership’  of cultural heritage through awareness 

raising site visits and carry capacity and it raises awareness about the value of Krabi  

province and its environment with encouraging local communities to help conserve the 

environment according to Durovic & Lovrentjev (2014) mentioned that environmental 

sustainability can be achieved by respecting capacity of ecosystem and recognizing  

possible threats to it.  On the other hand, negative environmental impacts are garbage 

and uncleanness. When more tourists visit cultural tourism attractions, one consequence 

is the garbage problem according to Mason, (2008)  referred that negative environmental  

consequences include pollution from vehicles, litter dropped by visitor’s disturbance to 

habitats and damage to landscape features. Therefore, garbage disposal is a priority and 

set up garbage containers in regular sites for tourists to dispose of their trash. 

Therefore, sustainable tourism involves enhancing the positive economic,  

socio- cultural, and environmental impacts of cultural tourism while looking to reduce  

the negative impacts of tourism development.  Economy of cultural tourism management  
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achieving sustainable tourism is sustainable when the economic needs of local  

community are met with economic possibilities of cultural tourists.  Social dimension 

of cultural tourism management achieving sustainable tourism should be ensure  

benefits for both local community and local culture.  Environmental dimension of 

cultural tourism management achieving sustainable tourism can be achieved by 

respecting capacity of ecosystem (Durovic & Lovrentjev, 2014) .  According to the model  

for cultural tourism management achieving sustainable tourism in Krabi province are 

divided into three topics as follows: 

 

5.5.1 Conservation Strategy achieving Sustainable Tourism 

According to conservation is one of the most important elements that  

drives cultural tourism achieving sustainable tourism in Krabi province.  Conservation 

strategy should be intended to stimulate a more focused approach to living resource 

conservation and to provide policy guidance on how this can be carried out.  In this  

research, it concentrates on the main problems directly affecting the achievement of 

conservation's objectives; and on how to deal with them through conservation.  

In particular, the strategy identifies the action needed both to improve conservation 

efficiency and to integrate conservation and development ( IUCN- UNEP- WWF,  

1980) .  T h e  strategy is divided into 4 sections as follows: 5. 5 . 1. 1 site protection  

5.5.1.2 interpretation 5.5.1.3 public relations 5.5.1.4 public participation as follows: 

5.5.1.1 Site protection 

From the findings, the cultural heritage sites are not protected or  

conserved yet.  The cultural heritage sites cover natural and cultural heritage must be 

protected.  Considering protection and making use of tourism development as a means 

of conservation is a basic principle of sustainable tourism development.  The site  

protection is relationship with social values, economic activities, local development, 

international exchanges, is made or become clear. It constitutes an essential engine for 

economic development and the major measurable of economic impacts of heritage 

conservation are:  jobs and household income; center city revitalization; heritage  

tourism; property values and small business incubation in Krabi province.  The site  

protection consists of: 
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1) creating awareness on cultural heritage with local communities  

that focused on the cultural heritage significance of Krabi province and proposing a 

conservational plan of this province and contributing to the general understanding of  

its value and how to conserve Krabi province for cultural tourism including what they 

get the benefits from site conservation. 

2) setting a budget concerns about the primary responsibility for  

funding any type of conservation program rests with the central government, through 

the channel of related agencies such as Department of Fine Arts.  The central government  

will more likely serve as incentives or supplements. 

3) seeking a cooperation is need for a conservational plan to be  

presented to the community, local government, private and government sectors in order 

to set a conservational plan.  These conservational and developing plans should avoid 

adverse impacts on the authenticity and physical aspects of cultural heritage.  Clearly, 

there is a need to conserve its cultural tourism attractions. 

4) using law enforcement is necessary for government authorities  

to develop strategies for the effective protection and development of heritage area. 

These strategies should allow appropriate development consistent with heritage 

conservation objectives which are normally manifested in the form of law, policies, and 

guideline procedures. 

5.5.1.2 Interpretation 

In regard to interpretation can encourage a tourist or visitor to  

develop awareness, appreciation, understanding of the place he or she visits ( Tilden, 

1977). On the same way, heritage interpretation for visitors is most commonly regarded 

as an informal educational activity that has particular intentions:  on –site learning that 

lead to a deeper understanding of the site’s significance, awareness of its heritage values 

and, hopefully, contributing to the visitor’ s conservation ethic ( Staiff, 2012) .  

Interpretation can contribute to the sustainable conservation of cultural heritage sites, 

through promoting public understanding of, and participation in, ongoing conservation 

efforts, ensuring long- term maintenance of the interpretive infrastructure and regular 

review of its interpretive contents (ICOMOS, 2008). Furthermore, they are more than  

tools for interpretation, given their social and economic benefits including their role in 

sustainable tourism and importance in the visitor lifecycle. For the current interpretation  
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massages and signage on cultural tourism in Krabi province are very poor because there 

are few signs provided in the cultural tourism sites and those are signs are not clear.  

All messages on signs are briefly presented in Thai language.  Some objects have not  

signs.  All signs have not description or more details on objects where they are presented.  

Moreover, direction signs and regulation signs are not available also.  Interpretation of 

each site cannot make visitors to understand valuable objects. In addition, some site has 

not the information and media.  Some site has the information on leaflets is about the  

general history but they are available only in Thai language. 

1) Setting a budget 

The local government (Subdistrict Administration Organization) 

have to cooperate with Provincial Administration Organization to seek a budget for  

cultural heritage interpretation plan because many cultural tourism sites in five routes 

are not interpreted yet for the example as figure 5.30. 

 

 

Figure 5.30 The Area of Thammawut Saranaram Temple on Khlong Thom District Route 

Source: Author 

 

Normally, the primary responsibility for funding any type of  

interpretation program rests with the central government, through the channel of related 

agencies such as Department of Fine Arts.  

2) Setting Information Center 

The local government (Subdistrict Administration Organization) 

have to cooperate with Provincial Administration Organization to consult with Krabi 

Provincial Cultural Council and educational institutions for doing a database on cultural 

heritage sites in Krabi province must be made by correct scientific method, and must 



 
186 

 

be quality information, which have been verified and certified by experts.  Absolutely, 

they have to set the information center that collect the information of cultural tourism 

in Krabi province. It is very available both Krabi people and visitors. 

3) Creating the people’s perception 

The local government should cooperate with the Provincial  

Administration Organization empower Krabi Provincial Office of Tourism and Sports 

and authorized person to promote on cultural tourism in Krabi province as secondary 

attraction to local people and visitors.  In addition, they should encourage the training 

and employment of guides and site interpreters from host community to enhance the  

skills of local people in the presentation and interpretation of their culture values. 

4) Using social media 

This digital technology or media cannot only enhance this 

standard idea of interpretation as visitor awareness, engagement and experience,  

but also provide new perceptions and our understanding of these places.  Furthermore,  

they are more than tools for interpretation, given their social and economic benefits 

including their role in sustainable tourism and importance in the visitor lifecycle.  

Digital media that used by the heritage’ s visitors to create their own interpretation is 

certainly be the future of this field.  For the example of social media is used with 

Mahathat Watchiramongkhon temple (Bang Thong temple) in Ao Luek District Route 

as figure 5.31. 

 

 

Figure 5.31 Using QR Code of Line Application for Reading on Phra Kondanna’ s 

History at Mahathat Watchiramongkhon Temple 

Source: Author 
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Although, some object of this temple is interpreted but there are 

many objects that are not interpreted including the other site also.  Therefore, the local 

government should increase and improve about interpretation of the sites for cultural 

tourism in Krabi province. 

5.5.1.3 Public Relations 

Public relations are very important with cultural tourism in Krabi  

province and they have to promote in many ways e.g. word of mouth, television, radio, 

books, journals and social media which is consistent with theory according to Ilievska 

( 2018)  mentioned that in modern social- economic context, public relations are 

considered to be an important factor in the process of development and growth of  

tourism.  Moreover, In the tourist sector, public relations are more than a necessity.   

In the present, Public relations activities have been started to be used efficiently in the 

area of word of mouth, television and radio, books, and journals, and social media as  

follows: 

1) Communicating with word of mouth 

According to cultural tourism in Krabi province is a little  

attention and the province is well known for its natural tourism its plentiful natural 

attractions but little attention has been given to its cultural assets.  A few people know 

and visit to cultural tourism attractions including the cultural assets, provincial 

government agencies have never realized or contributed to the value of these for  

example there is no cultural tourism management plan and procedure to promote in 

Krabi province and there is no communication between provincial government agencies 

and stakeholders.  In Krabi province situation today, it just has been started to be used 

efficiently and basically in the area of word of mouth for promoting about cultural  

tourism attractions by public and private sectors including all people brainstorm 

together in order to promote the cultural tourism to have the tourism resources or set 

tourism activities as well as the plentiful natural attractions. Therefore, cultural tourism 

can increase the new interesting tourist attractions and the number of tourists including  

Krabi province can get more profit in the near future. 
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2) Promoting through television and radio channels 

In spite of digital age, the television and radio are powerful in 

promoting on cultural tourism in Krabi province because a lot of people watch on 

television and listen to the radio especially Tourist Radio Krabi that is very important 

to promote the cultural tourism attraction to host community and visitors as figure 5.32. 

 

 

Figure 5.32 Tourist Radio Krabi 

Source: FM 101.0 MHz Tourist Radio, 2020  

 

Television and radio can approach to the target groups widely.  

The television and radio are not only approach to the people in the city but also approach 

to people in community.  Therefore, the television and radio channels still have the 

importance with promoting on cultural tourism in Krabi province because it makes  

people understand the site’ s significance, awareness of its heritage values and their 

visiting on cultural tourism attractions.  Absolutely, it enhances the strength of local 

economies though cultural tourism and encourages provincial administrators, and all  

stakeholders to participate in determining a sustainable tourism for this province. 

3) Publishing in the books and journals 

Publishing in books and journals are another way to promote  

cultural tourism in Krabi Province.  In case of Krabi province, Krabi Provincial Office 

of Tourism and Sports and authorized person have to publish the correct information 

and quality of information about cultural tourism in the books and journals for the good  

example of SBL publication as figure 5.33. 
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Figure 5.33 The example of SBL Publication 

Source: SBL, 2019 

 

Printing media still play an important role for the cultural tourism 

campaigned.  Publishing in books and journals can provide the quality of information  

both local communities and visitors to visit cultural tourism in Krabi province. 

4) Using social media 

In the present, using social media is very important with cultural 

tourism in Krabi province because social media can be an effective communication  

( or marketing)  tool for corporation of all sectors.  In a world of digital connectivity,  

these social media platforms have found a way to rock the tourism industry and travel 

businesses –  that is through effective, extensive advertising and marketing ( ISED  

Solutions, 2018) as figure 5.34. 

 

Figure 5.34 The Platform of Social Media Using 

Source: ISED Solutions, 2018 

https://en.wikipedia.org/wiki/Marketing
https://isedsolutions.org/2018
https://isedsolutions.org/2018
https://isedsolutions.org/2018
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Therefore, the local government ( Subdistrict Administration  

Organization)  have to cooperate with Provincial Administration Organization to use  

social media that is an effective advertising tool for promoting and advertising on 

cultural tourism in Krabi province. 

5.5.1.4 Public Participation 

In the present, Krabi province has the lack of cooperation from all  

sectors.  All sectors have to cooperate together and then everyone can get advantage 

from cultural tourism according to Marzuki, Hay, & James (2012) , mentioned that public  

participation in decision- making processes is regarded as important for successful 

tourism planning.  The implementation of effective public participation processes is 

vital to improving the quality of tourism plans, protecting tourism resources and  

balancing the multiple benefits from tourism.  The public participation consists of 

cooperating of local people, Provincial Cultural Council of Krabi, government sector  

and private sector.  They have to participate in cultural tourism management in Krabi 

province as follows: 

1) Cooperating with local people are very important because they  

know the problems.  The management of cultural tourism for sustainable tourism in 

Krabi province should participate with them from the beginning stage. 

2)  Cooperating with Provincial Cultural Council of Krabi is also  

very important because they deeper understand Krabi’ s cultural and they have the 

correct information and quality of information about cultural tourism. 

3)  Cooperating with government sector is very important about  

budget or fund raising because in development of cultural tourism in Krabi province 

should have a budget for managing on the cultural tourism attraction sites. 

4)  Cooperating with private sector is very important channels for  

presenting to visitors.  After local people, Provincial Cultural Council of Krabi and 

government sector have to develop the cultural tourism attraction sites and then  

it should participate with private sector for selling cultural products through adding the 

cultural tourism attractions sites in their tour program. 
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5.5.2 Management Strategy achieving Sustainable Tourism 

After conservation strategy that is a basic principle of sustainable tourism  

development.  The strategy is used in the cultural tourism and it is particular with 

management strategy that is the ways to manage cultural resources for tourism in  

Krabi province.  However, tourism management is also concerned with ways to  

manage the resources for tourism, the interaction of tourists with physical resources  

and the interaction of tourists with residents of tourist areas ( Mason, 2008) .  

This strategy consists of 5.5.2.1 cultural landscape 5.5.2.2 marketing and promotion  

5.5.2.3 knowledge 5.5.2.4 human resources as follows: 

5.5.2.1 Cultural Landscape 

For cultural landscape in Krabi province has both mainland and  

island but it is not ready for cultural tourism in Krabi province.  It should have the 

cultural landscape management plan and it should improve on cleanness, toilet, safety  

and facilities of each site according to Page, Gilbert, & Dolan ( 1998)  described  

identifying distinct landscape types assists in distinguishing the values that make a  

landscape significant and aids in determining how it should be treated, managed, and 

interpreted. 

1) Improving cleanliness 

All sites have no cleanliness enough so that it must improve it 

very fast.  Local people and visitors should be made aware of the importance of  

cleanliness and be encouraged to keep the area clean. For example, the waste management  

capacity in Koh Lanta Old Town community as figure 5.35. 

 

 

Figure 5.35 The Waste Management Capacity in Koh Lanta Community 

Source: Author 



 
192 

 

In addition to increasing the waste management capacity,  

it should promote guidelines for tourists to take apart in conserving cultural and natural 

resources and it should present the notice signs about conservation at cultural tourism 

attractions and promote awareness of recycling among local residents. 

2) Increasing toilets 

In the present, public toilets are not enough for the number of  

visitors. In some cultural tourism site, they have no public toilets for tourists who come 

to visit in that site such as Nuea Khlong Community and Thammawut Saranaram  

temple in Khlong Thom District Route.  For example, the public toilet of Thammawut 

Saranaram temple as figure 5.36. 

 

 

Figure 5.36 The Public Toilets of Thammawut Saranaram Temple 

Source: Author 

 

Therefore, the public toilet should be built at the sites.  Public  

toilets should be designed to blend with the surroundings sites and it must be kept clean. 

3) Increasing safety 

Safety must improve and increase on the sites in order to assure  

the tourists of their safety and satisfaction.  Safety measures should be enforced to 

include road and waterway accidents, crimes, overcharging on merchandise for tourists.  

For increasing safety of infrastructure is also critical.  A CCTV system is highly 

important for cultural tourism attractions to ensure the safety of both local people and 

visitors. Therefore, it should increase the number of CCTV cameras at cultural tourism  

sites.  In addition, it should encourage the local community and private sector to 

participate in security both mainland and island around Krabi province. 
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4) Developing facilities 

Currently, this research found that Krabi province needs to  

accelerate the development of public services especially transportation, to facilitates the 

travel of visitors to attractions. For example, it should be developed the parking area of 

Nuea Khlong Community in Khlong Thom District Route because when visitors come  

to visit here, they just park their cars beside the road as figure 5.37. 

 

 

Figure 5.37 The Cars Park beside the Road in Nuea Khlong Community 

Source: Author 

 

5.5.2.2 Marketing and Promotion 

For marketing and promotion, marketing and promotion should be  

developed local products, local activities, culture show and encouraging tourists to 

participate in the activities according to Freeman & Glazer ( 2012)  mentioned that  

marketing is, should be, an integral part of the overall management process used to 

develop facilities and services as tourism products, identify potential travelers and their 

needs and wants, price their products, communicate their appeal to target markets, and  

deliver them to their customers’ satisfaction. 

1) Developing local products 

Local products should be developed for cultural tourism 

attraction in five routes whole Krabi province by all sectors ( e . g .  local authorities,  

non-governmental organizations, private enterprises and local residents) have to participate  

in the decision- making process especially Krabi province is a melting pot of Buddhists, 

Thai-Chinese, Muslims and even sea gypsies so that the participation of marketing and  

promotion is very important thing. For example, Hua Thong boat handmade product at 

Koh Khlong community as figure 5.38. 
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Figure 5.38 Hua Thong Boat Handmade Product at Koh Khlong Community 

Source: Author 

 

2) Improving local activities 

Activities of cultural tourism should be created and improved  

in cultural tourism attractions in five routes whole Krabi province such as the Laanta-

Lanta festival and Loi Ruea Chao-Le festival in Koh Lanta Island route, Krabi Boek Fa 

Andaman festival in Koh Klang community route, the Chinese vegetarian festival of  

Nuea Khlong Community in Khlong Thom District route, Rak Ao Luek Cultural 

festival in Ao Luek District route and the Ao Nang Beat Music festival in Ao Nang  

route etc. For example, the local activities in Koh Klang community as figure 5.39. 

 

 

Figure 5.39 Batik Painting Activities in Koh Klang Community 

Source: Author 



 
195 

 

Therefore, the improvement of local activities can contribute to 

community engagement, and it can increase the number of tourists including it 

stimulates the economy of the community throughout the province. 

3) Creating cultural shows 

It is special events in cultural tourism attractions with  

collaboration with primary school should initiate cultural shows for promoting tourism. 

For example, Classical Thai Tune (Manohra or Nohra) has showed at Thammawut  

Soranaram temple on Khlong Thom district route as figure 5.41. 

 

 

Figure 5.40 The Manohra Performance at Thammawut Soranaram Temple 

Source: Thammawut Saranaram Temple Facebook, 2019 

 

When tourists come to visit Thammawut Soranaram Temple  

and they can enjoy with Classical Thai Tune ( Manohra or Nohra)  show.  In addition, 

culture shows can also be linked with the religious events.  For instance, initially,  

the show should be hold on the religious events in order to enhance visitors’ perception 

about relationship between way of life and religion, and also attract local people and 

visitors to join the events. 

4) Participating with tourists 

Tourists can participate in all activities on the cultural tourism  

sites.  They will enjoy aspects of cultural tourism in Krabi province.  They will have a 

chance to closely experience the way of life, to listen to the Krabi’ s rich history and 

also learn about local products.  For example, In Koh Lanta Island route, they can see 

the traditional culture, previously unseen ceremonial demonstrations, Southern local  
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performances, folk games, water sports competitions and enjoy the tastes from various 

kinds of food booths which are provided in Laanta Lanta festival and then they can  

learn the way of the Sea Gypsy ritual of casting bad spirits out into the sea, at a  

traditional boat floating ceremony. Whenever, tourists have learned the history of Krabi 

province and they have involved in local products and activities.  tourists have an 

impression on it and then they will tell all tourists to visit cultural tourism in Krabi  

province through word of mouth and social media. 

5.4.2.3 Knowledge 

In regard to knowledge, this study showed that knowledge is very  

important and a powerful resource to help governments, private firms and the province 

prevent, plan for, and recover from various types of disasters and crises.  A tourism 

destination that supports knowledge creation, transfer and enhanced decision making 

among destination stakeholders by applying techniques from business intelligence and 

data mining ( IGI Global, 2020) .  Krabi province should be improved in knowledge 

management system for local people and visitors’  understanding the way of life, local  

wisdom, local culture and Krabi’ s rich history according to Krstic & Vukadinovic  

( 2009)  concerned that knowledge management must link creation of economic value 

and building the competitive advantage. 

1) Learning the way of life 

The stakeholders can learn the way of Krabi people’s life that  

represent a mix of different races.  Half of the population is Muslim.  Muslims typically 

settle by the sea, adopting agriculture and fishery for their livelihood.  Rubber and oil  

palm plantation work came later.  The mosque is the center of activities, religion the 

guiding principles teaching peaceful coexistence. Buddhists are farmer working in rubber 

and oil palm plantation. The Chinese are the business owners. Another peaceful group is 

the Moken, the sea gypsy.  Their territory spans the Andaman coasts of Thailand and 

Malaysia.  Until recently they lived in their travelling boats.  Some groups have since  

settled down on Lanta Island and a few other small islands (Krabi Provincial Hall, 2011). 

2) Knowing local wisdom 

The stakeholders can see the local wisdom, previously unseen  

ceremonial demonstrations, Southern local performances, folk games, water sports 

competitions such as Shadow plays ( Nang Talung) , Manora, Likae Pa ( An adapted  
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play) and Rong Ngeng (The traditional folk dance) etc. They will know about Muslim 

community’ s livelihoods are rice- growing, fishing and selling handicrafts- miniature  

vessels, batik textiles in Koh Klang community route. 

3) Enjoying with local culture 

Under this kind of multiculturalism, Krabi province is always 

celebrating with local culture consists of 1)  Thai Buddhist that is; they can join in  

Sat Duean Sip Festival or Festival of the Tenth Lunar Month (the southern traditional  

merit making occasion to honour one’s ancestors) at the Buddist temple. 2)  Thai Chinese 

that is; they can enjoy with the Chinese vegetarian festival in Nuea Khlong Community  

in Khlong Thom District route.  3)  Thai Islamic tradition that is; they can enjoy with 

Loi Ruea Chao-Le festival in Koh Lanta Island route. 

4) Studying on Krabi’s rich history 

The stakeholders can study on Krabi is a southern province on 

Thailand's Andaman seaboard with perhaps the country's oldest history of continued 

settlement.  Absolutely, visitors have learned the history of Krabi province and they  

have involved in local products and activities. tourists have an impression on it and then 

they will tell all tourists to visit cultural tourism in Krabi province. 

5.5.2.4 Human resources 

Human resources are very important thing.  Human resources are 

not ready for cultural tourism in Krabi province so that they should have a training on  

local people, setting on learning center, setting on budget from the government and 

cooperating with private sector. 

1) Training on local people 

It should have to motivate local people to train on cultural  

tourism because local people want to get training on how to provide services in order 

to be prepared if Krabi province is promoted as a cultural tourism.  Training on how to  

communicated with visitors and how to greet them. 

2) Setting on learning center 

It should be set up as a cultural tourism learning center so that  

people can learn more about cultural tourism in Krabi province. The information center 

should be set up or integrated in a prime location with easy access.  
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3) Setting on budget from the government 

In development of programs to train both personnel and local 

people will set on budget from government.  The local government ( Subdistrict  

Administration Organization)  have to cooperate with Provincial Administration 

Organization to seek a budget from the center government for this program. 

4) Cooperating with private sector 

The private sector will provide their career prospects or a  

new career to local people.  If the private sector provides the cooperation by adding 

cultural tourism in their itinerary plan, then local people can find opportunities to create 

additional jobs for a better life. 

 

5.5.3 New Creation Strategy achieving Sustainable Tourism 

The new creation strategy requires contemplating analysis and  

brainstorming.  However, in Krabi province, there are so many development and new 

creation which impacts on the environment according to Suthasupa (2008) mentioned 

that this management approach is to develop and create new structures on an area.  

It greatly impacts on cultural landscape and its elements.  The concept of sustainable 

development is thus urged and aimed.  The strategy consists of 5. 5 .3.1 stakeholders  

5.5.3.2 infrastructure 5.5.3.3 accessibility 5.5.3.4 related activities as follows: 

5.5.3.1 Stakeholders 

From the findings, in terms of stakeholders are the most significant 

findings found in the current study.  Cultural tourism management in Krabi province  

will begin from local administration e. g.  home, temple, school and community to  

provincial administration in Krabi province.  In effect, local people should be at the 

heart of the process: this means all sectors and group within a community and must also 

embrace small business to achieve their aims. Effective planning of sustainable tourism 

seeks to maximize the local benefits of tourism and minimize the local cost, while still 

remaining economically feasible according to UNESCO Office in Venice, ( 2017)  

described that the stakeholders in sustainable tourism planning are all the individuals 

who are interested in and/ or affected by tourism development and biodiversity  

conservation.  The tourism sector includes a great variety of products and services and 

influences the local economy as well as the culture and living-conditions of the tourism 

destination. 
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1) Cooperating with local people 

In effect, local people should be at the heart of the process:  

this means all sectors and group within a community and must also embrace cultural 

tourism in Krabi province to achieve their aims. They should participate in the planning 

process from the early stage because they live in the area and they are the ones who 

know a lot about their own places. 

2) Cooperating with Province Cultural Council of Krabi and 

educational institutions 

It should be cooperated the Province Cultural Council of Krabi  

and educational institutions for doing a database on cultural tourism attraction sites in 

Krabi province must be made by correct scientific method, and must be quality 

information, which have been verified and certified by experts.  This information will 

be the benefits for development of cultural tourism in Krabi province. 

3) Cooperating with the government sector 

The government sector consists of local government  

( Subdistrict Administration Organization) , Provincial Administration Organization, 

Krabi Provincial Office of Tourism and Sports and Ministry of Tourism and Sport,  

which are officially authorized to provide a budget, basic structure, develop policies 

and management, encourage a better quality of life and conserve the cultural tourism  

attraction sites. 

4) Cooperating with the private sector 

In Krabi province, the private sector consists of tourism  

providers and entrepreneurs have to participate in cultural tourism management  

in Krabi province because the majority of private sectors run tourism business in  

Krabi province. 

5.5.3.2 Infrastructure 

The structure of tourism infrastructure is formed by public entities  

as well as commercial ones. The provision of these infrastructure support facilities will 

also enable the engagement or participation of local communities in the tourism value  

chain along the cultural tourism routes in Krabi province.  The local government 

(Subdistrict Administration Organization) has to cooperate with Provincial Administration  

Organization to seek a budget or funding for developing about facilities and essential 
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infrastructure including strategies for the effective protection and development of  

heritage area. 

1) Expanding the highways 

It should be expanded the highways because the majority of  

highways are very narrow especially Koh Lanta island where is very narrow road and 

disconnected road.  Development of the transportation system is critical for Krabi 

province to improve the province’s economy and tourism. 

2) Increasing electricity 

In the current situation, a lack of electricity is a big problem in 

the night both mainland and island in Krabi province especially Koh Lanta island. 

Electricity will be turned off at approximately 8.00 p.m.  It occurs many problems for 

local people and tourists when they go out for business after 8. 00 p. m.  Therefore,  

it should be improved and increased electricity for supporting the cultural tourism in 

Krabi province completely. 

3) Improving water supply 

For the water supply should be improved both mainland and 

island in Krabi province especially Koh Lanta Old Town Community and Koh Klang 

Community are in the island. 

4) Improving direction signs 

In the present, the direction signs are not clear or some site has 

only Thai version both mainland and island. It makes the visitors confused. Therefore,  

the direction signs should be improved both Thai and English versions around the sites 

and nearby such as entrance of the sites and, if possible, at the main road before the 

entrance of the sites about 3 kilometers. 

5.5.3.3 Accessibility 

Accessibility does not only refer to the transport part of the system, 

but interacts with all components of the customers’  information need chain (Eichhorn 

& Buhalis, 2009) .  According to accessibility of cultural tourism in Krabi province is  

one of the most significant findings. 

1) Using social media 

In the present, using social media can be an effective  

communication ( or marketing)  tool for corporation of all sectors because seeking a 

https://en.wikipedia.org/wiki/Marketing


 
201 

 

cooperation of all sectors are very important with cultural tourism management in Krabi 

province. Therefore, using social media that is an effective advertising tool for promoting  

and advertising on cultural tourism in Krabi province.  Provincial Administration 

Organization seeks a cooperation from other stakeholders for meetings and debate 

about promotion of cultural tourism in Krabi province through social media using. 

2) Setting information center 

This way can help both local people and visitors when they  

arrive to the cultural tourism sites.  They can ask the information from the information 

center directly.  It can support using social media for visitors can reach the cultural 

tourism sites easily. 

3) Adding information into itinerary plan 

It should be added information into itinerary plan for tourism  

providers know more information about cultural tourism attractions and they can 

communicate with visitors’ understanding. 

4) Creating accessible tourism routes 

It should be created both cultural tourism and natural tourism  

routes into the accessible tourism both mainland and island in Krabi province that will 

be completely accessible to visitors with disabilities. Therefore, the provincial government  

agencies should consult with the Department of Rural Roads to create the accessible 

tourism routes because tourists have to take both cars and boats for reaching this site. 

5.5.3.4 Related Activities 

The Related activities are not expected to visit it as the primary 

attraction but these activities are expected to remain popular in the future (CBI, 1971).  

The most important economic feature of activities related to contribute to three  

high-priority goals of developing countries: the generation of income, employment. 

1) Creating exhibition and events 

The exhibition and events should be creased for supporting  

cultural tourism such as bike and bicycle exhibition, art exhibition and food &  

beverages events.  For example, Biennale art exhibition in Krabi town 2018 as figure  

5.41. 
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Figure 5. 41 The Mud Crabs Sculpture in Krabi town, Thailand 

Source: Author 

 

Therefore, Provincial Administration Organization has to  

cooperate with private sectors such as entrepreneurs, department stores and tourism 

providers e.g. hotelier, restaurant owners, tourist guides to create the special exhibition 

and events.  The reason why the special exhibition and events can attract both local  

people and tourists come to visit and spend a lot of money in the sites. It can bring more 

income to local communities in Krabi province. In addition, it can create more choices 

for tourists and it gives them impression. 

2) Creating the markets e.g. floating, fresh, night 

It should be created the markets on each site to encourage  

tourists to spend money to buy local products and then local people can get benefits or 

incomes from cultural tourism.  Finally, it makes the local economies are strong state 

economy for example the market in front of Mahathat Watchiramongkhon temple  

(Bang Thong temple) as figure 5.42. 

 

 

Figure 5.42 Bang Thong Market 

Source: Author 
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3) Creating praying, chanting and meditating activities 

The activities are particular with Buddhist temple activities.  

It has attracted a great number of Thai Buddhist to perform temple activities.  

The activities can contribute to the wealth of not only the spiritual arena, but also to all 

tourism related businesses in Krabi province.  Absolutely, it can be created and 

developed in all sites for attracting both Thai and international visitors. 

 

 

Figure 5. 43 Khlong Thom temple as the Center both Spiritual and Physical Activities 

of the Area 

Source: Author 

 

4) Arranging rooter and bird singing activities 

According to rooter and bird singing activities are an important  

social event. It will increase income generation, creation of employment and economic 

cooperation networks especially local people which have direct effect on community 

economy for example the annual rooster-contest of Koh Klang community. The activities 

are very popular and it can attract both local people and tourists to join with them. From  

these related activities, it can be developed for cultural tourism in other sites as figure 

5.44 and figure 5.45. 
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Figure 5.44 The Rooster Contest 

Source: Touring Thailand, 2020 

 

 

Figure 5.45 The Bird Singing Contest 

Source: The researcher 

 

According to the model is desinged from all data collections of  

the site. Tools are used by primary and secondary data analysis, site surveys and  

in-depth interview with key informants. According to the model for sustainable cultural 

tourism in the future are divided into three topics as follows: 
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Sustainable Tourism 

❖ Economic 

dimension 

❖ Socio-cultural 

dimension 

❖ Environmental 

dimension  

❖ Setting a budget 

❖ Setting information center 

❖ Creating the people’s perception 

❖ Using social media 

❖ Communicating with word of 

mouth 

❖ Promoting through televition 

and radio  

❖ Publishing in the books and 

jounals 

❖ Using social media 

❖ Participating with Local people 

❖ Cooperating with Provincial 

Cultural Council of Krabi  

❖ Cooperating with government 

sector 

❖ Cooperating with private 

sectors 

❖ Creating awareness on cultural 

heritage with local communities 

❖ Setting a budget  
❖ Seeking a cooperation 

❖ Using law enforcement 

Cultural Tourism Management 

The Model for Sustainable Cultural Tourism              

in Krabi province 

 

   1) Conservation Strategy  

❖ Site Protection 

 

❖ Interpretation 

❖  

❖ Public Relations 

❖  

❖ Public Participation 

❖  
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Sustainable Tourism 

❖ Economic 

dimension 

❖ Socio-cultural 

dimension 

❖ Environmental 

dimension  

      2) Management Strategy 

Cultural Tourism Management 

The Model for Sustainable Cultural Tourism              

in Krabi province 

 

❖ Improving local products 

❖ Creating local activities 

❖ Creating cultural shows 

❖ Participating with tourists 

❖ Knowledge 

❖ Studying on Krabi’s rich history 

❖ Learning the way of life 

❖ Knowing about local wisdom 

❖ Enjoying with local culture 

❖ Training on local people 

❖ Integrating the learning center 

❖ Setting a budget from the 

government 

❖ Cooperating with private sector 

❖ Human Resources 

❖ Improving cleanliness 

❖ Increasing toilets 

❖ Increasing safety 

❖ Developing facilities  

❖ Marketing & Promotion 

❖ Cultural Landscape 
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Figure 5.46 The Model for Sustainable Cultural Tourism in Krabi Province 

Source: Author 

  

Sustainable Tourism 

❖ Economic 

dimension 

❖ Socio-cultural 

dimension 

❖ Environmental 

dimension  

   3) New Creation Strategy 

❖ Cooperating with local people 

❖ Cooperating with Provincial 

Cultural Council of Krabi  

❖ Cooperating with government 

sector 

❖ Cooperating with private sector 

❖ Expanding highway 

❖ Increasing electricity 

❖ Improving water supply 

❖ Improving direction signs 

❖ Using social media 

❖ Setting information center 

❖ Adding more information in 

itinerary plan 

❖ Increasing accessible tourism 

road 

❖ Creating exhibition and events 

❖ Creating the markets e.g. 

floating, fresh, night, markets 

❖ Creating praying, chanting and 

meditating activities  

❖ Arranging rooter and bird 

singing activities 

❖ Infrastructure 

❖  

❖ Accessibility 

❖  

❖ Related Activities 

❖ Stakeholders 

❖  

Cultural Tourism Management 

The Model for Sustainable Cultural Tourism              

in Krabi province 
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From the model for sustainable cultural tourism concentrates on conservation  

that is a basic principle of sustainable tourism development relating with social values, 

economic activities, local development. This model can encourage all stakeholders to  

participate in determining a sustainable tourism for this province and contribute the 

general understanding of its value and how to conserve it for cultural tourism including 

what they get the benefits from site conservation.  It can suggest the stakeholders how 

to manage the cultural tourism systematically and efficiently. It can develop and create  

new structures on an area with contemplating analysis and brainstorming of stakeholders  

effectively. When cultural tourism has managed and then it should integrate cultural 

tourism attractions and natural tourism attractions in the same five routes for tourist’s  

new choice. Absolutely, it should be applied this sustainable tourism model for 

developing in other destination in Krabi province, Thailand and around the world. 

 

5.6 Model for Sustainable Cultural Tourism is most consistent with Krabi 

Province Development Plan 2018-2022 and The Second National Tourism 

2017-2021 

In the present, the increasing of tourist arrivals in Krabi province affects the  

natural attractions and environment.  Thus, Krabi province should promote tourism in 

many forms besides natural attractions for tourists' choice that is cultural tourism. It can  

support the restoration of natural attractions. According to UNESCO Office in Venice 

( 2007)  mentioned the natural and cultural heritage of a region is the main motivation 

for a tourist’s visit, this is especially the case for cultural or nature tourism, or provides 

at least an important complementary offer for other types of tourism, e.g.  congress  

tourism, recreation and sports tourism. The outstanding natural and cultural features of 

a region are those which make a place “ special” -  and worth a visit.  The natural and  

cultural heritage, diversities and living culture are major tourism attractions. Excessive 

or poorly-managed tourism and tourism related development can threaten their physical 

nature, integrity and significant characteristics. Culture and lifestyles of host  

communities may also be degraded, along with the visitor’s experience of the place 

(ICOMOS International Cultural Tourism Charter, 1999). When the cultural tourism  

attractions and the natural tourism attractions are in the same route for visitors’ choice. 

It can contribute a quality of tourism and responsible tourism that is related with Krabi 

province development plan 2018-2022 consists of 
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Strategy 1: Developing green tourism and upgrade tourism to international 

standards; 

Strategy 2: Building capacity on agricultural production and value-added 

products, along with developing clean and alternative energy; 

Strategy 3: Promoting quality of life and resiliency to changes; and 

Strategy 4: Preserving natural resources and environment. 

The model is most consistent with strategy 1: developing green tourism and  

upgrade tourism to international standards. Especially, community green tourism is 

both urban and rural areas. It must have the new knowledge to manage tourism in a 

sustainable direction and it is ready to operate on the environment important to maintain 

the culture and the way of life of the community. Krabi is that the province will become 

a quality tourism city of the international standard.  The province should be the center  

of tourism for the Andaman group that must be ready for quality in both economy and 

society under sustainable and balanced growth following the development guidelines. 

The goal in developing the Krabi global city is pushing for the province and the city is  

an important landmark of the world. A major city in the world map.  Krabi global city 

strategy is related with cluster of travel Andaman that raises the level of special 

economic zones in the Andaman Tourism Group. Especially, "Think of Thailand Think 

of Krabi"  concept under development framework is divided into 8 sections ( Krabi,  

2016) as following: 1) Q - Clean City 2) Education (Quality of Education) 3) Art Gallery  

and Cultural City 4)  Tourism 5)  Oil Palm City 6)  Krabi goes Green 7)  Environment 

( Restoration of Nature)  8)  SMEs promotion. Moreover, the model is supported with  

The Second National Tourism 2017-2021 as follows: 

Strategy 1: Development of tourist attractions, products and services, including 

the encouragement of sustainability, environmental friendly, and Thainess integrity of 

attractions 

Strategy 2: Development and improvement of supporting infrastructure and 

amenities, without inflicting negative impact to the local communities and environment 

Strategy 3: Development of tourism human capital’s potential and the 

development of tourism consciousness among Thai citizens 

Strategy 4: Creation of balance between tourist target groups through targeted 

marketing that embraces Thainess and creation of confidence among tourists 
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Strategy 5: Organization of collaboration and integration among public sectors, 

private sectors and general public in tourism development and management including 

international cooperation 

The model is most consistent with strategy 1: development of tourist attractions,  

products and services, including the encouragement of sustainability, environmental 

friendly, and Thainess integrity of attractions. The strategy is focuses on improving the 

core components of tourism which are the attractions and tourism products and services. 

Tourism offerings should achieve internationally accepted standards and possess the 

unique values that distinguish them from other tourism destinations. The development 

of tourism offerings should be carried out in the manner that is environmental friendly  

and is balanced in terms of location, time, and tourism segments. These elements serve 

to ensure that the development will result in a spread of opportunities, incomes and  

wealth throughout the nation (The Ministry of Tourism and Sports Thailand, 2017). 

 

 

Figure 5.47 The Model for Sustainable Cultural Tourism 

Source: Author 

 

Therefore, it has showed that the model is most consistent both Krabi Province  

Development Plan 2018-2022 and The Second National Tourism 2017-2021 because 

this model can help all sectors get the new knowledge for conserving the cultural  

heritages, managing cultural tourism and creating the new structure in a sustainable  

direction effectively.  

Model for Sustainable 
Cultural Tourism in Krabi 

Province

Krabi Province Development 
Plan 

(2018-2022)

Strategy 1: Developing green tourism 
and upgrade tourism to international 
standards

The Second National 
Tourism 

(2017-2021)

Strategy 1: Development of 
tourist attractions, products and 
services, including  the 
encouragement of 
sustainability, environmental 
friendly, and Thainess integrity 
of attractions
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Chapter 6 

Conclusion and Suggestions 

 

This chapter presents the conclusion and suggestions o f  cultural tourism 

management achieving sustainable tourism in Krabi province, Thailand. There were  

4 objects of the study 6.1) to investigate the attitudes of tourists towards cultural tourism 

attractions in Krabi province; 6. 2)  to investigate all Stakeholders to participate in 

Determining a Sustainable Tourism in Krabi Province; 6.3)  to investigate the process 

of management for cultural tourism in Krabi province; 6.4)  t o propose the model for 

sustainable cultural tourism in Krabi province. 

 

6.1 To investigate the attitudes of tourists towards cultural tourism attractions 

in Krabi province 

6.2 To investigate all stakeholders to participate in determining a sustainable 

tourism in Krabi Province 

6.3 To investigate the process of management for cultural tourism in Krabi 

province 

6.4 To propose the model for sustainable cultural tourism in Krabi province 

 

6. 1 To investigate the attitudes of tourists towards cultural tourism attractions in 

Krabi province 

The research showed that tourists’  attitudes towards cultural tourism is one of  

the most significant findings found in the current study.  The survey revealed a small 

number of tourists know about cultural tourism in Krabi province but they need to 

conserve it and support the promotion of cultural tourism as secondary attractions 

because cultural tourism attraction in five routes are valuable and uniqueness, which  

attracts tourists and make it worth conserving to increase the value of tourism sites.  

It should be interpreted and promoted with public participation about its value and how 

to conserve it through word of mouth and social media. For management strategy,  

all tourists suggested clearly that cultural landscape is not ready for cultural tourism in 
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Krabi province but it should improve on cleanliness, toilet, safety and facilities of each 

site and marketing and promotion should be developed local products, local activities,  

culture shows and encouraging tourists to participate in the activities.  The knowledge 

is very important for tourists that they will know and learn Krabi’s rich history, the way  

of life, local wisdom including enjoying with local culture.  According to human 

resources, they concerned that human resources are not ready for cultural tourism in 

Krabi province so they should have a training on local people and setting a cultural 

tourism learning center.  In terms of new creation strategy, all tourists mentioned that 

all sectors such as local people or local communities, educational institutions, government 

sectors from local to provincial administration, and private sectors ( entrepreneurs and  

tourism providers)  have to participate in cultural tourism management in Krabi province. 

They can participate in many ways such as with initial contact established via meetings,  

face- to- face contact and debate about cultural tourism management achieving sustainable 

tourism in Krabi province.  For infrastructure, they concerned that the infrastructure is  

not ready for cultural tourism in Krabi province.  There are many problems such as 

disconnected road, narrow road, unclear direction sign, unclear traffic light, insecurity 

and lack of water supply.  In case accessibility, they regarded that accessibility of cultural 

tourism in Krabi province could be developed not only accessible tourism road but also 

the tourists’  information about improving and setting about information center and  

using information through social media. For related activities, they suggested that 

related activities are particular with cultural tourism especially the day, night and floating 

market or cultural show relating to the community.  Therefore, all tourists concerned  

that in the present, cultural tourism is not ready for Krabi Province. If it will be managed 

cultural tourism as a secondary tourist destination. All sectors must be involved the 

management of cultural tourism consists of conservation, management and new creation  

which will lead to sustainable tourism in the future. 

 

6 . 2 To investigate all stakeholders to participate in determining a sustainable 

tourism in Krabi province 

For current situation, all stakeholders consist of local residents, tourism  

providers, local administration, local NGOs, Educational institutions and visitors who 

are very important with cultural tourism management achieving sustainable tourism 



 
213 

 

management in Krabi province. They should participate with it from the early stage.  

If they need to participate in cultural tourism management because they must know that 

its value and what they can get the benefits from it as follows: 

6.2.1 Encouraging Public Awareness of Cultural Heritage 

All stakeholders have to understand much about cultural heritage,  

significance of cultural heritage and its value, which leads to heritage carelessness and 

they should encourage public awareness of cultural heritage what they get the benefits 

of cultural tourism in Krabi province. 

6.2.2 Managing the Dynamic Relationship 

All stakeholders m u s t  have the initiating cooperation and a sense of  

ownership for any cultural heritage conservation and they should be more concentrated 

in cultural heritage conservation as well as cultural tourism development in Krabi  

province. 

6.2.3 Ensuring a Worthwhile Visitor Experience 

All stakeholders should make sure that the visitor experience will be 

worthwhile, satisfying and enjoyable and visitors can get the quality information, which 

have been verified and certified by experts. 

6.2.4 Involving Host and Indigenous Community 

All stakeholders should respect the needs and wishes of some communities 

or indigenous people to restrict or manage physical, spiritual or intellectual access to  

certain cultural practices, knowledge beliefs, activities, artefacts or sites, which enable 

host and indigenous community to participate in determining a sustainable tourism in  

Krabi province. 

6.2.5 Providing Benefit for the Local Community 

All stakeholders should encourage the training and employment of guides 

and site interpreters from host community to enhance the skills of local people in the 

presentation and interpretation of their cultural values. Absolubely, they will participate 

in determining a sustainable tourism in Krabi province. 

6.2.6 Responsible Promotion Programs 

All stakeholders should enhance the strength of local economies though 

tourism, encouraging provincial administrators, and all stakeholders to participate in 

determining a sustainable tourism model for this province. 
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6.3 To investigate the process of management for cultural tourism in Krabi province 

In summary of findings, the data showed that the process of management for 

cultural tourism in Krabi province as follows: 

6.3.1 Cultural heritage sites must be conserved or protected because it is one of  

the most important elements that drives cultural tourism in Krabi province. 

6.3.2 Interpretation can help and protect cultural tourism sites. It should be  

increased and improved on cultural tourism attractions in five routes. 

6.3.3 Public relations are very important about cultural tourism in Krabi  

province but it should be improved with promoting in many ways such as social media, 

television and radio, books and journals, and word of mouth. 

6.3.4 Public participation is all sectors consist of local people, Krabi Provincial 

Cultural Council, local government sector and private sector.  They have to participate  

in cultural tourism management especially local communities will participate in cultural 

tourism management in Krabi province from the beginning process. 

6.3.5 Heritage sites are not ready for cultural tourism. There is no management  

plan to serve cultural tourism. Therefore, the site should improve on cleanliness, toilet, 

safety and facilities of each site for serving cultural tourism in Krabi province. 

6.3.6 Marketing and promotion should be developed in terms of local products,  

local activities, cultural shows and encouraging tourists to participate in the activities. 

6.3.7 Knowledge should be improved because it is a powerful resource to help 

governments, private firms and the communities to prevent, plan for, and recover from 

various types of disasters and crises.  Absolutely, it affects cultural tourism in Krabi 

province. 

6.3.8 Human resources are important element of cultural tourism in Krabi  

province but they should have the management plan to serve cultural tourism. 

6.3.9 Stakeholders are all sectors e. g.  local people or local communities,  

educational institutions, government sectors from local to provincial administration, 

and private sectors (entrepreneurs and tourism providers) have to participate in cultural 

tourism management in Krabi province. 

6.3.10 Infrastructure should be improved about road, electricity and water  

supply for supporting the cultural tourism.  
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6.3.11 Accessibility of cultural tourism in Krabi province could be developed 

accessible tourism roads and the tourists’ information.  

6.3.12  Related activities are the most significant and they are particular with 

community.  All sectors should be supported the related activities for cultural tourism 

Krabi province whether in operation and budget. 

 

6.4 To propose the model for sustainable cultural tourism in Krabi province 

The model for sustainable cultural tourism concentrates on conservation that is  

a basic principle of sustainable tourism development relating with social values, 

economic activities, local development. This model can encourage all stakeholders to  

participate in determining a sustainable tourism for this province and contribute the 

general understanding of its value and how to conserve it for cultural tourism including 

what the benefits they get from site conservation.  It can suggest the stakeholders how 

to manage the cultural tourism systematically and efficiently. It can develop and create  

new structures on an area with contemplating analysis and brainstorming of stakeholders 

effectively. This model is designed to enhance the strength of local economies though 

tourism, encouraging provincial administrators, and all stakeholders to participate in  

determining a sustainable tourism for this province.  Economy of sustainable cultural 

tourism is the economic needs of local community are met with economic possibilities 

of cultural tourists.  Social dimension of sustainable cultural tourism should ensure 

benefits for both local community and local culture.  Environmental dimension of  

sustainable cultural tourism can be achieved by respecting capacity of ecosystem.  

In addition, all sectors should be the creative ways to create new tourism, construct, 

change and improve the cultural tourism. When cultural tourism has managed and then 

it should integrate cultural tourism attractions and natural tourism attractions in the  

same five routes for tourist’s new choice. It must be done usefully for today and the 

near future in order to have the sustainable cultural tourism. 
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6.5 Suggestions for Further Research 

6.5.1 Public awareness should be encouraged of cultural heritage, its value and 

how to conserve it for cultural tourism attractions in Krabi province. 

6.5.2 Cooperation between stakeholders should be prepared for cultural tourism 

management achieving sustainable tourism in Krabi province. 

6. 5. 3 Cultural tourism attractions should be developed as the secondary 

attractions in Krabi province. 

6.5.4 Cultural tourism attractions and the plentiful natural attractions should be 

promoted on the same route for visitors’ choice. 

6.5.5 Sustainable cultural tourism model should be applied for developing in 

other destination in Krabi province, Thailand and around the world. 

6.5.6 This research will be useful for education in the study of cultural heritage 

values and how to conserve it for sustainable cultural tourism in Krabi province. 
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No............. 

APPENDIX A 

 
Interview on Cultural Tourism Management for Sustainable Tourism 

in Krabi Province, Thailand 

 

 

This interview is used as the research instrument for data collection in dissertation 

is a part of the Doctor of Philosophy Program in the Architectural Heritage Management 

and Tourism at the Faculty of Architecture, Silpakorn University and a dissertation 

entitled “ Cultural Tourism Management for Sustainable Tourism in Krabi Province, 

Thailand”. The research aims to survey the opinions and participation in appropriate 

conservation, heritage values and cultural significance management and new creation 

for sustainable tourism in Krabi Province.  The responses from the interview will 

certainly be useful for further development of the cultural tourism in Krabi province.  

 

Thank you very much for your time. 

The Researcher 

 

 

Part 1: Personal Information.  Please tick  where your choice is. 

1. Nationality 

  1) Thai  2) Foreigner, country…...................…… 

2. Gender 

  1) Male  2) Female 

3. Age 

  1) 24 and under years old  2) 25–35years old 

  3) 36–45years old  4) 46–55years old 

  5) 56 and over years old 
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4. Level of education 

  1) Under Bachelor Degree  2) Bachelor Degree 

  3) Master Degree  4) Doctorate Degree  

  5) Others........................................... 

5. Occupation 

 1) Student      2) Privately owned business  3) Corporate Executives 

 4) Government/State Enterprise Officials  4) Private Organization Staff 

 5) Others (Please indicate) .............................. 

6. Have you ever been to cultural tourism attractions in Krabi Province before?  

 1) Yes  2) No 

 

Part 2: In-depth Interview Items 

 

Theme Issues Result 

Conservation Strategy 1. Site Protection:  

  1.1) Do you think these sites should 

be conserved for cultural 

tourism in Krabi? 

 

   1.2) Do you think the conservation 

problem in developing 

cultural tourism sites? 

 

   1.3) How do you help to conserve 

these sites? 

 

2. Interpretation:  

    2.1) What do you think 

interpretation can help and 

protect cultural tourism 

management in Krabi? 

 

    2.2) What are the problems for 

interpretation on the site? 
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Theme Issues Result 

     2.3) What interpretation should be 

undertaken at the site and 

why? 

 

3. Public Relation:  

    3.1) Do you agree Krabi is 

promoted to be the cultural 

tourism site? 

 

    3.2) What are the important 

characteristics of Krabi for 

development of cultural 

tourism? 

 

 

    3.3) Which channels do you think 

is effective for promoting 

cultural tourism in Krabi? 

How? 

 

4. Public Participation:  

    4.1) What is the unique of cultural 

tourism in Krabi? 

 

    4.2) What do you think are the 

benefits arising from cultural 

tourism in Krabi? 

 

    4.3) How does cultural tourism 

management achieve 

sustainable tourism in Krabi? 

 

Management Strategy 1. Cultural Landscape:  

    1.1) Do you think the site has 

safety, cleanness, facilities, 

and preparedness for cultural 

tourism? 
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Theme Issues Result 

 

 

 

    1.2) How do you suggest a 

cultural landscape 

management plan in cultural 

tourism? 

 

2. Marketing and Promotion  

   2.1) What activities do you think 

can attract tourists to cultural 

tourism in Krabi? 

 

3. Knowledge  

   3.1) Do you think that you can get 

knowledge from cultural 

tourism? How? 

 

   3.2) How do you use the 

knowledge in cultural 

tourism? 

 

4. Human Resources  

   4.1) Do you think personnel are 

important to the development 

of cultural tourism? How? 

 

  4.2) Do you think the personnel 

that will participate in the 

development of cultural 

tourism should be from which 

department? Why? 

 

   4.3) How do you keep them in 

cultural tourism site? 
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Theme Issues Result 

New Creation 

Strategy 

 

 

1. Stakeholders  

   1.1) Do you think who participate 

in cultural tourism 

development? Why? 

 

2. Infrastructure  

   2.1) Do you think how you use 

infrastructure i.e. road, 

electricity and water supply 

for supporting the cultural 

tourism? Why? 

 

3. Accessibility  

   3.1) Do you think how 

accessibility of cultural 

tourism should have? Why? 

 

4. Related activities  

   4.1) What related activities do you 

join cultural tourism in 

Krabi? 

 

   4.2) Do you think cultural tourism 

associated with community? 

 

    4.3) Do you think which agencies 

are able to support the related 

activities of cultural tourism? 

Why? 

 

 

 

***Thank you very much for your valuable time*** 

  



 
 

 

239 

เลขที่............... 
APPENDIX B 

 
แบบสัมภาษณ ์เรื่องการจดัการการท่องเที่ยวเชิงวัฒนธรรมเพื่อการท่องเที่ยวอยา่งยัง่ยืนใน 

จังหวัดกระบี่ ประเทศไทย 
 

 

แบบสัมภาษณ์ฉบับนี ้ ใช้เป็นเครื ่องมือในการเก็บข้อมูลสำหรับการจัดทำดุษฎีนิพนธ์ของ
หลักสูตรปรัชญาดุษฎีบ ัณฑิต สาขาวิชาการจัดการมรดกทางสถาปัตยกรรมกับการท่องเที ่ยว  
คณะสถาปัตยกรรมศาสตร์ มหาวิทยาลัยศิลปากร ซึ ่งมีหัวข้อว่า “การจัดการการท่องเที ่ยวเชิง
วัฒนธรรมเพื่อการท่องเที่ยวอย่างยั่งยืนในจังหวัดกระบี่ ประเทศไทย” โดยมีวัตถุประสงค์ที่จะสำรวจ
ความคิดเห็นและการมีส่วนร่วมในการอนุรักษ์ การจัดการคุณค่า ความสำคัญของมรดกทางวัฒนธรรม
และการสร้างสิ่งใหม่เพื่อพัฒนาการท่องเที่ยวเชิงวัฒนธรรมให้ยั่งยืนในจังหวัดกระบี่ ข้อมูลที่ได้รับจาก
แบบสัมภาษณน์ี้จะเป็นประโยชน์ต่อการพัฒนาการท่องเที่ยวเชิงวัฒนธรรมในจังหวัดกระบี่ 
 

ขอบคุณที่เสียสละเวลาอันมีค่าของท่าน 
ผู้วิจัย 

 
 

ส่วนที่ 1: ข้อมูลส่วนตัว โปรดทำเครื่องหมาย  หน้าข้อที่ท่านต้องการเลือก 
1. สัญชาต ิ

 1) ไทย  2) ต่างชาติ, ประเทศ……………… 
2. เพศ 

 1) ชาย  2) หญิง 
3. อาย ุ

 1) 24 ปแีละน้อยกว่า   2) 25–35 ป ี  3) 36–45 ป ี
 4) 46–55 ป ี  5) 56 ปแีละมากกว่า 
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4. ระดับการศึกษา 
 1) ต่ำกว่าปริญญาตร ี  2) ปริญญาตร ี
 3) ปริญญาโท   4) ปริญญาเอก 
 5) อื่น......................... 

5. อาชีพ 
 1) นักศึกษา  2) ธุรกิจส่วนตัว 
 3) ผู้บริหารองคก์ร  4) ข้าราชการ/พนักงานรัฐวิสาหกิจ  
 4) ลูกจ้างเอกชน  5) อื่น ๆ (โปรดระบุ)............................... 

10. ท่านเคยไปท่องเที่ยวเชิงวัฒนธรรมในจังหวัดกระบ่ีมาก่อนหรือไม่? 
 1) เคย  2) ไม่เคย 

 
ส่วนที่ 2 : หัวข้อสัมภาษณเ์ชิงลึก 
 

หัวข้อ ประเดน็ปัญหา สรุป 
กลยุทธ์การอนุรักษ ์ 1. ด้านการอนุรักษ์แหล่งท่องเที่ยว:  
    1.1 ท่านคิดว่าแหล่งท่องเที่ยวเหล่านี ้

ควรจะอนุรักษ์เพื่อการท่องเที่ยวเชิง
วัฒนธรรมหรือไม?่ 

 

    1.2 ท่านคิดว่าปัญหาในการอนุรักษ์ 
ในการพัฒนาแหล่งท่องเที่ยวเชิง
วัฒนธรรมได้แก่เรื่องอะไรบ้าง? 

 

    1.3 ท่านจะอนุรักษ์แหล่งท่องเที่ยว 
ได้อย่างไร? 

 

 2. ด้านการตคีวามแหล่งท่องเที่ยว:  
     2.1 ท่านคดิว่าการตีความสามารถ

ช่วยเหลือหรือป้องกันเพื่อการจัดการ
การท่องเที่ยวเชิงวัฒนธรรมในจังหวัด
กระบี่ได้อย่างไร? 

 

     2.2 อะไรคอืปัญหาในการตีความ 
ในแหล่งท่องเที่ยว? 
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หัวข้อ ประเดน็ปัญหา สรุป 
     2.3 การตีความแหล่งท่องเที่ยวควรทำ

อย่างไร และเพราะอะไร? 
 

 3. ด้านการประชาสัมพนัธ์แหล่งท่องเที่ยว:  
     3.1 ท่านคดิว่าการประชาสัมพันธ์แหล่ง

ท่องเที่ยวเชิงวัฒนธรรมในจังหวัด
กระบี่มีความจำเป็นหรือไม?่ 

 

     3.2 ท่านคดิว่าอะไรคือบทบาทที่สำคัญ 
ในการประชาสัมพันธ์แหล่งท่องเที่ยว
เชิงวัฒนธรรมในจังหวัดกระบี่? 

 
 

     3.3 ท่านคดิว่าช่องทางใดที่มีประสิทธิภาพ
ต่อการใช้ในการประชาสัมพันธ์แหล่ง
ท่องเที่ยวเชิงวัฒนธรรมในจังหวัด
กระบี?่ อย่างไร? 

 

 4. ด้านการมสี่วนร่วม:  
     4.1 ท่านคดิว่าเอกลักษณ์ของการ

ท่องเที่ยวเชิงวัฒนธรรมในจังหวัด
กระบี่คืออะไร? 

 

     4.2 ท่านคดิว่าจะได้ประโยชน์อะไรจาก
การท่องเที่ยวเชิงวัฒนธรรมในจังหวัด
กระบี?่ 

 

     4.3 ท่านคดิว่าควรจะทำอย่างไรที่จะทำให้
การท่องเที่ยวเชิงวัฒนธรรม 
เกิดความยั่งยืนในจังหวัดกระบ่ี? 

 

กลยุทธ์การจัดการ 1. ด้านภูมิทัศน์วัฒนธรรม:  
     1.1 ท่านคดิว่าแหล่งท่องเที่ยวควรมี 

ความปลอดภัย ความสะอาด  
ความสะดวกสบายและความพร้อม
สำหรับการท่องเที่ยวเชิงวัฒนธรรม
หรือไม?่ 
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หัวข้อ ประเดน็ปัญหา สรุป 
     1.2 ท่านมขี้อเสนอแนะเกี่ยวกับ 

การจัดการภูมิทัศวัฒนธรรมเพื่อ 
การท่องเที่ยวเชิงวัฒนธรรมอย่างไร? 

 

 2. ด้านการตลาดและการส่งเสริม 
การท่องเทียว 

 

    2.1 ท่านคิดว่ากิจกรรมใดที่สามารถจูงใจ 
ให้นักท่องเที่ยวมาท่องเที่ยวเชิง
วัฒนธรรมในจังหวัดกระบี?่ 

 

 3. ด้านองค์ความรู้และประโยชน์ที่ได้รับ  
    3.1 ท่านคิดว่าท่านได้ความรู้จากการ

ท่องเที่ยวเชิงวัฒนธรรมในในเรื่อง
อะไรบ้าง? 

 

    3.2 ท่านจะใช้องค์ความรู้ในการท่องเที่ยว
เชิงวัฒนธรรมอย่างไร? 

 

 4. ด้านทรัพยากรมนุษย ์  
 
 
 

   4.1 ท่านคิดว่าบุคลากรมีความสำคัญต่อ
การพัฒนาการท่องเที่ยวเชิงวัฒนธรรม
หรือไม?่ อย่างไร? 

 

   4.2 ท่านคิดว่าบุคลากรที่จะมีส่วนร่วมใน
การพัฒนาการท่องเที่ยวเชิงวัฒนธรรม 
ควรจะมากจากหน่วยงานใดบ้าง? 
เพราะเหตุใด? 

 

    4.3 ท่านจะดูแลบุคลากรในแหล่งท่องเทีย่ว
เชิงวัฒนธรรมอย่างไร? 

 

กลยุทธ์ในการสร้างใหม ่ 1. ด้านผู้มีส่วนได้ส่วนเสีย  
 
 

   1.1 ท่านคิดว่าใครหรือหน่วยงานใด 
ควรจะมีส่วนได้ส่วนเสียในการพัฒนา 
การท่องเที่ยวเชิงวัฒนธรรม? 
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หัวข้อ ประเดน็ปัญหา สรุป 
 2. ด้านโครงสร้างพืน้ฐาน  
 
 

   2.1 ท่านคิดว่าควรจะใช้โครงสร้างพ้ืนฐาน 
อย่างเช่น ถนน ไฟฟ้า และน้ำประปา 
เพื่อสนับสนุนการท่องเที่ยวเชิง
วัฒนธรรมอย่างไร? เพราะเหตุใด? 

 

 3. ด้านการเขา้ถึงแหล่งการท่องเที่ยว  
    3.1 ท่านคิดว่าการเข้าถึงแหล่งการ

ท่องเที่ยวเชิงวัฒนธรรมควรจะมีวิธี
ใดบ้าง? เพราะอะไร? 

 

 4. ด้านกิจกรรมที่เกี่ยวข้อง  
    4.1 อะไรคอืกิจกรรมที่เกีย่วข้องที่มีส่วน

ร่วมในการท่องเที่ยวเชิงวัฒนธรรม? 
 

    4.2 ท่านคิดว่าการท่องเที่ยวเชิงวัฒนธรรม
เกี่ยวข้องกับชุมชนหรือไม?่ 

 

 
 

   4.3 ท่านคิดว่าหน่วยงานใดบ้างที่สามารถ
ให้การสนับสนนุกิจกรรมที่เกีย่วข้องกับ
การท่องเที่ยวเชิงวัฒนธรรม?  
เพราะเหตุใด? 
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