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Chapter 1 

Introduction 

 
Statement and Significance of the Problems 

Urban areas are ‘distinct and ‘complex’. Pearce (2001), who underscores 

complexity of urban tourism, sets out four peculiarities of cities, namely, high 

physical densities of structures, people and functions; social and cultural 

heterogeneity; economic multifunctionalism; and centrality within regional and 

interurban networks. Urban areas provide a diverse range of social, cultural and 

economic activities for leisure and recreation. Cities are one of the most important 

tourist destinations worldwide. Tourists are attracted to cities because of the 

specialized functions they offer and the range of services provided.  

Many heritage attractions are found in cities which are rich in history and 

heritage resources (Page, 1995; Pearce, 2001). Cultural heritage is one of the main 

tourist attractions in cities (Page & Hall, 2003). Tourism at religious or sacred sites is 

a special type of cultural heritage tourism (Shackley, 2001).  Orbasli (2000) notes that 

urban heritage, as represented by ancient temples, are valuable evidence of the past. 

Ashworth and Tunbridge (1990) explain that, to a certain extent, all urban 

spaces are tourism-historic attractions. Because cities are heterogeneously structured, 

they have some complex management problems associated with the conservation of 

cultural heritage, such as pollution, crowding, urban planning, and conflicts on land 

ownerships. Likewise, tourism can be in conflict with the way of life of city dwellers 

(Paul, 1999). 

Although tourism, whether international or domestic, offers opportunities 

to bring together people from diverse social and cultural backgrounds and contributes 

to the economic growth of a destination, it could cause a range of irreversible impacts.  

The positive and negative impacts of tourism affect the economic, physical, natural, 

cultural and social aspects of urban development. The analysis of tourism impact, 

including those in cultural sites within cities, is an important research topic in tourism 

studies particularly within the context of sustainability (Hall & Lew, 1998).
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Many popular heritage cities have shown evidence of unsustainable 

tourism development and are facing severe adverse impacts caused by unbalanced and 

uncontrolled rise of the tourism industry.  Some cities, like Bangkok, are often 

managed with a focus on economic development to the point of compromising their 

cultural heritage properties (Van den Berg et al, 1995).  Analysis of tourism impacts 

on the built environment is, therefore, necessary (Briassoulis&Straaten, 

1992;Catibog-Sinha, 2012).  Martokusumo (2010) further suggests that the study of 

urban heritage should incorporate the interests and welfare of relevant stakeholders.  

According to Getz (1983), accelerated and unregulated levels of visitation 

and development could lead to an unacceptable deterioration of the physical 

environment as well as decline of visitors’ experience, both of which can be impacted 

by the volume and behavior of tourists. However, Haughton (1999) says that 

environmental impacts are not caused primarily by tourism activities but also by the 

lack of sustainable tourism management plan and implementable policies that serve as 

the framework for heritage conservation, economic growth and community well-

being. 

Therefore, the way to prevent the degradation and to promote and preserve 

urban heritage culture is through proper and sustainable management. Policy-makers 

have to seek the balance between the benefits to relevant stakeholders and heritage 

conservation. This is a difficult task because many urban heritage assets often need 

urgent conservation or restoration (Laws, 2001). To create a successful urban cultural 

tourism, the destination needs to be planned and managed by coordinating with the 

stakeholders at every step of the development process. 

Historic and cultural resources render great pride to local communities.  

They are seen as being beneficial to a town or city as it helps improve or revitalize its 

local economy and local culture. However, in some cases, especially in urban areas, 

this has led to the commodification of heritage attractions (Ashworth &Larkham, 

1994). 

Cultural heritage destination, such as temples, is often fragile and can be 

sensitive to negative impacts or threats due to overcrowding and bad behavior of 

visitors. Air pollution in urban and congested areas is one of the causes of the 

degradation of historic and cultural properties (Thierry, 1991; Preradivicet al., 2011). 
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Tourists often view visits to historic religious sites as opportunities for cultural and 

educational experiences (Olsen, 2006). They are seeking authentic experiences that 

are tied to a specific historic place, rather than just leisure in a resort that could be 

anywhere (Macleod, 2006). This study will explore the various types of impacts of 

tourism on a cultural heritage site -the 

WatPhraChetuphonVimolmangklararmRajwaramahaviharn (also known as Wat Pho) 

- at an urban setting in Bangkok, Thailand. 

Historical records reveal that Wat Pho has been a significant religious 

place in Thailand for centuries. This temple was registered as a historic place on 

November 22, 1949 (Fine Arts Department, 1992). It is being promoted to 

international and domestic tourists as a major cultural attraction in Bangkok.Wat Pho 

has both tangible and intangible assets, but they have not been fully described nor 

assessed in the context of sustainable tourism. This study will attempt to fill in this 

research gap and assess as well the benefits and constraints associated with urban 

cultural tourism. 

 

Goals and Objectives of Research 

Goal:  

To determine tourism impacts (positive and negative) as well as the 

heritage values  (tangible and intangible) of  Wat Pho from the perspectives of 

relevant stakeholders; and to provide management recommendations on how to 

sustain cultural tourism within an urban setting. 

Objectives: 

1. To explore the assets and features of Wat Pho as a tourist destination  

2. To examine the perceptions of visitors and key stakeholders about the 

impacts of tourism and the heritage value of the study area 

3. To compare the perceived values of different stakeholders regarding 

the sustainability of the study area 

4. To assess the constraints and benefits involved in  maintaining the 

sustainability of the study area  within a busy metropolis  

5. To provide management recommendations on how best to manage and 

sustain  Wat Pho as a significant cultural heritage destination 
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Research Questions: 

1. What are the heritage values/assets/features (e.g., physical, cultural, 

social, historic, religious, political, economical) ofWat Pho? 

2. What are the impacts of tourism (e.g., visitor use, commercial 

establishments) on Wat Pho? 

3. What is the visitation level and pattern of tourists visiting Wat Pho? 

4. What are the impacts of tourism of Wat Pho as perceived by the key 

stakeholders other than the visitors? 

5. What are the unsustainable and sustainable practices associated with 

the management of Wat Pho? 

6. What management recommendations are suitable to maintain the 

heritage value of Wat Pho being a cultural heritage in central Bangkok? 

 

Scope of the Study 

The study was conducted in 2012-2014. Field observation and 

questionnaire survey were undertaken at 

WatPhraChetuphonVimolmangklararmRajwaramahaviharn (henceforth Wat Pho) in 

Bangkok, Thailand. The respondents consisted of domestic and international tourists. 

A semi-structured interview of key stakeholders who were willing to participate in the 

study was conducted.  

 

 

 



 
 

Chapter 2 

Literature Review 

 

This chapter providesa review of topics relevant to sustainable cultural 

heritage tourism. It begins with a description of urban tourism in section 1, followed 

by an examination of religious tourism in section 2 and sustainable tourism issues in 

section 3. Next, section4 explores the responsibilities and differing perspectives of 

various stakeholders developing sustainable tourism strategies, after which section 5 

examines the features of cultural heritage sites, structures, and artifacts. Section 6 

summarizes previous studies that have examined the positive and negative impacts of 

cultural heritage tourism, and the chapter concludes with a description of the 

conceptual framework for this research in section 7. 

 

1. Urban Tourism 

Urban tourism can be defined as any type of tourism activity undertaken 

within a city (Hua, 2000). It includes historic tourism (visiting sites or structures of 

historic importance), cultural tourism (attending festivals, viewinglocal works of art, 

etc.), sports tourism, food tourism, night-life tourism, or shopping tourism, among 

many others (Ashworth & Page, 2011). Increased affluence, better transportation 

options, new telecommunications technologies, and improved international relations 

have contributed to a rising urban tourism trend in recent years, and the global 

tourism industry has become a significant economic, ecological, political, and cultural 

force throughout the world (Timothy & Boyd, 2006).  

Figure 1 shows urban tourism consumption patterns. Historical and 

cultural tourism overlap because either may include visits to historic monuments, 

museums, galleries, and other places that have both historic and cultural significance. 

5 5 
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&Griffin, 2015). Religious tourism can be the main purpose of the journey (as in the 

Muslim hajj, or pilgrimage to Mecca) or part of another journey (such as visiting a 

temple or other religious site while on a tour of historic or other sites) (Raj & Griffin, 

2015). While religious tourism is typically set apart from secular tourism by the 

spiritual or holy nature of the journey, it may also be undertaken by the secular and 

non-believers in many instances (Raj & Griffin, 2015). Furthermore, religious sites 

are often focal sites in settlements and cities, as the sites were established originally as 

sites of worship for communities (Ayhan & Cubukcu, 2010). At the same time, 

religious sites also have distinct elements, such as the temple architecture observed by 

one group of authors (Shih & Kao, 2011). Religious tourism may even be taken into 

account during the design of new religious sites, as it is now part of the expected use 

of the site (Li & Zhu, 2008). Thus, with a few exceptions, from the perspective of 

overall tourism development religious tourism can be considered part of the overall 

flows of tourism to a given city or location (Ayhan & Cubukcu, 2010). However, 

from the perspective of the religious site’s managers, religious tourism may pose 

particular challenges and issues. As the case of the monasteries of Pu-Tuo-Shan, 

China, show, the rising popularity of a religious site with tourism may conflict with 

the site’s living religious practice (Wong, McIntosh, & Ryan, 2016). Furthermore, 

religious sites may be contested or claimed by multiple religions or groups, which 

introduces multiple stakeholders and claims that can affect management of the site 

(Kang, 2009). Thus, religious tourism exists at the nexus of multiple issues of tourism 

management and concern, which can create pressures and sustainability concerns 

distinct from the concerns of other types of tourist sites.  

 

3. Sustainable Tourism 

The desire to develop more sustainable tourism industries has been driven by 

two significant concerns that are shared by governments, non-governmental 

organizations, and local residents: cultural erosion and environmental destruction 

(Savage, Huang, & Chang, 2004). The sustainability of a tourism destination is limited by 

its negative impacts on host communities and reductions in destination quality that occur 

when a place exceeds its carrying capacity (Saveriades, 2000). Carrying capacity has 

three components: physical, ecological, and social. Physical carrying capacity refers to the 
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number of hotel rooms, parking spaces, and camping spaces available, as well as supplies 

of electricity and fresh water; ecological carrying capacity is the ability of the local 

ecosystem to function despite human interference; and social carrying capacity is the limit 

beyond which increasing the number of visitors would have negative sociocultural and 

psychological effects on local people and reduce the quality of visitor experiences 

(Pedersen, 2002).  

3.1 The Sustainability of Tourist Destinations 

The World Tourism Organization (2007) provides a comprehensive set 

of principles for sustainable tourism industry development, which are summarized in 

Table 1. These principles cover a variety of economic, sociocultural, and 

environmental issues.  

 

Table 1The principles of sustainable tourism  

 

Principles Issues 

1. Economic viability  Competitiveness of the industry 

 Investment in local infrastructure 

2. Local prosperity  Local supply purchasing 

 Ensuring that remote communities share in the 

  benefitsof tourism 

3. Employment quality  Job opportunities 

 Wages 

 Skills training 

 Working conditions 

4. Social equity  The degree to which poor and other 

disadvantagedgroups receive benefits from the 

tourism industry 

5. Visitor fulfillment  Safety and security 

 Information provision 

 Disability access 

 Overall experience quality (including 

servicequality) 
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Table 1The principles of sustainable tourism (cont.) 

 

Principles Issues 

6. Local control  The degree to which local residents participate in 

tourism strategy planning and decision making 

7. Community 

wellbeing 

 Impacts on social structure 

 Access to resources 

 Quality of life 

 Land, house, and retail prices 

 Social problems 

8. Cultural richness  Conservation of cultural heritage 

 Communication of cultural heritage 

9. Physical integrity of 

the landscape 

 Litter 

 Other forms of physical degradation 

10. Biological diversity  Ecosystem impacts 

 Conservation of natural environments 

11. Resource efficiency  Use of non-renewable and limited resources 

 (energy, water, packaging materials, etc.) 

12. Environmental purity  Emissions 

 Other forms of pollution 

 

Source: World Tourism Organization, 2007 

 

An overlapping but more condensed set of sustainable tourism 

development principles, provided by Grundey (2008), is summarized in Table 2. This 

model specifies four types of sustainability: ecological, economic, local, and cultural.  
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Table 2Sustainable tourism development principles  

 

Principles Issues 

1. Ecological Conservation of ecological systems, environments, and natural 

resources 

2. Economic Benefits to local economy 

3. Local Impacts on local societies 

4. Cultural Preservation of cultures, values, and identities 

 

Source: Grundey, 2008 

 

There are a number of factors to consider when developing sustainable 

urban tourist destinations, all of which relate to the principles specified by the World 

Tourism Organization (2007) and Grundey (2008). First, it is important to conserve 

local environments, historical landscapes, and heritage buildings, as well as the 

customs and traditions associated with local cultures (Savage et al., 2004). Therefore, 

in addition to mitigating negative ecological impacts, a good sustainable tourism 

strategy will support the preservation of cultural knowledge and practices, works of 

art and spiritual significance (for example, Buddha images and sculptures), and 

temples and other historical buildings. Urban tourism revenues can provide the 

financial resources required to restore and preserve heritage structures and objects that 

might otherwise be left to disintegrate (Russo & van der Borg, 2002). However, 

preserving local cultures and traditions can be particularly challenging, as tourism 

often has a negative impact on local beliefs, practices, and environments. This 

problem can be mitigated by creating thematic zones that are free of the 

homogenizing influences of globalization. Because historical attractions, biodiversity, 

and local cultures are maintained within these zones, they remain unique and 

therefore appealing to tourists(Savage et al., 2004). Dodds and Joppe (2001)argue that 

urban tourism can also be developed in the same manner as ecotourism by basingiton 

less destructive activities. This approach involves not only protecting natural 

environments and ecosystems, but also ensuring that tourism activities support local 

economies, protect the well-being of local cultures, and promote meaningful 
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experiential engagement with local places and cultures. However, ecotourism 

approaches applied within thematic zones are not sufficient to ensure true 

sustainability; there is also a need to deal with increased volumes of waste.  

The second issue that must be addressed when developing a sustainable 

tourism strategy is that tourism creates extra waste in the form of tourism-specific 

products such as brochures as well as other garbage (Dodds&Joppe, 2001). Sustainable 

tourism requires good waste management strategies, such as those used at Couran Cove, 

Australia. These strategies, described byLim and McAleer(2005),prevent the creation of 

excessive waste by reusing or recycling materials where possible and ensure that waste is 

disposed of properly. Waste production is reduced through bulk purchasing to avoid 

generating excessive packaging material, and organic waste (food scraps) 

isvermicomposted and the castingsare used as fertilizer for local landscapes and re-

vegetation projects. Wastewater is treated and added back to the environment, and 

discarded materials are collected, sorted, and sent to a recycling center. In addition, bins 

for organic, recyclable, and non-recyclable waste are provided at resort cabins to 

encourage tourists to dispose of their waste responsibly.  

Bramwell and Alletorp (2001) provide another example of sustainable 

tourism development, which is focused largely on environmental preservation. 

Regional tourism associations and destination agencies in Denmark promote, advise, 

and assist other organizations in adopting green practices. Industry and trade 

associations also encourage the adoption of green practices, employ environmental 

consultants, establish environmental protection criteria, and support environmentally 

friendly public transportation and sustainable tourism projects. Accommodation 

providers adopt green practices, including reducing their energy consumption, provide 

environmental training to employees, and collaborate to produce codes of conduct for 

their sector. Attractions managers find ways to reduce their energy consumption and 

better manage water and waste, and conduct environmental auditing and reporting. 

Transport and tour operators switch to less polluting fuels, monitor emissions, manage 

sea waste, establish agreements with local service providers to offer sustainable 

tourism products and services, engage in environmental reporting and auditing, 

recycle materials such as brochures, manage waste and water use, and promote green 

products and services.  
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A third consideration that must be taken into account when developing 

sustainable tourism strategies is the need for good tourism infrastructure, including 

public transportation, parking facilities, and tourist information centers. Destinations 

that wish to develop sustainable tourism industries must find ways to pay for 

infrastructure improvements, which can be problematic in areas with relatively small 

resident populations (Connell, Page, & Bentley, 2009). Visitor information centers are 

particularly important because theypromote tourism products, services, and 

attractions, and are therefore critical to maintaining sustainable tourism industries 

(Ballantyne, Hughes & Ritchie, 2009), but transportation infrastructure is also 

needed.Places with better transportation infrastructure attract more tourists 

(Khadaroo&Seetanah, 2007) and provide better visitor experiences and overall 

satisfaction (Thompson & Schofield, 2007). Transportation infrastructure includes 

roads, airports, railways, waterways, public transportation systems, parking lots, and 

associated facilities such as bus terminals and seaports. Parking facilities are very 

important to tourists visiting cultural heritage sites by car, as they cannot enjoy their 

experience if they are unable to find parking or have to wait for a parking spot, and 

insufficient parking infrastructure can discourage tourists from revisiting an attraction 

(Maršanić, Modrić, &Krpan, 2008). However, a good public transportation system is 

also important because it allows tourists to save money and move around in greater 

comfort, and spreads the economic benefits of tourism throughout a city 

(Albalate&Bel, 2010).  

3.2 Sustainable Tourism Constraints and Benefits 

There are a number of constraints that can make it challenging to 

develop sustainable tourism industries. Development efforts may be in conflict with 

the preservation of cultures, traditions, and social structures, and destination 

marketing is often undertaken by organizations and individuals who show little 

concern for local residents because their focus is on profits rather than improving 

quality of life for those who live in the area (Dodds&Joppe, 2001). As a result, 

development efforts are often undertaken with little regard for the preservation of 

historical and cultural integrity, and local residents, who find it challenging to simply 

make a living, are inclined to ignore or resist conservation efforts (Timothy & Boyd, 

2006). To make matters worse, development and marketing efforts for cultural 



13 
 

heritage tourism are often undertaken by ethnic intruders, or outsiders who interpret 

and manage historical sites and facilities without culturally specific knowledge or 

understanding (Timothy & Boyd, 2006). In addition, cultural differences can actually 

be a deterrent to tourism. Although learning about different cultures is appealing to 

some potential visitors, cultural distance (the differences between the cultures of 

visitors and locals) can discourage less open-minded travelers from visiting a 

particular destination (Mihalic, 2000).  

Ineffective management of small local businesses can also be a 

significant problem. Numerous studies have found that many local businesses, often 

small family ventures, lack the skills, knowledge, technologies, and other resources 

needed to meet the requirements of international tourists (Ashley, De Brine, Lehr, & 

Wild, 2007; Getz, Carlsen, & Morrison, 2004; Strasdas, Corcoran, &Petermann, 

2007). Lack of professionalism is a common complaint made about small, family-

owned tourism businesses (Getz et al., 2004). However, despite the negative impacts 

of ineffective management, local companiesare often hesitant to adopt more 

sustainable approaches due costs, the need to provide additional employee training, 

and greater administrative demands (Bramwell&Alletorp, 2001), or they lack access 

to the training required to provide services that meet international tourist expectations 

(World Tourism Organization, 2007).  

A third constraint on the development of sustainable tourism industries 

is lack of safety and security. There are a number of safety and security problems that 

can deter visitors, including political instability, poor sanitation, and other health risks 

(Mihalic, 2000). The perception that a place has a high crime rateis particularly likely 

to discourage tourists (Ajagunna, 2006; Holcomb &Pizam, 2006). While violent 

crimes have the most significant deterrent effects, nonviolent crimes such as theft can 

also have a negative impact on destination image and visitor choice (Holcomb 

&Pizam, 2006).  

Lack of tourism infrastructure is another common barrier to the 

development of sustainable tourism. Good infrastructure that supports basic services, 

transportation, and other tourist needs can make a destination more attractive to 

potential visitors (Mihalic, 2000). On the other hand, when infrastructure, facilities, 

and services are not sufficient to meet the needs of tourists, a destination’s 
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desirabilityis reduced (Russo & van der Borg, 2002). In sufficient parking is 

particularly likely to deter visitors to heritage sites (Pedersen, 2002), and local public 

transport systems are often ill-equipped to deal with a large influx of tourists 

(Nunkoo&Ramkissoon, 2010; Saveriades, 2000). In addition, a destination’s physical 

carrying capacity is limited by the number of hotel rooms and other accommodation 

facilities it can offer (Pedersen, 2002).  

Although there are many constraints on the development of sustainable 

tourism, it is worthwhile to develop a sustainable tourism industry because of the 

benefits it can bring. Tourism is among the fastest-growing global industries, and it is 

a significant income generator for local economies, contributing revenues and jobs in 

fields that would otherwise be disadvantaged by their focus on non-specialized or 

low-skilled jobs and part-time employment (Russo & van der Borg, 2002). Heritage 

tourism alone contributes millions of jobs and billions of dollars to the global 

economy each year as tourists spend money not only on admission fees, but also food, 

accommodations, and local shopping (Timothy& Boyd, 2006). Nations throughout the 

world have been developing their local tourism industries as a means of creating job 

opportunities and promoting economic growth through direct and indirect tourism 

revenues (Timothy& Boyd, 2006). Jobs supported by tourism include tour guides, 

travel agents, private boat tour operators, retail workers and other vendors, 

accommodation providers and other hospitality workers, boat builders, carpenters, 

taxi drivers, craftspeople, and tourism officials (Mitchell & Reid, 2001). 

Although sustainable tourism industries are often developed primarily 

for their economic benefits, heritage tourism provides other benefits as well. It creates 

a powerful incentive for preserving historical sites (Timothy& Boyd, 2006), and many 

destinations have improved their infrastructure significantly to support growing 

tourism industries (Andereck, Valentine, Knopf, & Vogt, 2005; Andriotis& Vaughan, 

2003; de Oliveira, 2003; Mbaiwa, 2003; Nunkoo&Ramkissoon, 2010; Wang &Pfister, 

2008; Zaei&Zaei, 2013). 

Another benefit of sustainable tourism is that it motivates stakeholders 

to develop strategies for environmental preservation. Keeping pollution levels low 

and protecting beautiful natural scenery makes tourism destinations more desirable 

and therefore competitive (Mihalic, 2000). Tourists are becoming increasingly 
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concerned about environmental issues, so they are more likely to seek out tourism 

sites, products, and services they perceive as environmentally friendly and sustainable 

(Bramwell&Alletorp, 2001; Mensah, 2006). Given the importance of attractive 

natural environments and sustainability to tourists, there is a strong imperative to 

protect natural environments in order to maintain a lucrative tourism industry.  

Table 3 provides a summary of sustainable tourism constraints and 

benefits. It should be noted that the full benefits of tourism cannot be achieved unless 

constraints are overcome. 

 

Table 3Sustainable tourism constraints and benefits 

 

Constraints Benefits 

 Problems arising from lack of 

 consideration for local cultures and 

lifestyles 

 Ineffective management of small 

 local businesses 

 Safety and security issues 

 Lack of tourism infrastructure 

 Economic growth (jobs, tourism 

revenues, etc.) 

 Preservation and maintenance of 

 heritage sites, structures, and artifacts 

 Improvements in local infrastructure 

 Motivation to protect natural 

environments 

 

3.3 Sustainable Religious Tourism 

Sustainable religious tourism is a conflicted practice, and one that has 

not received sufficient attention.  Some religious sites, such as the Pu-Tuo Shan 

Temple, which receives more than six million visitors a year, may not be sustainable 

in the long term due to increasing conflicts between religious observance and tourists 

(Wong et al., 2016). In other cases, such as monastic sites in China, sustainability of 

tourism has actually been prioritized over the needs of the religious community 

(Kang, 2009). Thus, this seeming conflict has been resolved in favor of tourism rather 

than in favor of the religious community (Kang, 2009). However, religious tourism 

does offer opportunities for sustainable tourism that not just allows for an encounter 

between the tourist and the community, but enhances the encounter for the benefit of 

both groups (Son & Xu, 2013). For example, Son and Xu (2013) identify temple food 
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as a distinct experience sought by Western tourists as well as a means of promoting 

the sustainability of the local community. Furthermore, sustainable religious tourism 

can increase integration of a religious community into a broader cultural identity, as 

shown by the case of temple stay programs in Korea (Kaplan, 2010). This can help to 

sustain the religious community in a broader sense, by increasing awareness and 

drawing potential adherents (Kaplan, 2010). This means that even though religious 

tourism can create conflicts and challenge sustainability, it is possible that religious 

tourism can be sustainable.  

 

4. Stakeholder Responsibilities 

According to Russo and van der Borg (2002), sustainable tourism 

stakeholders have four responsibilities. The first is to develop a city-wide tourism 

management strategy. Second, they must ensure the provision of high-quality 

information and hospitality in the form of secondary services such as 

accommodations, restaurants, and bars. Third, they need to develop an effective urban 

transport system. Fourth, attractions and events must be developed and promoted. 

While these activities require varying levels of participation from all stakeholders, 

there is often disagreement regarding the level of participation for each group.  

Tourism stakeholders include government officials, heritage tourism site 

managers, local business owners, local residents, and visiting tourists (Timothy& 

Boyd, 2006). According to Mason (2002), these stakeholders fall within two groups: 

insiders and outsiders. Insiders, who have the authority to make decisions regarding 

sustainable tourism, include government officials and, to a lesser extent, conservation 

professionals and other experts invited toparticipate in the process. Outsiders, who are 

usually excluded from (or in some cases not even informed of) the planning efforts, 

are members of the general public. This insider-outsider problem was evident in the 

findings of Timur and Getz (2008), who examined inter-relationships among 

sustainable tourism stakeholders. They discovered that local governments and 

destination marketing and management organizations were perceived as the most 

powerful forces in destination development, and that there was a lack of collaboration 

among government, industry, and community stakeholders. More evidence for the 

inside-outsider dichotomy comes from the research of Mitchell and Reid (2001), who 
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explored the roles of community stakeholders developing a tourism strategy in Peru. 

The researchers found that the majority of local community members would like to 

have greater control of strategy development and tourism management. They also felt 

that the community should be allowed to manage its industry independently, and 90% 

believed that having a greater role in tourism industry development would increase 

their personal earnings. Further evidence of the problem comes from a World 

Tourism Organization (2007) study of tourism development in Montenegro, which 

found that planning and control of the industry was undertaken primarily at the 

national level with little attention paid to local conditions or involvement of local 

residents in resource planning and management.  

The insider-outsider problem is a barrier to the development of sustainable 

tourism industries because a tourism strategy cannot be truly sustainable unless it 

supports sustainable employment and lifestyles for local residents. A community is 

more likely to maintain its culture and traditions if all stakeholders, including local 

community members, play a role in establishing and managing the tourism industry 

(Mitchell & Reid, 2001). Thus, a sustainable tourism strategy is more likely to 

succeed if all stakeholders are invited to participate in its development.  

While local residents are often ignored during the planning process, there 

is evidence that industry is playing an increasing role in tourism development. Judd 

and Simpson (2003) argue that urban tourism has fragmented urban politics to the 

point where public and private institutions serving the tourism and entertainment 

industries, operating independently from local governments, are wielding increasing 

political power through political activities and campaign contributions. As a result, 

they are able to influence the development of large-scale infrastructure projects that 

support their own industries, and thus have become powerful stakeholders in tourism 

strategy development. 

BramwellandAlletorp (2001) found that there was significant disagreement 

regardingstakeholder responsibilities for developing sustainable tourism strategies. 

The majority of industry and trade association representatives and attraction managers 

theysurveyed felt that the responsibility lay primarily with industry,whereas equal 

numbers of transport and tour operators believed that tourism strategies should be 

developed solely by industry or as a joint effort of industry and government (only one 
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respondent felt that the responsibility was primarily governmental). Regional tourism 

association representatives, destination agency representatives, and accommodation 

providers also had differing views as to whether the responsibility lay primarily with 

industry, government, or both. This study did not address the issue of general public 

participation in tourism strategy development, which provides further evidence for the 

exclusion of outsiders from the planning and development process.  

An additional problem is that stakeholders involved in developing 

sustainable heritage tourism strategies are often in conflict with one another because 

they hold differing views of history or which heritages are superior should therefore 

be preserved (Timothy& Boyd, 2006). This problem is made even more complex 

when taking sustainability into account. For example, developing a tourism strategy 

for heritage trail use can trigger conflict because the land through which the trail runs 

is owned by various people and organizations. Often, local people want to conserve 

their agricultural land while developers seek to expand urban tourist infrastructure, 

making it challenging to develop mutually satisfying policies regarding land use and 

protection (Timothy& Boyd, 2006). Also, developers often seek only economic 

sustainability while other stakeholders are more concerned with environmental 

sustainability (Pedersen, 2002). In addition, expert stakeholders are inclined to focus 

solely on their own perspectives of cultural heritage value. For example, an architect 

may approach cultural heritage designation and sustainable tourism 

developmentfocusing only on architectural and historical significance while ignoring 

other values (Bakri, Ibrahim, Ahmad, &Zaman, 2015). Environmentalists are equally 

likely to focus solely on environmental sustainability, while hotel managers and tour 

operators care more about infrastructure (for example, parking lots) and problems 

such as litter and overcrowding that deter tourism (Pedersen, 2002). Conflicts may 

also occur when governments and tourism companies hire outsiders to fill jobs, 

import food and supplies rather than purchasing them locally, and create poor 

working conditions for local employees, which (from perspective of local people) are 

not sustainable strategies (Mbaiwa, 2003). An additional source of conflict is the 

designation and development of sacred sites, as developers may wish to allow tourists 

full access while local people want the sites to be better protected due to their spiritual 

significance (Pedersen, 2002).  
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In a study of different stakeholder perspectives in Malaysia, Bakriet al. 

(2015) found that representatives of the Heritage Department Municipal Council of 

Penang were concerned with developing and monitoring tangible heritage sites in the 

area; George Town World Heritage Incorporated was concerned with monitoring and 

promoting both tangible and intangible aspects of heritage; and a local conservator 

cared more about projects and knowledge-sharing activities, focusing primarily on the 

technical aspects of heritage. Although there is substantial overlap among these 

interests and activities, only one stakeholder group was concerned with preserving the 

more intangible aspects of cultural heritage value and therefore likely to give more 

consideration to social and cultural factors. This example indicates how the focus of 

different stakeholders can create differing priorities for heritage conservation and the 

development of sustainable tourism strategies.  

Priorities can differ even among local government officials. Connell et al. 

(2009) conducted a study of sustainable tourism issues identified by regional and local 

authorities in New Zealand, in which: 

1. Seven respondents cited managing environmental impacts as a high 

priority. 

2. Five prioritized the development of transport infrastructure. 

3. Four considered waste disposal a priority. 

4. Three were concerned about the economic costs of tourism. 

5. Three worried about conflicts among residents, visitors, and 

developers. 

6. Three prioritizedtourism product development. 

7. Two wanted to address problems associated with seasonality. 

8. One focused on maintaining low-impact tourism in general. 

9. One wanted to promote partnerships and cultural opportunities. 

Tourists are also stakeholders, but they tend to have a poor understanding 

of sustainable tourism requirements. Research conducted by Milleret al. (2010) found 

that although respondents contemplating international travel cited concerns regarding 

litter, noise, traffic congestion, water usage, landscape destruction, and negative social 

impacts of tourism, they did not connect these concerns with strategies they could use 

to mitigate adverse tourism effects.  
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5. Cultural Heritage Value 

Cultural heritage tourism involves travel to sites of cultural and historical 

importance, such as ancient monuments or dwellings, as well as places where 

significant historical events occurred (Timothy& Boyd, 2006). Many urban tourists 

are drawn to cultural heritage attractions (Law, 2000; Nunkoo&Ramkissoon, 2010), 

and cultural heritage tourism can be used to support sustainable local development 

(Louisyet al., 2005). Globally, hundreds of millions of travelers engage in heritage 

tourism each year (Timothy & Boyd, 2006). Estimates of the percentage of tourists 

who choose particular destinations based on cultural heritage attractions range from 

approximately 30% to 50% or more (Belliniet al.,2007). Given the appeal of heritage 

tourism, cities with heritage attractions can develop lucrative and sustainable tourism 

industries (Russo & van der Borg, 2002).  

5.1 Key Assets and Features of Cultural Heritage Sites 

Heritage tourism is a year-round option, as opposed to tourism based 

around seasonal activities, and therefore has fewernegative environmental, 

sociocultural, and economic effects (Koenig & Bischoff, 2004). Heritage tourism 

destinations may be visited for their historically important sites (for example, a place 

where a major battle was fought), buildings of historical significance (such as a 

temple), routes or trails(such as the Silk Road), or historically important objects (for 

example, artwork, monuments, or items associated with royalty) that are usually kept 

in museums (Timothy& Boyd, 2006). The success of a destination in attracting 

cultural heritage tourists depends on the significance and quality of its heritage assets 

(Russo & van der Borg, 2002). While it is possible to calculate the economic value of 

cultural heritage sites, it is more challenging to determine the impact of intangible 

heritage values, and few studies have attempted to do so, despite the fact that other 

values (such as historic and sociocultural) are widely recognized as important (Choi, 

Ritchie, Papandrea, &Bennet, 2010).  

 

 

5.2 Types of Cultural Heritage Value 
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There are five types of cultural heritage value: historic, aesthetic, 

sociocultural, economic, and scientific. According toMason (2002), historic value is 

the core value that denotes a heritage site, building, or artifact, or the ability of the 

site, building, or artifact to embody or convey a sense of important historical events. 

Historical value is determined based on age, association with significant events or 

people of the past, uniqueness or rarity, technological qualities, and educational value 

(the degree to which the site, building, or artifact provides information about the past).  

The aesthetic value of heritage sites, structures, and objectsis based on 

factors such as uniqueness; aesthetic superiority;and the degree to which a particular 

work is a good example of the overall work of a significant artist, architect, or other 

creative innovator, as well as the overall sensory experience it provides (Mason, 

2002). Many heritage sites and structures (such as beautiful temples) have significant 

aesthetic value (Timothy& Boyd, 2006). Aesthetic value is often the impetus for 

designating a heritage site, as beautiful sites, structures, and arts and crafts are more 

likely to be classified as heritage attractions (Mason, 2002). The aesthetic value of a 

religious site may often be distinct, as in the case of temple architecture (Kang, 2009; 

Kaplan, 2010; Li & Zhu, 2008; Shih & Kao, 2011). Furthermore, the aesthetic value 

of modern and historic architecture of religious sites may also vary, creating 

differences in the value of different sites (Shih & Kao, 2011).  

Mason (2002) defines sociocultural values as values associated with 

artifacts, buildings, and places based on their meaning for particular cultural or social 

groups, which is in turn based on factors such as beauty, age, or association with 

significant historical figures and events. Sociocultural values include anything that 

represents a local culture or social group. The cultural aspect of sociocultural 

valueencompasses everything that preserves and conveys the group identities, ideals, 

knowledge, traditions, and materials associated with a culture (for example, local 

handcrafts).Therefore, it also includes spiritual value, which is the sacred meaning 

and sense of wonder or awe evoked when visiting.Social value overlaps with cultural 

value, but is focused more on connections. Social valuereflects and supports social 

connections, social cohesion, and community identity. A site’s social value comes 

from its use for social gatherings such as festivals, celebrations, public markets, 

games, picnics, and other activities. While such activities are not always directly 
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related to the heritage value of a site or facility, the heritage site provides a public 

space that creates social value in addition to its inherent historical and cultural value.  

The sociocultural value of a heritage site is often a factor in national 

pride and cultural preservation. Timothy and Boyd (2006) note that heritage sites, 

with their focus on preserving cultural history, knowledge, traditions, and arts and 

crafts, may be used to encourage national pride and patriotism in local populations 

(for example, monuments to local heroes) or to promote the virtues of a region’s 

culture and predominant political ideology (for example, a monument devoted to a 

major communist leader in a socialist nation). However, they may also be used to 

resist over-industrialization and modernization, as preserving such sites can be a 

means of thwarting the forces of globalization and their attendant cultural erosion. 

Religious sites such as temples and cathedrals are most commonly understood as 

having sociocultural value (as well as having religious value to believers) (Hughes, 

Bond, & Ballantyne, 2013).  

Scientific value, which arises in response to the tangible, technical 

aspects of a heritage attraction, can be defined as the evidence a heritage building, 

site, or artifact provides to increase our understanding and knowledge of its associated 

history and culture. This value is embodied in the architecture, materials, and décor of 

a building or artifact, or in the items that can be extracted from an archeological site 

(Parks Canada, 2006). Thus, heritage attractions have scientific value when they can 

be used for purposes of education and scientific research (Timothy& Boyd, 2006).  

Heritage tourism sites, structures, and objects also have significant 

economic value arising from admission fees, wages paid to workers, and the sale of 

associated goods and services (Mason, 2002). Urban tourism is often used to support 

economic development, not only by attracting tourists to spend money in the area, but 

also as a form of destination marketing because a place that is perceived as attractive 

to visit will usually be considered a good place to live and work as well (Selby, 

2004).Heritage tourism’s economic contribution to overall urban tourism comes from 

many different sources because in addition to admission fees, tourists spend money on 

accommodations, transportation, meals, entertainment, and goods and services 

(Bellini et al., 2007). However, Ashworth and Page (2011) note that although tourism 

can bring significant economic benefits to a region, the places most economically 
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dependent on tourism are often the ones that receive the least benefits because they do 

not have the large and varied economies required to achieve maximum economic 

growth through urban tourism. 

Table 4 provides a summary of the five components of cultural 

heritage value. Although tourism attraction and industry developers often focus 

largely on the economic, historic, and aesthetic values, scientific and sociocultural 

values can provide important benefits as well.  

 

Table 4Components of cultural heritage value 

 

Value Contributing factors 

Historic  Association with a significant historical event or figure 

 Age 

 Uniqueness 

 Rarity 

 Technological qualities 

 Educational value 

Aesthetic  Aesthetic superiority/beauty 

 Uniqueness 

 Representativeness of a particular artist, architect, or other 

creative 

 innovator 

 Sensory experience 

Sociocultural  Cultural meaning 

 Spiritual value 

 Political value 

 Social value 

 Association with group identities, ideals, knowledge, traditions, 

and materials 

 Community pride/patriotism/promotion 

 Resistance to cultural erosion/globalization/modernization 
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Table 4 Components of cultural heritage value (cont.) 

 

Value Contributing factors 

Scientific  Architecture 

 Archeological artifacts 

 Technical qualities 

 Contribution to knowledge and understanding of past 

civilizations 

Economic  Admission fees 

 Wages 

 Sale of associated goods and services 

 Place marketing 

 General economic development 

 

6. Previous Studies of Tourism Impacts on Cultural Heritage Sites  

This section discusses prior research findings regarding the positive and 

negative impacts of cultural heritage tourism. A summary of impacts is provided at 

the end of each section.  

6.1 Positive Impacts 

Research has shown that cultural heritage tourism can have many 

positive impacts, including promoting local economic development and providing job 

opportunities;creating incentives to preserve and maintain historical and cultural sites, 

structures, and artifacts;providing an incentive and funding for general urban 

infrastructure improvements; and inspiring greater concern about environmental 

protection. However, it should be noted that the local residents who cite positive 

impacts of cultural heritage tourism are most often those who work in the tourism 

industry and therefore benefit directly from it; locals who do not work for the industry 

are more likely to view tourism as having largely negative impacts 

(Nunkoo&Ramkissoon, 2010). This effect has been seen in many studies, as the 

majority of impact studies are conducted assurveys of local people, which offer 

insights into their perceptions of impacts rather than objective impact studies. 



25 
 

Although these studies provide a sense of overall tourism impacts, the findings are 

somewhat subjective because the impacts are not measured quantitatively. There is no 

information about the magnitude of these impacts or the degree to which they can be 

attributed to tourism rather than other factors. 

6.1.1 Improved Infrastructure  

Because cultural heritage tourism can be lucrative, there is a 

strong incentive for local authorities and businesses to invest in infrastructure 

improvements that support a sustainable tourism industry. Thus, urban areas with 

heritage attractions tend to have better lighting and improved safety and security, as 

well as newer infrastructure for transportation and facilities such as tourist offices, 

sports arenas, and concert halls (Nunkoo&Ramkissoon, 2010). In a study conducted 

by Andriotis and Vaughan (2003), the majority of respondents said there had been 

significant infrastructure improvements in Crete as a result of tourism industry 

development. Also, Mbaiwa (2003) found that tourism was the impetus for the 

construction of a new road network in Botswana connecting areas where there had 

previously been hardly any usable roads, as well as expansion of the local airport and 

a proliferation of hotels and other accommodation providers. Additional researchers 

have found that tourism industry development led to the establishment of better 

infrastructure for transportation, services (health and welfare, shopping, 

entertainment, recreation, etc.), or both(Andereck, Valentine, Knopf, & Vogt, 2005; 

de Oliveira, 2003; Wang &Pfister, 2008; Zaei&Zaei, 2013).  

6.1.2 Preservation of HistoricSites, Heritage Buildings, and 
LocalCultures 

Cultural heritage tourism not only encourages local people to 

preserve historic sites and heritage buildings, but also generates revenues for their 

preservation, as well as ensuring that the public spaces surrounding them will be 

better maintained (Nunkoo&Ramkissoon, 2010). Nearly all of those who participated 

inAndriotis and Vaughan’s (2003) study agreed that tourism provided an incentive to 

restore historical buildings, and Anderecket al. (2005) found that tourism increased 

the number of cultural and heritage attractions such as museums and festivals.  

Another advantage of cultural heritage tourism is that it helps to 

preserve local cultural traditions, crafts, foods, and rituals by providing financial 
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incentives to do so (Anderecket al., 2005; Andriotis& Vaughan, 2003; Irandu, 2004; 

Nunkoo&Ramkissoon, 2010; Zaei&Zaei, 2013). In addition, cultural heritage tourism 

can increase local peoples’ sense of pride and cultural identity (Anderecket al., 2005; 

Jimura, 2011; Nunkoo&Ramkissoon, 2010).In religious communities, cultural 

heritage tourism can actually increase the site’s cultural significance (Kaplan, 2010). 

For example, the introduction of homestay programs in Korean Buddhist temples 

increased social understanding of Buddhism as practiced within the temple (Kaplan, 

2010). Cultural heritage tourism can also promote preservation of religious food 

practices, such as Buddhist temple food (Son & Xu, 2013). 

6.1.3 Positive Economic Effects 

Tourism is a significant source of revenue that contributes to 

regional economic growth and creates new job opportunities (Ghaderi& Henderson, 

2012; Greffe, 2004; Nunkoo&Ramkissoon, 2010; Zaei&Zaei, 2013). Cultural heritage 

tourists tend to be particularly beneficial for local economies because they usually 

have much higher incomes than other types of tourists and are inclined to spend more 

money when visiting (Leidner, 2004).As a result, places with good cultural heritage 

tourism industries typically enjoy a higher standard of living (Zaei&Zaei, 2013).  

Bellini et al. (2007) found that being designated a European 

World Heritage City led to higher overall quality of life for local residents, as 

indicated by higher prices and incomes. Also, the majority of those surveyed by 

Andriotis and Vaughan (2003) believed that tourism had positive economic effects in 

the areas of employment, investment, and overall economic growth. Moreover, a 

survey conducted by Saveriades (2000) found that the majority of respondents 

considered tourism a good source of income. Further evidence comes from a global 

study conducted by Lee and Chang (2008), who found that gross domestic product 

(GDP) rose in conjunction with tourism development. Also, Fayissa, Niah, and 

Tadasse (2008) found that tourism contributed significantly to the economic growth 

of African nations,and a study of revenues from Pennsylvania heritage sites conducted 

by Strauss and Lord (2001) found that the sites generated $16 million USD over a ten-

year period. In addition, a study conducted inthe Norwegian town of Rørosby Bowitz 

and Ibenholt (2009) found that cultural heritage tourism accounted for 7% ofall local 

income and employment. 



27 
 

Those living near cultural heritage attractions make money not 

only through jobs related directly or indirectly to the cultural heritage sites, but also 

through increasing recognition and profitability of festivals and other cultural 

performances (Nunkoo&Ramkissoon, 2010). Cultural heritage tourism is particularly 

likely to create income generation opportunities for women, who would otherwise 

lack job prospects in many areas (Nunkoo&Ramkissoon, 2010). This effect was seen 

in the research of Nunkoo and Ramkissoon (2010), who found that many of those 

living near a cultural heritage site said tourism had reduced social inequalities.  

6.1.4  IncreasedAwareness of and Concern for the Environment  

A number of researchers have found that cultural heritage 

tourism increases awareness of environmental issuesand concern for environmental 

protection, though this may not always translate into action. Jimura (2011) found that 

after their place of residence was designated a World Heritage Site, 66% of 

respondents believed that interest in environmental conservation was greater, but only 

12.6% thought that actual conservation activity had increased. Also Andriotis and 

Vaughan (2003) found that just over half of those surveyed in Crete believed tourism 

created an incentive to conserve natural resources, though the majority also agreed 

that tourism had adverse environmental impacts and felt that its environmental 

impacts had been largely negative overall.Zaei and Zaei (2013) note that heritage 

tourism not only encourages environmental preservation, but also provides the 

funding required for environmental protection projects. However, it is unknown 

whether this funding is actually used for environmental conservation.  

6.1.5 Summary of Cultural Heritage Tourism Benefits 

A summary of cultural heritage tourism benefits is provided in 

Table 5. Overall, there is stronger evidence for benefits in the areas of infrastructure 

improvement, heritage and cultural preservation, and economic growth than 

environmental protection. 

 

Table 5Thebenefits of cultural heritage tourism 

 

Benefits Areas of focus References 
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Infrastructure 

improvements 

Transportation  Anderecket al. (2005) 

 De Olivera (2003) 

 Mbaiwa (2003) 

 Wang &Pfister (2008) 

 Zaei&Zaei (2013) 

Other facilities and services  De Oliveira (2003) 

 Mbaiwa (2003) 

 Anderecket al. (2005) 

 Wang &Pfister (2008) 

 Nunkoo&Ramkissoon (2010) 

 Zaei&Zaei (2013) 

Preservation 

of historic 

buildings, 

sites, artifacts, 

and local 

cultures 

Preservation of heritage 

sites, buildings, and artifacts 

 Andriotis& Vaughan (2003) 

 Irandu (2004) 

 Anderecket al. (2005) 

 Nunkoo&Ramkissoon (2010) 

 Zaei&Zaei (2013) 

Preservation of local 

cultures, traditions, crafts, 

festivals, etc. 

 Andriotis& Vaughan (2003) 

 Irandu (2004) 

 Kaplan (2010) 

 Nunkoo&Ramkissoon (2010) 

 Son and Xu (2013) 

 Zaei&Zaei (2013) 

 

 

 

Table 5The benefits of cultural heritage tourism (cont.) 

 

Benefits Areas of focus References 

 Cultural pride/community 

spirit 

 Anderecket al. (2005) 

 Nunkoo&Ramkissoon (2010) 
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 Jimura (2011) 

Positive 

economic 

effects 

Revenues from 

sites/facilities 

 Saveriades (2000) 

 Strauss & Lord (2001) 

 Greffe (2004) 

 Nunkoo&Ramkissoon (2010) 

 Zaei&Zaei (2013) 

Jobs/opportunities to sell 

things 

 Anderecket al. (2005) 

 Andriotis& Vaughan (2003) 

 Greffe (2004) 

 Bowitz&Ibenholt (2009) 

 Ghaderi& Henderson (2012) 

 Zaei&Zaei (2013) 

 Higher incomes/living 

standards 

 Bellini et al. (2007) 

 Zaei&Zaei (2013) 

General economic 

development 

 Anderecket al. (2005) 

 Andriotis& Vaughan (2003)  

 Lee & Chang (2008) 

 Fayissaet al. (2008) 

 Nunkoo&Ramkissoon (2010) 

 Zaei&Zaei (2013) 

 

 

 

Table 5The benefits of cultural heritage tourism (cont.) 

 

Benefits Areas of focus References 

 Reduced inequality/poverty  Nunkoo&Ramkissoon (2010) 

 Zaei&Zaei (2013) 

Increased 

awareness of 

Conservation 

concerns/imperatives/ 

 Anderecket al. (2005) 

 Andriotis& Vaughan (2003) 
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and concern 

for the 

environment 

incentives  Jimura (2011) 

 Zaei&Zaei (2013) 

Conservation activities  Jimura (2011)* 

 Zaei&Zaei (2013) 

 

*Only 12.6% of those surveyed believed that actual conservation activity had 

increased 

 

6.2 NegativeImpacts 

Although cultural heritage tourism can bring many benefits, it can also 

have a number of negative impacts, including overcrowding and traffic congestion, 

changes to the physical integrity of the area,destruction of local cultures, increased 

pollution and waste, damage to historic sites, and rising crime rates. However, it 

should be noted that when researchers rely on surveys of local residents rather than 

objective impact studies, perceptions of impacts may be influenced by demographic 

factors and the degree to which respondents benefit directly from their local tourism 

industries. For example, Nunkoo andRamkissoon (2010) found that age, gender, and 

whether or not respondents worked in the tourism industry all affected their 

perceptions of tourism’s impacts, and Andriotis and Vaughan (2003) found similar 

effects for education and employment in the tourism industry. Thus, as with positive 

impacts, the study findings are somewhat subjective.  

6.2.1 Overcrowding and Traffic Congestion  

Overcrowding is a commonly cited negative impact of increased 

tourism (Anderecket al., 2005; Cros, 2008; Garrod, 2007; Jimura, 2011; 

Levi&Kocher, 2009; Nunkoo&Ramkissoon, 2010). The significance of overcrowding 

was highlighted by the research of Saveriades (2000), who found that local residents’ 

perceptions of tourism were directly related to the level of crowding in the area where 

they lived. While tourism was more likely to be considered a negative force when it 

led to overcrowding, in less crowded regions, it was seen as a positive trend because it 

brought in customers to purchase local crafts. In addition to the irritation caused by 

overcrowding, Connell et al. (2009) found that population increases due to tourism 

corresponded with increasing demands on local services and water use, and created a 
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need to develop more accommodations. Overcrowding can be a serious problem for 

religious sites that are still in active use, such as monastic communities (Wonget al., 

2016). These sites can face damage to infrastructure and interference with community 

practices, as well as potential physical damage resulting from careless or unlucky 

visitors (Wong et al., 2016).  

Overcrowding contributes to traffic congestion, which a number 

of researchers have also identified as a significant problem associated with increased 

tourism (Anderecket al., 2005; Cros, 2008; Garrod, 2007; Ghaderi& Henderson, 

2012; Law, 2000; Saveriades, 2000). In a study conducted by Saveriades (2000), 79% 

of those surveyed said that tourism caused traffic congestion problems. Traffic 

congestion was also identified as a particularly unpleasant effect by Nukoo and 

Ramkissoon (2010), with 82% of local residents who lived near a heritage attraction 

citing it as the most significant negative impact of tourism. Traffic congestion occurs 

because tourists rent cars, which increases the number of cars on the roads beyond 

what the local transportation infrastructure was designed to support. The authors note 

that this problem could be mitigated by improving local public transportation systems. 

6.2.2 Negative Changes toPhysical Integrity of the Area 

According to Nunkoo and Ramkissoon (2010), heritage tourism 

can lead to the destruction or deterioration of urban landscapes, or to lopsided 

development whereby areas more attractive to tourists receive the resources and 

support required to maintain and improve them while other areas are neglected and 

allowed to decay. In such cases, funding may be diverted to the more attractive and 

affluent areas of a city, leaving poorer areas even more resource-starved than they 

were before.This problem is often compounded by haphazard construction and the 

plundering of resources for construction.The World Tourism Organization (2007) 

found that in Montenegro, buildings were planned and constructed in a way that 

destroyed landscape quality, and 80% of respondents surveyed in a study of tourism 

development in India conducted by Ghaderi and Henderson (2012) said that 

uncontrolled construction had caused problems, including the destruction of orchards 

for construction materials. In addition, Mbaiwa (2003) describes destructive practices 

in Botswana that have led to negative changes in the integrity of the area, including 

the construction of illegal roads in environmentally sensitive areas, which reduces 
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their scenic beauty and harms local vegetation. Additional tourism impacts on 

physical integrity cited by Neto (2003) include accelerated coastal erosion and 

flooding. 

Physical environments are also altered by the development of 

infrastructure that meets international tourist standards, resulting in a loss of unique 

local character (Russo & van der Borg, 2002). Architecture is often standardized to 

meet the preferences of foreign tourists and therefore lose its originality 

(Nunkoo&Ramkissoon, 2010). Given the competing demands for standardization and 

authenticity, those developing local tourism industries must strike a balance between 

the provision of sufficient, internationally acceptable infrastructure and preserving the 

cultural, historical, and environmental uniqueness of the destination. Managing 

environmental impacts and supporting development approaches that do not destroy 

the physical integrity of the area can be particularly challenging for communities with 

small populations, as they often lack the financial resources required to support 

sustainable development strategies (Connell et al., 2009).  

6.2.3 Long-term Damage to Cultural Traditions 

Another problem associated with cultural heritage tourism 

development is that local values and customs may be altered or even destroyed 

completely by contact with foreign tourists, or cultural practices may be 

commercialized for profit and lose their authenticity (Nunkoo&Ramkissoon, 

2010).Saveriades (2000) found that tourism created conflicts between younger and 

older generations of Cypriots because the younger generation had adopted foreign 

tourist attitudes toward dress and morality, rejecting those of their traditional culture. 

The respondents who participated in this study believed that tourism’s impacts on 

local customs and social practices had been largely negative overall. This was also the 

case for local residents living near a cultural heritage site who participated in 

NunkooandRamkissoon’s (2010) study, as the majority said that tourism had eroded 

their culture and felt that tourism had no positive impacts on their cultural identity. 

Mbaiwa (2003) also found a western influence on language and dress in Botswana, 

particularly among the younger generation, and cultural erosion was cited as a 

problem by respondents in Ghaderi and Henderson’s (2012) study as well. On the 

other hand, research conducted by Andriotis and Vaughan (2003) to examine 
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perceptions of tourism impacts in Crete found the majority believed tourism 

encouraged various cultural activities and benefitted their communities and social 

lives.  

The cultural traditions of minority groups may be particularly 

vulnerable to destruction as a result of tourism because establishing a cultural heritage 

site based on the dominant culture serves to further marginalize other groups. Also, 

particular interpretations promoted at cultural sites can increase the marginalization of 

minorities within the dominant culture, such as women (Nunkoo&Ramkissoon, 2010).  

In severe cases of cultural erosion, local groups may lose their 

cohesiveness and community spirit or feel alienated within their own neighborhoods 

(Jimura, 2011; Nunkoo&Ramkoissoon, 2010).Resentful locals may also refuse to 

support tourism development or even come into direct conflict with tourists 

(Nunkoo&Ramkissoon, 2010). 

6.2.4 Increased Litter and Pollution 

Numerous studies have identified negative environmental 

impacts as a result of tourism (Timothy & Boyd, 2006; Hillery, Griffin, Nancarrow, 

&Syme, 2001; Nunkoo&Ramkissoon, 2010; Saveriades, 20000). Hilleryet al. (2001), 

in a study of ten Australian tourism sites, found a significant relationship between 

annual tourist visits and negative environmental impacts. Nunkoo and Ramkissoon 

(2010) also cite a number of studies indicating that tourism contributes to various 

types of pollution (including noise pollution) and other negative environmental 

impacts such as soil erosion. Tourists also dump garbage, which increases the costs of 

cleanup for local residents, and even when they dispose of their garbage 

appropriately, the presence of large numbers of tourists creates a need for more costly 

garbage collection and water and waste disposal. The researchers conducted their own 

study of tourism impacts, finding that the majority of locals near a cultural heritage 

site felt that pollution and littering had increased as a result of tourism, and other 

research has yielded similar findings. Approximately four out of five of those who 

participated in the study of Saveriades (2000) attributed environmental pollution to 

tourism, whereas Mbaiwa (2003) found that noise pollution from boats, aircraft, cars, 

and tourists had negative impacts on local wildlife, and that litter (especially plastic 

bags, cans, bottles, and bits of paper) was a problem around tourist areas. 
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Respondents who participated in the study of Ghaderi and Henderson(2012) also 

noted various types of pollution (including noise pollution) as a problem associated 

with tourism. Likewsie, Anderecket al. (2005) found that litter increased in 

conjunction with tourism. Litter was also noted as a problem at World Heritage Sites 

byCros (2008),and at tourism sites in India by Ghaderi and Henderson (2012). In 

addition, Lim and McAleer (2005) found in their study in Australia that tourism 

contributed to pollution, water contamination, and overuse of water resources. The 

study of Connell et al. (2009) in New Zealand highlighted similar concerns, as 

wildlife effects, waste volumes, water demand, and overall environmental destruction 

were noted as significant problems.  Buddhist religious sites may face particular 

challenges related to incense burning, which is traditional in some (though not all) 

branches of the religion (Kang, 2009; Wonget al., 2016). Kang (2009) relates to 

incense burning may be limited in some temples in order to avoid pollution, while 

Wong et al. (2016) note that the religious adherents that live at the Pu-Tuo temple 

view incense burning as a fire risk. 

Although tourism may increase concern about the environment, 

there is evidence that this does not necessarily inspire action. In their survey of Cretan 

locals, Andriotis and Vaughan (2003) found that while some residents believed 

tourism provided incentives for resource conservation, the majority believed that the 

construction of tourist facilities had destroyed the local environment and viewed the 

environmental impacts of tourism as largely negative. Given these problems, a 

significant majority agreed that tourism development should be controlled for 

environmental reasons. 

 

6.2.5 Loss of Artifacts and Damage to Historic Sites 

Heritage buildings, sites, and artifacts may be degraded over 

time by the influx of visitors (Garrod, 2007; Nunkoo&Ramkissoon, 2010). Particular 

problems include trampling of sites and handling of objects (Garrod, 2007). In 

addition to the wear and tear on historical facilities, sites, and objects due to large 

numbers of visitors, sites and structures may be damaged by graffiti and other forms 

of vandalism, or by souvenir hunters who steal things from historic sites either to keep 

for themselves or sell on the black market (Garrod, 2007; Timothy & Boyd, 2006). 
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For religious sites, damage or loss of religious artifacts such as altars, carvings, and 

statues may pose a particular challenge, since these items are used in active religious 

worship as well as representing cultural heritage (Wonget al., 2016). 

6.2.6 Increased Crime 

Increased tourism often contributes to rising crime rates 

(Anderecket al., 2005; Irandu, 2004; Law, 2000; Nunkoo&Ramkissoon, 2010; Park & 

Stokowski, 2009; Saveriades, 2000). Approximately 85% of the local residents who 

participated in the study of Nunkoo and Ramkissoon (2010) said that prostitution had 

increased in conjunction with tourism, whereas  many respondents in the study of  

Saveriades(2000) attributed rising rates of drug abuse to increased tourism. Mbaiwa 

(2003) also found that tourism in Botswana led to increased prostitution and other 

crimes. However, Irandu (2004) notes that crime increases may not be solely 

attributable to tourism, as mass media and industrialization might contribute as well. 

6.2.7 Negative Economic Effects 

Although the economic effects of cultural heritage tourism are 

largely positive, it can also have some negative impacts. In addition to extra costs 

associated with clean-up and waste disposal, house, land, and retail prices tend to 

increase when tourism makes the area more desirable (Andriotis& Vaughan, 2003; 

Ghaderi& Henderson, 2012; Nunkoo&Ramkissoon, 2010, Saveriades, 2000). 

However, price increases, particularly prices for retail goods and services, are viewed 

by many as a positive indicator of economic growth (Bellini et al., 2007), despite the 

fact that local residents often cite price increases as a negative impact of tourism. 

Although the majority of those who participated in the study of  

Andriotis and Vaughan (2003) felt that the economic impacts of tourism were largely 

positive, approximately one-third believed that a large proportion of tourism revenues 

went to companies located outside the area, and just over one-fourth felt that tourism 

created more jobs for foreigners than locals. Mitchell and Reid (2001) also noted this 

effect, as a number of travel agencies and tour operators providing local services were 

hiring guides and other workers from outside the region, and many hospitality 

providers were buying food and other supplies from vendors outside the area as well. 

In such cases, local people suffer the negative impacts of tourism without receiving 

the economic benefits. 
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6.2.8 Summary of Negative Cultural Heritage Tourism Impacts 

Table 6 summarizes the negative impacts of cultural heritage 

tourism reported in the literature. The seriousness of these problems indicates the 

need to develop more sustainable tourism strategies. 

 

Table 6Negative impacts of heritage tourism 

 

Negative impacts Issues References 

Cultural destruction Cultural erosion/loss of 

cultural community 

Saveriades (2000) 

Mbaiwa (2003) 

Nunkoo&Ramkissoon (2010) 

Jimura (2011) 

Ghaderi& Henderson (2012) 

Conflicts with tourists Nunkoo&Ramkissoon (2010) 

Further marginalization of 

minority cultures 

Nunkoo&Ramkissoon (2010) 

Overcrowding and 

traffic congestion 

Overcrowding (general) Garrod (2007) 

Saveriades (2000) 

Anderecket al. (2005) 

Cros (2008) 

Levi& Kocher (2009) 

Nunkoo&Ramkisoon (2010) 

Jimura (2011) 

Wonget al. (2016) 

Table 6 Negative impacts of heritage tourism (cont.) 

 

Negative impacts Issues References 

 Traffic congestion Garrod (2007) 

Saveriades (2000) 

Law (2000) 

Anderecket al. (2005) 

Cros (2008) 

Nunkoo&Ramkissoon (2010) 
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Ghaderi& Henderson (2012) 

Increased demand on local 

services 

Connell et al. (2009) 

Increased water use Lim &McAleer (2003) 

Connelet al. (2009) 

Destruction of the 

physical integrity of 

the area 

Standardized architecture 

(loss of 

uniqueness/authenticity) 

Russo & van der Borg (2002) 

Nunkoo&Ramkissoon (2010) 

Poorly planned or lopsided 

development 

World Tourism Organization 

(2007) 

Nunkoo&Ramkissoon (2010) 

Ghaderi& Henderson (2012) 

Illegal roads Mbaiwa (2003) 

Destruction of 

historic sites, 

buildings, and 

artifacts 

Wear and tear Timothy & Boyd (2006) 

Nunkoo&Ramkissoon (2010) 

Vandalism (i.e., graffiti) Timothy & Boyd (2006) 

Ghaderi&Henders(2012) 

Wonget al. (2016) 

Theft of historical artifacts Timothy & Boyd (2006) 

 

Table 6 Negative impacts of heritage tourism (cont.) 

 

Negative impacts Issues References 

Negative 

environmental 

impacts 

General environmental 

destruction 

Saveriades (2000) 

Hilleryet al. (2001) 

Andriotis and Vaughan 

(2003) 

Timothy & Boyd (2006) 

Nunkoo&Ramkissoon (2010) 

Ghaderi& Henderson (2012)  

Litter and other waste Mbaiwa (2003) 
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Anderecket al. (2005) 

Cros (2008) 

Connell et al. (2009) 

Kang (2009) 

Nunkoo&Ramkissoon (2011) 

Wonget al. (2016) 

 Air or water pollution Saveriades (2000) 

Lim &McAleer (2005) 

Mbaiwa (2003) 

Kang (2009) 

Nunkoo&Ramkissoon (2010) 

Wonget al. (2016) 

Noise pollution Ghaderi& Henderson (2012) 

Mbaiwa (2003) 

Nunkoo&Ramkissoon (2010) 

 

Table 6 Negative impacts of heritage tourism (cont.) 

 

Negative impacts Issues References 

 Negative impacts on 

wildlife 

Mbaiwa (2003) 

Connell et al. (2009) 

Increased crime rates Increased crime (general) Mbaiwa (2003) 

Irandu (2004) 

Anderecket al. (2005) 

Park & Stokowski (2009) 

Increased prostitution Mbaiwa (2003) 

Irandu (2004) 

Nunkoo&Ramkissoon (2010) 

Increased drug abuse Saveriades (2000) 

Irandu (2004) 

Negative economic Price increases (land, Saveriades (2000) 
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impacts property, and retail) Andriotis& Vaughan (2003) 

Nunkoo&Ramkissoon (2010) 

Ghaderi& Henderson (2012) 

 Diversion of profits and 

jobs to foreign operators 

and workers 

Mitchell & Reid (2001) 

Andriotis& Vaughan (2003) 

Ghaderi& Henderson (2012) 

 

7. Theoretical Framework   

The theoretical framework for this research, which is presented in Figure 

2, specifies an interactive model that can be used to make recommendations for 

sustainable tourism industry development. Under this model, factors that contribute to 

cultural heritage value collectivelyinfluence the development of tourism industries 

that preserve unique cultures and traditions while incorporating sustainable facilities 

and waste management practices. Other contributors to the success (or failure) of 

sustainable tourism strategies include various stakeholder activities and tourism 

impacts, both positive and negative, that affect a destination’s carrying capacity. All 

of these factors are taken into account when making recommendations to support a 

sustainable local tourism industry.  
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Figure 2 Theoretical framework in sustainable tourism research with emphasis on the 

roleof stakeholders 

Source: NichanantSermsri,2015 

 



 
 

Chapter 3 

Research Methodology 

 

The purpose of this chapter is to present an overview of the research 

methodology as applied in this study. This chapter presents the scope of the study, 

research questions built on literature review, and sampling design. It discusses the 

research approach using questionnaire survey, interviews, field observation, and 

review of literature.   

 

1. The Scope of the Research 

Aim 

This study aimed to determine the positive and negative impacts of 

tourism, the heritage values (tangible and intangible) of Wat Pho from the 

perspectives of relevant stakeholders as well as to provide management 

recommendations on how to sustain cultural tourism within an urban setting.The five 

main objectives of the study are as follows: 

Objectives: 

1. To explore the assets and features of Wat Pho as a tourist destination  

2. To examine the perceptions of visitors and key stakeholders about the 

impacts of tourism and the heritage value of the study area 

3. To compare the perceived values of different stakeholders regarding 

the sustainability of the study area 

4. To assess the constraints and benefits involved in  maintaining the 

sustainability of the study area  within a busy metropolis  

5. To provide management recommendations on how to manage and 

sustain  Wat Pho as a significant cultural heritage destination. 

41 
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Research Questions 

Based on literature review and guided by the objectives of this study, six 

research questions were structured, as follows: 

1. What are the heritage values/assets/features (e.g., physical, cultural, 

social, historic, religious, political, economic) ofWat Pho? 

2. What are the impacts of tourism on Wat Pho? 

3. What is the level of visitation and pattern of tourists visiting Wat Pho? 

4. What are the impacts of tourism of Wat Pho as perceived by the key 

stakeholders other than the visitors? 

5. What are the unsustainable and sustainable practices associated with the 

management of Wat Pho? 

6. What management recommendations are suitable to maintain the 

heritage value of Wat Pho being a cultural heritage in central Bangkok? 

 

2. Sampling Design 

After formulating the research questions, the sampling design was set in 

order to obtain appropriate estimate of the whole population in support of the 

objectives of this study (Proctor, 2000). 

2.1 The Target Population 

The target populations of this study were divided into two groups of 

participants. The first group included both the local and foreign visitors of Wat Pho 

who agreed to respond to the questionnaire survey. This group consisted of both male 

and female visitors with age ranging from 25 years old or less to 65 years old and 

above.  The age group was divided into four sets, namely, less than 25 years old, 25-

44 years old, 45-64 years old and over 65 years old. Furthermore, the second group of 

the target population was selected from shopkeepers, both male and female regardless 

of age, who were selling goods around Wat Pho precinct.The third group of the target 

population was selected from monks who had responsibility in tourism and 

management of Wat Pho for an in-depth interview. 

2.2  The Sampling Frame & Sampling Technique 

The sampling technique applied in this study was the convenience 

sampling technique. This is a non-probability sampling which was employed for 
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convenience in sampling. This method is inexpensive and least time consuming when 

compared to other sampling techniques (Malhotra& Birks, 2006).  

2.3  Sampling Size 

After determining the sampling framework and sampling technique, 

the next step takenwas determining the suitable number of participants in this 

research. The recorded number of visitors from the annual tourist information of Wat 

Pho from 1991-2013 was about 500-4000 foreign tourists per day. Only the visitation 

data from foreign tourists were available since they have to pay admission fee, 

whereas Thai visitors do not. A sample of 400 visitors was estimated as the suitable 

sample size for both Thai (n=200) and foreign visitors (n=200), the sampling group 

for shopkeepers was 100. There were 5 monks who willingly provided the required 

information during the interviews. 

The sample size for this study was estimated based on the common 

sample sizes applied to similar studies as suggested by Malhotra and Birks (2006), as 

shown below in Table 7 and Table 8 

 

Table 7 Example of sample sizes for a marketing research study 

 

Tape of study Minimum size Typical range 

Identifying problem of the study   

Solving problem of the study  

Product tests 

Test marketing research 

Television, radio advertisement or print matter 

Test-market audits 

Specific groups 

500 

200 

200 

200 

150 

10 Stores 

2 groups 

1000-2500 

300-500 

300-500 

300-500 

200-300 

10-20 stores 

4-12 groups 

 

Source: Malhotra and Birks, 2006 

 

 

 

Table 8 Sampling data used in this study 
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Characteristics Questionnaires 

Sample element Group 1: n=200 Thai visitors of Wat Pho 

Group 2: n=200 Foreign visitors of Wat Pho 

Group 3: n=100 Shopkeepers around Wat Pho 

Sample procedure Convenience method  

Time The study was conducted from November 2012 to 

September 2014. 

Scope Thailand 

Source of information Personal survey 

 

Source: Nichanant, 2012 

 

3. Data Collection Methods 

There are two types of data collection methods applied in this research, 

namely secondary data and primary data. 

3.1 Secondary Data 

In order to develop the research project and frame the research 

questions, secondary data were gathered from relevant literature and other references. 

According to Malhotra and Birks (2006), there are various advantages in collecting 

secondary data. For example, they are less expensive, quicker and easily obtained.  

They also provide the depth and breadth needed to address research problems 

(Boslaugh, 2007). The secondary data about urban tourism and the role of religious 

places as tourism destination in this study were obtained from published journals, 

textbooks, articles in electronic journals, and other academic reports. 

3.2Primary Data 

According to Malhotra and Birks (2006), primary data are information 

collected directly by researchers for a particular research problem or a specific purpose.   
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In this study, determining the positive and negative impacts of tourism 

as well as the heritage values (tangible and intangible) of Wat Pho from the 

perspectives of relevant stakeholders is the main objective of the primary data 

collection. To collect the primary data in this study, structured questionnaire survey, 

interview, and field observation were implemented (Chisnall, 2005). Brace (2005) and 

Aaker (2001) point out that attention should be paid when developing a questionnaire 

and that the experience of the researcher is required in order to guarantee the quality 

of questionnaire. 

 

4. Research Approach 

 Both qualitative and quantitative research approaches were applied from 

November 2012 to September 2014. Quantitative method is employed to measure 

participants’ attitudes and views in terms of measureable variables (Bradley, 2007). 

This technique is based on the use of  structured questionnaires delivered or presented  

to participants (Burns &Bush, 2000). Quantitative technique can be created in many 

forms, for example, face to face interviews, online surveys, mail surveys and 

telephone surveys (Burns&Bush, 2000). On the other hand, qualitative method 

generally allows the respondents to reflect upon and express their views and opinions 

(Malhotra&Birks, 2006). There are many types of qualitative methods that can be 

applied in this type of study such as in-depth interviews, focus groups and projective 

techniques. In-depth interview was applied in this study in order to specifically 

identify the concerns and responsibilities of stakeholders in Wat Pho.  

Structured questionnaire (Appendix A) and topic guide for the 

interviews(Appendix B) were adopted in this research to quantify the positive and 

negative impacts of tourism, the heritage values (tangible and intangible) of Wat Pho 

from the perspectives of relevant stakeholders, as well as to provide management 

recommendations on how to sustain cultural tourism within an urban setting. There 

are advantages in using this technique because it is easy to administer and interpret, 

and data collected tend to be consistent (Malhotra& Birks, 2006). 
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4.1 Questionnaire Design   

Chisnall (2005) suggests that questionnaire is suitable for many social 

science studies in terms of time restraints and other resource limitations. The 

questionnaire constructed in this research was based on previous study of Sutunyarak 

(2008) in terms of “Management of Historic site for Cultural Heritage Tourism: Case 

study of Ban Sakhla Community, Samutprakarn Province” and literature review. 

There are 2 sets of questions in the questionnaire:  the first one is for both Thai and 

foreign visitors, while the other one is for shopkeepers. Both questionnaires are 

summarized below and presented in detail in Appendixes 1&2. 

Questionnaire for both Thai and foreign visitors  

The questionnaire survey of Thai and foreign visitors consisted of five 

parts (Appendix 1). 

Part 1: General information  

The first part of the questionnaire survey included queries about 

general demography of respondents, such as nationality, gender, age, marital status, 

education, and occupation. Furthermore, information gathered  in relation  to their 

visit to Wat Pho included  number of visits, type of transportation used, main reason 

for visiting, duration of visit,  companions, and main activities undertaken during their 

visit. The perceived advantages and disadvantages of encouraging other tourists as 

well as their personal choice of the most attractive building were also determined in 

this study. 

Part 2: Factors influencing the decision to visit Wat Pho  

The second part of the questionnaire survey consisted of seven 

questions that were designed to determine the factors affecting visitor’s decision to 

visit Wat Pho. A three-point likert scale method was used, namely, 

1 = Not importance/not relevant  

2 = Important 

3 = Very important 
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Part 3: Agreement rating towards the following statements 

This part was comprised of  six statements which used two levels of 

agreement rating scale, where 1 stands for “Agree”, whereas 2 refers to “Disagree”.  

These questions were applied to measure the perceived level of attraction of the 

following features:  

1.Architecture of historic buildings 

2. History of Wat Pho 

3. Local cultural events 

4. Unique collection of 1,440 inscriptions of Wat Pho as a “Memory 

ofTheWorld” 

5. Buildings being preserved 

6. Pedestrian lanes for visitors  

Part 4: Rating the Visitors’ Opinion/Perception about the importance 

of the quality of the built environment in Wat Pho. 

This part aimed to explore the attitude of respondents towards the 

quality of the built environment in Wat Pho in terms of the following features:   

1.  Conservation of old buildings 

2.Characteristics of the temple 

3.Landscaping of the area 

4.Provision of sufficient rubbish bins 

5.  Provision of public toilet facilities 

6.  Provision of benches/sitting areas 

7.  Tourist information centre services 

8.  Signage for cars 

9.  Signage for visitors 

10. Parking facilities 

11. Public transportation system (Buses and Boats) 

A three-point rating scale was applied where 1 refers to “Not 

important”, while 3stands for “Very important”. 
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Part 5: Perception towards Wat Pho as a tourist destination 

The last part of the questionnaire survey was designed to measure the 

perception towards Wat Pho as a place to visit. A five-point rating scale was also 

applied where 1 stands for “Very poor”, whereas 5 stands for “Very interesting”. 

Questionnaire for shopkeepers 

The questionnaire survey for shopkeepers consisted of three parts 

(Appendix 2). 

Part 1: General information  

This part was designed to determine the demographic details of 

shopkeepers, such as place of residence, type of business, and main consumers. 

Information about the attitudes and perceptions of the shopkeepers towards site 

improvement, tourist management, advantages and disadvantages of encouraging 

tourists, and maintenance of old buildings in Wat Pho were also gathered. 

Part 2: Perceptions towards the heritage tourism in Wat Pho 

This question was constructed to determine the perception of 

shopkeepers towards heritage tourism in Wat Pho.  A five-point rating scale was used, 

where 1 represents “Very poor”, whereas 5 stands for “Very interesting”. 

Part 3:  Perceptions about the problems/issues associated with tourism 

in Wat Pho  

This part aimed to measure the problems or issues associated with the 

promotion of Wat Pho as a tourist destination. A four-point scale was adopted below; 

1 = Agree 

2 = Disagree 

3 = Not related 

4 = Don’t know 

4.2 Interview with Monks 

An in-depth Interview with specific target groups was conducted in 

order to get in-depth information about the site and tourism management of Wat pho. 

A specific target group was selected from monks who had responsibility in tourism of 

Wat Pho. Five in-depth interviewswere  recorded, and notes taken on 9-23 September 

2013 (Table 9). 
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The purpose of data analysis was to support the development of a 

framework for the proper management and long-term sustainability for Wat Pho as 

national cultural heritage and a tourist destination. Descriptive statistics was used to 

analyze the collected data. Content analysis of the narrative results of interviews and 

open-ended questions was also conducted. 

Statistical analysis   

The quantitative data were analyzed using the SPSS program. The 

numerical results were presented using graphs and tables.   

Descriptive analysis   

Descriptive analysis was used to describe the phenomena of the 

management of Wat Pho. The qualitative data were analyzed in the context of Wat 

Pho management. Some management measures on how best to manage and sustain 

Wat Pho as a significant cultural heritage destination were recommended. 
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Chapter 4 

Study Area Description 
 

The site of this study is Wat Phra Chetuphon Vimolmangklararm 

Rajwaramahaviharn, commonly called Wat Pho. Wat Pho is a temple complex in 

central Bangkok, which features historically and artistically important architecture, 

religious artworks, and inscriptions. The site is also an active site of modern Buddhist 

worship and celebration. The site offers multifaceted heritage value, especially 

historic, aesthetic and sociocultural (religious) values (Mason, 2002). The site’s role 

as an archaeological and historic research site also offers scientific value (Mason, 

2002). With a high level of heritage value and an easily accessible location, it is not 

surprising that Wat Pho is a major urban tourism destination in Bangkok (Law, 2000; 

Nunkoo & Ramkissoon, 2010). 

This chapter provides a description of Wat Pho, its heritage valueand 

tourism infrastructure. The chapter begins with a brief discussion of the site’s location 

and accessibility. A summary of its history is then provided. The chapter then turns to 

Wat Pho’s role as a tourist attraction, identifying key aspects of the site and their 

heritage value. The tourist amenities and facilities of the site are also discussed. This 

analysis of the site establishes the groundwork for the sustainable management of Wat 

Pho as a religious tourism destination in an urban setting. 

 

1. Location and Accessibility 

1.1 Location of the Site and Study Area 

Wat Pho is located on Rattanakosin Island in the Phra Nakhon District 

of Bangkok, Thailand (Figure 3). The Rattanakosin Island area is a historic area, 

founded as the site of a new capital city by King Phutthayotfa Chulalok in 1782 

(Baker & Phongpaichit, 2009). The Wat Pho temple complex is slightly to the 

southeast of the Grand Palace and Wat Phra Kaeo, along Maharat Road on the east 

bank of the Chao Phraya River. The immediate area hosts several other major temples
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Figure 6 Study area 

Source: 

 https://www.google.co.th/maps/@13.7467548,100.4914145,688m/data

=!3m1!1e3 

 

1.2 Accessibility 

The Wat Pho site is open daily from 08:00 to 18:30, with an admission 

fee to the site of 100 baht (Wat Pho, 2016a). The site can be accessed by car and does 

have limited visitor parking. However, most visitors come by bus or by riverboat. 

There are several bus lines that stop at or near Wat Pho, including lines 1,3, 6, 9, 12, 

25, 32, 44, 47, 48, 53, and 82, air conditioned bus lines 1, 6, 7, 8, 12, 44 and 48(Wat 

Pho, 2016a). The Chao Phraya Express line also offers service to the Tha Chang, Tha 
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Tien, and Pak Klong Talad piers, all of which are along Thaiwang Road. Visitors can 

also walk from a nearby BTS Skytrain station (Saphan Taksin on the Silom Line), 

which connects to the Chao Phraya Express, or from the Hua LamPhong MRT 

station. The site does have limited disabled access to some buildings, although the 

historic nature of the site has prevented full accessibility. The site does not have a 

strict dress code or code of conduct, although visitors are encouraged to dress 

modestly and to keep in mind that the site is a religious facility and to act reasonably 

(Wat Pho, 2016a). 

 

2.History of Wat Pho and Rattanakosin  

Rattanakosin, Bangkok’s old royal city, has its origins in the Rattanakosin 

Period, which began with the reign of King Rama I in 1782 (Baker & Phongpaichit, 

2009). The Rattanakosin Period followed the long Ayutthaya Period (1351-1767), in 

which the Ayutthaya Kingdom was governed from Phra Nakhon Si Ayutthaya 

(historically about 65 kilometers (40 miles north of modern-day Bangkok). A war 

with the Burmese spelled the end of the Ayutthaya Period in 1767, and led to the 

relatively short Thonburi Period, when General Taksin moved the capital to Thonburi, 

on the west bank of the Chao Phraya River (now southwest of Rattanakosin Island). 

Rattanakosin was originally constructed as a relatively small walled city, 

intended for the use of the royal family and their retainers (Ho & Chinnapong, 2013). 

However, the Wat Pho site itself is older than the city, as a temple has existed on the 

site since the 17th century (Bracken, 2016). During the reign of King Rama I, Wat 

Salak (an existing temple to the north of the royal palace) and Wat Phodharam (to the 

south of the palace) were restored (Wat Pho, 2016b). Following the restoration, which 

took approximately seven and a half year, Wat Phodharam was reopened as Wat Phra 

Chetuphon Vimolmangklavas in 1801 (Wat Pho, 2016b). The temple’s new name was 

derived from a temple in India, said to be the home of the Buddha (O'Neil, 2008). The 

temple originally housed more than 1,200 Buddha images collected from around 

Thailand by King Rama I, and served as a restoration site for these images (O'Neil, 

2008). 

Further restorations of the original site took place during the reign of King 

Rama III (1824-1851) and in preparation for the site’s bicentennial in 1982 (Wat Pho, 
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2016b). The 1832 restoration under King Rama III resulted in construction of the 

South Vihara and West Vihara (the site of the Reclining Buddha images), Phra 

Mondop (the Library Hall or Scripture Hall) and the teaching and learning hall, as 

well as the Missakawan Park (Bracken, 2016; Wat Pho, 2016b). The King Rama III 

period was the most expansive period for the temple, with many of its buildings and 

artworks dating to this time (O'Neil, 2008). It was also the period when the site 

became open to visitors and a site of Buddhist learning, with O’Neil (2008) citing it as 

the first public university in Thailand. 

The 1982 restoration was part of the general movement to restore and 

maintain the traditional character of Rattanakosin by the Buildings and Monuments 

Agency, which instituted rules about construction and led several restoration projects 

in the area in the early to mid 1980s (Ho & Chinnapong, 2013). Thus, today Wat Pho 

stands as a historic site in a district of other historic sites, with limited modern 

development taking place outside. 

Wat Pho remains in use as a monastery, with monks’ dormitories located 

off the site across the road from the main site (Bracken, 2016). It is also designated as 

one of the UNESCO Memory of the World sites, particularly in recognition of its 

stone inscriptions (O'Neil, 2008). The Thai Traditional Medical School located on the 

site continues Wat Pho’s role as a site of religious and traditional learning (Bracken, 

2016). Thus, today Wat Pho remains an active site of worship, learning, and cultural 

history, in addition to its role as a tourist attraction. 

 

3.Wat Pho as a Tourist Attraction 

The key tourism features  Wat Pho are discussed in this section. 

Information about the site was collected through a combination of internal 

documentation, informal interviews with caretakers and published information. There 

is no comprehensive guide to the site or its buildings published previously. 

3.1 Major Buildings  

The major buildings of Wat Pho represent sociocultural, aesthetic and 

architectural heritage (Mason, 2002). Many of the buildings are built in historic or 

even unique styles, and are extensively and elaborately decorated. As with temple 

architecture in other areas (Kang, 2009; Kaplan, 2010; Li & Zhu, 2008; Shih & Kao, 
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2011), the buildings at Wat Pho are built in unique historic styles, many dating to no 

later than the early 1800s and remaining largely unchanged. The buildings house 

knowledge and relics, and are used for active religious worship and study. Some of 

the sites also have historic information embedded in them, such as the representations 

of shadow play carved in bas relief along the Kampaengkaew, which represent a 

historic art form. Thus, apart from their value in religious use, the major buildings of 

Wat Pho represent significant heritage value.  

3.1.1 The Vihara of the Reclining Buddha 

The Vihara of the Reclining Buddha (Figure7) is the most 

popular and largest building on site, constructed during the King Rama III restoration 

to house the Reclining Buddha (Wat Pho, 2016c). 

Phra Vihara of the Reclining Buddha (the assembly hall) lies on 

the Northwest within the monastic area of Wat Pho. In his poem on the construction 

of Wat Pho, the royal poet, Prince Monk Paramanuchitchinorot described Phra Vihara 

of the Reclining Buddha as a major hall, built on an extension to the North as a brick 

and stucco building, 60.75x22.60 meters in length, elaborately built over the 

Reclining Buddha. 

 

 

 

 

 

 

 

 

 

 

 

Figure 7 Vihara of the Reclining Buddha.  

Photo by: Nichanant Sermsri, August 2013 
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3.1.2 Phra Maha Chedi Si Rajakarn 

The Phra Maha Chedi Si Rajakarn (Figure 8) are 42-meter tall 

pagodas decorated in colored tiles decorated in Thai-Chinese motifs (Wat Pho, 

2016c). The green tiled Phra Maha Chedi Sri Sanpetdayarn is one of the oldest 

buildings on site, constructed by King Rama I to protect the ruined standing Buddha 

image (Phra Srisanpetch) and associated relics (Wat Pho, 2016c). The remaining 

pagodas (Phra Maha Chedi Dilok Dhammakaroknitarn or the white tile pagoda, Phra 

Maha Chedi Muni Batborikharn or the yellow tile pagoda, and the Phra Maha Chedi 

Song Phra Srisuriyothai or blue- tile pagoda) honor the reigns of Kings Rama II, III 

and IV. 

King Rama IV also ordered all four pagodas to be enclosed and 

surrounded with the boundary so as to leave no space for more pagodas, as these four 

Kings of the Chakri Dynasty were alive and met each other in the same period of 

time, and no more pagoda was required. 

 

 

Figure 8 Phra Maha Chedi Si Rajakarn 

Photo by: Nichanant Sermsri, August 2013 

 

3.1.3 Phra Ubosot (Assembly Hall)  

Phra Ubosot (Figure 9) was constructed by King Rama I and 

enlarged during the King Rama III reconstruction period (Wat Pho, 2016c). This 

building houses Buddha images, including the Phra Pang Smardhi (Lord Buddha in a 

Posture of Concentration), mural paintings, and relics of King Rama I.  
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Figure 9 PhraUbosot 

Photo by: Nichanant Sermsri, August 2013 

 

3.1.4 Phra Mondop (Scripture Hall) 

The Scripture Hall (Figure 10) was constructed during the King 

Rama III restoration. The hall holds the Tripitaka (Buddhist Scripture), along with 

mural paintings representing historical and mythic events (Wat Pho, 2016c). 

 

 

 

Figure 10 PhraMondop 

Photo by: Nichanant Sermsri, August 2013 
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3.1.5 Phra Rabieng  

Phra Rabieng (Figure 11) are the cloisters that connect the 

Directional Viharas (discussed below) (Wat Pho, 2016c). These cloisters contain 

important historic and religious artefacts including 244 images of the Buddha collected 

from Northern Thailand by King Rama I and the Stone Inscriptions, a series of 100 stone 

inscriptions on columns that present classical Thai poetry (Wat Pho, 2016c). 

 

 

 

 

 

 

 

 

 

 

 

Figure 11 Phra Rabieng 

Photo by: Nichanant Sermsri, August 2013 

 

3.1.6  Phra Vihara Tis (Four Directional Viharas) 

The Four Directional Viharas are four halls connected by Phra 

Rabieng, with each Vihara pointed in a different direction and hosting a different 

representation of the Buddha (Wat Pho, 2016c). In the East Vihara, Phra Buddha 

Maravichai (Lord Buddha Sitting under the Bodhi Tree) is located, while in the South 

Vihara stands Phra Buddha Chinnaraj (the Lord Buddha Giving the First Sermon). 

The West Vihara’s image, Phra Buddha Chinnasi Muninat, is a representation of the 

Buddha meditating. In the North Vihara, the Phra Buddha Palilai (Lord Buddha Alone 

in the Forest) is located.  
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Figure 12 PhraVihara Tis 

Photo by: Nichanant Sermsri, August 2013 

 

3.1.7  Phra Vihara Kod 

The Phra Vihara Kod (Figure 13) consist of four viharas located 

on the walls, including Phra Chai Vihara (northeast corner), Phra Buddhachao Khao 

Nibbana (southwest corner), Nadang Vihara (northwest corner) and Samore Vihara 

(southwest corner) (Wat Pho, 2016c). 
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Figure 13 PhraVihara Kod 

Photo by: Nichanant Sermsri, August 2013 

 

3.1.8  Sala Karnparien 

Sala Karnparien (or the Sermon Hall) is one of the oldest 

buildings on site, believed to be the main hall of the Wat Phodharama temple before 

its restoration during the King Rama III restoration. It houses mural paintings and is 

used for religious observances and dhamma.   

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 14Sala Karnparien  

Photo by: Nichanant Sermsri, August 2013 
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3.1.9 Sum Pratu Song Mongkut 

Sum Pratu Song Mongkut (Figure 15) are the 16 entrance gates 

to the temple. The gates are original to the temple and were restored by King Rama III 

(Wat Pho, 2016c). There are Chinese warlord statues at each gate, thought to ward off 

evil.  

 

 

 

 

 

 

 

 

 

 

 

 

Figure 15 Sum Pratu Song Mongkut 

Photo by: Nichanant Sermsri, August 2013 

 

3.1.10 Phra Maha Stupa 

The Phra Maha Stupaor Phra Prang (Figure 16) are four pagodas 

positioned at the corners of the courtyard containing the Phra Ubosot(Wat Pho, 

2016c). These pagodas, which are decorated with gold leaves and glass inlay along 

with Khmer statues, are called Phra Buddha Manggala Kayabandhana Mahastupa 

(northeast), Phra Buddha Dhammacak Pavattanapaduka Maha Stupa (southeast), 

Phra Buddha Vinaiyapitaka Sucigkara Maha Stupa (southwest), and Phra Buddha 

Abhidhamma Dharavasi Parikkhara Maha Stupa (northwest).  
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Figure 16Phra Maha Stupa 

Photo by: Nichanant Sermsri, August 2013 

 

3.1.11 Kampaengkaew 

Kampaengkaew (Figure 17) is the boundary wall separating the 

Vihara chapel courtyard (Wat Pho, 2016c). The wall is carved in bas-relief, with 152 

distinct carvings and verses representing scenes of the Ramayana (the Indian poem 

describing Prince Rama’s rescue of his wife). These carvings also have a secondary 

meaning, representing the shadow play (Nang Yai), which had begun to die out 

during the Rattanakosin period.   
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Figure 17Kampaengkaew 

Photo by: Nichanant Sermsri, August 2013 

 

3.1.12 Sala Rai 

The Sala Rai (Figure 18) houses the library of Thai massage, 

including 32 drawings of traditional positions, as well as other items related to 

traditional Thai medicine and culture such as proverbs, portraits and paintings (Wat 

Pho, 2016c).  
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Figure 18 Sala Rai 

Photo by: Nichanant Sermsri, August 2013 

 

3.2 Mural Paintings  

One of the unique aesthetic features of the Wat Pho complex is a 

wealth of mural paintings, some dating to prior to the King Rama III restoration. 

Paintings represent a variety of subjects from history, religious stories, myths, and 

even traditional Thai medicine. Many of these mural paintings are located in the Phra 

Vihara of the Reclining Buddha (Simatranget al., 2006). Murals above the doors and 

windows represent the story of the Sinhalese King Mahavong (Figure 19). Paintings 

on the Kho Song beams illustrate battles between Thevada and Asura in the second 

heavenly abode of Tavatimsa (Figure 20). The interior walls include illustrations of 

the 13 Buddhist nuns, Upasaka and Upasika (lay devotees), representing the best 

devotees (figure 21). Door paintings represent traditional Thai ancient weapons, and 

are elaborated in lacquer (Figure 22). Similar designs are found in the outside 

windows (Figure 23). There are also mural paintings scattered throughout the other 

buildings, for example in the Sala Rai depicting the healing of children by heavenly 

beings (Wat Pho, 2016c). These mural paintings offer unique heritage value because 
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of their craftsmanship and artistic value (Mason, 2002). As with other religious sites, 

the aesthetic value of the site relates to the unique representation of these images 

(Kang, 2009; Kaplan, 2010; Li & Zhu, 2008; Shih & Kao, 2011). 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 19 Mural Paintings located above the doors and the windows in Phra Vihara 

of Wat Pho 

Source: Adapted from Wat Pho’s Phra Vihara of the Reclining Buddha, 2006 
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Figure 20Mural Paintings located on Kho Song in Phra Vihara of Wat Pho Source: 

Adapted from Wat Pho’s Phra Vihara of the Reclining Buddha, 2006 
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Figure 21 Mural Paintings located on the interior wall in Phra Vihara of Wat Pho 

Source: Adapted from Wat Pho’s Phra Vihara of the Reclining Buddha, 2006 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 22Mural Paintings located on the inside doors in Phra Vihara of Wat Pho 

Source: Adapted from Wat Pho’s Phra Vihara of the Reclining Buddha, 2006 
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Figure 23Mural Paintings located on the inside windows in Phra Vihara of Wat Pho 

Source: Adapted from Wat Pho’s Phra Vihara of the Reclining Buddha, 2006 

 

3.3 Images of the Buddha 

The English name of Wat Pho (Temple of the Reclining Buddha) 

comes from Phra Buddhasaiyas (the Reclining Buddha), which was built during the 

King Rama III reconstruction in 1832 (Wat Pho, 2016c). The Reclining Buddha 

(Figure 24), measuring 15 meters by 42 meters, is the largest such statue in Thailand 

(O'Neil, 2008). Unlike most Thai Buddha representations, the soles of the statue’s feet 

(measuring 3 meters by 4.5 meters) are highly decorated, with 108 panels representing 

holy symbols of the Buddha. This site has significant value to believers and draws 

non-religious visitors due to its sociocultural significance, offering a high level of 

sociocultural value (Hugheset al., 2013). There are also several other representations 

of the Buddha at Wat Pho. Phra Buddha Theva Patimakorn (Figure 25) is one of the 

oldest images on site, dating to the Rama I period (Wat Pho, 2016c). This Buddha 

image, in a classical sitting position, was moved from either Wat Sala Si Na or Wat 
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Khuhasawan following the construction of the chapel (Wat Pho, 2016c). The 

standing image of Phra Buddha Lokanat (Figure 26) is located in the assembly hall, 

having been moved there by King Rama I from Wat Phra Sri Sanpetch (the Ayutthaya 

Palace monastery) (Wat Pho, 2016c). Located in the East Assembly Hall, the Phra 

Buddha Maravichai (representing Buddha reaching Enlightenment) (Figure 27) 

whichalso dates to the period of King Rama I, although it is constructed in a late 

Ayutthaya style (Wat Pho, 2016c). Phra Buddha Chinnaraj (Figure 28), located in the 

South Assembly Hall, originated in Sukhothai and was placed by King Rama I as well 

(Wat Pho, 2016c). Phra Buddha Paliai (Figure 29) is contemporary with most of the 

other Buddha images. In the Sermon Hall is Phra Buddha Sassada (Figure 30), 

representing Buddha in meditation, which originated at Wat Photharam before being 

moved by King Rama I. Finally, in the West Assembly Hall is Phra Buddha 

Chinnasri  (Figure 31), representing Buddha meditating under the protection of the 

Naga. This image originated in Lopburi before being modified by King Rama I with 

the addition of the Naga.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 24The Reclining Buddha 

Photo by: Nichanant Sermsri, August 2013 
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Figure 25Phra Buddha Theva Patimakorn 

Photo by: Nichanant Sermsri, August 2013 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure26Phra Buddha Lokanat 

Photo by: Nichanant Sermsri, August 2013 
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Figure 27Phra Buddha Maravichai 

Photo by: Nichanant Sermsri, August 2013 

 

 

 

Figure 28Phra Buddha Chinnaraj  

Photo by: Nichanant Sermsri, August 2013 
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Figure 29Phra Buddha Palilai 

Photo by: Nichanant Sermsri, August 2013 

 

 

 
Figure 30Phra Buddha Sassada 

Photo by: Nichanant Sermsri, August 2013 
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Figure 31 Phra Buddha Chinnasri  

Photo by: Nichanant Sermsri, August 2013 

 

3.4 Stone Inscriptions 

The stone inscriptions of Wat Pho (Figure 32) are one of its unique 

characteristics. The stone inscriptions, located in Wat Prachetupon, were constructed 

between 1831 and 1841, coincident with the first major restoration (UNESCO, 2011). 

They consist of 1,431 stone plates, each inscribed with knowledge relating to 

Buddhism, the temple’s history, medicine, tradition, proverbs, precedence and 

etiquette, and literature (including poetry)(UNESCO, 2011). These inscriptions 

represented a valuable learning resource, presenting Thai language, literature and 

aspects of culture to all (Wat Pho, 2016c). According to UNESCO (2011), “It was a 

conscious effort by King Rama III and Thai scholars to preserve and make them 

visible to the public with the ultimate aim in general education on cultural heritage, 

diversity and civilizations.” Thus, the stone inscriptions must be considered one of the 

major heritage values of Wat Pho. They represent both the aesthetic value of the 

carvings and literature and the scientific and historic value, representing one of the 

first efforts to educate the Thai people. The stone inscriptions are one of the main 

reasons for inclusion of Wat Pho in the Memory of the World Archives in 2011 

(UNESCO, 2011).  
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Figure 32The stone inscriptions 

Photo by: Nichanant Sermsri, August 2013 

 

3.5 Sculptures 

Wat Pho also has a number of unique sculptures on the site, 

representing aesthetic value as well as sociocultural value (Mason, 2002) as they often 

represent mythological or religious figures and scenes. The Chinese Ballast sculptures 

(Figure 33) were brought to Thailand along historic trading routes from China 

(O'Neil, 2008). Various sculptures include the Lan Than (Rock Giants), Giants in 

European clothes (representing Marco Polo and Western contact with China), 

Nobleman, Chinese Monk, Philosopher, Workman, and many Chinese Ladies. There 

are also Chinese animal figures (Figure 34), such as lions. These sculptures represent 

Chinese folklore and historic figures. There are also 24 Contorted Hermit statues 

(Figure 35) on the site, mainly on Khao Mor. These figures were originally placed by 

King Rama I, but were replaced in the King Rama III restoration after the original 

clay statues degraded (Wat Pho, 2016c). The statues are medical in nature, 

representing exercises said to be beneficial in traditional Thai folk medicine.  
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Figure 33Chinese ballast of Wat Pho 

Photo by: Nichanant Sermsri, August 2013 

 

 

 

Figure 34Animalschinese figures 

Photo by: Nichanant Sermsri, August 2013 
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Figure35Contorted hermit in Wat Pho 

Photo by: Nichanant Sermsri, August 2013 

 

3.6 Religious Activities and Festivals 

Wat Pho is not a museum site, but an active site of religious practice. 

The site has a full schedule of festivals and observations throughout the year, of 

which the most important are Maghapuja Day, Vasakhapuja Day, and Asalhapuja 

Day. Maghapuja Day (occurring on the full moon of the third lunar month) 

commemorates the Jaturong Kha Sannibat, or assembly of disciples of the Lord 

Buddha in B.E. 44. This day, which is a public holiday, has been observed at Wat Pho 

publicly since 1851 (on the order of King Rama IV). Vasakhapuja Day (15th day of 

the waxing moon in the sixth solar month) represent the birth, enlightenment and 

death of the Lord Buddha. Today, this day coincides with World Peace Day. 

Aslhapuja (the 15th day of the waxing moon in the eighth lunar month) 

commemorates the first sermon the Lord Buddha preached following his 

enlightenment. This day has been a public holiday since 1958. All three of these days 

are observed in a similar fashion. Mornings are taken up by a visit to the temple to 

make offerings, while the afternoons are occupied by sermons and meditation. 

Candlelit processions (Wien Tien) (Figure 36) are held in the evenings, typically 

around Phra Ubosot.  
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Figure 36 Candlelit processions or Wien Tien on important Buddhist day 

Source: Wat Pho Gallery (2016) 

 

Other festivals are also celebrated at Wat Pho. Takbarttavo (first day of 

the waning moon of the eleventh lunar month), which observes the return of the Lord 

Buddha from Heaven after preaching a sermon to his mother, is observed with food 

offerings (Figure 37). Songkhran (the Thai New Year, 13th April) is also observed at 

the festival (Figures 38).  

 

 

 

 

 

 

 

 

 

 

 

 

 
Figure 37 Food offering to monks on Takbarttavo festival 

Source: Wat Pho Gallery (2016) 
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Figure 38 Songkran festival 

Source: Wat Pho Gallery (2016) 

 

3.7 Thai Traditional Massage 

Wat Pho was historically and continues to be the site of the Traditional 

Medical School, which was opened in 1955 (Wat Pho, 2016d). Today, the school 

offers Thai traditional massage to the public as part of its training in traditional 

medicine, which also includes Thai pharmacy, medical practice, and midwifery. Thai 

massage is a unique form of massage with its roots in Buddhist yoga practice 

(Haddad, 2013). The practice is conducted fully clothed, with clients assisted by the 

practitioner to reach and hold certain postures designed to improve health (Haddad, 

2013). This practice, which is based in traditions and folk culture of Thailand, 

represents a significant sociocultural value by preserving the values and medical 

traditions that are rapidly dying out. 
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Figure 39 Thai traditional massage  

Photo by: Nichanant Sermsri, August 2013 

 

4. Tourist Amenities and Facilities 

Information about the tourist amenities and facilities located on the site 

was collected through site observation and mapping. This information shows that Wat 

Pho does have essential tourist amenities and facilities, although they are not 

extensive. For example, there are no food and drink facilities on site, and shopping 

areas are limited. However, these amenities are easily located outside the site’s 

boundary. 
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4.1 Tourist Information Center 

The Wat Pho Tourist Information Center (Figure 40) is located near 

the main entrance on Chetuphon Road. The Tourist Information Center offers basic 

maps and guides to the site and copies of the site directory in Thai and English. It also 

hosts announcements about on-site activities and festivals. However, there are  limited 

interpretative materials available, for example guided tour booklets. The staff in the 

Tourist Information Center speak Thai and English (with a small number of third 

language speakers such as Chinese). Visitor information centers are crucial for 

sustainable tourism development because they both provide information about the site 

and promote tourism services, events and activities to tourists (Ballantyne et al., 

2009).  However, development and maintenance of tourist information centers can be 

expensive, particularly on a large site (Connell et al., 2009). Thus, paying for this 

facility could be a challenge to site management.  

 

 

 

Figure 40Tourist information center services 

Photo by: Nichanant Sermsri, August 2013 

 

4.2 Seating Area 

There are seating areas located around the site for visitor use (Figure 

41). Seating areas are typically shaded and offer basic seating, and may be located 
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near other facilities. Seating areas are critical infrastructure for visitor health and 

welfare, and enable longer visits by giving people an opportunity to rest.  

 

 

 

Figure 41 Seating areas  

Photo by: Nichanant Sermsri, August 2013 

 

4.3 Public Toilet 

The Wat Pho complex has public toilet blocks with gender-segregated 

facilities. These blocks are located near the Chetuphon Road main entrance and 

adjacent to the South Vihara and North Vihara (major tourist spots on the site). The 

toilets are basic, but are clean and offer hand soap and paper towels for visitor use. 

Clean andfunctional toilets are essential for visitor health and comfort. 

 

 

 

 

 

 

 

 

 

 

Figure 42 Public toilet 

Photo by: Nichanant Sermsri, August 2013 
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4.4 Drinking Water Service 

There are free drinking water stations for foreign visitors who pay for 

admission to the site located in front of Viharn of the Reclining Buddha(Figure 43), 

whereas Thai visitorscan fill their own water bottles from drinking water stations 

which are located near other facilities, such as seating areas or toilets. Offering free 

drinking water on the site, rather than selling it in bottles, reduces tourism-related 

pollution (from excess discard of water bottles) and impact on the environment, 

contributing to the site’s environmental sustainability (Nunkoo & Ramkissoon, 2010). 

 

 

 

Figure 43 Drinking water service 

Photo by: Nichanant Sermsri, August 2013 

 

4.5 Souvenir Shop 

The Wat Pho site has one souvenir shop, located near the South Vihara 

(Figure 44). The souvenir shop sells a limited range of products, including post cards 

and other stationery and religious items. The souvenir shop contributes to the 

economic sustainability of the site by increasing local shopping, although it is likely 

that the economic impact of shopping outside Wat Pho’s walls is higher (Timothy & 

Boyd, 2006).  
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Figure 44 Souvenir shop 

Photo by: Nichanant Sermsri, August 2013 

 

4.6 Ticket Counter 

There are two ticket counters on the site, located near the Chetuphon 

Road and Thaiwang Road site entrances (Figure 45). Tickets are required to access 

the site, with a ticket fee of 100 baht. Entrance is free for Thai visitors and children’s 

foreign visitorswho areunder 120 centimeters (four feet) tall. The ticket counter serves 

a functional purpose for the site, enabling it to collect admission fees to continue 

funding the site and ensuring economic sustainability.  

 

 

 

 

 

 

 

 

 

 

 

 

Figure 45Ticket counter 

Photo by: Nichanant Sermsri, August 2013 
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4.7 Shoe Rack 

Shoe racks are provided outside each temple area for visitor use 

(Figure 46). Provision for shoe racks is limited, which may reduce the number of 

visitors to the site. Removing shoes before entering a place or worship or a place 

where religious artefacts or relics is stored is required in Thailand, and is considered 

good etiquette in other situations such as private homes (Cavanagh, 2014). This has a 

pragmatic purpose of keeping the room clean, but it also has a spiritual implication, as 

the feet are considered the most impure part of the body (Cavanagh, 2014). This 

facility enables visitors to meet the requirements for spiritual observance on the site, 

which is an important aspect of the site’s history and current use as a site of worship. 

 

 

 

Figure 46 Shoe rack 

Photo by: Nichanant Sermsri, August 2013 

 

4.8 Rubbish Bin 

Rubbish bins are provided around the site (Figure 47). The rubbish 

bins are cleaned and serviced as part of the site’s routine maintenance. However, there 

are no public recycling bins on site. Rubbish bins, along with recycling and compost 

bins, are part of sustainable tourism strategies, enabling both site cleanliness and 

environmental responsibility (Lim & McAleer, 2005;  Nunkoo & Ramkissoon, 2010). 



89 
 

 

 

Figure 47 Rubbish bin 

Photo by: Nichanant Sermsri, August 2013 

 

4.9Visitor Signages 

Wat Pho provides visitor signages (Figure 48). Key types of signage 

include directional signage, informational signage and etiquette signage. For example, 

major tourist attractions and facilities are signposted so that visitors can find their way 

around the site. Visitors are also reminded of potential hazards by informational 

signage. Finally, etiquette signage reminds visitors to take off their shoes or not to sit 

on or touch artefacts. Clear visitor signage, along with lighting and other facilities, has 

been shown to be critical for visitors in the urban landscape, allowing them to find 

their way around and understand the rules of a potentially strange place (Aitchison, 

Macleod, & Shaw, 2002).  
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Figure 48 Signage for visitors 

Photo by: Nichanant Sermsri, August 2013 

 

4.10 Car Parking 

 Wat Pho has limited car parking available (Figure 49). Visitors can 

also park in the area outside. However, parking is  in high demand during peak 

seasons andis routinely  restricted, even though it is very important especially for 

larger groups and elderly visitors. Shortages in car parking infrastructure can make a 

site inaccessible to visitors, who may become frustrated with trying to find a spot 

(Maršanić et al., 2008). In practice, most visitors to Wat Pho tend  to visit by public 

transportation, which is an effective partial substitute for car parking (Abalate & Bell, 

2010). Thus, the constraint of parking may have limited influence on the accessibility 

of the site for most visitors, but it could make it inaccessible for  small groups. 
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Figure 49 (Left) Car parking on Taiwang Road 

 (Right) Car parking on Chetuphon Road 

Photo by: Nichanant Sermsri, August 2013 

 

5. Summary 

This chapter presents an in-depth description of Wat Pho in terms of its 

geography and physical location, history, cultural heritage values,  and tourism 

infrastructure and facilities. Wat Pho is located in the Rattanakosin Island district of 

Bangkok, a historic area endowed with rich cultural and tourist attractions. The 

fascinating features of Wat Pho draw numerous visitors. Hundreds and thousands of 

domestic and foreign visitors also visit the temple complex to attend Buddhist rituals 

and festivals.  The history of Wat Pho with respect to its association with the royalty 

as well as an important repository of numerous Buddhist holy artefacts and relics 

along with its unique temple architecture underscore its valuable and irreplaceable 

historic, sociocultural, aesthetic, and  touristic features. The site also has scientific and 

educational values because of  its collection of historic and religious artefacts. Tourist 

facilities and amenities, such as   the visitor information center, toilets, souvenir shop 

and resting areas,  address the wellbeing of tourists while ensuring a high quality 

tourist experience without compromising  adherence to cultural and religious 

tradition.  Some management issues, such as limited parking, crowding and waste 

minimization, have been pointed out in this chapter but will be discussed further in a 

separate chapter. 



 
 

Chapter 5 

Research Results 

 

This chapter discusses the cultural heritage features of Wat Pho, its 

tangible and intangible heritage and tourism values from the perspectives of various 

stakeholders (visitors, shopkeepers, and monks), current management issuesand 

challenges as well as the positive and negative impacts of tourism on Wat Pho. This 

chapter also describes the demographic profile of the visitors and shopkeepers in 

terms of their nationality, gender, age, marital status, occupation, and educational 

background. 

 

1. Heritage Valuesof Wat Pho  

The heritage values of Wat Pho pertain to its historic, aesthetic, social, and 

scientific features, which are basically intangible and difficult to measure in monetary 

terms. AsVecco (2010, p. 321) states “heritage is no longer defined on the basis of its 

material aspect… and that intangible cultural heritage, which was ignored for a long 

time, as heritage [ has to be] to be protected and safeguarded.”  

1.1 Historic Value 

The important events and activities that were celebrated in the pasthad 

created cultural andhistoric meaning to the site. Wat Pho has always been associated 

with luxurious Royal events since the beginning of Rattanakosin era (Fine Art 

Department,1978).The most significant event duringthe Rattanakosin period 

emphasizedthe important Buddhist activities and rites undertaken for the Monarch.For 

example, Wat Phohasrevived the traditional offering of the Royal Kathin robe, which 

is stillpracticed up to the present. As discussed in Chapter 4, Wat Pho’s events and 

observances have become increasingly open to the public, particularly after the 1932 

institution of constitutional monarchy (Ho & Chinnapong, 2013).  
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1.2 Aesthetic Value 

Wat Pho, as a cultural heritage site, has unique and 

beautifularchitecture. All materials therein reflect the unique building style with 

superb decoration and aesthetic form. The most distinguished among these buildings 

is Phra Maha Chedi Si Rajakarn, whichhas excellent architectural featuresbecause of 

its perfect spatial dimension, composition, and building style as well asits beautiful 

decorations.  

In general, Wat Pho hasboth aesthetic value andfunctions thatenhance 

thepublic appreciation of its architecture.Its aesthetic value also enhances tourist 

enjoyment and influences public interests in heritageconservation.  However, the 

conser-vation principles appropriate for Thai temples should be based on the aesthetic 

andspiritualnotion of East Asian culture and architecture rather than by Western 

sensibilities(Chung, 2005). This is particularly true given the particular nature of the 

heritage present at Wat Pho, which includes religious, mythic, historic and scientific 

heritage arising from the Rattanakosin period of Thailand (Ho & Chinnapong, 2013).  

This issue is discussed more in Chapter 4,Section 2(history of the site). 

1.3 Social Value 

The social value of sacred places and templesin Thailand is significant 

because the majority of Thai people are Buddhists. Buddhist templesare the main 

places where people can congregate to worship, pray, andask formerits. Thus,temples 

have a greatinfluence on the lifestyle orway of life of the Thai people.  

Wat Pho as a religious place is associated withmanyevents that have 

majorsocial significance amonglocal communities. For example, important Buddhist 

days (e.g., Maghapuja Day, Visakhapuja Day, and Asalha puja Day), are observed 

three times a year by the local people.Songkhran and Takbarttavo are also observed at 

the temple (Section 3.6 inChapter 4). Wat Pho is also a major venue for the Royal 

barge procession. This procession consisting of the Rayal Kathin Ceremonyhas 

anintangible value which affects the way the local people live their daily lives as 

individuals and as a community. The social ethics of many Thai Buddhists are based 

on the teachings of Buddha, which are accentuated and reinforced by the religious 

activities held in temples. Unfortunately, the direct relationships between social ethics 

and religions is not always universally true (Parboteeah et al., 2008). 
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1.4 ScientificValue 

The scientific value of a heritage site relates to academicand 

technological development, which include appropriatephysical plan, architectural 

design, construction, and materials used. 

The architectural plan and design of Wat Pho, such as the Phra Maha 

Chedi Si Rajakarn and the surrounding buildings,reflectlocal knowledge based on 

Hindu-Buddhist cosmology. The buildings exhibit advanced construction technology 

that was known even during theancient times. At present, some of the 

vulnerablebuildings and ageing ornamentations in Wat Pho are beingrestored 

regularly using modern technological tools and techniques. 

 

 

Figure 50Rehabilitation of Viharn of the Reclining Buddha 

Source: S.Boonmeerit Engineering Co.,LTD, 2012 

Thanks to these modern technological tools, the temples have remained 

as a major depository ofimportant data and rare collections of cultural and historic 

materials of Thailand (see Sections 3.2, 3.3, 3.4, 3.5 and 3.7in Chapter 4).These 

collections include religious images and artefacts, scientific and literary knowledge 
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(the Stone Inscriptions), and traditional medical techniques (the Thai Traditional 

Medicine School). As a result, the scientific value of Wat Pho with respect to the 

cultural preservation of its tangible and intangible assets has been enhanced. 

Unfortunately, the costs of modern technology that is needed to maintain the heritage 

values ofancient buildings, such as Wat Pho, can besubstantial  because it 

involvesboth public and private funds as well as a pool of scientific experts who ] 

incorporate other disciplines in science and arts (Croci, 2000). 

 

2. Current Managementof Wat Pho 

This section discusses and analyzes the data collected from the in-depth 

interviews with the 5 monks  listed below (Table 9). 

1. Phramaha Udom Bhunyapo: Secretary of Educational Tour 

Department 

2. Phra Udonkanarak : Assistant of Wat Phra Chetuphon’s Abbot 

3. Phramaha Nopparat Apichawo: Assistant Secretary of Educational 

Tour Department 

4. Phra Suthithummanuwat: Assistant Abbot 

5. Phramaha Mangkorn Sithimatee: Resource person of educational 

tourism 

Thematic coding was applied in order to analyze the data collected from 

the five monks (Rubin &Rubin, 2012).Thematic coding began with identifying codes 

based on the participant’s explicit words, and then expanded to include unspoken 

concepts. Categories were then derived and arranged into general themes that were 

consistent with the research goals. This approach aims to meet the research objectives 

of this study including the identification of the positive and negative impacts of 

tourism as sell as the heritage values (tangible and intangible) of Wat Pho from the 

perspectives of relevant stakeholders.  

2.1 Management Organization of Wat Pho  

According to an in-depth interview with Phra Suthitummanuwat 

(2013), Assistant Abbot of Wat Pho, the management of Wat Pho is like a “family” 

affair. Monk and layman constitute the temple’s Management Committee.The 

Committee is responsible for operations and maintenance.  
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The management structure is comprised of eight departments, namely, 

the Central Department, Administration Department, Education Department, 

Propagation Department, Public Utility Department, Finance Department, HR 

Department and Public Relation Department (Figure 51). The current Abbot of Wat 

Pho, who isin charge of all departments and the head of the Management Committee,  

is Phra Thep Weraporn. 
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2.2 The Role of Wat Pho 

Wat Pho has several important roles or functions, which are truly 

recognized by many domestic and foreign tourists, students, and Thai residents. 

2.2.1 Religious role 

The practice of Buddhism is the main purpose or function of 

Wat Pho.The temple remains a place for communities to experience spiritual 

upliftment and have the opportunity to pray and ask for merits.Religious activities 

such as Magha Puja, Vesak Puja, Asalha Puja and Beginning of Vassa are held 

regularly throughout the year. The temple has initiated the “Buad Chee Phram” 

ceremony which is held twice a year during the birthday celebration of the King and 

Queen. During this ceremony, lay people have opportunities to meditate and observe 

the Eight Precepts. Table 10lists the major religious ceremonies that are observed at 

Wat Pho; these ceremonies also draw regular visitors and tourists to the temple. 

 

Table10 Festivals and Buddhist religious days in Thailand 

 
Date Name Remarks 

01-January New Year’s Day Celebratedat the start of the solar and 

Gregorian year from 1889-1941, this 

was held on 1 April 

February. Full moon, 3rd 

Thai lunar month 

Magha Puja Buddhist observance commemorating 

the Buddha’s teaching of Ovada 

Patimokkha 

13 April-15 April Songkran Festival Traditional Thai New Year, a major 

holiday of the year 

05-May Coronation Day Commemorates the coronation of 

King Bhumibol Adulyadej in 1950 

Full moon, 6th Thai lunar 

month (May)b 

Vesaka Buddhist observance commemorating 

the birth, enlightenment and passing of 

the Buddha 

 
Table10Festivals and Buddhist religious days in Thailand (cont.) 

 
Date Name Remarks 
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Full moon, 8th Thai lunar 

month (July)b 

Asalha Puja Buddhist observance commemorating 

the Buddha’s first discourse, the 

Dhammacakkappavattana Sutta 

First warning moon, 8th 

Thai lunar month (July)b 

Beginning of Vassa Buddhist observance marking the 

beginning of Vassa, also known as 

Buddhist Lent 

12 August Queen’s Birthday Commemorates the Queen’sbirthday 

bydoing meditation practice 

November Loy Kratong Traditional Thai Festival 

5 December31-December King’s 

BirthdayNew 

Year’s Eve 

Commemorates the King’s birthday 

bydoing meditation practice 

 

Source: Wikipedia, 2015 

  

2.2.2 Educational role 

According to an in-depth interview with Phramaha 

UdomBhunyapo, the Secretary for Educational Tours (personal communication, 

September 23, 2013), Wat Pho is the first open university of Thailand and the source 

of knowledge inmany fields and disciplines, such as arts, culture, and Thai traditional 

massage. Wat Pho has become the center of art and culture with respect to art objects, 

such as the images of Buddha from ancient times, and architectural works with 

beautiful decoration including interior designs and mural paintings. 

Wat Pho, as in many other temples in Thailand, supports 

modern education by providing classroom facilities and playground. Wat Phra 

Chetuphon School has evolved from the classrooms of childrenfrom royal families 

and aristocrats taught by monks. The School is under the Bangkok Metropolitan 

Administration (BMA). BMA, although not directly involved in temple management, 

is partly responsible for the operational budget.   

Furthermore, there are schools called the Dhamma and Pali 

Studies School for religious students who come to study Pali language. The General 

Buddhist Department School caters to lay students who have completed Grade 6 and 

would like to further their studies up to Grade 7 to Grade 9 and, eventually, to become 
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novice. There is also a Buddhism Studies Center, which is open on Sundays for all 

interested members of the general public. The main subject taught is Buddhism, and 

the supplementary subjects are English, Mathematics, Arts and Culture, Traditional 

Thai Music, and other academic subjects.  

The temple allocates a budget of approximately 2 million Baht a 

year to the Buddhist Sunday School, and approximately 1 million Baht a year to the 

Phra Apidham School. The Bangkok Metropolitan Administration uses the temple 

area at Wat Phra Chetuphon School to teach kindergarten to elementary school (Grade 

6) children from nearby communities (Phramaha Udom Bhunyapo, personal 

communication, September 23, 2013). 

Wat Pho is also a place for individual studies. It is one of the 

most popular placesfor universityart students to sketch the architecture or copy mural 

paintings. Moreover, private schools that rent part of the temple’s land include the 

Tangtrongchit Commercial School and Thai Traditional Massage School, which also 

provide traditional massage services at the temple precinct. A massage teaching 

school under the management of the Wat Pho Thai Traditional Medical and Ayuravej 

Association used to operate within the temple area. Although they had already 

relocated to Ta Tian commercial buildings area, they have continued to provide  

massage services at the temple (Phramaha Udom Bhunyapo,personal communication, 

September 23, 2013). 

2.2.3 Tourist destination role 

Wat Pho is a religious tourist destination. Its role as a tourist 

destination is becoming more and more important with increasing interest in cultural 

heritage. At present, Wat Pho is considered one the world’s major cultural tourist 

attractions. 

Its tranquility and Buddhist environment are important tourism 

assets. The main temple edifices, which are located within the Buddahvas (Sacred 

Quarter), are the center of tourist attraction.More specifically, the central and western 

parts of the Buddhavas provide the best view because they contain the Phra Ubosot 

(Main Chapel) (Figure9 from Chapter 4), the Great Four Pagodas (Figure 8), the 

Vihara of the Reclining Buddha(Figure 7)including the Sala Rai (satellite pavilion) 

(Figur18) in front of the Great Four Pagodas where the anatomy of human body in 
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relation to Thai traditional massage is illustrated. Phra Ubosot is closed to the public 

two times every month on Wan Phra (Holy Day). 

According to an in-depth interview with Phramaha Udom 

Bhunyapo (September 23, 2013) there are 2 types of tour guides allowed in the 

temple. The first type consists ofofficially registered guides; they are issued guide 

cardsby the Management Committee. Today there are 13 official temple guides. The 

second type consists of guides from commercial tour groups;they arenot directly 

affiliated with the temple management.  

In the case of educational tours and academic visits of 

institutions  or agencies, an official letter asking permission to visit the temple is 

required. If the request is granted, the temple management assigns some monks from 

the Educational Tour Department within the Promotion Division to serve as tour 

guides. In the past, the monks managed tourism based only on their own personal 

experiences. Since there is no existing strategic tourism management plan forWat 

Pho, the Management Committee is aware of the need to improve tourism practices 

and services thatcater to the needs of international tourists. Examples of such tourism 

services are creating a website, organizing better  public relations, and providing Wi-

Ficonnections.  

2.2.4 Cultural heritage role 

A temple in Thai culture is more than simply a place for 

religious activities.It also holds festivals and fairs. All these cultural activities are 

mostly participated in by nearby communities. 

Presently, Wat Pho isconsidered arepository of Thai cultural 

heritage. It is open to the public to serve as aneducational and cultural facilitywhere 

materials about Thai arts and sciences are showcased and preserved.Many samples of 

Thai sculpture, bronze-casting, painting, and architecture including ancient readings 

about mathematics and astronomy are kept safe within the temple.,  

Despite the destruction of many important Thai medical texts in 

Ayudhya, the Wat Pho Traditional Medical School initiated and convened the medical 

experts from all over the land to share their expertise. Between 1895 and 1907, the 

school focused on collecting traditional Thai medicine knowledge and on publishing 

the information in a series of pamphlets. This resulted in the recovery and compilation 
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of a definitive version of the lost texts about traditional Thai medicine (Salguero, 

2006). 

2.3 Tourism Management of Wat Pho 

Majority of the monksinterviewed lamented that there is no existing 

managementplan for Wat Pho; however, the current management group of Wat Pho 

has suggested andhas already adopted several ideas to enhancereligious tourism that 

caters to domestic and foreign  tourists.  

Phra Suthithummanuwat(personal communication, September 9, 2013) 

said: 

We only have a yearly short-term plan.There is no long-term model 

scheme in place to improve and manage tourism.  Such plan should also aim to make 

Wat Pho a better international destination. We need to hire professionals to assist in 

organization, public relations andwebsite management. The proposed planwill include 

facility improvements and provision of Wi-Fi service for tourists.   

Phramaha Nopparat Apichawo (personal communication, September 

12, 2013) further said that 

Monks can learn and even enhance their understanding of traditional 

architecture by coordinating with the lecturers of  the Faculty of Architecture, 

Silpakorn University. A good understanding of architecture will provide a basis for 

developing good tourist interpretation materials. Wat Pho can also arrange English 

training programs for some foreign tourists.  With respect to tourism statistics, we 

have ticket checkpoints that can record or verify the number of visitors. 

Phra Udonkanarak (personal communication, September 9, 2013) also 

pointed out that: 

Wat Phohasalways been a popular tourist destination.  Thetemple 

hasadequate facilities and an educational tour department that provides servicesto 

severalagencies and organizations. A courtesy letter is required prior to their visit so 

that a monk-guide can be assigned to take visitors around the temple precinct. 

2.4 Constrains and Challenges in Management 

Thereare certain management constrains and challenges that were 

pointed out by the monks interviewed in this study, as discussed below.  

2.4.1 Lack of Understanding about Culture and Tradition 



103 
 

The majority of the monks pointed out “cultural 

differences”being a major issue faced by the management as it  often leads to 

improper and  uninformed tourist behavior while visiting cultural heritage sites.   

Phramaha Nopparat Apichawo (personal communication, 

September 12, 2013) stated that 

Some tourists have the tendency to touch Buddha images and 

mural paintings unaware that it is against localculture and tradition aside from the 

potential damagethat it would cause on the images. However, we were able to solve 

this problem by putting warning signs and fence barriers  around the images.”  

Phra Suthithummanuwat (personal communication, September 

9, 2013)also pointed out that 

Some foreign tourists seem to have inadequate understanding of 

Thai traditions and cultures, and as result they behave inappropriately. For example, 

climbing up on top of ancient statues, considered sacred by Thai devotees, just to take 

pictures; they would evenor hugBuddha images while posting for a photo  shoot.  The 

Management Committee has, therefore, deployed security guards to patrol critical 

spots. Warnings and notices to inform  tourists about restrictions and  regulations have  

also been posted and displayed.  

Phramaha Uudom Bhunyapo (personal communication, 

September 23, 2013)reaffirmed the above comment by saying that 

Some foreign visitors show disrespect by standing, sitting or 

climbing ancient monuments/statues. We have staff memberswho are assigned to 

monitor critical places and  remind/warn  those  touristswho exhibit such improper  

behavior. We also ask other tourists to call or send wire messages to the Management 

staff  if they see visitors who are violating the rules/regulations.. Tour guidesalso 

assist in disseminating information about the proper behavior expected of all  visitors 

in Wat Pho. 

2.4.2 Security in Wat Pho 

The second constrainand challenge discussed during the 

interviews focused on the issues of security and thefts.   

Phramaha Nopparat Apichawo stated that 
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Other tourism problems are  related to petty crimes such as 

thefts, pickpocketing,  and even  stealing shoes left outside the temples by devotees. 

Allegedly, the majority of the perpetuators of these crimes are  foreigners. We prevent 

this problem by installing CCTV around temples, but the constrain is that before this 

is acted upon,  the thieves have  already left the precinct. For shoe- stealing, we 

provide individual shoe- bags to visitors so they themselves can bring their shoes 

inside the Vihara of the Reclining Buddha.  

Phramaha Uudom Bhunyapo expressed similar sentiment. He 

said that 

Shoes of visitors are easily stolensince they have to be taken off  

before entering the Vihara of the Reclining Buddha. Today, we try to solve the 

problem by posting warning signs reminding  tourists to be wary of thieves. We have 

CCTV to protect tourist’s security and we also provide  shoe  bags for tourists so they 

can bring their shoes with them when they go inside  the Vihara of the Reclining 

Buddha. 

2.4.3 Lack of Parking Area 

The availability of convenient parking space  is another issue 

that was raised during the interview.  This is a common concern in congested urban 

areas, like Bangkok, where tourist attractions are being promoted and, in this case, 

very successful. This problem becomes more prominent in old sections of Bangkok 

where Wat Pho and other tourist destinations (e.g. Grand Palace) are located.  

Phramaha Nopparat Apichawo (personal communication, 

September 12, 2013) said that  

Wat Pho has some problems aboutlimited parking space 

althoughthere may be enough parking space around Chetuphon Road that is being 

managed by the temple staff members. The parking areas are rather narrow and can 

accommodate only vans and private cars. Tourists coaches are usually parked on the 

road around the terminal section of the Grand Palace. The heavy traffic generally 

causes serious air pollution and congestion.  

2.4.4  Lack of Understanding in terms of Management and Building 

Development in Wat Pho 
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Phra Suthithummanuwat (personal communication, September 

9, 2013) mentioned that 

Nowadays, the  management of  Wat Pho is sort of  family- 

orientated. The monks usually help the management according to their potentials and 

limitations. If I were authorized to manage Wat Pho, I would keep the current 

committee. Currently tourism is the main source of revenue of the temple. I think the 

concerned  tourism agencies have to ‘outsource’ certain resources  to ensure that  

tourism management of Wat Pho becomes internationally recognized.”  

Phramaha Nopparat Apichawo (personal communication, 

September 12, 2013)pointed out further that  

I think the tourism activities within the temple precinct are 

unsustainable. It lacks the key elements that characterize sustainable tourism. For 

example, there is no tourism resource management plan; the consultation process 

among stakeholders with regards to planning, budgeting and appropriate resource 

utilization is limited or even non-existent. Because the temple is classified as a 

religious place, it falls under the authority of the Religious Affairs Department. If they 

specified that the temple is only a dharma retreat, it would end tourism activities at the 

temple. 

Phramaha Mangkorn Sithimatee(educational guest tour speaker, 

personal communication, September 12, 2013) stated that  

People who basically manage tourism in Wat Pho are monks 

who have not been adequately or professionally trained in tourism management.  

They do not know how to develop, much less implement,a long-term management 

plan including riskassessment. If you ask me if this situation  is good or not, I think,  

it is not good at all. 

 

2.5  Benefits of Management  

Despite the issues and problems of tourism management at Wat Pho, 

the monks interviewed expressed high degree of optimism. For example, they believe 

that there are lots of benefits that can be derived from tourism, such as the 

preservation of historic sites and heritage buildings, creation of additional income, 

and increased public awareness and concern for cultural heritage. 
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Phramaha Udom Bhunyapo (personal communication, September 23, 

2013) pointed out that 

Among the benefits of tourism is providing better opportunities for the 

local people  to engage in small businesses, such as vending food and souvenir items 

to tourists and locals. It can  indirectly help  disseminate Thai customs and culture to 

tourists viareligious tourism. For instance, visitors need to dress modestly and take off 

their hats and shoes before entering the temples and other sacred buildings to express 

respect to religious images.  

Similar views from both visitors and shopkeepers were also obtained in 

this study, although they expressed different priorities. Views from visitors are shown 

in Table 11, while views from shopkeepers are shown in Table 12. Visitors who 

participated in this researchmentioned that in general, tourists areincreasingly 

encouragedto respect and help preserve cultural and historical sites and buildings. 

They also recognized the positive benefits of tourism in terms of increasing 

employment and improving the livelihood of the local people (Table 11). 

 

 

 

 

 

 

 

 

 

 

 

Table 11 Effects of tourism on Wat Pho according to domestic and foreign visitors, 

n = 400 

 
The effects of tourism on Wat Pho 

Advantage Rank Benefit N % 
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1 
Encourages the preservation of historic 

sites and heritage buildings 
244 61.1 

2 
Increases income for the local people and 

services 
201 

 
50.3 

 
3 Creates jobs for local people 196 48.9 

Advantage 

 

 

 

 

Rank Benefit N % 

4 Generates income to help pay for 

preservation of historic buildings 

 
160 

 
40.1 

5 Improves infrastructure development 132 33.0 

6 
Increases awareness and concern for the 

environment 
127 31.8 

7 Others 0 0 

 
 

The shopkeepers (Table 12) believed that the main advantages of 

tourism in at Wat Pho are increased income and employment for the local people and 

the preservation of historic sites and heritage buildings. Their views are is slightly 

different from  those of the visitors (Table 11) who regarded historic/cultural 

preservation as being more important than income and jobs.  

 

 

 

 

 

 

 

 

Table 12 Advantages of tourism in Wat Pho according to shopkeepers, n = 100 

 
The effect of tourism in historic sites 

Advantage 
Rank Advantage N % 

1 Increases income for the local people and 61        
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services 61 

2 Creates jobs for local people 59 59 

3 
Encourages the preservation of historical 

sites and heritage buildings 

55        

55 

4 
Generates income to help pay for 

preservation of historic buildings 

45 
45 

5 Improves infrastructure 38 38 

6 
Increases awareness and concern for the 

environment 

         

30 

       

30 

Advantage 

Rank Advantage N % 

7 Disseminates Thai culture 6 6 

 

The management of Wat Pho ensures that the religious role and the 

adjunct tourism/business-related functions do not interfere with each other.  The 

layout of the temple is such that the monastery (called the Sangkawas) remains a 

private area reserved for monks), whereas the shrine or temple complex (called the 

Buddhawas) is open for public religious observances and tourism (Figure 6 in Chapter 

4). These two areas are separated from each other by Chetuphon Road. Thus, the 

management of religious tourism can be achieved by instituting a physical setup that 

allows monks to engage in their religious duties without undue interference from the 

public, although many of the monks do work in the public areas.  

 

3. Visitation Pattern at Wat Pho 

This section discusses the visitation pattern including thenumber of 

tourists,  their expectations,  activities, andperspectives about Wat Pho as a heritage 

destination. The secondary data on visitor numbers obtained from the official records 

of Wat Pho Management Office  cover the period from January 2012 to May 2015. 

The statistical data on the number of foreign visitors were based on recorded 

admission fees. 

The general pattern of tourism arrivals in Wat Pho is consistent with that 

in Thailand as a whole. As shown in Figure 52 and Table 13, a total of 2,236,191 

tourists visited Wat Pho in 2013, compared to 221,674 in 1991, which is an increase 
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of about ten times over the last 22 years. The number of tourists has been increasing 

steadily for 23 years now, although there have been a few reductions. These increases 

are consistent with the general growth in international tourism in Thailand. The 

Tourism Authority of Thailand (TAT) (2016) statistics indicate that in 1997, there 

were 7.29 million international visitor arrivals. By 2007, that figure had risen to 14.46 

million, an average increase of 9.83% per annum over the decade (TAT, 2016). By 

2015, tourist arrivals rose to 29.88 million arrivals (Vanhalewyk, 2016). The drop in 

tourism in 2003 was related to the SARS epidemic, which depressed Asian tourism 

during that period, while in 2009 there was a slight dip because of global recession 

(Vanhalewyk, 2016). The decline in 2013-2014 may be due to a political crisis (i.e., 

former Prime Minister Yingluck Shinawatra was  deposed by a military coup) the 

occurred in Thailand during this period (Phrama UdomBhunyapo, personal 

communication, September 23, 2013; Vanhalewyk, 2016). 

 

 

 
Figure 52 Number of foreign tourists per year at Wat Pho.  

Source: Wat Pho Management Office , 2015 

 

 

 

Table 13 Number of foreign tourists visiting Wat Pho Per Year 
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Source: Wat PhoManagement Office, 2015 

 

 

 

Figure 53Number of foreign tourists visiting Wat Pho by month 

Source: Wat Pho Management Office, 2015 

 

Figure 53and Table 14 show that most tourists arrive in January, 

November and December. The highest number of tourists was recorded in January 

2013 (224,098 tourists), November 2013 (223,183 tourists), and December 2013 (201, 

589 tourists). These dates  coincide with the major festivals at Wat Pho. Seasonality 

can be one of the major vulnerabilities of urban tourism, makeing forward planning 

and even provision of services across the year difficult and uncertain (Timur & Getz, 

2009). Seasonality can also mean that urban tourism infrastructure is either over-

provisioned or under-provisioned during parts of the year, which can increase costs 

and impact (Timur & Getz, 2009). Thus, the seasonality in tourism  could be 

challenging for sustainability at Wat Pho, and so  tour operators and managers need to 

adapt to unpredictable events and take advantage of predicted and well-planned 

activities.  

 

 

Table 14 Number of foreign tourists visiting Wat Pho by month 

 

Year 1991 1992 1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003

221,674 652,825 729,832 740,172 816,953 858,295 828,115 929,846 952,296 1,046,348 1,076,279 1,077,214 884,323

2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014
Jan-May 

2015
1,130,745 1,115,555 1,259,359 1,316,538 1,370,106 1,296,289 1,227,755 1,523,709 1,939,469 2,236,191 1,665,612 867,899
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Figure 55 Origin of the international visitors to Thailand, 2012-2013 

As shown in Figure 55, the majority of visitors who visited 

Thailand from 2012-2013 came from East Asia probably because of geographical 

proximity and ease in obtaining travel visas for ASEAN countries, which has 

propelled regional tourism (World Travel and Tourism Council, 2014).  The 

Europeans are the second most popular visitors of the country.  A study of cultural 

tourism in Hong Kong indicates that nationalities from Europe were  popular visitors 

there because of the so-called “cultural distance” between the originating region and 

the host region. McKercher and So-Ming (2001, p. 23) state that “cultural distance 

influences participation in cultural tourism, with visitors from more culturally distant 

source markets being more interested in cultural tourism than those from culturally 

proximate source markets”. 

3.2 Demographic Profiles of Thai and Foreign Visitors of Wat Pho: A 

Comparison 

Data collected from Wat Pho visitors (n = 400, comprising of 200 Thai 

visitors and 200 foreign visitors) were analyzed to compare the demographics 

between these two groups. These demographic characteristics include gender, age, 

marital status, education, and occupation. 
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Both Thai and foreign visitors at Wat Pho were well educated 

(Table 15). Foreign visitors of Wat Pho have undergraduate educational background 

(48%) and Master & higher background (34%). This result is consistent with the study 

of Saipradist and Staiff (2008) who found that 70% of foreign visitors at Ayutthaya 

World Heritage Site have a college degree.  

A similar pattern was observed among Thai visitors, majority of 

whom have achieved a Bachelor’s  degree level (64 % and intermediate level (24 %) 

3.2.5 Occupation 

 

Table 16 Occupational background of Thai and foreign visitors 

 

Occupation 

Thai Visitors Foreign Visitors 

Number % Number % 

Student 81 40.5 45 22.5 

Business owner 35 17.5 48 24 

Travel agency 24 12 13 6.5 

Company employees 25 12.5 11 5.5 

Government officer 21 10.5 31 15.5 

General contractor 7 3.5 0 0 

Housewives. 2 1 3 1.5 

Lecturer 1 0.5 9 4.5 

Engineer 1 0.5 9 4.5 

Doctor 1 0.5 3 1.5 

Unemployed 1 0.5 1 0.5 

Retired 1 0.5 1 0.5 

Consultant 0 0 5 2.5 

Bookkeeper 0 0 4 2 

Economist 0 0 3 1.5 

I.T. 0 0 3 1.5 

Service 0 0 5 2.5 

Researcher 0 0 3 1.5 

Psychologist 0 0 3 1.5 

Total 200 100 200 100 
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The occupational background of visitors in Wat Pho is diverse 

(Table 16). The majority of Thai visitors   are students (40.5%), followed by business 

owners (17.5%), company employees (12.5% ), and travel/tourism agents (12%). 

Among the foreign visitors surveyed, 24% claimed to be business owners and 22.5% 

were students. It seems that the many foreign visitors came to Bangkok on official 

business but were able to spare their time to visit Wat Pho for leisure. On the other 

hand, Thai students came to Wat Pho as part of their academic requirements. 

3.2.6 Summary of the Demographic Profile of Visitors of Wat Pho 

In summary, Wat Pho received more female visitors than male 

visitors, with a stronger gender bias among Thai visitors. In terms of age, most Thai 

visitors were 25 years of age, while foreign visitors belonged to the 25-44 age range. 

The majority of Thai and foreign visitors were unmarried. Visitors were highly 

educated, wherein majority of the Thai visitors and foreign visitors have achieved 

Bachelor degrees or higher education. There was a spread in occupational 

background. The largest group of Thai visitors were students, while the largest group 

of foreign visitors were business owners. 

3.3 Visitation Pattern, Frequency of Visits, and Motivations of Thai 

and Foreign Visitors: A Comparison 

3.3.1First Time Visitors to Wat Pho 

 

 

 

Figure 59 First-time visitors to Wat Pho 
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The study of repeat and first‐time visitors is helpful in gaining 

insights into the visitation patterns of tourist attractions as well as their expenditure 

patterns (Oppermann, 1996). It is expected that domestic tourists would have had 

visited Wat Pho in the past.  In fact,among Thai visitors, only 50 % (n= 100) had not 

been to Wat Pho before compared with 88 % (n= 352) of foreign visitors. The other 

half of Thai visitors sampled (50 %,  n=100) and the rest % of the foreign visitors  

(12%, n=24 ) surveyed were repeat visitors (Figure 59). 

3.3.2 Frequency of visits to Wat Pho in the last 12 months 

Only visitors (50% Thai, 12% foreign) who had visited Wat Pho 

at least once in the past were asked regarding the frequency of their visits (Table 17).  

 

Table 17 Frequency of visits to Wat Pho in past 12 months 

 

Frequency 

Thai Visitors 

(n=100) 

Foreign Visitors 

(n=24) 

Number % Number % 

1 Time 28 28 12 50 
2 Times 39 39 9 39 
3 Times 14 14 3 11 

4 Times 8 8 0 0 

More than 4 Times 11 11 0 0 

Total 100 100 24 100 
 

For Thai visitors, 28 visitors (28%) had visited once in the past, 

while a further 39 visitors (39%) had visited twice. % Only 22 visitors (22 %) had 

visited three to four times, while 11 had visited more than four times. 

Only 24 foreign visitors visited more than once in the past, 12 of 

whom had visited once and 9 had visited twice. None of the foreign visitors had 

visited Wat Pho  more than three times. The reasons for the multiple visits of visitors 

were associated with academic learning and participation in religious events (Table 

19). There are many festivals held in Wat Pho, such as New Year’s Day, Songkran 

Festival, Mother and Father Day and BuddhistReligion Days (e.g., Magha Puja, 

Vesek, Asalha Puja and Buddhist Lent) (Table 10). 
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Rittichainuwat andMongkhonvanit(2008) reported that first and 

repeat travelershave different motivations in visiting Thailand, depending on their 

demographic profiles andpositive impressions about the destination. Those with 

significant positive experience with respect to good food value, shopping, and a 

variety of things to do and `novelty seeking' tend to revisit Thailand.  

 3.3.3 Companions during visitation  

 

Table 18 Number of companions during visit to Wat Pho 

 

Companions during visit 

to Wat Pho 

Thai Visitors Foreign Visitors 

Number % Number % 
Alone  4 2 21 10.5 
With friend(s) 142 71 100 50 
With family members 45 22.5 68 34 
With tour group 9 4.5 11 5.5 

Total 200 100 200 100 
 

This study found that Wat Pho is a popular destination for 

friends and family (Table 18). Majority of Thai visitors (71 %) stated that they have 

visited Wat Pho with their friends.  Foreign visitors who came with their friends 

(50%) and their family (34%). Very few visitors surveyed came alone. It was noted 

that the response obtained from both Thai and foreign visitors (n=20) in tour groups 

may not be reliable as they had very little time to answer the questionnaire 

survey/interview. 

3.3.4 Main Reasons for Visiting Wat Pho 

Visitors usually have more than one reason for visiting a 

particular destination.Because of this assumption, respondents in this study were 

allowed to give more than one motivating reason visit Wat Pho.  
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Table 19 Main reasons for visiting Wat Pho (Multiple answers) 

 

Main reasons for visiting  
Wat Pho 

Thai Visitors  Foreign Visitors 

N (%) N (%) 

Wanted to learn about the site  170 85 68 34 

Architecture of the temple 146 73 110 55 

The Reclining Buddha Image 144 72 170 85 

Historic background of the place 136 68 102 51 

It is a famous site  110 55 148 74 

It is a part of the tour program 58 29 16 8 

Wanted to pray there 32 16 4 2 

Meditation Practice 10 5 4 2 

Take photos 0 0 2 1 

Meeting friends. 0 0 2 1 

Massage 0 0 2 1 

 

As shown in Table 19, “Wanted to learn about the site”, 

“Architecture of the temple” and “The Reclining Buddha image” were the main 

reasons why Thai respondents visited Wat Pho, accounting for 85%, 73% and 72%, 

respectively. Among the foreign visitors, “The Reclining Buddha Image”, “It is the 

famous site” and “Architecture of the Temple” were the main reasons for visiting Wat 

Pho, at 85%, 74% and 55% respectively.  

Thai tourists were mostly architecture students and visited Wat 

Pho mainly to study and learn ancient architecture. Foreign visitors were comprised of 

adults in various professional fields, visiting Wat Pho particularly to see the  famous 

Reclining Buddha and Wat Phra Keaw. 

3.3.5 Duration of Site Visit  
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Bangkok. Wat Pho is surrounded by other famous temples and places, such as Wat 

Rajbopit, Lak Mueang and Museum Siam. Air conditioned buses and various public 

buses have routes near the temples.  Likewise, the Tha Tien express boat pier is very 

near the temple. 

Figure61 shows that around half of Thai respondents went to 

Wat Pho by public bus (53%), followed by tour bus/coach (18%) and car (13%). 

Foreign visitors went to see Wat Pho by foot (47%), followed by boat (15%), taxi 

(13%) and service bus (11 % ) 

3.3.7 Leisure Activities at Wat Pho 

Figure 62 Leisure activities undertaken by visitors at Wat Pho 

 

Religious tourism is often undertaken in  the context of  other 

types of tourism activities (Raj & Griffin, 2015).  Leisure activities, such as shopping, 

sightseeing, and historic site visits, can also be part of the tourism experience (Page, 

2009). In the case of Wat Pho, leisure activities include sightseeing activities, 
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“sightseeing” and “visiting historic places” were the main activities undertaken by 

both Thai and foreign visitors. 

3.4 Visitors Perceptions of Wat Pho: A Comparison of Thai and 

Foreign Visitors 

Visitor perspectives on issues like the site’s heritage and cultural value 

and distance, accessibility, safety, and risks can influence the decision to visit the site 

(Mihalic, 2000). Because visitors are one of the key stakeholder groups in the 

management of a heritage site or tourism attraction (Timothy & Boyd, 2006), it is 

important that this research reflects visitor perceptions of the Wat Pho site, its heritage 

value, and the visitor experience. 

3.4.1 Attractions  in Wat Pho 

Table 20 shows that both Thai (47 %) and foreign (42 %) 

visitors found the Vihara of the Reclining Buddha as the most attractive object  in 

Wat Pho. Some  other foreign (38%) and Thai (47%) visitors stated that the Reclining 

Buddha image itself  was the most attractive. The Vihara of the Reclining Buddha 

was built to house the Reclining Buddha image; it is made of stucco bricks gilded 

with gold leaf and is considered the largest and most beautiful piece of fine arts 

(Menakanit, 1999). 

 

Table 20 Most attractive areas or buildings in Wat Pho 

 

Attractive things in Wat Pho 

 

Thai 

Visitors (%) 

Foreign Visitors 

(%) 

 Vihara of the Reclining Buddha 47.0 42.0 

 Reclining Buddha Image 19.5 38.0 

Phra Ubosot (Main Chapel) 12.5 4.7 

Mural printing  6.5 4.0 

Phra Mahachedi Si Rajakarn 5.0 6.7 

Phra Prang 5.0 3.3 

Sheltered gate 2.0 0.0 

Stone inscriptions 1.5 1.3 

Wat Pho Giants 0.5 0.0 

Statues 0.5 0.0 
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The popularity ofboth the Vihara of the Reclining Buddhaand 

the Reclining Buddha image may be attributed not only to their enormous size and 

elaborate architecture but alsoto the strong marketing strategy of the Thai government 

in promoting Royalmonasteries and temples, such as Wat Pho,as part of cultural 

heritage tourism in Bangkok (Nasing et al., 2013) 

3.4.2 Maintenance of Old Buildings in Wat Pho 

 

Table 21 Ways to maintain heritage integrity of buildings in Wat Pho 

 

Ways to Maintain Heritage Integrity of 

Buildings 

Thai Visitors   

(%) 

Foreign Visitors 

(%) 

Maintain them in their original condition 3.0 50.0 

Restore them with some modifications 23.0 10.0 

Conserve them (Repair) 74.0 40.0 

 

As shown in Table 21, Thai visitors mentioned that one way to 

look after the old buildings in Wat Pho is to conserve them by making some repairs 

whenever necessary (74%). On the other hand,foreign visitors pointed out that 

maintaining the old buildings in their original condition (50%) and 

conserving/repairingthem (40%) are the bestways to maintainthe heritage integrity of 

temples. 

3.4.3 Visitor expectations before visiting the destination 

 

Table 22 Tourist expectations of Wat Pho prior to visit 

 

 
Thai Visitors    (%) Foreign Visitors (%)

It was just a historic site 43.0 30.0 

It was just the Reclining Buddha 35.0 52.0 

It was not different from other 

temples 18.0 10.0 

It was just a peaceful place 4.0 8.0 
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Visitors have different expectations when they visit a site or an 

attraction. These expectations determine the length of stay, money to be spent, and 

types of activities to be undertaken(Catibog-Sinha, 2012). Before the actual visit to 

Wat Pho, around half of foreigners (52%) were expecting to see theReclining Buddha 

Image; others (30%) were expecting to see a historic site, while 10% believed that 

Wat Pho is nodifferent from other temples. The majority of the domestic tourists were 

expecting Wat Pho to be a historic site (43%) and a temple that displays the Reclining 

Buddha (35%) (Table 22).  

3.4.4 General perceptions after visiting Wat Pho 

 

Table 23 General perceptions (or impressions)  after visiting Wat Pho 

 

   

Thai Visitors    

(%) 

Foreign Visitors 

(%) 

It’s a unique cultural heritage destination 20.0 19.0 

It’s a beautiful temple compounds 25.0 30.0 

Very beautiful and interesting historic 

buildings 24.0 27.0 

There are plenty of wealthy fine arts and 

knowledge 18.0 9.0 

Beautiful piece of fine arts of the Buddha 

image 13.0 15.0 

 

Table 23 reveals that both Thai and foreign visitors were 

impressed with the attractions in Wat Pho. They seemed to be satisfied with their visit 

because they considered Wat Pho a beautiful temple (25% and 30%, respectively) 

with interesting historic buildings(24% and 27%, respectively). Studies have shown 

that visitors whose tourist expectations express satisfaction and tend to re-visit the 

place and even recommend it to othersto visit as well (Bigne et al., 2001). 

3.4.5 Valuable objects at Wat Pho 
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The value of cultural objects is immeasurable to those who 

consider them for their historic and heritage benefits.In this study the value of objects 

at Wat Pho was perceived by the tourists as being tangible and intangible.  

 

Table 24 Objects at Wat Pho considered valuable by visitors. 

 

Thai Visitors    

(%) 

Foreign 

Visitors (%) 

 Vihara of the Reclining Buddha 30 25 

 Reclining Buddha image 20 54 

Mural paintings 15 2 

Phra Ubosot (Main chapel) 12 4 

Sheltered gate 12 3 

Phra Prang 7 7 

Stone inscriptions  3 5 

Phra Mahachedi Si Rajakarn 1 0 

 

Foreign visitors (54%)  consideredthe Reclining Buddha image 

as  the most valuable object at Wat Pho. The Vihara of the Reclining Buddhawas  

considered the most valuable building by Thai visitors (30 %). 

3.4.6 Visitors’ general perceptions of Wat Pho as a touristdestination  

 

Table 25 Visitors’ general perceptions of Wat Pho as an interesting destination 

 

Thai Visitors  

(%) 

Foreign Visitors 

(%) 

Very Interesting 41 46 

Interesting 54 52 

Average 5 2 

Poor - - 

Very Poor - - 



127 
 

The tourism industry is one of the biggest industries in the world 

withcultural heritage as one of the most populartouristattractions (Menakanit, 1999). 

Since Wat Pho is one of the famous temples containing 1,431stone inscriptions, it was 

registered as “Memory of the World” by UNESCO in 2011 (UNESCO, 2011).  

In this study, both Thai and foreign visitorsexpressed similar 

view towards Wat Pho.Nearly all of them said that Wat Pho is a “very interesting” to 

“interesting” place to visit.  

3.4.7 Motivation factor of visitors in Wat Pho 

Visitor motivations for heritage sites can vary widely, often 

including satisfying curiosity, learning about history, culture, science or other aspects 

of the site, and having an enjoyable leisure experience (Budruk, White, Wodrich, & 

Van Riper, 2008; Jewell & Crotts, 2002). However, these motivations are not generic; 

instead, they are specific to a place (Budruket al., 2008). This section reviews 

motivation factors of visitors to Wat Pho, which were assessed using a three-point 

ranking scale (from not important to very important). 

 

Table 26 Motivation factors of visitors to Wat Pho 

 

Not 

Important/ 

Not Relevant 

(%) 

Important 

(%) 

 

Very 

Important 

(%) 

It is easy to get here 16.76 63.07 20.17 

It is an attractive place 1.70 51.99 46.31 

Interesting historic buildings 1.42 37.22 61.36 

There is good local produce  

(at shops) 
46.87 38.64 14.49 

There are good cultural activities 13.92 54.83 31.25 

There are plenty of facilities here 

for visitors 
18.46 58.24 23.30 

The Reclining Buddha 0.28 0.00 0.00 

Very beautiful 0.00 0.00 0.57 

Admission fee is very cheap 0.28 0.57 0.28 
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“Interesting historic building” is considered a very important 

factor ( 61.36%) that motivate tourist to visit Wat Pho, followed by “attractive place “ 

(46.31%) and “providing good cultural activities” (31.25%).   In contrast, only few 

visitors felt that cheap admission fee or being beautiful was very important, and 

surprisingly few cited the Reclining Buddha as an important motivating factor for the 

site. The importance of architecture as a motivating factor has been found in other 

studies of Buddhist religious sites, which often have a distinct architectural style from 

the surrounding area as well as aesthetically pleasing gardens and contemplation areas 

for visitors (Kang, 2009; Kaplan, 2010; Li & Zhu, 2008; Shih & Kao, 2011). For 

example, Li and Zhu (2008) found that architecture was one of the considerations in 

establishing a new Buddhist temple site in China, while Shih and Kao (2011) found 

that the contrast of modern and ancient temple architecture was part of what drew 

visitors to the site they studied. 

Cultural activities on the site are also known to be an important 

motivating factor for visitors to other sites (Hughes  et al., 2013; Mason, 2002; 

Timothy & Boyd, 2006).  For example, the study of Hughes  et al. (2013) of 

Canterbury Cathedral pointed to non-religious festivals and celebrations held on site 

which drew visitors, in addition to religious observances. This means that the visitor 

perceptions of value are generally in line with what was expected from the literature 

review. 

3.4.8 The effect of tourism on a historic/cultural heritage site 

Tourism is known to have both positive and negative effects on 

a historic/cultural heritage site. Positive effects can include infrastructure 

improvements, improved preservation of the site, associated artifacts, and local 

culture and traditions (de Olivera, 2003; Wang & Pfister, 2008; Nunkoo & 

Ramikissoon, 2010; Zaei & Zaei, 2013); economic benefits for the area (Nunkoo & 

Ramikissoon, 2010; Zaei & Zaei, 2013); and conservation imperatives and activities 

(Jimura, 2011; Zaei & Zaei, 2011). However, it can also have negative impacts, such 

as cultural destruction, overcrowding and traffic pollution, destruction of the physical 

site and artifacts, adverse environmental consequences, and increased crime, among 

others (Nunkoo & Ramikissoon, 2010; Wong et al., 2016; Timothy & Boyd, 2006). 
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Understanding tourism impacts from the perspectives of tourists is an important tool 

in  sustainable tourism management. 

 

Table 27 Effects of tourism on historic site (Multiple answers) (n = 400 Thai and 

 international tourists) 

 

The effect of tourism in historic site 

Advantage 

Rank Advantage/Disadvantage N % 

1 
Encourages the preservation of historical 

sites and heritage buildings 

 

244 

 

61.1 

2 
Increases income for the local people and 

services 

 

201 

 

50.3 

3 Creates jobs for local people 195 48.9 

4 
Generates income to help pay for 

preservation of historic buildings 

 

160 

 

40.1 

5 Improves infrastructure development 132 33.0 

6 
Increases awareness and concern for the 

environment 

 

127 

 

31.8 

7 Other 0 0.00 

The effect of tourism in historic site (%) 

Disadvantage

 

 

1 Overcrowding and traffic congestion 187 47.2 

2 Litter and air pollution 153 38.4 

3 Long-term damage to cultural traditions  109 27.3 

4 Increased Noise and pollution from cars 108 27 

5 
Negative changes in the physical 

integrity of the area 

 

73 

 

18.2 

6 Loss and damage to historic sites 70 17.6 

7 Increase in crime rate 60 15.1 

8 No answer 22 5.4 

9 Unsafe environment  1 0.3 

10 
Foreigners paying  higher price than local 

people do 

 

1 

 

0.3 
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The effects of tourism on historic/cultural heritage sites can be 

either advantageous or disadvantageous. In general, more tourists can encourage the 

preservation of historical sites (61.08%) and heritage building, increase income 

(50.28%)and help to create job for the local people (48.86%). On the other hand, there 

are some disadvantages such as overcrowding and traffic congestion (47.16%), 

tourists causes environmental damages through increased pollution (38.35%)and 

long-term damage to cultural traditions(27.27%). 

These findings are broadly consistent with the literature review 

(Chapter 2). For example, encouraging preservation of the historic site, artifacts and 

associated cultures is one of the key benefits of heritage tourism generally, as well as 

specifically for temples and other religious sites (Andriotis & Vaughan, 2003; Irandu, 

2004; Andereck et al., 2005; Kaplan, 2010; Nunkoo & Ramkissoon, 2010; Son & Xu, 

2013; Zaei & Zaei, 2013). The economic benefits, such as increased jobs for local 

people and increased income for the site, are also well-known (Saveriades, 2000; 

Strauss & Lord, 2001; Andriotis & Vaughan, 2003; Greffe, 2004; Andereck et al., 

2005; Bellini et al., 2007; Bowitz & Ibenholt , 2009; Nunkoo & Ramkissoon, 2010; 

Ghaderi & Henderson, 2012; Zaei & Zaei, 2013). Although wider benefits such as 

general economic development and reduced inequality and poverty are also noted in 

the literature (Andriotis & Vaughan, 2003; Andereck et al., 2005; Lee & Chang, 

2008; Fayissa et al., 2008; Nunkoo & Ramkissoon, 2010; Zaei & Zaei, 2013), 

participants in this study did not identify them. However, this is not be surprising 

because the  visitors may not have a deep understanding of the economic linkage  of 

the temples and their economic activity. Disadvantages such as traffic, pollution and 

long-term damage to cultural traditions were also consistent with the literature 

(Garrod, 2007; Saveriades, 2000; Hillery et al., 2001; Law, 2000; Andriotis and 

Vaughan, 2003; Mbaiwa, 2003; Andereck et al., 2005; Timothy & Boyd, 2006; Cros, 

2008; Nunkoo & Ramkissoon, 2010; Jimura , 2011; Ghaderi & Henderson, 2012). For 

example, Nunkoo and Ramkissoon (2010) noted that there were severe environmental 

impacts related to urban tourism. Timothy and Boyd (2006) also identified issues like 

overcrowding and pollution in urban tourism settings. What is surprising is that issues 

like vandalism and litter, which have also been cited as a problem at temples (Kang, 

2009; Wong et al., 2016) were not noted to be significant problem. This could be due 
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to the specificity of the site; for example, Wong et al. (2016) reported that incense 

was found to be a potential pollutant, while it may not be considered to be so by other 

visitors, especially devotees.  

3.4.9  Visitors’ Opinion/Perception about the Importance of the 

Qualityof the Built Environment in Wat Pho  

The Likert scale tool was used to rate thevisitors’ perceptions of 

the importance of having quality built environment atWat Pho. The Likert scale was 

divided into 3 levels of agreement, namely“Not important”, “Important” and “Very 

important”.The mean values for each level of agreement was grouped as follows:  

Mean of 1.00 - 1.67 = Not important 

Mean of 1.68 - 2.34 = Important  

Mean of 2.35 – 3.00 = Very important 

 

Table 28 The importance of built environment quality at Wat Pho 

 

Views of Thai and Foreign Visitors (n = 200 per group) On Built Environment 

Quality 

N Mean SD   

The character of 

the temple Thai visitors 200 4.35 0.648 

 

Very important 

  Foreign visitors 200 4.42 0.717 Very important 

Conservation of 

old buildings Thai visitors 200 4.08 0.669 

 

Important  

  Foreign visitors 200 4.13 0.766 Important  

Landscaping of 

the area Thai visitors 200 4.08 0.677 

 

Important  

  Foreign visitors 200 3.91 0.810 Important  

Provision of 

public toilet 

facilities 

Thai visitors 

 

200 

 

3.70 

 

0.680 

 

 

Important 

 

Foreign visitors 200 3.53 0.995 Important 
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Table 28 The importance of built environment quality at Wat Pho(cont.) 

 

Views of Thai and Foreign Visitors (n = 200 per group) On Built Environment 

Quality 

N Mean SD   

Provision of 

benches/sitting 

areas 

 

Thai visitors 

 

 

200 

 

 

3.65 

 

 

0.830 

 

 

Important  

 

 

Foreign visitors 200 3.89 0.891 Important 

Tourist 

information 

Centre services 

Thai visitors 

 

200 

 

3.69 

 

0.822 

 

 

Important  

  Foreign visitors 200 3.53 1.008 Important  

Public 

transportation 

system 

(buses and 

Boat) 

Thai visitors 

 

 

200 

 

 

3.57 

 

 

0.746 

 

 

 

 

Important  

  Foreign visitors 200 3.49 1.268 Important  

Signage  

(for visitors) 

 

Thai visitors 

 

200 

 

3.79 

 

0.799 

 

Important 

Foreign visitors 200 3.50 1.002 Important 

Signposting  

(for cars) Thai visitors 200 3.54 0.806 

 

Important  

  Foreign visitors 200 3.13 1.324 Not important 

Provision of 

sufficient 

rubbish bins 

Thai visitors 

 

200 

 

3.77 

 

0.811 

 

 

Important 

  Foreign visitors 200 3.37 1.039 Not important 

Parking 

facilities Thai visitors 200 3.37 0.809 

 

Not important 

  Foreign visitors 200 3.08 1.303 Not important 
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Table 28, shows that the overall level of agreement of the 

sample population in terms of the importance of quality of the built environment in 

Wat Pho such as “Conservation of old buildings”, “Landscaping of the area”, 

“Provision of public toilet facilities”, “Provision of benches/sitting areas”, “Tourist 

information Centre services”,“Public transportation system (buses and Boat)” and 

“Signage(for visitors)”, were “important”. “Parking facilities” was“Not 

important”.Parking facilities were probably not important because most visitors took 

public transport or walked to the temple (Figure 61).  Both Thai and foreign visitors 

also claimed that “The character of the temple” was “very important” factor for Wat 

Pho to be a tourist destination, whereas, “Signposting (for cars)”, “Provision of 

sufficient rubbish bins” were “important” factors for Wat Pho to be a tourist 

destination for only Thai visitors.The finding regarding “character” was very 

important. “Character” implies that the temple is unique, original or authentic. 

Authenticity is one of the driving forces in heritage tourism, since it represents a 

character or value that cannot be replicated elsewhere (Nunkoo & Ramkissoon, 2010). 

In religiously conflicted areas, this authenticity can be contested and may not be 

perceived by all visitors in the same way (Kang, 2009). A source of character or 

authenticity of Wat Pho may be the active religious life of the community of monks, 

which has been one of the main factors in popularity of other temples (Wong et al., 

2016).  

 

4.Level ofAgreement or Disagreement towards Heritage of Wat Pho 

A test to determine if visitors agree or disagree with preconceived 

statements related to the attractiveness of Wat Pho was conducted to affirm the 

visitors’ level of satisfaction and opinion regarding the tourism value of the heritage 

properties. Positive response of respondents can serve as guide in the management of 

Wat Pho as a cultural/historic site. 
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Table 29 Level of agreement of disagreement toward heritage of Wat Pho 

 

Attraction Thai Visitors (%) Foreign Visitors (%) 

Agree Disagree Agree Disagree 

It is good to see older buildings 

being preserved 99 

 

1 71.50 

 

28.5 

The architecture of historic buildings 
98.50 

 

1.5  75.00 

 

25 

The history of Wat Phra Chetuphon 
95.50 

 

4.5 67.50 

 

32.5 

The unique collection of 1,440 

inscriptions of Wat Pho as a 

“Memory of the World” 

95 

 

 

5 70.00 

 

 

30 

Pedestrianized areas (traffic free) 

may preserve the condition of old 

buildings 

93.50 

 

 

6.5 52.00 

 

 

48 

The local cultural events 77.50 22.5 44.50 55.5 

Average 93.17 6.83 63.42 36.58 

 

Most of the Thai respondents had answered “Agree” at 99% 

towards the statement “It is good to see older buildings being preserved, 98.5% 

towards the statement “I am attracted by the architecture of historic buildings”, 95.5% 

towards “I am attracted by the history of Wat Pho”, 95% towards “I am attracted by 

the unique collection of 1,440 inscriptions of Wat Pho as a “Memory of the World”, 

93.5% towards “Pedestrianized areas (traffic free) may preserve the condition of old 

buildings” and 77.5% towards “I am attracted by the local cultural events”. 

On the other hand, foreign visitors had answered “Agree” at 

75% towards “I am attracted by the architecture of historic buildings”, 71.5% towards 

“ It is good to see older buildings being preserved”, 70% towards“I am attracted by 

the unique collection of 1,440 inscriptions of Wat Pho as a “Memory of the 

World”,67.5% towards “I am attracted by the history of Wat Pho”, 52% towards 

“Pedestrianized areas (traffic free) may preserve the condition of old buildings”,and 

44.5% towards “I am attracted by the local cultural events”. 
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The findings suggest that in general, Thai visitors to Wat Pho , 

compared with foreign visitors, are more likely to rate the heritage value of the site 

more highly. This may be because they are more aware of the historic and religious 

importance of the site, even though Timothy & Boyd (2006) claim that cultural 

heritage tourism is popular among international tourists. It is possible that 

international tourists may not be as aware of the cultural value of Wat Pho as a 

heritage site, and therefore may not value it as highly (Mason, 2002). They may also 

not be aware of the importance of the aesthetic value of the site (Kang, 2009; Kaplan, 

2010; Li & Zhu, 2008; Shih & Kao, 2011). For example, visitors may inappropriately 

burn incense, which can damage the site (Wonget al., 2016). Understanding of the site 

may also be influenced by cultural distance (Mihalic, 2000), which could leave them 

not understanding the historic value of the site. Thus, international tourists may come 

to the site with different expectations than domestic visitors.  

This difference can also be explained by the fact that many of 

the Thai visitors are architecture students who have keen interest in traditional Thai 

architecture. In instances where a heritage site becomes popular with international 

visitors, there is a dangerthat a site may be modernized and standardized, which can 

lead to loss of value of the site (Nunkoo & Ramkissoon, 2010). This is a challenge to 

siteheritage managers in order to retain the authenticity of the place, and hence, its 

sustainability. 

 

5.  General Information about Shopkeepers 

Small scale businesses are consideredas one of the most important factors 

in sustaining tourism especially in urban areas where businesses are the main revenue 

of local resident. Buhalis and Cooper (1998) state that the contributions of small-to-

medium enterprises to tourism is very significant; they, in fact, dominate the tourism 

industry worldwide. 

This section discusses the demographic profile of shopkeepers who have 

established small-scale businesses around Wat Pho. Their perspectives of the value 

and benefits of tourism with respect to the success of their business are discussed with 

the intention of integrating their ideas to the management of sustainable tourism.  
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5.1Residency in Bangkok 

 

 

 

Figure 63 Residency in Bangkok 

 

5.2 Place of ResidenceoutsideMetropolitan Bangkok 

 

 

 

Figure 64 Place of residence of shopkeepers living outside metropolitan Bangkok 

 

Majority of shopkeepers (83.3%) live in Bangkok (Figure 63). 

For those who do not live in Bangkok, 65%live in Nonthaburi, while 35% live in 

Samutprakarn (Figure 64).The shopkeepers surveyed were mainly from the two 

provinces, probably because the sampled respondents belong to the same family circle 

or neighborhood and may have similar transportation arrangements to and from the 

site. 

 

5.3 Tourism Retail Business 

Small-scale businesses are comprised mostly of family-run retail shops 

that provide direct services and amenities to visitors. Small business development can 

83.33%

16.67%

0.00

20.00

40.00

60.00

80.00

100.00

Yes No

65%

35%

0

20

40

60

80

Nonthaburi Samutprakarn



137 
 

stimulate urban development and the production of niche market products (Page et al., 

1999). 

 

 

 

Figure 65 Types of retail businesses around Wat Pho 

 

Amongthe retail shops surveyed, 37% of the respondents were 

primarily food and drinks shop owners, followed by 25% souvenir shop owners, and 

22% of fruit shop owners. Only 7 and 4% were herb shop owners and cloth shop 

owners, respectively. Similar trend is seen in many cultural destinations such as Ban 

Sakhla community at Samutprakarn provincewherein food and drink shops are 

themost common retail outlets(Sutunyarak, 2008). Observation of shops suggest 

souvenir shops may also sell drinks or a snacks. Shop premises are relatively small 

and only have limited range of merchandise for sale.  

5.4 Perceived Tourism Benefits 

The perceived benefits of tourism with respect to their business was 

positive, where 90% said (Figure 66). The reasons for the unsatisfactory respond 

(10%) of the respondents were unknown. The main customers of retails shops were 

mostly international tourists (65% ), followed by domestic visitors (22%) and local 

residents (11%) (Figure 67). 
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Figure 66 Benefits from tourists visiting Wat Pho 

 

 5.5 Main Customers 

 

 

 

Figure 67 Types of customers of local shops at Wat Pho 

  

5.6 The Traffic around Wat Pho 

 

 

 

Figure 68 Perceptions of traffic around Wat Pho 
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Half of shopkeepers (50%) mentioned that the traffic around Wat Pho 

is acceptable, while the rest (47% pointed out that the traffic around Wat Pho is 

congested. However, most visitors do not visit the site by car, probably because of 

bad traffic conditions in Bangkok and parking problems.  . Thus, the poor traffic may 

not necessarily affect shopkeeper business. 

5.7 Peak Months for LocalBusiness at Wat Pho Area 

Tourism is subject to seasonal changes of low and high. The business 

sector, especially small shopkeepers adjacent to the tourist destination, such as Wat 

Pho, is greatly affected by the seasonal peaks and lows of tourism.  

 

 

 

 

 

 

 

 

 

 

 

Figure 69 Peak tourism months (Highest profit) 

 

According to the surveyed shopkeepers, the best business months 

occur in December (20 %) and January (25%) (Figure 69).The peak months are 

associated with the events and festivals (e.g.,Fathers’ Day and New Year) that are 

celebrated during this period. These events may be held at the temple precinct.  

5.8 Impact ofPublic Events Held in Wat Pho 
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Figure 70 Perceived impacts of public events on the local business in Wat Pho 

 

About 80% of shopkeepers gained benefits from public events and 

festivals held in Wat Pho (Figure 70).There are many festivals and Buddhist Religion 

days in Thailand such as Fathers’ day and New Year’s Day during December and 

January (See Table 10). Tourism businessisvery profitable during this period. 

However, some months do not generate as much profit, even though they there are 

some events or festivities during this time. For example, May, the lowest profit 

month, has two events (Coronation Day and Vesaka), but the declared income during 

this period was not as high as expected.  

5.9Impact of Site Improvement on Your Business 

 

 

Figure 71 Impact of site improvement on business 

 

  Nearly half (40.20 %) of the shopkeepers around Wat Pho pointed out 

that the improvements or refurbishments being done  on the site since 2011. such as 

building  new public toilet facilities, decorating footpaths, and cleaning the peripheral 
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walls had a positive impact on their business, while only 33.33 % felt that the 

improvement did not have any effect. The rest stated that the improvement did not do 

them good (13.73 %) and 12.74 % had no opinion on the matter. 

5.10 The Effects of Tourism on the Daily Maintenance of Wat Pho 

 

Table 30 Advantages and disadvantages of daily maintenance of Wat Pho (Multiple 

 Responses) according to shopkeepers (n = 100) 

 
Advantages 

Advantage 

Rank Advantage/Disadvantage N % 

1 
Increased income for the local people and 

services 
61 61 

2 Create jobs for local people 59 59 

3 
Encourages the preservation of historical 

sites and heritage buildings 
55 55 

4 
Generate income to help pay for 

preservation of historic buildings 
45 45 

5 Improved infrastructure 38 38 

6 
Increased awareness and concern for the 

environment 
30 30 

7 Disseminate Thai culture 6 6 

Disadvantages 

Disadvantage

1 Overcrowding and traffic congestion 46 46 

2 Litter and air pollution 40 40 

3 Increased Noise and pollution from cars 27 27 

4 An increase in crime 19 19 

5 
Negative changes in the physical integrity 

of the area 
16 16 

6 Long-term damage to cultural traditions  16 16 

7 Loss and damage to historic sites 7 7 

 
 

From the shopkeepers’ views, the proper maintenance of Wat Pho can 

help provide higher income (61 %) and create jobs (59 %) for local people. Tourism 
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also encourages the preservation of Wat Pho especially its heritage and religious 

buildings (55 %). Unfortunately, tourism causes traffic congestion (46 %) and 

pollution (40 %). These are known issues for temples in other areas (Kang, 2009; Shih 

& Kao, 2011; Wong  et al., 2016), as well as other types of heritage tourism sites  

(Garrod, 2007; Saveriades, 2000; Hillery et al., 2001; Law, 2000; Andriotis and 

Vaughan, 2003; Mbaiwa, 2003; Andereck et al., 2005; Timothy & Boyd, 2006; Cros, 

2008; Nunkoo & Ramkissoon, 2010; Jimura , 2011; Ghaderi & Henderson, 2012). For 

example, Wonget al. (2016) found that air pollution was worsened by tourism 

practices including incense burning in and around the temple.  Meanwhile, Cros 

(2008) noted overcrowding, pollution and other problems related to high tourism 

flows at World Heritage sites, while Ghaderi and Henderson (2012) found similar 

effects at Indian sites. These problems are consistent with the shopkeepers’ 

perceptions here. 

5.11 Shopkeepers’ GeneralPerceptions about Wat Pho as aHeritage 

Destination 

 

 

 

Figure 72 Shopkeepers' opinion about Wat Pho as a heritage destination 

 

About 45 % of the shopkeepers mentioned that Wat Pho as a heritage 

tourist destination in is very interesting, and about half of them (50%) stated that it is 

interesting. This suggests that shopkeepers do view Wat Pho as an important heritage site. 

These perceptions may be related to the economic contribution of tourism to the site, 
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which could raise the incomes of nearby residents (Zaei & Zaei, 2013). For example, a 

Norwegian heritage site contributed about 7% of total income in the area (Bowitz & 

Ibenholt, 2008).  It was  the view of the shopkeepers that such economic benefits are 

sustainable because Wat Pho is a living religious and cultural site with strong historic 

features that will draw tourists and devotees for many, many years to come. 

5.12Maintenance oftheOld Buildings in Wat Pho 

The opinions of the shopkeepers, although they are more concerned 

about their livelihoods and local business, were solicited with regard the maintenance 

of the old buildings in Wat Pho because the state of these buildings can affect their 

business 

 

 

 

Figure 73  Shopkeepers perspectives as to the best way to look after the old buildings  

in Wat Pho. 

 

As shown inFigure 73, the majority of the shopkeepers (85%) 

believedthat conserving the old buildings is the best way to look after them. Restoring 

them with some modifications seemed to be favored by 12% of the respondents. 

Majority of the respondents (94.12%) claimed that they are aware of and satisfied 

withthe policies on the improvements being made on Wat Pho.  
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The perspectives of the shopkeepers regarding the positive and 

negative consequences of tourism in Wat Pho can provide insights on how to properly 

manage Wat Pho and its visitors. These findings are generally consistent with the 

findings from the tourist survey and the interviews with monks, with issues including 

traffic, overcrowding and loss or damage to buildings corresponding. However, 

shopkeepers also noticed littering, which was not very obvious to tourists.  

 

Table31Agreement rating on the perceived tourism impact on Wat Pho (n = 100) 

 
Impact Rank Attitude  (%) 

Traffic Jam 

1 Agree 80 

2 Disagree 8 

3 Not related 12 

4 Don’t know 0 

Littering 

1 Agree 61 

2 Disagree 16 

3 Not related 18 

4 Don’t know 5 

Overcrowding and traffic 

congestion 

1 Agree 45 

2 Disagree 21 

3 Not related 28 

4 Don’t know 6 

Car parking problem 

1 Agree 78 

2 Disagree 10 

3 Not related 10 

4 Don’t know 2 

Loss and damage to historic 

buildings 

1 Agree 38 

2 Disagree 30 

3 Not related 30 

4 Don’t know 2 

 
The majority of the shopkeepers agreed that “traffic jam” (80%), “car 

parking space” (78%) and “littering” (61%) were the main problems when promoting 
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Wat Pho as a tourist destination(Table31). Some shopkeepers agreed that the 

combined impact “overcrowding and traffic congestion” as well as the “loss and 

damage to historic buildings” could be the main problems that will constrain the 

successful promotion of Wat Pho.Some studies have shown that the severe impact of 

tourism on sensitive areas, such as cultural and natural heritage destinations, can be 

minimized by controlling the demands of tourists through reduced marketing or by 

‘demarketing’ (Beeton & Benfield, 2002).  

 

6. Sustainability of Wat Pho from the Monks’ Perspective 

This research examined the notion of sustainability of tourism 

development in Wat Pho from the perspective of the monks, who are the most 

affected and most concerned stakeholders group. The monks, being the residents of 

the Wat Pho religious community who are also tasked with its administration, 

management and care, have a very strong concern about the site’s sustainability. They 

have provided significant and insightful perspectives about the situation in Wat Pho. 

This section reiterates and expounds the key information derived from interviews with 

five monks, previously discussed in Section2. 

6.1 Current Sustainable Tourism Policy at Wat Pho 

Sustainability of the site in terms of its cultural importance is a major 

concern because the increasing demand of ever- increasing numbers of visitors and 

changing visitor patterns. Some of the key concerns were crowding and lack of 

understanding of the values of  the site, especially among  foreign visitors who do not 

have adequate knowledge about the heritage site. 

Nowadays, many tourists visiting Wat Pho are contend with merely 

taking pictures and then leave. Many tourists only come to gaze the place without 

much awareness of the importance of Thai culture.  (Phra Udonkanarak, personal 

communication, September 9, 2013). 

Foreign visitors might have little insights about mural paintings in the 

Vihara of the Reclining Buddha. Although they can identify the image of   Buddha in 

these paintings, they are totally ignorant about the stories of Buddha unless the tour 

guide provides the information. (Phramaha Mangkorn Sithimatee, personal 

communication, September 12, 2013) 
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The Management Committee of Wat Pho has proposed  some 

strategies to address problematic tourism issues.  The lack of knowledge about the site 

among visitors, for example, can be addressed by preparing brochures with 

information about the Reclining Buddha. However, there is no long-term program of 

interpretation or education planned to communicate about the site’s heritage value. 

This is a concern because lack of perceived importance of the site’s cultural value can 

lead to gradual erosion of that value and loss of the site’s importance (Saveriades, 

2000; Mbaiwa, 2003; Nunkoo & Ramkissoon, 2010; Jimura, 2011; Ghaderi & 

Henderson, 2012). Other problems with the site’s sustainability included increased 

visitor numbers and an unresponsive Fine Arts Department bureaucratic process, 

which had caused delays in the  repairs, restoration and conservation of certain 

buildings and other objects at Wat Pho. 

6.2 Sustainability Planning  

The monks agreed that there is no existing a sustainable tourism policy in 

place that addresses long-term concerns. Instead, the site has been operating based only 

on annual plans under the auspices of the Fine Arts Department (as much of the site is a 

scheduled monument). Although there have been some infrastructure improvements, such 

as public toilets, there is no long-term planning strategy to achieve sustainability.  One of 

the main problems of management in addressing sustainability is the lack of technical 

knowledge and management expertise among the current staff. Phramaha Udom 

Bhunyapo (personal communication, September 23, 2013) states: 

The limitation and problem about tourism management is that we do 

not have a model scheme to manage tourism. Therefore, operations for tourism 

management are still not clear.  

Phramaha Nopparat Apichawo (personal communication, September 

12, 2013)  said  that the monks, being  clergymen, do not have the expertise to 

manage Wat Pho.  He emphasized the need to hire experts to manage the site. 

However, Timothy and Boyd (2006) state that local people with local knowledge 

should be in charge of a local cultural site rather than outsiders. In the case of Wat 

Pho, the monks have ample cultural knowledge upon which fundamental planning and 

management techniques can be drawn. 

In addition, the problem with the non-professional management can 

affect the running of the tourist destination. Phramaha Udom Bhunyapo suggested 
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that the quality of employees should be improved through training to ensure the 

sustainability of the site. Lack of professionalism is known to be a problem, especially 

in family-run businesses, which can be a deterrent to achieving sustainability (Ashley 

et al., 2007; Getz et al., 2004; Strasdas et al., 2007). 

6.3 Suggestions forManagement Improvement  

The monks gave several suggestions on how to achieve or enhance the 

sustainability of Wat Pho as a cultural heritage site as well as a heritage tourism 

destination. Phramaha Udom Bhunyapo suggested the need to develop a tourism 

development plan and a model scheme to reflect present and future strategies.  Phra 

Udonkanarak reiterates the importance of yearly budgeting and improvement plans 

for long-term development. Both Phra Udonkanarak and Phra Suthithummanuwat 

suggest hiring professional site managers to formulate and implement sustainable 

tourism policies. Phra Suthithummanuwat reiterates that the temple, rather than the 

government or outsiders, should maintain the long-term strategic management, 

control and direction to ensure heritage tourism sustainability. 

Two pragmatic suggestions were brought forward to improve the 

operating conditions of Wat Pho.Phramaha Mangkorn Sithimatee suggested that the 

temple should directly provide information to tourists, through brochures, films or 

information materials to encourage tourists understand and appreciate the site better. 

Phramaha Nopparat Apichawo suggested the importance of cooperating with the Fine 

Arts Department to streamline the building maintenance, repair, and the over-all 

development process in order to avoid further damage to the site.  

All these suggestions are consistent with sustainability principles and 

the economic aspect of tourism without compromising the integrity of heritage culture 

and tourist experience. Tourism management using some professional assistance is 

often required to promote and establish a sustainable tourism site (World Tourism 

Organization, 2007). However, over-reliance on outsiders can compromise the 

integrity of heritage culture by diminishing the true and authentic cultural meaning 

and heritage of a site (Timothy & Boyd, 2006). Thus, the monks should obtain 

management advice and assistance from professionals who are culturally 

knowledgeable and sensitive to the cultural importance of the site, to ensure that 

effective management and interpretation are maintained and secure the  authenticity 
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of the site. Management should also incorporate ways to the balance the demands and 

expectation so visitors and the religious role of temples in order to avoid conflict 

(Kang, 2009; Wong et al., 2016). These conflicts and issues should be managed 

through a long-term planning process that takes into account multiple perspectives of 

various stakeholders (Wong et al., 2016).  

Specific and practical suggestions for management are listed in Table 

32. The list, which incorporates the suggestions drawn from this research and from 

the literature, is a useful guide  upon which the current managers and planners of Wat 

Pho can consider.  Table 32 Suggestions for practical improvement of key problems. 

 

Table 32 Suggestions for practical improvement of key problems 

 

Problem Suggestion for Improvement Sources 

Parking 
limitations 

 Extend parking areas, especially reserved 
areas for handicapped and elderly visitors 

 Improve bus parking 
 Encourage visitors to visit the site without 

driving (use public transportation) 

Albalate and Bel 
(2010) 
Maršanić et al. (2008) 

Overcrowding  Limit the number of daily tickets sold  
 Sell limited-time entry tickets (e.g. 

morning/afternoon tickets) 
 Monitor visitor behavior to identify 

patterns of movement and create paths 
through the site to control crowding 

Leask and Fyall 
(2006) 
Yoshimura et al. 
2014) 
 

Pollution  Limit the amount of incense burned by 
visitors 

 Introduce recycling bins and organic waste 
bins 

Lim and McAleer 
(2005) 
Wonget al. (2016) 

Erosion and 
destruction of 
buildings and 
objects 

 Introduce site monitors to guide visitor 
behavior 

 Introduce a program of regulation inspec- tion 
and maintenance of key objects  

Leask and Fyall 
(2006) 

 

7. Summary 

This chapter has presented the features, attributes and values of Wat Pho 

as well as its sustainable tourism management issues from the perspectives of 

different stakeholder groups (monks, Thai and foreign visitors, and shopkeepers).   

These different perspectives showed that Wat Pho has significant cultural/historic 
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heritage values, related to Buddhist religious observance, aesthetic value associated 

with the Reclining Buddha and the Vihara, and multiple other buildings, structures, 

and artistic elements on the grounds. 

This chapter also describes the demographic profile of the visitors and 

shopkeepers in terms of their nationality, gender, age, marital status, occupation, and 

educational background. There were some differences between Thai and foreign 

visitors in terms of demographics and visitation patterns. While most Thai visitors had 

a strongly positive view of the heritage value of Wat Pho, only about two-thirds of the 

foreign visitors had the same view. The shopkeepers around the site claimed that they 

benefit economically from tourism at Wat Pho. Overall, there was a positive view of 

the site from both visitor groups and from shopkeepers, demonstrating that the site 

was a vital part of the area. 

The monks revealed that Wat Pho has some sustainability management 

issues, foremost of which are the lack of recognition by the public of the site’s 

heritage value as well as the shortage of professional management skills and 

knowledge among the current managers/administrators/volunteers.  Recognizing these 

issues, the monks proposed solutions to resolve these issues to achieve sustainability. 

These recommendations included long-term planning for the site’s management and 

visitor education, which would help promote the site and teach visitors more about it. 

Management issues such as traffic, overcrowding, pollution, accessibility, 

and parking are concerns that many stakeholders have identified, they are difficult to 

address because of the inherent nature of a congested urban setting such as Bangkok.  

For example, because traffic congestion and parking problems are common 

throughout Bangkok, it is unlikely that Wat Pho will be able to significantly address 

them. However, some issues, such as preservation and conservation of its buildings 

and objects and the environmental problems within the confines of Wat Pho are 

relatively manageable and can be addressed, even though they are challenging 

because of economic and political factors.  This study demonstrates that a religious 

tourism destination embedded in an urban setting is subject to the general 

sustainability and management issues and problems of big cities, and therefore it 

cannot completely divorce itself from its context. 



 
 

 

Chapter 6 

ConclusionsandRecommendations 

 

Conclusions 

This research studied the phenomenon of tourism at Wat Pho, one of 

Thailand’s most prominent religious tourism attractions. Wat Pho, situated in 

Bangkok near the Grand Palace, is renowned for its architecture, monuments, and 

artworks, which are considered to be a significant aspect of Thai Buddhist cultural 

heritage. In addition to being a popular tourist destination for both foreign and 

domestic visitors, Wat Pho is an active religious community, and is managed and 

maintained by a small community of Buddhist monks. Furthermore, it has been 

recognized as a Memory of the World site by UNESCO for its 1,431 stone 

inscriptions. It also houses the Reclining Buddha, one of the largest such statues. In 

short, Wat Pho is one of Thailand’s most prominent heritage sites, offering a wealth 

of cultural, aesthetic, historic, social, and even scientific value. 

Wat Pho has seen steadily increasing tourism figures over the past 25 

years, rising from around 220,000 visitors in 1990 to an estimated 2.2 million in 2015. 

The site’s own statistics show that visitors are about equally divided between foreign 

(50% ) and domestic (50%) visitors. This has led to a growth in the community and 

economy situated around the site, with an increasing number of shops and vendors 

that are dependent on the site and support it through sales of food and drink, souvenirs 

and religious articles. This rapid growth of tourism to the site, combined with the need 

to balance the site’s religious and tourist uses and its importance for heritage, does 

raise the question of how sustainable the site is in terms of its current management 

and what long-term plans are in place to improve it. 

The objectives of the study included:  

1. To explore the assets and features of Wat Pho as a tourist destination; 

2. To examine the perceptions of visitors and key stakeholders about the 

impacts of tourism and the heritage value of the study area; 
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3. To compare the perceived values of different stakeholders regarding 

the sustainability of the study area; 

4. To assess the constraints and benefits involved in maintaining the 

sustainability of the study area within a busy metropolis; and  

5. To provide management recommendations on how best to manage and 

sustain Wat Pho as a significant cultural heritage destination. 

Additionally, several research questions were proposed. These questions 

included: 

1. What are the heritage assets, value and features of Wat Pho? 

2. What are the impacts of tourism on Wat Pho? 

3. What is the visitation level and patterns of tourists visiting Wat Pho? 

4. What are the impacts of tourism of Wat Pho as perceived by key 

stakeholders other than visitors? 

5. What are the unsustainable and sustainable practices associated with 

management of Wat Pho? 

6. What management recommendations are suitable to maintain the 

heritage of Wat Pho? 

These objectives were accomplished and research questions answered 

through a mixed methods study, which included quantitative surveys of visitors 

(including both Thai and foreign visitors) and local shopkeepers (representing the 

economic contribution of the site to the community) as well as qualitative interviews 

with monks (who are most engaged in managing the site and actually live within it). 

These stakeholders, who are directly affected by the management of the site and its 

suitability for tourism, were considered to be the key stakeholders in the study.  

The study revealed that Wat Pho had a number of features as a tourism 

destination, including its architecture and artworks. The Reclining Buddha and the 

Vihara of the Reclining Buddha were mentioned most frequently as tourist attractions, 

although other aspects of the site were also mentioned. The site’s historicity, 

authenticity and aesthetic value, as well as its religious and cultural value, were 

important from multiple different perspectives. Thus, the site could be identified as a 

culturally meaningful heritage site, as well as a site of active religious tourism. In 

regard to Research Question 1, the heritage assets and features included these 
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artworks (especially the Reclining Buddha and the sacred inscriptions). Heritage 

values included aesthetic, religious and cultural (social) value, and scientific value. 

Visitation patterns (Research Question 3) of both Thai and foreign visitors 

showed that the site currently receives about 2.2 million visitors a year. Most visitors 

arrived on site by foot or public transportation (64% domestic visitors, 73% foreign 

visitors) , with relatively few (36% domestic visitors, 27% foreign visitors) came on 

private or hired vehicles. In terms of demographics, visitors were mostly females 

(47% domestic, 68% foreign) and highly educated (69% of domestic visitors and 82% 

of foreign visitors with Bachelor or higher) , but occupations and ages do vary. 

Visitors had either a rapid visit (under an hour) or a more extended visit (more than 

one hour) . While Thai visitors came frequently, with half visiting twice or more a 

year, for 88% of foreign visitors it was their first visit. The majority of the visitors 

(79% domestic visitors, 96% foreign visitors) came for non- religious activities (e.g.  

admiring architecture, sightseeing and leisure activities, although a small number 

(21% domestic visitors, 4% foreign visitors)  engaged in religious worship. 

Three stakeholder groups (i.e., 400 visitors, 200 shopkeepers, 5 monks) 

participated in the study as a means of answering Research Question 4. The 

stakeholder groups agreed that Wat Pho has considerable aesthetic, cultural, and 

social value, although some groups (especially visitors) were less likely to see 

scientific or other forms of value. The three groups also identified a range of  benefits 

from  tourism. The strongest such benefit was the opportunity to communicate about 

the cultural meaning of the site, but benefits including economic benefits (increased 

income and jobs) and preservation of the site were also found. Traffic congestion and 

overcrowding, littering and pollution, crime risk (theft) and cultural degradation or 

erosion were identified as the main negative  tourism impacts. These represented 

some of the key negative and positive impacts of tourism on Wat Pho, leading to an 

answer for Research Question 2. 

Research Questions 4 and 5, along with Objectives 3 and 4, addressed the 

sustainability (economic, socio-economic and environmental aspects) of the site from 

multiple stakeholder perspectives. Perspectives on sustainability were derived from 

visitors, monks, and shopkeepers. Views on the sustainability of the site were 

strongest among the monks who were actually responsible for maintaining the site. 
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Unfortunately, these views were largely that the site was not sustainable because of 

increasing growth in visitors and various problems in dealing with this growth. For 

example, the monks had to receive approval from the Fine Arts Department even for 

routine repairs because of Wat Pho’s status as an ancient monument. This was a 

highly bureaucratic process that threatened the physical integrity of the structures if 

they were not maintained in time. There were other challenges to sustainability as 

well. One of these challenges was a lack of professional skills and knowledge related 

to tourism development or tourism management within the management structure of 

Wat Pho. The monks explained that this was because they were not professional 

managers, but were primarily religious officiants. Thus, there was a lack of planning 

and development of long-term sustainability goals, even though the monks recognized 

that this was a potential concern. Monks did also express concern about inappropriate 

visitor behavior and lack of visitor understanding and appreciation of values. 

However, improved communication about the site could help in this area. 

There were also some constraints associated with the Wat Pho’s location 

within Bangkok. The main constraints – traffic, pollution, and overcrowding – were 

consistent with the general issues of many religious destinations within an urban 

setting. However, the availability of public transportation and accessibility to the site 

were identified as some of the positive features of Wat Pho despite its urban setting. 

Most visitors (87% of Thais and 95% of foreigners) preferred to take public transport 

or a tour coach or walk to the site. Thus, even though the urban environment does 

pose some challenges for Wat Pho, it is also one of the resons why Wat Pho is such a 

tourist attraction in the first place. Therefore, especially in the case of religious 

tourism sites like Wat Pho, the setting within the urban environment may be 

considered an overall benefit especially in terms of economic profitability and 

accessibility.  The final objective of the research is to make recommendations for the 

study. This objective is accomplished in the remainder of this chapter, with 

recommendations for the management of Wat Pho in future as well as 

recommendations for future research. This section also concludes the final research 

question with recommendations for sustainable site management.  
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In conclusion, this research has provided a comprehensive look at the 

sustainability of Wat Pho as a tourism destination from the perspectives of its key 

stakeholder groups – the monks and shopkeepers who manage and provide the 

experience of the temple and the streets outside, and the foreign and Thai visitors who 

come to experience it. The research showed that while Wat Pho has been beneficial to 

the local community, bringing jobs and income as well as increasing cultural 

understanding, there is still considerable work to be done before the site will be truly 

sustainable. Priorities for Wat Pho include gaining access to cultural heritage 

specialists in order to help establish a long-term plan for sustainability and improving 

cooperation with the Fine Arts Department to streamline its conservation process to 

ensure physical sustainability of the buildings. 

 

Research Implications 

Implications for Academic Research 

While the findings of this research were largely consistent with what was 

expected from the literature, there were some novel findings. One of these findings 

relates to the management of religious heritage sites. Although much of the literature 

does not distinguish between religious and non-religious heritage sites, there are some 

studies that have identified particular aspects of religious sites that can make them 

challenging to manage (Kang, 2009; Kaplan, 2010; Li & Zhu, 2008; Shih & Kao, 

2011). This research has added a further challenge to the management of religious 

heritage sites, which is a lack of professional knowledge and expertise within the 

religious community. This is not always the case; some religious heritage sites, such 

as Canterbury Cathedral, do have heritage professionals working on site (Hughes, 

Bond, & Ballantyne, 2013).  However, this is not yet the case at Wat Pho, and as the 

interviews showed, the sustainability of the site may suffer because of this problem. 

At the same time, the monks cannot simply hire a site manager, since this could result 

in loss of control by the local community and lack of cultural awareness by the new 

managers (Mitchell and Reid , 2001; Timothy &Boyd, 2006). Thus, this research has 

identified a challenge that was previously only identified in small family tourism 

firms, and which could potentially be even more difficult to resolve. Another novel 

contribution to the literature is the identification of a difference in recognition of the 
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heritage value of the site between foreign and domestic visitors. The author could not 

find a similar comparison in the literature for religious sites, but it is possible that this 

points to a significant, unrecognized difference in international and domestic tourism 

perceptions. This forms the basis for one of the recommendations for further study.  

 Implications for Wat Pho 

 The final research objective and research question concerned 

recommendations for practice to improve sustainability at Wat Pho. The study’s 

findings do have implications for Wat Pho. One of the most important findings is that 

even though the need for long-term sustainability of the site is recognized, the monks 

have not yet found a good way to manage sustainability. Currently, most site planning 

is managed on an annual (short-term) basis, with site improvements focusing on 

relatively simple and sporadic infrastructure changes. However, in order to cope in 

future, the site will need to be managed to balance increasing visitor numbers and the 

needs of the religious community (both monks and lay observant visitors). It will also 

need to be managed in such a way as to balance its historic and cultural heritage 

values with the increasing number of international visitors, who may not understand 

the site and its goals. Furthermore, maintenance and conservation of the site faces 

barriers that could affect its long-term physical integrity, especially as greater stresses 

are placed on the site through increased visitor numbers. The monks interviewed 

offered suggestions to improve this situation, ranging from hiring professional 

managers and implementing a long-term management plan to streamlining repair and 

conservation and improving site interpretation. These changes in the management of 

the site would help, but there are several issues that should be kept in mind. In 

particular, the monks should be careful about maintaining control of the site (in 

cooperation with other stakeholders and involved groups), since otherwise 

management by a culturally unaware professional can negatively affect the site and 

lead to loss of local control (Mitchell and Reid, 2001; Timothy & Boyd, 2006). 

Ultimately, the site may have to consider limiting visitor numbers, ‘demarketing’ or 

taking other steps to ensure that the site remains sustainable both as a tourist attraction 

and as a living cultural heritage community. The key recommendations that can be 

made at this point, taking into account the literature on heritage management and the 

stakeholders’ perceptions of the current situation, include: 
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a. Coordinating with technical specialists to create a long-range 

sustainable tourism plan for the site; and 

b. Coordinating with the Fine Arts Department to streamline the 

maintenance and repair process and avoid further site deterioration. 

 

Limitations 

Like other studies, this research had several limitations. One limitation is 

that the study took place during a limited time period, when Wat Pho was at a 

particular time in its tourism development. This means that the particular strategies 

and activities that are being used now or in the future may be different from those that 

the monks were using at the time of study. It is also like that the tourism situation of 

Wat Pho will change over time, especially with the steady increase in tourism 

numbers. The site is also likely to get increasing numbers of international visitors, 

which could further strain its tourism capacity. Thus, this research does not reflect the 

ongoing changes in Wat Pho’s sustainability that will occur over time. Another 

limitation is that this research focused only on the perspective of the nearest 

stakeholders, including the monks, visitors, and shopkeepers around the site. This 

choice was made deliberately in order to centralize the perspectives of those that 

would be most affected by Wat Pho as a tourism destination. The voice of the monks, 

as members of the living community that still resides within the heritage site’s walls, 

are particularly important. However, other perspectives were not represented. For 

example, the research did not include information from the Fine Arts Department, 

which is responsible for overseeing Wat Pho as an ancient monument site. It also does 

not reflect perspectives from the wider tourism industry, such as tourism operators 

that include the site on their tours. This does not mean that the findings are invalid or 

unbalanced, but only that they are limited in whose perspective is presented. Finally, 

the research was limited especially with engagement with foreign visitors because of 

the researcher’s own language limitations (Thai and English). This could have 

resulted in an unbalanced picture of foreign visitors and their perspectives on Wat 

Pho.  
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Recommendations for Future Research 

One of the main recommendations for future research is that there should 

be more study of what sustainable tourism means in the context of living religious 

sites such as Wat Pho. This study, as well as others (e.g. Kang, 2009; Wong et al., 

2016) have shown that religious heritage sites may have concerns and conflicts in use 

that other sites do not face. Simply: how should the growing demands of tourism to a 

site be balanced against the need to maintain and prioritize the needs of a religious 

community? There are a number of challenges that could negatively affect the 

sustainability of a religious site, ranging from differences in religious observance 

(such as the ‘incense burners’ conflict found by Wonget al., 2016) and the lack of 

heritage management knowledge and specialist expertise in religious communities, as 

identified by this study. Furthermore, a religious community cannot simply hire 

outsiders to manage the site, as this has the potential for further erosion of the 

community as culturally unknowledgeable experts take over the management of the 

site (Timothy & Boyd, 2006). This creates a complex situation for religious heritage 

sites, which is not adequately addressed in either the literature on religious tourism or 

the literature on heritage tourism. Thus, there is an opportunity to extend the research 

by studying how religious heritage sites can achieve sustainability, especially in the 

face of increased international tourism and growing popularity. 

There are also other opportunities for research that presented themselves 

during this study, but which could not be followed up. One opportunity is comparing 

and contrasting the understanding and experience of a given heritage site such as Wat 

Pho from the perspectives of international and domestic visitors. This research, which 

used a quantitative visitor survey, did not have the opportunity to fully expand on this 

topic. While it did show that the Thai visitors had a deeper understanding of the 

heritage value of the site than international visitors, this may be related to the type of 

visitors surveyed, increased ability to read interpretive information around the site, or 

some other difference. Using in-depth qualitative interviews with visitors to a heritage 

site could help develop a better theory regarding the differences between international 

and domestic visitors. It could also have practical value for the site it took place at, 

since it could help improve interpretation for international visitors.  
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 Appendix A (Set 1) 

Questionnaire (Visitors Survey) 
 

 
 The aim of this research is to examine the perception of visitors on Wat Phra 

Chetuphon Vimolmangklararm Rajwaramahaviharn as cultural heritage destination. 

Please answer the following questions. All information obtained will be kept 

confidential and  will only be  used for my research at the University.  

                                                                                    Thank you for kind consideration 

        Nichanant Sermsri 

 

Please fill in the blank and tick your answer in the appropriate box 

 

1. Nationality: _______________________ 

2. Gender:  Male Female  

3. Age:       Under 25     25-44     45-64     65and above  

4. Marital Status Single Widowed   Married Divorced 

5. Education: Non-education     Primary school     

 Secondary Level Intermediate Level  

 Bachelors Level Masters & higher 

6. Occupation:    Government Self-business  Tour operator  

   Travel agency  Retired  

  Other (Please, specify____________________________) 

7. Is this your first visit to Wat Phra Chetuphon? 

Yes No 

8. If No, How many times have you visited Wat Phra Chetuphon in the last 12 

months? 

_________________________________________________________________ 

No………. 
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9. On this visit, are you travelling : 

Alone With friend(s) 

 With family members With tour group 

Other (Please, specify__________________________) 

10. What is your main reason for visiting Wat Phra Chetuphon?  (You can select 

more than one reason.)  

Historic background of the place The Reclining Buddha Image 

  It is a famous site   Wanted to pray there  

 Architecture of the temple Meditation Practice 

Wanted to learn about the site It is a part of the tour program 

Others (Please, specify _______________________________________________) 

11. How long will you be staying in Wat Phra Chetuphon? 

One hour or less  More than one hour 

12. How did you travel here (main method)? 

Car Public bus 

 Tour bus/coach  Walk 

 Taxi Boat 

Other (Please, specify_____________________) 

13.What activities have you been doing (or expect to do) on this visit to Wat Phra 

Chetuphon? 

Sightseeing  Shopping 

 Visiting historic places  Cultural activities 

Other (Please, specify______________) 

14. In your opinion, what is the most attractive thing in Wat Pho?  

The Vihara of the Reclining Buddha Phra Ubosot (the main chapel) 
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 Phra Mahachedi Si Rajakarn  The mural paintings 

The Reclining Buddha image  Phra Prang 

The stone inscriptions   Wat Pho Giants 

The sheltered gate     Other (Please, specify____________) 

15.In your opinion, what is the best way to look after the old buildings in Wat 

Phra Chetuphon? (Select one only) 

Maintain them in their original condition Restore them with modification 

 Destroy  Other (Please, specify____________) 

 Conserve them (repair) 

16. What are your expectations before you visited Wat Phra Chetuphon? 

It was just a historic site    It was just the reclining Buddha 

It’s not different from other temples Other (Please, specify____________) 

17. What are your perceptions/reactions after you visited Wat Phra Chetuphon? 

(You can select more than one) 

 It‘s a unique cultural heritage destination  

It’s a beautiful temple compounds 

Very beautiful and interesting historic buildings 

There are plenty of wealthy fine arts and knowledge 

Beautiful piece of fine arts of the Buddha image 

Other (Please, specify_____________________________________________) 

18. In your opinion, what is the most valuable thing/object at Wat Phra 

Chetuphon ? (Select one only) 

The Vihara of the Reclining Buddha Phra Ubosot (the main chapel) 

Phra Mahachedi Si Rajakarn  The mural paintings 
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The Reclining Buddha image  Phra Prang 

The stone inscriptions   The sheltered gate 

Other (Please, specify_____________)  

Why?________________________________________________________________ 

_____________________________________________________________________ 

19. How do you rate Wat Phra Chetuphon as a tourist destination?  

Very poor Poor Average Interesting Very Interesting 

     

 

(Please tick your answer based on the scale below) 

 

20. Thinking about why you decided to visit Wat Phra Chetuphon today, which 

of the following factors influenced your decision? 

 Factors Not 

Important/ 

Not Relevant 

Important Very 

Important 

A It is easy to get here    

B It is an attractive place    

C Interesting historic buildings    

D There is good local produce(at shops)    

E There are good cultural activities    

F There are plenty of facilities here for visitors    

G The reclining Buddha    

H Admission fee is very cheap    

I Any other reason? (please 

Specify)_______________________ 

   

 

 

 

 

21. Thinking generally about the effect of tourism in historic site, what are the 

advantages and disadvantages of encouraging tourists? (You can select more 

than one) 

Advantage Disadvantage 
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Creates jobs for local people 

Encourages the preservation of historic sites and 

heritage buildings 

Increase income for the local people and services 

Improve infrastructure development 

Increase awareness and concern for the environment 

Generates income to help pay for preservation of 

historic buildings 

Others (Please, specify___________) 

 Overcrowding and traffic congestion 

 Negative changes in the physical integrity of the 

area 

 Long-term damage to cultural traditions 

Litter and air pollution 

 Loss and damage to historic sites 

Increased Noise and pollution from cars 

 An increase in crime 

 Other (Please, specify____________) 

 

22. Thinking about the quality of the built environment in Wat Pho, how do you 

rate the following statementsare important,Very Important or Not Important 

for Wat Pho to be a tourist destination? 

 Factors Not 

Important 

Important Very 

Important 

A The character of the temple     

B Conservation of old buildings    

C Landscaping of the area    

D Provision of public toilet facilities    

E Provision of benches/sitting areas    

F Tourist information centre services     

G Public transportation system(buses and Boat)    

H Signage(for visitors)    

I Signposting (for cars)    

 Factors Not 

Important 

Important Very 

Important 

J Provision of sufficient rubbish bins     

K Parking facilities    

 

23. How do you rate the quality of the built environment in Wat Phra 

Chetuphon? 

 Factors Not 

Important 

Important Very 

Important 

A Conservation of old buildings    

B The character of the temple    

C Landscaping of the area    

D Provision of sufficient rubbish bins    

E Provision of public toilet facilities    

F Provision of benches/sitting areas    
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G Tourist information centre services    

H Signposting (for cars)    

I Signage(for visitors)    

J Parking facilities    

K Public transportation system 

(buses and Boat) 

   

 

24.  Can you please tell me if you agree or disagree with the following statements 

;(The tourism value of the heritage properties) 

 Factors Agree Disagree 

A It is good to see older buildings being preserved   

B The architecture of historic buildings   

C The history of Wat Phra Chetuphon   

D The unique collection of 1,440 inscriptions of Wat Pho as a “Memory of the 

World” 

  

 Factors Agree Disagree 

E Pedestrianised areas (traffic free) may preserve the condition of old buildings   

F The local cultural events    

 

25. Do you have any suggestions for improving Wat Phra Chetuphon to make it     

more attractive to visitors?  

_____________________________________________________________________ 

_____________________________________________________________________ 

_____________________________________________________________________ 

 

Thank You for Your Time 
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 Appendix A (Set 2) 
Shopkeeper Questionnaire 

 

 
 The purpose of this questionnaire is to collect data and information at Wat 

Phra Chetuphon Vimolmangklararm Rajwaramahaviharn as cultural heritage 

destination. Please answer the following questions. All information obtained will be 

kept confidential and will be used for my research at the University.  

 

                                                                                    Thank you for kind consideration 

        Nichanant Sermsri 

 
Respondent’s Profile 

Please tick your answer in box and give your answers on the space provided 

 

1. Do you live in Bangkok? 

 Yes     No 

 

2. If NO, where do you live? _______________________(please specify your town) 

 

3. How would you describe your business? Please tick your answer 

 Herb shops Souvenir shops 

  Food and drinks  Hotel/ B&B/ Accommodation 

  Other (Please, specify______________) 

 

4. Does the business benefit from tourists coming to Wat Phra Chetuphon? 

  Yes     No 

 

5. Taking the year as a whole, please rank your main customers (1,2,3) 

according to the amount of business they bring 

  Local residents  Domestic visitors (local) 

  International tourists  Other (Please, specify______________) 

No………. 
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6. How would you rate the traffic aroundWat Phra Chetuphon? 

  Too much  Acceptable 

  Less 

 

7. Which month is best for your business in terms of highest profit? Please 

specify ____________________________________________________________ 

 

8. A lot of work seems to have been done recently to improve the heritage site. 

Has this had a good impact on your business? 

  Good  Not so good 

  Not affected me  Don’t know 

 

9. Do you think public events held in Wat Phra Chetuphon (e.g. Buddhist 

Festival) are helpful to your business? 

  Yes     No 

 Why do you say that? 

 _______________________________________________________________ 

 

10. Thinking generally about the effect of tourism in Wat Phra Chetuphon, what 

are the advantages and disadvantages of encouraging tourists? 

 

Advantage Disadvantage 

Creates jobs for local people 

Encourages the preservation of historic sites and 

heritage buildings 

Increase income for the local people and services 

Improved infrastructure development 

Increase awareness and concern for the environment 

 

 Overcrowding and traffic congestion 

 Negative changes in the physical integrity of the 

area 

 Long-term damage to cultural traditions 

Litter and air pollution 

 Loss and damage to historic sites 

 

Advantage Disadvantage 

  Generates income to help pay for 

preservation of historic buildings 

  Others (Please, specify___________) 

� Increased Noise and pollution from 

cars 

 An increase in crime 

 Other (Please, specify____________) 
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11. What do you think about the heritage tourism in Wat Phra Chetuphon? 

Very poor Poor Average Interesting Very Interesting 

     

 

12. In your opinion, what is the best way to look after the old buildings in Wat 

Phra Chetuphon? (Select one only) 

  Maintain them in their original condition   Restore them with modification 

  Destroy  Other (Please, specify______) 

  Conserve them(repair) 

 

13. How do you feel about the improvement of Wat Phra Chetuphon? 

  Satisfied  Not satisfied 

  Not affected  Don’t know 

 If NOT SATISFIED, what improvements do you think should be made? 

     _______________________________________________________________ 

 

14. Wat Pho is promoted as a tourist destination which causes many problems      

affects on site. What do you think about these problems? 

 Problems Agree Disagree Not 

related 

Don’t 

know 

1. Traffic jam     

2. Litter     

3. Overcrowding and traffic congestion     

4. car parking problem     

5. Loss and damage to historic buildings     

15. Do you have any (other) suggestions for improving the environment of the 

Wat Phra Chetuphon? 

 _______________________________________________________________ 

 

Thank You for Your Time 
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AppendixB 

Topic Guide forthe Interviews 

 

Topic guides are prepared for the interviews will have questions related to 

the specific concerns and responsibilities of the stakeholders in Wat Phra Chetuphon. 

Interviews are recorded and notes taken where possible. 

1. What are your responsibilities? 

2. What are the main strategies and policies in Wat Phra Chetuphonfor 

heritage tourism and the conservation of old buildings? 

3. What are the tangible and intangible values of Wat Phra Chetuphon? 

4. What are the main aspects/characteristics of the built environment that 

are valued in Wat Phra Chetuphon? 

5. What actions have been taken to sustain the heritage value at Wat Phra 

Chetuphon? 

6. What actions have been taken to minimize any adverse impacts of 

tourism? 

7. What are your views on the current situation of tourism activity in Wat 

Phra Chetuphon ? 

8. What are your views on the main impacts of tourism activity of Wat 

Phra Chetuphon? Any other concerns about this? 

9. Do you understand the concept of sustainable tourism development? 

10. What do you think about sustainable development? 

11. Is sustainability an issue for tourism policy and management in Wat 

Phra Chetuphon? 

12. Do you think the current tourism activities and developments in Wat 

Phra Chetuphon are sustainable? If so, why? If not, why?  

13. To what extent are public perceptions of the impact of tourism taken 

into consideration in developing local tourism strategies and policies? 

14. What are the management constraints associated with sustaining Wat 

Phra Chetuphon as a significant heritage site? 

15. What should be done to solve those problems, if you were the manager 

of Wat Phra Chetuphon? 
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16. Do you have any more comments, suggestions and recommendations 

about the sustainable management of Wat Phra Chetuphon? 
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Appendix C 
Questionnaire Survey 
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