
 

54602705  :   

 :    /  /  

  

   : 

.  : . .   .  112 . 

 

 

  Krejcie and 

Morgan  (Quota Sampling Design) 

 386  

  142  

 36.8  (Sales and Marketing Department)      

255   66.10   117    30.30 

 200   124   32.10 

 (Resort)  192   49.70 

 (Independent Hotel)  217   56.20 

  (  4.41) 

  (  3.85)  

  (  2.86) 

  (  4.23)  

 (  4.35)   

(  3.92)   (  4.24) 

  (  4.23)  

 (  4.35)  

 (  3.92)   (  4.24) 

    

  

  

 

   

                                                                                                         

......................................................                                 2555 

   ......................................................... 

   ส
ำนกัหอ

สมุดกลาง



 

54602705 : MAJOR : ENTREPRENEURSHIP 
KEY WORDS :  THE MARKETING MIX/CONSUMER BEHAVIOR/ELECTRONIC COMMERCE/ 
 ONLINE RESERVATION SYSTEM 
  CHATUPORN RUTTALAUNGSAK  : FACTORS AFFECTING MARKETING MIX 
CHOOSES OF ONLINE RESERVATION SYSTEM IN THAILAND HOTEL BUSINESS. THESIS
ADVISOR : ASST. PROF. PITAK SIRIWONG, Ph.D .112  pp. 

In this study, the researcher focused on the “7 P”, the marketing mix factors that 
influence the choice of service Online Reservation System Business in Thailand by using 
Quota Sampling Design. Sample size of population was using Krejice and Morgan Method. 
Questionnaires were used to collect data within 386 cases. 

The results showed the majority of the junior management positions (142 cases or 
36.8 percent), most of the parties responsible for Sales and Marketing (255 cases or 66.1 
percent), most of the hotels are located in Bangkok (117 cases or 30.3 percent), and most 
have more than 200 Room Numbers (124 cases or 32.1 percent). The type of business are 
mostly resort (192 cases or 49.7 percent), and the business operations and management are 
mostly Independent Hotel (217 cases or 56.2 percent). 
 Analysis of the marketing mix factors affecting the choice of Online Reservation 
System in Thailand Hotels Business. The product was found to be the most important factor 
(Mean = 4.408), the price (Mean = 3.851), the distribution channels (Mean = 2.815), the promotion 
(Mean = 4.225), the personnel (Mean = 4.345), the creation and presentation of physical 
characteristics (Mean = 3.921), and the process (Mean = 4.241). 

The assumption test by Anova F-test showed the factors of marketing mix that 
have statistically significant influences in choosing Online Reservation System service of hotel 
business are city, number of rooms in hotel, type of service, and type of management.
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